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Interesting Antique Jewelry in the Canessa Collection 
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\We illustrate a tray of our new \Vinchester Sterling 
Silver Flatware pattern. Our salesmen will tell you 
how you can secure one of these mahogany trays free. 


Alvin Mfg. Co. Sag Harbor, N. Y. 
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The Effect of the War on the Whitby Jet Industry. 








HITBY in the north of England has 
during the war been brought promi- 
nently before the public from the fact that 
it was practically the first port to be bom- 
barded by the Germans, but it is not the 
first time Whitby has suffered at the hands 
of the Huns for a once prosperous indus- 
try has fallen into a decaying one by rea- 
son of the cheaper shoddy German jet; 
but the war has changed everything, and 





The peculiar attraction mentioned is one 
of magnetic influence, and may be tested 
by anyone who happens to have a brooch 
or bracelet of good jet. Tear a few small 


pieces of paper of some light kind, rub 
the plainest jet article you possess smartly 
on some woollen substance until it is quite 
hot, and then hold it near and you will 
have the amusement of seeing the scraps 
of paper fly as by 


magic to the heated sur- 





AN ENGLISH JET WORKING FACTORY. 


maybe this lost British industry will again 
thrive as it did of yore. 

Jet is generally considered to have been 
wood, and in many cases it has undoubtedly 
been so for the wooden structure often re- 
mains, and it is not unlikely that com- 
ministed vegetable matter may have 
changed into jet. But it is evident that 
vegetable matter is not an essential part 
of jet for it has often been found that bone 
and scale of fishes have also been changed 
into jet. 

The making of jet ornaments is a very 
ancient craft, and certainly requires a large 
amount of skill. In an old treatise on 
Jewels there is a brief reference which 
Says: 

“Peat stone almost a gemn the Lybians find, 

But fruitful Britain sends a wondrous kind; 

‘Tis black and shining, smooth and ever light. 


"Twill draw up straws if rubb’d hot and 
bright.” 








face, and adhere for some time. It is said 
there is enough electricity in jet to give a 
curative or preventive power in cases of 
rheumatism where jet bracelets are worn 
continually on the arm; but certainly if 
there are such things as “shooting stars” 
in “therapeutics” this may be one of them. 

Jet ornament making has been associated 
with Whitby now for a long period; as a 
matter of fact for several centuries, as the 
name of John Carlill, jet worker 1598, ap- 
pears in an old title deed of a house near 
the bridge. 

It does seem strange, but it was in 1814 
a Frenchman named Bingents came over 
from France and settled in Whitby as a 
manufacturer of jet, and he gave a great 
stimulus to the local industry. Consider- 
able impetus was given to it also by one 
Lady Normanby, who introduced jet into 
the court of Queen Victoria. Hence for 


quite a number of years a period of court 
mourning meant a period of prosperity for 
the seaport of Whitby. At one time in 
the Whitby district were over 20 jet mines, 
needing the labor of from 200 to 300 men, 


‘ but owing to various causes, notably the 


introduction of Spanish jet, there was a 
tremendous falling off in the quantity of 
jet extracted from the cliffs and hills of 
the Whitby districts. Not only that, but 
the dumping of German jet ornaments on 
to the British markets had a tremendous 
effect on the Whitby jet industry. 

The mode of converting a piece of black 
end russet-tinted mineral into a glittering 
brooch, or necklace, or bracelet, which 
when worn with a really suitable dress 
may have a really good effect, is inter- 
esting. 

The first thing to be done is to remove 
a thin incrustation or “skin” from _ the 
outer surface of the piece of jet selected, 
which is done with a chisel. The next 
process is to saw or chop little blocks unto 
the size and shape to suit the articles to be 
made, each of which is ground on a grind- 
stone until its surface is sufficiently smooth 
to receive polish. If any carving or chas- 
ing is intended this is the next stage; the 
stage where the art comes in, and if the in- 
dustry is revived and extended, due to the 
effect of the war, it is to be hoped the 
manufacturers will ally themselves to the 
artists and designers. 

Improvements in the matter of design 
has taken place during the last decade, and 
if there is one thing which appeals to the 


jet-lover it is the freedom by which the 


craftsman can express himself. There is 
almost infinite variety. One of the most 
effective styles, a carved head, or group of 
foliage unpolished, surrounded by a highly 
polished and faceted setting, requires very 
ereat skill on the part of the carver. 
Heads of Shakespeare and Milton have 
been attempted, and the likeness to ac- 
cepted portraits is, as a rule, admirable. 
The carving is usually done with no 
other too! than a short, sharp knife set in 
the rudest of wooden handles. Monograms 
also afford opportunities for the display of 
great ingenuity, and it 1s said that at one 
day skilled carvers who could interweave 
three or even four initial letters on the 
surface of a locket or brooch, and carve 
them with most dainty and exquisite skill, 
could not even write their own names. 








After 43 years of faithful service, Maurice 
Fitzgerald, 48 Lewis Ave., Meriden, Conn., 
has retired from the International Silver 
Co., where he has been employed as fore- 
man of the carpenter department for over 
40 years. Mr. Fitzgerald, who was born in 
Ireland 73 years ago, came to this country 
when a lad. He has been placed on the 
honor pension list of the corporation. 
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High Honors 


Just as any boy or girl takes pride in graduating with high 
honors, we take pride in the fact that Larter Rings have held a 
place of honor in the ring-making industry for over fifty years. 


No boy or girl ever graduated with highest honors unless they 
aimed at and worked towards that end; so it is with Larter- 
made rings. They are designed and created for a_ certain 


purpose. 
We have an exceptionally large line of 14K and 10K gold 
signet and stone rings, which were made especially for gradua- 
tion gifts, ranging from $2 upward. 


LARTER & SONS 


23 Maiden Lane 
New York 


Pac. Coast Rep. 
A. L HALL & SON, INC. 
Jewelers’ Bidg. 
Post St. 
San Francisco, Cal. 














June 27, 1917. 


THE JEWELERWS’ 


CIRCULAR-WEEKLY 








The Problem of the Applied and Decorative Arts 








HE educational function of the art mu- 
seum and the public library has long 
been insisted on. But the question is: how 
far can and should these institutions go, 
and in what special direction? In a way, 
the museum has had certain advantages 
in the presentation of material, in the em- 
ployment of documents, in the arrangement 
of lectures. Much of all this has been 
aimed at the general adult public and at 
school children, and it is usually the “fine 
arts’”—painting and sculpture—that come 
under consideration. 

It is, however, the broad field of art 
which we group under the terms applied 
and decorative arts, of “minor arts,” or 
arts and crafts, that stands in particularly 
close relation to the daily life of most of 
us. And it is here, if those who ought to 
know best are right, that there appear to 
be conditions which call for more than 
only acquiring and exhibiting specimens of 
these arts, and illustrated books dealing 
with them. There seems to be a growing 
demand for work—much of which the 
museum director and librarian will have 
to do outside the walls of his institution— 
toward bringing about a different state of 
affairs. 

Those in charge of art libraries could 
not help noticing a lack of mental and 
technical training in a certain proportion 
of the designers who came for facts and 
for stimulus to the fancy. Corroboration 
from those best fitted to judge—manufac- 
turers, editors of trade periodicals, teach- 
ers and designers—encouraged some of us 
librarians to ventilate this matter some- 
what. In the January, 1917, meeting of 
the New York Library Club, the librarian’s 
perplexities were very briefly presented by 
the librarians of the Metropolitan Museum 
(W. Clifford), Avery Architectural Li- 
brary (R. F. Bach), Pratt Institute (E. F. 
Stevens) and the Art Division of the New 
York Public Library (F. Weitenkampf). 
The greater part of the evening was given 
up to four outside speakers, H. W. Kent, 
of the Metropolitan Museum; Prof. A. W. 
Dow, of Teachers’ College; M. DeC. Craw- 
ford, expert in textiles, of the American 
Museum, and Prof. Charles R. Richards, 
director of Cooper Institute. 


At this meeting, Mr. Kent pointed out 
that “we, as a people, are becoming more 
sophisticated in matters of taste,” that 
“our demands upon the shopkeeper deal- 
ing in art have been increasing, and our 
manufacturers have been hustling 
about to supply them.” He continued: 
“But now the war has shut off the supply 
from France, and our makers of stuffs and 
other things are forced to see what can be 
done at home to provide designs for a 
great and ‘artistic’ output. The 
designer’s opportunity is at hand—pro- 
vided that the museums and the libraries 
can help him.” Now, the museum and the 
library can help, and are ready to. But 
they cannot immediately bridge want of 
Previous training any more than the col- 
lege can press a button to supply insufh- 


cient schooling. In an address before the 
American Institute of Graphic Art (pub- 
lished in The Printing, Art for May, 1917), 
in a screed on “Some needs in applied and 
decorative art” (American Magazine of 
Art, March, 1917) and in a four-minute 
talk at the meeting above referred to, the 
undersigned pointed this out, quoting 
among others, Dr. James P. Haney, to the 
effect that “Our industrial art instruction, 
the country over, is shockingly deficient. 
We do not even know how far we 
are behind. We have the skill, but we do 
not know how to use it.” W. Clifford, 
speaking of the work at the Metropolitan 
Museum, and emphasizing the great value 
of the works of noted designers of the 
past — so often disregarded — addressed 
himself particularly to the student, “as it is 
for those who are learning the art that 
our greatest effort must be made.” He 
suggested that teachers encourage students 
to spend much time in the art libraries and 
become thoroughly familiar with the stand- 
ard books, the best authorities, and he re- 
ferred also to the disadvantage of too short 
a period of tuition. Mr. Bach described 
the methods of teaching the architectural 
students at Columbia how to use the books 
to best advantage, and Mr. Stevens de- 
plored the fact that the schools, while 
“important in fostering genius—also draw 
the student with only sufficient talent to 
copy, to repeat and to duplicate those im- 
pressions of genius.” Mr. Crawford ex- 
pressed the conviction that “‘American de- 
signers are going to design the most 
beautiful textiles that the world has ever 
seen. . If they have the proper train- 
ing they will come out all right.” 

(He referred particularly to a proper un- 

derstanding of the material in which a 

given design is to be reproduced and of 

the conditions governing the manufacture. ) 


Quite evidently, all of this centers about 
the matter of proper training, and Prof. 
Dow devoted his paper to an interesting 
and ingenious method of teaching students 
“how to depend upon themselves in the 
library. Finally, Prof. Richards, summing 
up, said very aptly, “I suppose, in the case 
of the library, that you have not only been 
asked to furnish food material but 
to guarantee the digestion of the same.” 
He continued: “For the person who has 
special training the problem is 
fairly smooth. For the untrained person 
I hardly know what you librarians are go- 
ing to do.” 

What are we going to do? In the mu- 
seum we offer the student or designer art 
objects that are fundamentally good; in 
the library we offer him books that contain 
designs bringing him to original sources or 
close to them. We can help him, but we 
cannot train him if he happens to be un- 
trained. The fashion designer who knows 
nothing about the development of costume, 
the poster artist to whom systematic appli- 
cation of contrasts of color is a sealed 
book, the illustrator who must get all his 
material ready to copy—even to having it 
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in line because he cannot translate a tone- 
drawing into line—the would-be cartoonist 
who wants to step from the purest ama- 
teurishness, by aid of some book, into 
mastery of the comic art and a $50,000 sal- 
ary, the jewelry designer after the very 
latest “up-to-date” idea, driven, perhaps, by 
an employer anxious to “put it over” on 
the other fellow—these are all factors in 
the development of the arts of design in 
this country. “These do not deserve the 
name of designers,” wrote Miss E. L. Cary, 
of the New York Times, “but their exist- 
ence as paid workers shows the great need 
of thorough school instruction.” 

Whatever we museum officials and art 
librarians can do to help bring about 
change in this respect must be done mainly 
outside the walls of our institutions. We 
have to work with those who are in the 
midst of the business, just as we did in 
that meeting of the Library Club. That 
meeting aimed, among other things, at the 
interest and support of the trade press, 
with the result that it was reported, more 
or less in full, in The Upholsterer, the Wall 
Paper News, THE JEWELERS’ CIRCULAR and 
Women’s Wear. C. R. Clifford, editor of 
The Upholsterer, has followed up the mat- 
ter by proposing the formation of an 
“American Society of Arts and Decora- 
tion,” to bring about needed changes. 
“Such an association,” said he, “would be 
supported by established decorative firms, 
furniture firms, lace, upholstery goods, 
dress silk, jewelry and other lines requir- 
ing artists and designers. It would serve 
as a center where a designer looking for a 
position could place his work so that it 
could be seen. It would serve as a filter 
through which the trivial and inconsequen- 
tial would sift and disappear, and only the 
things worth having, worth doing, would 
be saved. It is well enough to 
educate the young man or woman, but it 
is far more important to find practical ap- 
plication for their ability when they have 
finished. It might even be possible that an 
association of this kind would exercise a 
beneficial influence upon the schools that 
are teaching the practical arts.” The plan 
was warmly approved by THE JEWELERS’ 
CrRCULAR, in order to develop artists for 
the jewelry trade. 


And where do we “come in?” Why, in 
helping to emphasize “art” in that “com- 
mercializing of art” which is not only 
proper, but a good thing. 

Quite evidently all that has been said 
does not represent the theorizing of a few 
enthusiasts. If you find people in such 
different walks in life, as Dr. Haney, Miss 
Carey, Prof. Dow, F. A. Parsons, Mr. 
Crawford, H. W. Kent, Prof. Richards, 
William Laurel Harris, the editors of the 
trade papers mentioned, and well known 
houses in the fields of silk or costume de- 
sign, expressing—in writing and speech, 
their recognition of needs in the great 
field of design, it becomes clear that the 
whole question is an eminently practical 
one. And it furthermore becomes appar- 
ent that in the very diversity of interests 
represented by the names just cited you 
have an indication of the possible inclusive- 
ness of the membership of such an associa- 
tion. Abroad, active interest in such work 
embraces not only manufacturers, design- 
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Largest Diamond Cut- 
ting Establishment 





Offer Exceptionally 


Attractive Values to 
Important Dealers. 
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Factory: Most Modern and Complete 
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ers and sellers, but museum officials, 
writers, librarians, public officials and lay- 
men. And we have further possibilities 
in the art department of our Federations 
of Women’s Clubs. Also, there are agen- 
cies and associations already existing that 
might conceivably co-operate in the work. 
Beside which, the Metropolitan Museum of 
Art has for several seasons had lectures 
for designers and salespeople, and the 
French Institute in the United States in- 
tends to have classes in costume design, 
where, as Mr. McDougall Hawkes explains, 
drawing, anatomy, color and the processes 
of manufacture of textiles should be thor- 
oughly taught. 

Of course, it’s an uphill job and a long 
one. The changes contemplated involve 
some change in general educational meth- 
ods, in attitude toward life, some modifi- 
cation of the tendency toward all too “easy 
money,” some increase in restraint and 
application. 

While, representing “Educational institu- 
tions” we cannot play the pedagogue, we 
can do little more than “deliver the goods.” 
Often we are able to deliver the best ar- 
ticles. But if we can aid in bringing about 
such a state of affairs that a still more 
widespread, thorough and intelligent use 
is made of our treasures, may we not feel 
that times of peace have their “bit” for us 
to do and that we have done it?—F. WEIrT- 
ENKAMPF, New York Public Library, in 
The Museum. 








PEN COMPANY ASSIGNS 


Conklin Pen Mfg. Co. Now in the Hands of 


an Assignee 


Totepo, O., June .20—A deed of assign- 
ment was filed Monday in the probate court 
by the Conklin Pen Mfg. Co., one of the 
largest manufacturers of fountain pens in 
the United States. F. Mitchell, vice-presi- 
dent of a local bank, is named as assignee. 
It is expected that the court will order him 
to continue the business. No statement of 
liabilities has been filed. 

The Conklin Pen. Mfg. Co. has sent out 
the following letter to creditors: 


Totepo, Ohio, June 18, 1917. 
To the Creditors of the Conklin Pen Mfg. Co.: 

Gentlemen: The Conklin Pen Mfg. Co. has been 
compelled to make a general assignment for the 
benefit of all the creditors of said company under 
the laws of Ohio. This act was necessary to pro- 
tect the rights of all the creditors alike. The busi- 
ness of the company has been growing steadily 
and the profits of its business this year, if it had 
been able to continue, would have been larger 
than any previous year. In building up the busi- 
ness it has incurred obligations that it hoped could 
be met out of the growing profits. A large amount 
of indebtedness was thereby incurred, notes and 
accounts were maturing, or had matured, which 
the company was unable to meet. A majority of 
its creditors, who had matured and maturing obli- 
gations, are insistent upon immediate payment, and 
to whom payments could not be made without 
creating a preference that would have been unfair 
to other creditors and inequitable. Some three 
weeks ago we consulted counsel as to the best 
method to pursue, and since that time and on their 
advice, we have made no payments which could 
be considered as a preference. Vigorous efforts 
were made to secure additional capital, but without 
result. 

The assignee selected is the vice-president of 
The Northern National Bank of Toledo, in whom 
the company believes all the creditors will have 
full confidence. The company believes that an ex- 
amination of its affairs will demonstrate that it has 
been actually doing its best, fairly and honestly 


THE JEWELERW’ 


towards its creditors, and that the business itself, 
if properly managed, can be productive of profits 
that will eventually pay its debts and leave a good 
going concern to continue dealing with its exist- 
ing creditors. But to discontinue the business will 
be fatal to the interest of the creditors and will 
leave nothing for them but a distributive share 
of the assets by sale. The books of the company 
and all of its transactions are open for the in- 
spection of the creditors, and the only way for 
them to determine their wishes and decision as 
to the future is to have an early meeting at 
Toledo, at which the whole situation can be gone 
into and a decision as to the future made. The 
question will be submitted to the creditors whether 
the assignee shall be authorized to continue the 
business, and in determining that question the 
creditors will be shown that on the business cer- 
tainly to be done under such operation there will 
result substantial profits that will inure to their 
benefit. 

It asks that such meeting of the creditors be 
had at Toledo on Tuesday, the 26th day of June, 
1917, at 10 o’clock a. M., at the office of the com- 
pany. 

We append form of assent to the continuance of 
the business under the trustee, which, if you are 
unable to attend the meeting on the 26th, we 
would be glad to have you sign and forward to us. 

Yours truly, 
THE CONKLIN PEN Mre. Co. 











INDIANA PROGRAM 


Convention of State Retail Jewelers Now in 
Session at Fort Wayne 


Fort Wayne, Ind., June 25.—The 10th 
annual convention of the Indiana Retail 
Jewelers’ Association will be held at the 
Anthony Hotel, this city, June 26, 27 and 
28. The officers of the association have 
been sending out bulletins regarding asso- 
ciation work and Bulletin 3 was recently 
issued. 

The official program of the convention 
has been issued and is as follows: 


Tuesday, June 26 


7.30 P.M. Informal reception and get acquainted 
gathering at the Anthony Hotel, Con- 
vention headquarters. 

W ednesday, June 27 

9.30 a.M. Convention called to order by President 
Otto. 

Invocation. Rev. A. J. Folsom, pastor 
of the Plymouth Congregational 
Church, Fort Wayne. 

Address of welcome. Wm. J. Hosey, 
Mayor of Fort Wayne. 

Response. F. S. Crebs, second vice- 
president I. R. J. A., Frannkfort. 

President Otto’s address. 

Appointment of committees. 

Adjournment for luncheon. 

WEDNESDAY AFTERNOON. 

1.30 p.m. Convention called to order by President 
Otto. 

Address. Hon. Samuel M. Foster, presi- 


dent of the German-American Na- 
tional Bank, Fort Wayne. 
Address. “National Association, its im- 
portance to the retail jeweler.’”’ Chas. 
T. Evans, president of the A. N. R. 
J. A. 
Informal discussion conducted by Walter 
H. Mellor, Michigan City. 
Address. “The retail jewelry business 
as compared with other lines.” Col. 
John L. Shepherd, New York city. 
Adjournment for the evening program. 
All attending the convention will be taken for 
a 25-mile auto ride and sight-seeing trip about the 
city, which will end at the Country Club where 
we will be the guests of the Fort Wayne jewelers 
at a six-o’clock dinner, followed by a social time 
with cards, dancing and “other stunts.” 


Thursday, June 28 


Closed session for members only, at 
which the following subjects will be 


9.00 A.M. 


discussed: ‘“‘Systems,” ‘“‘Margin of 
Profit,” and ‘‘Cost of Doing Busi- 
ness.”’ 
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Address. “National Advertising, Al- 
addin’s Modern Lamp.” A. B. War- 
ner of White, Wile & Warner of 
Buffalo, N. Y. 

Address. “The Jeweler and His Job.” 
Joseph Reagan, president of the Na- 
tional Jobbers’ Association. 

Adjournment for luncheon. 


THURSDAY AFTERNOON. 


Address. “Getting a Dividend.” A. W. 
Anderson, secretary A. N. R. J. A, 
Address. E. W. Puckett, president and 
general manager of the Fort Wayne 
Oil & Supply Co., Fort Wayne. 

Address. “Jewelry Publicity.” Arno 
A. Dorst, president of the Wholesale 
Jewelers and Manufacturers’ Asso- 
ciation of the Cincinnati Chamber of 
Commerce, Cincinnati, O. H. Serko- 
wich, secretary of the above associa- 
tion, will supplement Mr. Dorst’s re- 
marks. 

Report of the secretary. 

Report of the treasurer. 

Report of the committees. 

Election of officers for the coming year. 

Selection of next meeting place. 

Adjournment. 


THuRSpDAY EVENING. 


Official banquet, banquet room, Anthony 
Hotel. 


1.30 P.M. 


6.30 P.M. 





Ladies’ Program 


Wednesday Afternoon, June 27. 


Reception at the home of Mrs. J. A. Calhoun. 
THuRSDAY MorninG, JUNE 28. 
Trip to Robison Park, Fort Wayne’s beautiful 
pleasure resort, returning in the afternoon. 
The ladies will have a business meeting at Robi- 
son Park. 





There will be no expense attached to any of 
the entertainment or the official banquet. Tickets 
for the banquet will be distributed at the conven- 
tion hall, which is on the second floor of the 
Anthony Hotel. You are welcome to the conven- 
tion whether you are a member of the association 
or not. 








A NARROW ESCAPE 


George W. Dover and Wife Meet With Ac- 
cident But Are Not Seriously 
Injured 

PROVIDENCE, R. I., June 23.—George W. 
Dover, of George W. Dover & Co., and his 
wife had a narrow escape from serious in- 
jury early last Monday morning when the 
automobile in which they were riding was 
struck by an electric car. Steel wheels with 
which their new machine was equipped did 
not crumple and collapse under the strain, 
Mr. Dover believing that wooden wheels 
would have cost him and his wife their 
lives. 

Mr. Dover was returning from a trip into 
the country and drove into a garage where 
he keeps his machine to get some attendant 
to accompany him home so that Mrs. 
Dover would not have to walk. Finding 
no one at the garage Mr. Dover backed 
the machine out into Broad St. directly 
across the tracks of the electric car. Two 
young men cried to him that an electric 
car was coming about a block or two 
away and Mr. Dover tried to get his car. 
off the track, but his clutch stuck. The 
electric, which according to witnesses was 
running at a high rate of speed, had plenty 
of time to slow up, Mr. Dover claims. 

The electric struck the automobile near 
the middle and pushed in about 35 feet 
along the street but the wheels held up 
thus averting a serious accident. Mr. and 


Mrs. Dover were assisted to their home, 
where it was found that while shaken and 
bruised no bones were broken. 
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Two SAFE Investments— 


Liberty Loan Bonds 


—— 





The first, have the United States Government 
back of them. 


The second, have the standard valuation and 
appreciation of the World. 


If you have invested in the Bonds you have 
done your duty to your Country. 


Do your duty to yourself by protecting your 
funds; put them in DIAMONDS, THE IN- 
VESTMENT THAT HAS THE STRENGTH 
AND SAFETY OF GIBRALTAR. 


DEALERS—pass this suggestion to your 
customers; it will percolate, and bring results. 


WE’LL supply YOU with the DIAMONDS. 


Albert Lorsch & Co., Inc. 


New York, 37 Maiden Lane, Lorsch Building. 
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Providence, 131 Washington St. 
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National Advertising—Aladdin’s Modern Lamp 








A Discourse by A. B. Warner, Showing How Advertising Reduces Costs 
Instead of Increasing Them. 


Delivered before the convention of the Pennsylvania Retail Association at Reading. 

















THE world is no longer clay, but rather 
iron in the hands of its workers, and 
men have got to hammer out a place for 
themselves by steady and rugged blows. 
Four hundred million dollars is spent 
on advertising each year. The total 
volume of the country’s business is esti- 
mated at $50,000,000,000. In other words, 
the total volume of advertising com- 
pared to the total volume of business 
is less than one per cent., and that means 
that if all advertising were wasted—that 
means if advertising did not lead to an 
increase in volume—even then each dol- 
lar’s worth of merchandise would only 
cost about $1.0l1—one cent more than it 
would otherwise. 

When great fortunes were made only 
in war, war was a business. Now, when 
great fortunes are made only in business, 
business is a war, and strategy, called the 
“genius of war,” is also a genius of busi- 
ness. This strategy has been incom- 
pletely defined as the art of taking the 
enemy at a disadvantage, to wit: outgen- 
eraling him, outwitting him. Thus Na- 
poleon, at Lonato, accompanied by his 
staff and 1,200 men, saved himself from 
capture by 2,000 Austrians with four can- 
non and caused them to surrender with- 
out striking a blow—through strategy. 
This illustrates and indicates the beauti- 
ful economy, great utility and wise pur- 
pose of strategy in business as well as in 
war. | 

Cavalry has been called the strategic 
arm of war, because of its mobility and 
dexterity with which it may be handled. 
For the same reason advertising may 
well be called the strategic arm of busi- 
ness, because of the dexterity with which 
it may be handled by capable strategists. 

Advertising, you should know, has uses 
much more effective than merely keeping 
the name before the people. All this 
brings up the crucial fact that the meas- 
urement of profit to be derived from ad- 
vertising depends less upon ample capital 
to buy ample space with—ample space 
with a good copy to fill that space—than 
it depends upon the plan behind the copy 
and the strategy behind the plan. 

Napoleon fought his battles while liv- 
ing on the map—winning them through 
masterful strategy, practically before a 
drum beat to action or a soldier marched 
to conflict. 

Great captains of industry win commer- 
cial conquest in much the same manner 
today, and when great successes, through 
advertising, are traced back to their first 
causes, it will be found that the same kind 
of a strategy or plan of campaign which 
won great battles for Napoleon, the great 
commercial conquests for Morgan won 
these great successes in advertising, too. 

All this, however, requires courage. 
All this necessitates a skin thick enough 
to stand criticism, because if you are a 
“nobody” you will be noticed by no one. 


If you are a weak, useless creature, you 
will not receive much harsh treatment at 
the hands of the world. If you go through 
life without rising above the common 
herd, few will attempt to pull you down. 
If you do nothing above the mediocre, 
you will not arouse much adverse criti- 
cism. If you do nothing great, you are 
not likely to be misunderstood. In the 
proportion that you rise above your fel- 
lowmen, you will be attacked and perhaps 
maligned. Dare to say something orig- 
inal, and you will be called sensational. 
Dare to say something great, and every 
human cur will snarl and snap at you. 
Dare to be in any way out of the ordi- 
nary, and every human mosquito will 
seek to sting you: Dare to speak the 
truth always, and you are apt to be hated 
and abused. 


Are you willing to be called sensa- 
tional? Are you willing to be called dif- 
ferent? Are you willing to be snapped 
at and talked about? If you are, then 
you can afford to practice strategy in 
business, which means originality and in- 
dividuality. 

Advertising is not an art, a science or 
a profession. It is a plain, every-day 
business. Advertising is not a gamble. 
No more risk is involved in the doing of 
sane advertising than is involved in the 
purchasing of merchandise, the fixing of 
a watch, or the repairing of a piece of 
jewelry. Advertising is not a mystery. 
The most mysterious thing about it is 
the fact that anyone should regard it 
otherwise than a straight business prop- 
osition. Advertising tells people who 
you are, what you are and what you have 
to offer. 

Advertising sells a certain thing to a 
certain person. And it does more. It 
makes a more or less permanent cus- 
tomer of that person. It promises him 
that he can come around and get the 
same thing again. It gives that thing 
an added value in his eyes. It guarantees 
a degree of quality that he could not be 
sure of finding in some nameless brand. 
It spurs the man who makes the thing, 
and all the people who work for him, to 
do their level best to held up or to im- 
prove the standard. It dignifies. It edu- 
cates whole communities and whole na- 
tions to new needs and new pleasures. 
It works in the general just as it works 
for the individual. 


Economists, politicians and business 
men claim that publicity for the great 
corporation will cure existing evils. In 
other words, they claim that just as soon 
as the manufacturer advertises he places 
himself in a glass house and throws the 
calcium light of inspection upon his 
goods, his methods, his prices, his trade- 
mark and, in fact, everything. 

National advertising, therefore, is a 
pledge of good faith. If the manufac- 
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turer gives the consumer an article of 
merit, if he makes good his claims, his 
business is a successful one. In other 
words, national advertising is offering a 
bond of quality, of merit, of satisfaction. 
If the goods lack the merit that the ad- 
vertising claims for them, the bond is 
forfeited and the business is a failure. 

As an illustration of who pays for the 
advertising, let us illustrate by the case 
of two salesmen traveling together in the 
State of Michigan selling clothing. One 
represents an advertised brand, and one 
a brand not advertised. The salesman 
selling the advertised brand sells $100,000 
a year; the one selling an unadvertised 
brand sells $40,000. Their expenses are 
identical. Their hotel bills, railroad fares; 
in fact, everything is identical, except the 
sales, and the increase in sales is a result 
of advertising. 

The best illustration of how advertis- 
ing holds down the price of the product 
is illustrated by advertised brands, such 
as Uneeda Biscuits. You know that car- 
tons, labor, butter, sugar and everything 
else that is used in the making of cakes 
and biscuits command a much higher 
price than three years ago. Some of 
these things have advanced 100 to 1,000 
per cent., and still Uneeda Biscuits, until 
a few weeks ago, sold for five cents a 
package. 

The man who does not believe in ad- 
vertising usually has on an advertised 
collar, an advertised shoe, and shaves 
with advertised soap and an advertised 
razor. If he smokes, it is an advertised 
tobacco. When I meet him, I am sorry 
for him, as I am for the man who does 
not believe in telephones, for such men 
still exist. 

Sewing machines cost money, but 
cheapen shirts. Printing presses cost 
money, but cheapen books. The tele- 
phone costs money, but saves tens of 
millions of dollars. Advertising costs 
money, but lowers cost—but advertising 
does a finer thing than all this, for it stirs 
a desire for finer homes, finer lives, and 
is the broadest and most economic in- 
fluence in the world today. 

Advertising makes a lead pencil pos- 
sible for two cents and a linen collar pos- 
sible for 12% cents. 

One of the best illustrations that I can 
give you that advertising does not in- 
crease the cost is the Eastman Kodak. 
In 1888, the Eastman Kodak Co. inserted 
their first advertisement in Scientific 
American, which was a 29-line advertise- 
ment. Twenty-nine lines is two inches 
single column. It cost $70. The kodak 
that the Eastman people sold then was 
two and one-half inches in diameter and 
sold for $25. This same kodak today, 
only much better and larger, sells for $10. 
And today the Eastman Kodak Co. is 
spending $1,000,000 a year for advertising. 

Now, if advertising increased the cost 
of the article, the Eastman company 
would not be giving you a camera that 
they sold for $25 when they did no ad- 
vertising for $10 when they now spend 
$1,000,000 for advertising. 

They also devised’ a kodak 4 x 5 at $60. 
Today they sell a superior one for $20, 
and they spend $1,000,000 for advertising. 

A clothing house sold $3,000,000 a year 
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without advertising at a selling cost of 
eight per cent. They then advertise 
nationally and increase their sales to 
$8,000,000 and reduce their selling cost 
to three per cent. 

Let me further illustrate two automo- 
biles—one the Pierce-Arrow, the other 
the Willys-Overland. The cheapest car 
of the Pierce-Arrow make is $5,000. They 
spend only $40,000 a year for advertising. 
The Willys-Overland makes a car for 
$1,000 and less. They spend over $1,000,- 
000 a year for advertising. We, of course, 
will admit that the Pierce-Arrow car is 
better, but it is not-four thousand dollars 
better than the Overland. This is ac- 
counted for through the fact that the 
Pierce people make 200,000 cars a year, 
but the Overland spends $1,000,000 for 
advertising, and if advertising were added 
to the cost of the article, then the Over- 
land car would sell at the price of the 
Pierce-Arrow. ‘This proves that adver- 
tising is not in any way added to the 
cost of the article, and what applies to 
Willys-Overland applies to Arrow Brand 
collars, Ivory Soap, B. V. D. underwear, 
Liquid Veneer, Kellogg’s Toasted Corn 
Flakes, etc. 

Jewelers, please remember that the 
only difference between a grave and a 
rut is the length and breadth, and please 
remember that the only way to keep out 
of a rut is to advertise judiciously and to 
conduct your business on the same mod- 
ern lines on which the huge department 
stores conduct theirs. If, however, at 
times you think that advertising is at- 
tached to the cost of the attitude, ask 
yourself this question: If I sell a souvenir 
spoon for one dollar and do no advertis- 
ing, would I be obliged to ask $1.25 for 
the same souvenir spoon because I ad- 
vertise? Of course, not. 

Now, you know that in everything you 
buy you pay for three things—the raw 
material, the cost of making and the cost 
of selling. So if you choose, you can say 
that “you pay for the machinery that 
makes good shoes cost less than they 
did 20 years ago on account of this ma- 
chinery. 

You don’t consider the buttons on 
your clothes as an expense, but to get 
along without them would be vastly more 
expensive. The manufacturer doesn’t con- 
sider the expense of $5,000 for a machine 
which saves $10,000 in three years’ run- 
ning. 

It costs money to sell goods. We have 
automatic machinery, but no article has 
been made that is automatic enough to 
sell itself. 

Some men believe that the way’to ad- 
vertise is to subscribe to every sort of 
scheme that comes along. Advertising 
on hotel chairs and hotel doors. Adver- 
tising on barber shop fans and barber 
shop mirrors, directories and _ livery 
stables and railway stations, theatre 
programs and ice cream social napkins, 
county fair balloons and back porch ther- 
mometers. 


But, men, is this real advertising? 


Emphatically no. Local newspapers cost 
far less, considering results, and results 
Should be the only standard. 

Eight million dollars more in news- 
paper advertising spent last year in seven 


English newspapers by Chicago mer- 
chants. Newspapers gained $20,000,000 ad- 
vertising in the last year, and magazines, 
$9,000,000. Seventy-five million dollars 
spent in newspapers by national adver- 
tisers. 

Does mother ever hurry to the barber 
shop chair to gaze up at your ad on the 
ceiling? 

Does sister ever hang around the hotel 
to memorize the cards placed around the 
register? 

Does father prance down the street 
with a treasured balloon bearing your 
(advertiser’s) name? 

Does brother carry the thermometers 
around with him? But all read the news- 
paper. 

Advertising could not really get a start 
so long as the majority of people were 
illiterate. In 1642 there were 400 town 
criers in Paris, because the Parisians of 
the day were unable to read—they had 
to have their advertising shouted at them. 

Advertising has its faults, but they are 
fast being remedied. It has its limits, 
but they are daily being extended. It has 
its fakers, but they are being eliminated 
by the force of public opinion. It has its 
failures, but we are learning that they 
are chargeable to the mistakes of men, 
and not to the wavering of a principle. 

The business that isn’t worth adver- 
tising will never be much of a success. 

Please remember that advertising is a 
creative force. Advertising is not done 
merely to sell goods, but to create a 
desire for goods. Advertising is intended 
to make people’s mouths “water” for cer- 
tain merchandise. Some jewelers have 
the audacity to claim that they do not 
have to advertise because everybody in 
their community knows them. Tiffany 
& Co. advertise and everybody in the 
world knows them, but they advertise to 
create a desire for jewelry that they have 
for sale. * * * 

Gentlemen, you are the jury in whose 
hands the future of the jewelry business 
lies. You, and you alone, can determine 
whether the retail jewelry business shall 
be conducted upon broad, modern, orig- 
inal, aggressive and progressive lines, or 
whether it shall be conducted upon lines 
that are conspicuous for being antiquated 
and obsolete. 

You, and you alone, can decide whether 
the people of your community shall rec- 
ognize in you merely a retail jeweler or 
shall recognize in you the exponent of 
all that is modern and progressive—all 
that represents leadership in the com- 
munity. You, and you alone, can decide 
whether the glory and pride that come 
with leadership in the community shall 
be yours, or whether they shall belong 
to the merchants in other lines. 

You, and you alone, shall decide 
whether you will be able to print in let- 
ters of fire on the background of gold 
the sentence, “Those who follow know 
what the leader has done, but they don’t 
know what he is going to do next.” You, 
and you alone, can decide whether in 
your advertising, whether in your gen- 
eral publicity you can use this sentence 
or not. You can use it only if, by actions, 
if through progressiveness, if through 
originality and individuality, you show 
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that you are entitled to the title of leader- 
ship, not only in your jewelry line, but 
also as a leader in the business life of 
your city. 

The first essentials of leadership are 
faith, courage, energy and progressive- 
ness, coupled with the full use of judi- 
cious adyertising. I plead not for the 
individual, but I plead for the jewelry busi- 
ness as a whole. I plead with the fullness 
of my heart, particularly to those jewelers 
who have no faith. I plead particularly 
with those jewelers who believe that 
some other business is better than their 
own. I plead particularly with those 
jewelers who believe that the jewelry 
business is different. * * * 

Therefore, gentlemen, I say to you 
that it is to your interest, as well as to 
the general betterment of the jewelry 
trade, for you to advertise—and to adver- 
tise judiciously—to co-operate with the 
national advertiser and show the same 
modern and progressive spirit in the con- 
duct of your business as the huge depart- 
ment stores do in the conduct of theirs. 

In other words, be a leader not only 
in name, but in action, and show through 
your actions that you are entitled to the 
name not only of leader in the jewelry 
line, but leader in the business life of 
the city in which you live. 

There is only one way that the people 
of your community will recognize in you 
a representative merchant. There is only 
one way that the people of your city 
will recognize in you all that is strictly 
new and up-to date. There is only one 
way that people will recognize in you 
the master of modern business, and that 
one way is for you to act and live all 
that breathes and teems with enthusiasm, 
all that inspires, all that dominates, all 
that is aggressive, all that is new, all that 
national advertising represents, for there 
is nothing that is more aggressive, noth- 
ing more modern and more beneficial to 
the retailer than this very national ad- 
vertising. 

You retailers follow the precepts and 
suggestions outlined by national adver- 
tising, and your success will be identical 
with the success of every leader, whether 
he be a jeweler, clothier, grocer or de- 
partment store proprietor. Your success 
will be identical with the success of the 
great national advertisers of this country. 

I appeal for modern principles in the 
conduct of the average jewelry store. 
I appeal for a more wide-awake spirit 
and for a greater faith in the business 
to which your lives have been dedicated. 

I appeal for a greater faith—a greater 
belief in the cardinal principles that have 
made all great businesses what they are 
today. I appeal for a more thorough 
knowledge and study of national ad- 
vertising, which is and always will be 
the foundation of all great commercial 
structures. 

I plead with the jeweler to make ad- 
vertising an important part of his busi- 
ness career, so that, from today on, the 
jewelry business will be recognized not 
merely ‘as a jewelry business, but as a 
business that leads in all that is new 
and modern and progressive—make it a 
business that will dominate the commer- 
cial world. 
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This picture of the 


La Tausca Summer Girl 


[Exactly this size] 








has been printed on heavy cardboard with 
easel back, to stand in your window. 


It catches the eye of the Summer Girl or 
of the man who wishes to please her. 
Either way it means sales. 


The necklace of pearls marks the com- 
pletion of the warm-weather costume— 


and the ladies KNOW this. 


Display forcibly and in all qualities the 
advertised necklace that all women de- 
sire— 


A 
LaTaus¢ Ls 


Supplied in all sizes and lengths by your 
wholesaler. 
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THE LOW-TAUSSIG-KARPELES CO. 4 Pin this coupon to your 
RHODE ISLAND * 
"2 aie display cards of the La Tausca) letterhead and mail today 


Gentlemen:—Please send us 
Summer Girl. 
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NEW OFFICERS CHOSEN 





Chicago Jewelers’ Association Elects Presi- 
dent, Vice-President, Secretary 
and Directors 


CHICAGO, June 20.—Officers for the en- 
suing year were elected at the meeting of 
the Chicago Jewelers’ Association held 
yesterday at 12.15 Pp. m. in Parlor “O” of 
the Palmer House. There was much en- 
thusiasm and the selection was made un- 
animously. Those chosen were: Presi- 
dent, C. P. Dungan; vice-president, John 
H. Hardin and secretary and treasurer, 
Chas. T. Ross. W. F. Juergens, retiring 
president, was elected to the directorate. 

When the meeting was called to order by 
Retiring President Juergens, 37 members 
answered their names and routine business 
was first transacted. After the minutes had 
been read the secretary announced the 
resignations of the Church-Davidson Co. 





W. F. JUERGENS, THE RETIRING PRESIDENT. 


and the Barbour Silver Co., which were 
accepted with regret. The treasurer’s re- 
port which followed showed a satisfactory 
condition and it was approved and ordered 
filed. The membership committee then pro- 
posed the name of the Block-Weinfeld Co., 
a new wholesale jewelry concern in the 
Heyworth building, which was ordered to 
take the regular course and will be voted 
upon at the next regular meeting. 

The officers were named and the report 
of the nominating committee (which was 
reported by Sol Hess) was submitted. This 
report, in addition to the president, vice- 
president and treasurer, who were elected 
unanimously, submitted the names of direc- 
tors to serve a term of two years as fol- 
lows: P. T. White, J. T. Montgomery, 
A. W. Sproehnle and Max Ellbogen. The 
committee also proposed the name of W. F. 
Juergens to fill the unexpired term of C. P. 
Dungan, who was nominated as president. 

Mr. Dungan’s name was placed in nomi- 
nation by Mr. Hoefer, who paid a high 
tribute to him and later declared him duly 
elected. Mr. Montgomery then addressed 
the chair nominating as vice-president, Mr. 
Hardin, and Mr. Meehan then nominated 
Secretary Ross. Mr. Juergens was then 


THE JEWELERWS’ 





appointed a director to fill the vacancy 
that had been caused. 

Retiring President Juergens made a 
speech in which he spoke feelingly of the 
loyal support given him by the members of 
the association, and also by the various 
committees during his two years’ term of 
office as president. He thanked them one 
and all from the bottom of his heart and 





C. P. DUNGAN, PRESIDENT-ELECT. 


concluded his address with a handsome 
tribute to the character and qualifications 
of Mr. Dungan, his successor as president. 
In his first speech as presiding officer, 
Mr. Dungan expressed his deep apprecia- 
tion of the honor bestowed upon him, as 
he felt that the Chicago Jewelers’ Asso- 
ciation was one of the greatest factors for 





JOHN H. HARDIN, VICE-PRESIDENT. 


good among organizations of this kind. 
He said that he felt it meant something 
worth while to be president of such a body 
as this which had built up among the 
members of the trade in Chicago a spirit 
of unselfish co-operation which has seldom 
been found in a trade organization. He 
urged that the spirit of co-operation, good- 
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fellowship and good will manifest through- 
out the work of the association in recent 
years continue to grow until it reached far 
beyond the boundary lines of the city of 
Chicago. 

Benjamin C. Allen in a few well-put re- 
marks voiced the appreciation of the mem- 
bers of the association for the sterling 
qualities that had been shown by the retir- 
ing president and then offered the following 
resolution: 

Resotvep: That a vote of thanks be 
extended by this association to Wm. F. 
Juergens, our retiring President, for his 
loyal work on behalf of the Association; 
and that the secretary be directed to in- 
scribe on the minutes of this Association 
a suitable resolution in which he shall 
express the love and affection which we 
bear to our dear friend Will. 

This resolution was unanimously adopted 
and the jewelers cheered when the motion 
was put. 





CHAS, T. ROSS, SECRETARY AND TREASURER. 


A suggestion was made that the asso- 
ciation hold a picnic or some other get- 
together that would bring the members 
out-of-doors and a motion was made to 
refer this suggestion to the social relations 
committee who were asked to arrange for 
such an event if the same was found to 
be practical. 








At a meeting of the Retail Merchants’ 
Board of the Cleveland Chamber of Com- 
merce recently, many of the merchants 
pledged subscriptions to the Liberty Bond 
loan for their employes, the total aggregat- 
ing about $500,000. In addition they de- 
cided to donate their space in the daily 
papers on June 13 and 14 for advertise- 
ments for the bonds. They also gave 
space in their display windows for boosting 
the bond sales. Monday, Tuesday and 
Thursday of that week were devoted to the 
sale of Liberty Loan bonds by the retail 
merchants. The first day netted sales of 
$93,000 and the second day, $42,600. The 
Cleveland jewelers also took an active part 
in the Red Cross work in the city and were 
instrumental in helping to swell the fund 
raised here for that work. , 
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SERVICE FIRST; 
then COOPERATION 


This constitutes the connecting 
link between our customers busi- 
ness and our own. 


A business can succeed only if 
the customers it serves are suc- 
cessful. 


_ All the facilities of our organiza- 
tion are at your disposal, and the 


Large Stock of Diamonds 


we carry will enable you to make 
many sales. 





ARNSTEIN BROS. & CO. 
170 BROADWAY — NEW YORK 
Offices only in New York City. 
No branches in United States. 
LONDON: AMSTERDAM : 
Audrey House, Ely Place 6 Tulp Straat 
We Sell 
Diamonds Exclusively 
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CUSTOMS DECISIONS 


United States General Appraisers Render 
Rulings as to Duty on Fusible Glass, 
Enamel and Platinum 
Mountings 





Certain merchandise used in enameling 
jewelry and platinum mountings, unfin- 
ished, were the subject of two interesting 
decisions handed down during the past 
week by the Board of United States Gen- 
eral Appraisers. The fusible and glass 
enamel, imported by the T. W. Foster & 
Bro. Co., of Providence, R. I., is held 
properly dutiable at the rate of 20 per 
cent. ad valorem under Par. 96 of the 
Tariff Act of 1913, while the platinum 
mountings, imported in the name of the 
American Express Co., for Charles Holl, 
of New York, are held dutiable at the rate 
of 50 per cent. ad valorem under the last 
part of Par. 356, Act of 1913, which pro- 
vides, among other things, for “materials 
of metal,” suitable for use in the manu- 
facture of jewelry. The protest covering 
the enamel is overruled, while that cover- 
ing the platinum mountings is sustained. 

The enamel for jewelry was described 
on the invoice as “Ceramic Color” and 
“Enamel for Jewelry.” It was invoiced 
as “20 lbs. Wild Rose, transparent lump, 
No. 4086,” “10 Ibs. ditto, Pink lump, 
4086,” and “30 Ibs. «Wild Rose, trans- 
parent lump, 4086.” Duty was taxed at 
the 20 per cent. ad valorem rate under 
Par. 96 as “fusible and glass enamel.” 
The importers claimed classification un- 
der Par. 63, with duty at the rate of 15 
per cent. ad valorem, as “enamels, ; 
not specially provided for.” Much testi- 
mony as to the correct classification of 
this merchandise was given at the hear- 
ing before the customs board. After re- 
viewing fully the testimony given by ex- 
pert witness, Judge Sullivan, who ren- 
ders the board’s opinion in this case, 
writes as follows: 

“This merchandise is proven to be 
fused after applying it to metal surfaces. 
It is therefore ‘fusible,’ which is defined 
in the dictionary as ‘capable of being 
fused or melted by heat’; and, while it is 
shown to be one of the ingredients of 
an enamel, it can also be used by itself 
as an enamel in enameling jewelry. We 
are therefore of the opinion that this 
merchandise is a fusible enamel, and that 
it was correctly classified. 

“The protest is overruled, and the de- 
cision of the collector affirmed.” 

In the decision reducing the duty on 
the “platinum mountings, unfinished,” 
Judge Sullivan writes as follows: 

“The merchandise claimed on in this 
case is stated by protestant’s witness to 
be ‘platinum mountings, unfinished.’ It 
is invoiced as items 51150, 7007, 7008/9 
and 7010, ‘1 necklace platinum, 1 bracelet, 
ditto, 3 rings, 2 ditto.’ The official sam- 
ples consist of two platinum sections of 
a bracelet and a platinum ring. The 
three samples are without stones, but 
having holes or spaces therein within 
which stones may be inserted. These 
articles were classified as jewelry, valued 
above 20 cents per dozen pieces, and duty 
assessed thereon at 60 per cent. ad valo- 
rem under Par. 356 of the Tariff Act of 
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1913. They are claimed dutiable at 50 
per cent. ad valorem under the last part 
of the same paragraph, which provides, 
among other things, for ‘materials of 
metal,’ suitable for use in the manufac- 
ture of jewelry. 

“The witness: testified that the neck- 
lace, bracelet and rings are all unfinished, 
and that stones have to be set therein to 
render them complete and ready to wear. 
The witness further testified that after 
the stones are inserted the articles have 
to be polished to complete them. 

“We have previously had similar mer- 
chandise before us. In Snow’s United 
States Sample Express Co.’s case, protest 
783983, Abstract 39504, 30 T. D.’s, 574, we 
held that certain platinum mountings for 
brooches, pendants and rings, which were 
subsequently set with precious stones, 
were dutiable under the last clause of 
Par. 356, rather than as jewelry under 
the same paragraph. (See also In re 
protests 772761, etc., of Tiffany & Co., 
Abstract 40305, 31 T. Dis., 310.) We so 
hold in the case at har. 

“The protest is sustained, and the de- 
cision of the collector reversed.” 








DIAMOND TRADE REPORT 





Industrial Goods Continue in Demand—In- 
surance Rates Easier 


The Financial News of London, in dis- 
cussing the diamond trade on June 1, said: 

“Diamond market conditions continue 
very favorable, and all classes of goods are 
in keen demand. Industrial sorts particu- 
larly are to the fore at rising prices, and 
the position all round is highly satisfactory. 
It is encouraging to note that insurance 
rates are slightly easier; that to Holland is 
down to between 3 and 4 per cent., and the 
American rate also gives indications of 
declension shortly. The latter was quoted 
as high as 8 per cent., but it is supposed 
to be 5 per cent., or under, at the present 
time. This all assists the position, and a 
return to anything like normal figures will 
mitigate the new tax that the Americans 
are levying on all luxuries. So far, how- 
ever, the demand from the States has not 
fallen off, despite this increase in taxation; 
and although the months of June and July 
are a slack period for diamond business, 
and a large number of transactions is con- 
sequently not to be looked for, it is confi- 
dently expected by the trade that the 
autumn buying will be far greater than 
ever. 

“The share market has marked time dur- 
ing the week, but quotations are well main- 
tained, and an enhancement is calculated 
upon as soon as the dividend announce- 
ments are made.” 








Market Prices for Silver Bars 


The following are the quotations of sil- 
ver bars in London and New York as re- 
ported last week: 


New York 
Selling Price, 
Date. London. .999 Basis. 
June 19 ..cccccccccccese 39% 81 
Fume 20 .cccccccvccesces 39% 81 
Pee BE cc vccccveteednss 39% 81% 
Fame: 22 vcccccccscaceose 39% 81% 
SR Mt tit cutie ts 39% 815% 
FOND BD Vevccccicecccsee 39% 81% 
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“HUB” JEWELERS’ OUTING 





Members and Guests of Boston Jewelers’ 
Association Hold Annual Field Day 
at Ferncroft Inn 


Boston, June 23.—With about 75 mem- 
bers and guests entering enthusiastically 
into the good spirit of the occasion, the 
annual outing of the Jewelers’ Association 
of Boston, at Ferncroft Inn, Middleton, 
Wednesday, was a joyous occasion long to 
be remembered. 


It was almost a double outing, for after 
starting in automobiles at noon from 
Boylston and Arlington Sts., the committee 
took the gathering to Sauntaug Inn, half 
way between here and Ferncroft, where 
Lawrence F. Percival played the role of 
host. After refreshments, the merry party 
sped on to Middleton. 


The feature of the afternoon was a base- 


ball game with the Paint and Oil Associa- 
tion, which also had gone to Ferncroft for 


its annual outing. The jewelers won, 9 to . 


7, with the aid of Hugh Duffy, Harvard 
baseball coach. 

After further relaxation there came the 
banquet, at 6 o’clock, for which Hap Ward, 
the former theatrical star, had gotten up a 
special menu. President Charles Beckwith 
made a brief address of welcome, but aside 
from this the after-dinner speaking was 
purely informal. E. F. Lilley, president of 
the Massachusetts Retail Jewelers’ Associa- 
tion, was guest of honor. Various members 
entertained guests from leading wholesale 
houses. 

Among those present were: L. H. 
Hamlin, Charles H. Ramsdell, Charles E. 
Hardy, W. L. Treco, L. A. Treco, J. Ger- 
stein, H. Glaser, J. M. Goldberg, M. Rosen- 
back, W. Chadborn, E. Donnelly, E. Bent- 
ley, John Round, John Guilford, William 
O’Meale, William F. Jardine, Thomas H. 
Weherll, M. L. Hughes, Ralph Michaels, 
Charles R. Fenno, Charles L. Power, Robert 
Hamilton,. R. L. McLeod, S. Mackenzie, 
Henry Arnold, L. Duryea, A. Heiman, F. 
G. Butler, M. Bartlett, J.- Woodbury, H. 
Herbst, W. Rosenbloom, J. Anderson, N. 
Alberts, David Nemser, Hyman Freiman, 
S. W. Sharmat, Harold Page, J. Guild, 
Lawrence F. Bentley, Henry Kahn, B. 
Geyer, A. Kelley, A. G. Gilmore, Lawrence 
Percival, John P. Kelleher, and C. G. Beck- 
with. 

S. W. Sharmat, in charge of the ar- 
rangements, was ably assisted by F. G. But- 
ler, treasurer, Ely Seigel and Lawrence F. 
Bentley. Much credit is due them for the 
excellent manner in which the outing was 
arranged. 








Roy C. Wilcox, son of George H. Wilcox, 
president of the International Silver Co., 
Meriden, and Miss Diantha Pattison, a 
member of the company playing “Our Bet- 
ters” at the Standard Theatre, New 
York, were married Sunday afternoon, June 
10, in the rose garden at the home of the 
bride’s father, Frank A. Pattison, Colonia, 
N. J., by Rev. W. J. Chamberlin, of New 
York. The bride was attended by Mrs. 
Carter Phelps, of New York, and the best 
man was Horace Wilcox. Relatives and a 
few friends only were present at the cere- 
mony. 
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Pennsylvania Jewelers Meet at Reading 








Members of State Retailers’ Association Combine Business and Pleasure at 
Twelfth Annual Gathering—lInteresting Discussions and Trip to Moun- 
tains Features of the Convention—Officers Re-elected. 
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READING, Pa., June 22.—The 12th annual 
convention of the Pennsylvania Retail 
Jewelers’ Association which convened in 
this city on Tuesday, Wednesday and 
Thursday proved to be one of the most suc- 
cessful gatherings ever held by the associa- 
tion. The three days were filled with busi- 
ness and social features which marked the 
convention as a “Red Letter” event in the 
history of the association. On Tuesday the 
members registered received their badges 
and had the pleasure of listening to a num- 
ber of interesting addresses. On Wednes- 
day addresses were also delivered of an in- 
teresting character and in the afternoon 
the question box was opened, committee re- 
ports submitted and officers for the ensuing 
year elected. On Thursday the day was de- 
voted to pleasure. The jewelers met at the 
Berkshire Hotel, the headquarters of the 
convention, at about 8.30 a. m., and took a 
trip to Neversink Mountain. It was a trip 
long to be remembered and was a most in- 
teresting climax to a very successful con- 
vention. 

The jewelers of the Pennsylvania associa- 
tion issued an elaborate program this year 
which contained photcgraphs of the officers 
of the association, descriptive matter re- 
garding Reading and suburbs and a gen- 
erous amount of advertising. 

Tuesday 
MORNING SESSION. 


There was little or no delay in calling to 
order the first session of the 12th annual 
convention of the Pennsylvania State jewel- 
ers. It was just 10.15 o’clock when Presi- 
dent Charles H. Hambly rapped for order 
and after a few remarks introduced Mayor 
Filbert of Reading. 

ADDRESS OF WELCOME BY MAYOR FILBERT. 


In welcoming the jewelers to Reading, 
the mayor told them they would be given 
the freedom of the city during their stay, 
and urged them to take advantage of the 
many things Reading offers. The speaker 
extolled the beauties of the city and the 
surrounding localities and concluded his 
remarks by wishing the jewelers a suc- 
cessful and helpful convention. 

After Mayor Filbert was given a vote of 
thanks, President Hambly delivered his an- 
nual address. He spoke as follows: 

ADDRESS OF PRESIDENT HAMBLY. 


Brother Jewelers: 

This being my first year as your president I feel 
that I have had unusual opportunities for observa- 
tion and experience. 

History-making events have been of daily oc- 
currence and we little know what the end will 
bring. Up to the present, however, we have much 
to be thankful for, as reports from all parts of 
the country tell of conditions that are most en- 
couraging. 

Our association has had a most prosperous year 
and the greatest credit is due our several com- 
mittees who have been untiring in their efforts. 

The Reading convention committee has spent 
a great deal of time and energy getting out our 
program, which I am sure we have reason to 
be very proud of. 

Few of you know what it means to get out a 
program—the soliciting of advertisements is by 


no means an easy matter, as the jobbers and 
manufacturers have been pestered by almost every 
State organization until they are in a state of 
revolt. Great care is necessary in laying out the 
programs, and every detail, such as printing and 
mailing, requires special attention. 

This same committee has also had to attend 
to our hotel accommodations, convention quarters, 
exhibits and banquet, and to cap the climax they 
are going to give us a day’s outing at Mount 
Penn, the entire work entailing much labor, for 
which we certainly owe a vote of gratitude to 
those who have assisted in its preparation. 


OUR MEMBERSHIP COM MITTEE. 


Later on you will have the pleasure of listening 
to this committee. These gentlemen have done 


some very effective work and through their ef- 
forts have brought in more members than ever 
before. 

Last year we brought home from the national 
this beautiful banner for 


convention having the 





CHARLES H. HAMBLY, RE-ELECTED PRESIDENT. 
largest increased membership in the country, and 
the prospects for doing the same this year are 
very promising. It is hard to estimate the work 
that this means. I will leave the story to be told 
later by the chairman, Frank L. Davis, a splen- 
did fellow who has always had at heart the best 
interest of our organization. 

Good committees bring the best results of any 
part of our work, and I am going to ask the 
chairman of each committee to file a written report 
with our secretary for our records. 

The most important event of the past year, to 
my mind, was the proposed five per cent. war tax 
on the stock of every jeweler in the country. 
At first thought it did not seem as serious a 
matter as it did when thoroughly investigated. 
From what I can gather the results would be as 
follows: Take the jeweler who carries a general 
line and a stock of $50,000. He possibly owes 
$12,000, taking into consideration an accumula- 
tion of old stock and some undesirable goods. His 
stock would possibly liquidate at $30,000, that 
would leave him a net worth of $18,000. Five 
per cent. on his $50,000 stock would be $2,500, 
which would actually be 15 per cent. on his net 
worth. 

[Epitor’s Note.—The speaker refers to 
the first draft of the tax bill. This was 
later amended to cover only the stock on 
hand at the time the bill became a law 
which had been purchased since the decla- 
ration of war. Later the tax on all jewelry 
was struck out and no action has since been 
reported. | 


This may be a little exaggerated, but it is a fair 
example of how the case would stand in many 
instances. 
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Now comes a fine example of what organization 


can do. The Jewelers’ Vigilance Committee of 
New York, which comprises all the large jewelry 
houses and kindred trades, along with the officers 
of the National Retail Jewelers’ Association and 
committees from ali the large cities, were in 
Washington almost the next day after the report 
of this tax went out. The officers of all State 
associations were communicated with at once and 
in a few hours the wires were hot with thousands 
of messages from every spot in the United States 
protesting against this unjust tax. We sent out 
some 25 telegrams to as many Senators and Con- 
gressmen, and I am pleased to state that every 
one of them replied in a very cordial mann-r, as- 
suring us of their interest in our cause. 

Of course this is all a matter of history now, 
but while the matter was under fire the excitement 
was intense. I received letters from all over the 
State asking for information, and answered every 
one of them to the best of my ability, and I just 
want to say right here that if every jeweler iv 
the State were to contribute $100 to that com 
mittee who visited Washington, they would be 
getting off mighty cheap. I am willing to start 
a fund right now with $5 to be made up during 
our convention, and forward it to Harry Larter, 
chairman of that famous committee. 

Before closing I just want to get the feeling 
of this convention on a very important matter, 
and that is the per capita tax which we are now 
paying to the national association, and although 
we were instrumental in having the tax on new 
members removed, we are still paying an exces. 
sive tax of $2 on old members, which is too 
much when you consider what we have to do in 
order to maintain a healthy organization. The 
membership dues, as you know, are $5. Out of 
this we pay $2 to the national association, which 
leaves us $3 per member to hold a convention, 
give a banquet, carry on the business of the asso- 
ciation and satisfy our members that they are 
getting their $5 worth. 

Our program has been our only salvation, but 
this will peter out eventually and the convention 
business will have to be abandoned unless we de 
vise other ways and means of getting funds. 

‘Many of our old national advertisers have 
turned us down this year, stating that they could 
not afford to advertise in every State program, 
and that if they used one they would necessarily 
have to use all. They have therefore decided to 
use the program of the national convention, sup- 
posing that it would cover the field equally as 
well, but I fail to see it, unless every jeweler 
in the United States who is a member receives a 
copy of the program. 

I want to pay a tribute to the officers of our 
national association, whom very few of. you haye 
met. Last year I had the pleasure of attending 
at national convention at Minneapolis and I must 
say that I never met a body of men better adapted 
to handle the affairs of an organization such as 
we have. I attended many of the committee meet- 
ings where questions of great importance were 
given consideration, and the manner in which 
these matters were handled satisfied me that every: 
thing had been worked out so thoroughly that to 
even make a suggestion was simply out of the 
question. From the president down, every man is 
a past master on organization work, and I predict 
that in the near future the American National 
Retail Jewelers’ Association will be one of the 
greatest and most powerful trade organizations in 
the United States. 


The minutes of the last annual conven- 
tion of the association were next read by 
Secretary William Sutton. After these had 
been accepted and ordered placed on file, 
Treasurer I. A. Deisher submitted his re- 
port. This showed the association to be in 
a sound financial condition. 

Next came the annual report of the sec- 
retary, which consisted entirely of figures, 
showing what bills the association had i- 
curred and what money had been received 
by Mr. Sutton. 

The following committees were next ap 
pointed by President Hambly: 

Auditing—William M. Bode, chairmaf, 
Ralph Seaman and Harry A. Cain. 

Resolutions—W. W. Appel, chairman; 
R. T. Fergusion, I. A. Deisher and C > 
Wiley. 

At this point of the proceedings Secretary 
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Sutton read a number of telegrams and let- 
ters received from members and others. 
Among the telegrams was one from Presi- 
dent Jean R. Tack, of the New Jersey Re- 
tail Jewelers’ Association, which was as 
follows: ‘The New Jersey jewelers in 
convention assembled at Asbury Park ex- 
tend fraternal greetings and wish you a 
rousing and successful convention.” 

Another telegram was received from A. 
Whittier, secretary-treasurer of the Ameri- 
can Fair Trade League, asking for the con- 
tinuance of support in relation to the Ste- 
phens Standard Price Bill. 

In a letter sent to the president, August 
Loch, Pittsburgh, and first vice president, 
expressed his sorrow at being unable to at- 
tend the convention, owing to the illness of 
his daughter. Since receiving the letter, 
President Hambly announced that he had 
been informed that Mr. Loch’s grandson, 
who was only a few days old, had died. 

Other communications were read from 
the Butterick Publishing Co. and the Asso- 
ciated Jewelers of America. These letters 
were referred to the proper committees. 

In answer to telegrams sent to Washing- 
ton last month by President Hambly, the 
secretary announced that the Pennsylvania 
jewelers have the assurance of the United 
States Senator Boise Penrose and a num- 
ber of representatives in the House, that 
the clause in the proposed War Revenue 
Bill relating to taxing jewelry would be 
thoroughly considered. 

This concluded the business for the 
morning and the convention adjourned for 
lunch. 

AFTERNOON SESSION. 

The afternoon session opened at 2.30 
o’clock. After a few remarks the chair 
introduced as the first speaker of the ses- 
sion A. B. Warner, of White, Wile & War- 
ner, Buffalo, N. Y 

He selected as his topic “National Ad- 
vertising.” The speaker handled his sub- 
ject in a masterly manner and at the con- 
clusion of his talk many of the jewelers 
took advantage of the invitation to ask 
questions. 

Mr. Warner’s address appears on pages 
47 and 49. : 

Colonel John L. Shepherd next gave one 
of his usual interesting talks. 

Jean R. Tack, president of the New Jer- 


sey Retail Jewelers’ Association and vice-. 


president of the A. N. R. J. A., was sched- 
uled to speak, but he was unable to appear. 

August Loch, who several days ago was 
designated by Charles T. Evans as the offi- 
cial representative of the National Asso- 
ciation, was also to address the convention 
in the afternoon, but, as already mentioned, 
owing to a death in the family, he was 
unable to attend. 

Consequently the afternoon program was 
shortened and at the conclusion of Colonel 
Shepherd’s talk the session adjourned. 

The visiting ladies at the convention were 
entertained with an automobile ride in the 
afternoon by the local branch of the Ladies’ 
Auxiliary. The party. visited many points 
of interest in and around Reading. 

When the afternoon session adjourned at 
445 o’clock it was learned that 93 names 
had been signed to the register. Many ex- 
Press the opinion that by to-morrow night 
all past re-ords for attendance at any Penn- 
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sylvania retail jewelers’ convention will be 
broken. 


W ednesday 
MORNING SESSION 


When the morning session was called 
to order on Wednesday at 10.30 o’clock 
the convention hall was filled to over- 
flowing. The first order of business was 
the appointing of a nominating commit- 
tee by President Hambly. The follow- 
ing were selected to serve on this body: 
George Roth, P. G. Diener, Thomas 
Apryle, Ralph Seaman and C. P. Mc- 
Clure. 

Bartly J. Doyle, Philadelphia, next ad- 
dressed the jewelers. 

The second speaker of the day was 
Louis R. Sickles, Philadelphia. This 
speaker selected as his topic “The Value 





LOUIS SICKLES, ONE OF THE SPEAKERS. 


of Trade Acceptances.” He spoke in part 
as follows: 


ADDRESS OF LOUIS SICKLES. 


For quite a few years the National Wholesale 
Jewelers’ Association has done constructive work 
of a high order. It has succeeded in a very 
substantial and emphatic manner in convincing 
all thinking men of the economtc value of the 
wholesaler as the distributor of the products of 
the factory and the developer of the mercantile 
life of the nation. 

The National Wholesale Jewelers’ Association 
has been very active in its legislative work in 
order to protect the retail jeweler and to safe- 
guard his interests—because our interests are so 
closely interwoven as to be practically identical. 

The National Wholesale Jewelers’ Association 
has gone on record time and time again in recog- 
nizing that the right, just and equitable method 
to be employed in the buying and selling of mer- 
chandise is the one whereby the goods go from 
the manufacturer to the wholesaler, from the 
wholesaler to the retailer, and from the retailer 
to the consumer. I am glad to’see that you are 
also recognizing this to be the true method. 

Several weeks ago the very large influential 
New York State Retail Jewelers’ Association held 
their convention, and I see _ resolutions were 
adopted directing their patronage more earnestly 
toward the wholesaler. It is a step in the right 
direction and I hope it will be adhered to and 
the economic value of the wholesaler justly con- 
sidered and fully recognized. I am calling your 
attention to this because I desire to convince 
vou beyond the shadow of a doubt that this is the 
ideal and practical method of distributing merchan- 
dise from factory to retailer, and if you will 
recognize the principle involved, many of your 
troubles, and what seem to be troubles, will vanish 
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into thin air. I again repeat the principle is 
three-fold. 


1. Let the consumer buy from the retailer. 

2. Let the retailer buy from the wholesaler. 

3. Let the wholesaler buy from the manufac- 
turer—but when the retailer, laboring under the 
mistaken idea that he can save money by buying 
from the manufacturer—which tends to sidetrack 
the wholesaler—he certainly cannot find fault 
when the consumer endeavors to buy from manu- 
facturer or wholesaler and then tend to side- 
track the retailer. 

There are even some who do not see the in- 
justice of the manufacturer selling the consumer, 
but they do see the injustice when it applies to 
the wholesaler. 

#¢ * * 

I want to recall the exact words of your na- 
tional secretary, A. N. Anderson, at our con- 
vention at Cincinnati, when he clearly stated that 
the wholesaler or jobber was an absolute neces- 
sity, and nothing remained for the retailers to do 
but to get together, and to this end he pledged 
the wholehearted support of the American National 
Retail Jewelers’ Association. 

The jewelry business in its entirety is one that 
has been from its earliest days conducted on a 
high plane. ‘The jeweler is regarded in each com- 
munity as the highest type of citizen. The recent 
action of a combined jewelry trade, when the 
special committee of the Vigilance Committee on 
which you, the retailers, are represented by your 
national president, Mr. Evans, and your national 
vice-president, Mr. Brock, and on which commit- 
tee I represented the wholesalers when this com- 
mittee representing manufacturer, wholesaler and 
retailer went to Washington in a body—but went 
as one man—to assure the National Government 
of their intense loyalty and to assure the Gov- 
ernment of their desire to aid and to bear a fair 
and equitable share of the burden in this time of 
stress, showed the true character and worth of 
the jeweler. 

I feel that I am speaking to a class of men who 
recognize the right and are willing to fight for it. 
I hope, therefore. you will aid and assist the 
wholesaler in carrying out the recommendation of 
the National Wholesale Jewelers’ Association and 
will also recommend to your national body the 
adoption of trade acceptances. 

George W. Brock, your national vice-president, 
who was a delegate to the National Wholesale 
Jewelers’ convention, said that no cash discount 
should be allowed to anyone who does not live 
up to the terms of payment which entitle him 
to the cash discount. This can be done if you 
adopt trade acceptances. 

The mistake many of us make is in taking 
things for granted and therefore, while I have 
no doubt you all understand the principle and 
value of trade acceptances, nevertheless I shall 
endeavor to make myself clearly understood in 
the time allotted to me. 


Much interest has been directed of late’ to the 
subject, but strange as it may appear, very few 
business men have given it the study it should 
have, consequently the many advantages that will 
result from the use of trade acceptances have not 
been understood. 


I was surprised to find that many big business 
men seem to regard trade acceptanees as some- 
thing new in business transactions. In reality, 
this method of conducting business has been in 
general use in Europe for many years. 

In our own country prior to the Civil War all 
the business relating to the sale of geods from 
manufacturer to wholesaler, from wholesaler to 
retailer, was transacted through the medium of 
bills drawn upon the purchaser by the house 
making the sale. In other words, by means of 
trade acceptances; and this form of paper gained 
high standards. 


Our present method of doing business is un- 
scientific and wasteful. You are all paying for 
something for which you get no return and are 
therefore adding to the cost of doing business, 
which of necessity reduces your legitimate profits 
to that extent. 


Trade acceptances are intended to take the place 
of open ledger accounts: They are acknowledg- 
ment that the merchandise has been received by 
the purchaser. They remove all doubts that might 
arise regarding the terms on which the goods were 
sold. 


They place a definite date for payment accord- 
ing to terms agreed upon. They do not, however, 
affect or alter the relations between buyer and 
seller as they now exist. 

It simply puts in the form of a negotiable in- 








Be APPT Lagr teen a gaara nena 
a ota oa ae, r 


SSR EB or 













































one ae a Nee e 
gear 


Ra SR NN A AE AR LO 


a 
































56 THE JEWELERS’ CIRCULAR-WEEKLY 


strument what has been previously agreed upon. 

The working of the plan of trade acceptance 
is very simple and direct. 

For instance, Mr. A. of Philadelphia sells a 
bill of gcods to Mr. B. of Reading. The bill of 
goods amounts to $100, and the terms agreed upon 
are two per cent.-30 days, or four months net. 
When Mr. A. ships the goods to Mr. B. he sends 
with the invoice two trade acceptances, one for 
$98 ($100 less two per cent.) payable in 30 days, 
and one for $100 payable in four months. If 
Mr. B. intends to pay in 30 days, he signs the one 
for $98, returns it, and if he desires to take ad- 
vantage of the four months’ time, he signs the 
one for $100 and returns that one. 

You may now very properly say, Why, that is 
the same as a note! It is not! A trade accept- 
ance is an order to pay, and the obligation of 
the acceptor arises out of the purchase of the 
goods from the drawer, while a note is a promise 
to pay either a debt or a loan and its self-liquidat- 
ing character is not prima facie. In the words of 
the Federal Reserve regulations a trade acceptance 
is a bill of exchange, drawn by the seller on the 
buyer for goods sold to and accepted by such 
buyer. 

Beverly D. Harris, vice-president of the City 
National Bank of New York, very clearly ex- 
pressed it, when he said trade acceptances when 
developed as they should be will strengthen the 
underlying situation in making book credits, liquid 
and available. They will not only have the ad- 
vantage of two name paper but the added ad- 
vantage of actual transactions in commodities. D. 
C. Wills, the chairman of the Board of the Fed- 
eral Reserve Bank of Cleveland, says, they are a 
long step toward the ideal of sound trade credit. 
The most important utterance to my mind is that 
of Wm. F. H. Koelsch, vice-president of the 
Bank of the United States, who said under the 
trade acceptance plan the merchant of small and 
moderate means would not be placed in a position 
of having to hypothecate his accounts receivable. 

There are many undoubted and positive advan- 
tages that will accrue to the entire jewelry trade 
from the use of trade acceptances. They will re- 
duce the cost of doing business and so increase 
your net profits. 

They will prevent over-buying and make the 
merchant a better business man, which will lessen 
the accumulation of unsaleable stock which more 
than any one thing cuts down your profits. As 
I have said to you more than once you make 
your money on turn-overs not on left-overs. 

They reduce your losses to a minimum and 
thereby save you money. Trade acceptances in 
a word are the very best thing for the merchant 
and therefore the best thing for the business 
stability of the nation and the more general the 
use of them becomes, the greater will be the 
benefit you derive. 

In closing I wish to extend to all the greet- 


ings and best wishes of the Philadelphia Whole- 
sale Jewelers’ Association and the National Whole- 
sale Jewelers’ Association and of myself. 

“Optometry in the Jewelry Store” was 
the subject handled by J. Milo Webster, 
president of the Reading Optical Co., the 
next speaker. He said: 


ADDRESS OF J. MILO WEBSTER. 


Summing up the situation, I believe the matter 
of fixing the retail prices on glasses is not usually 
properly understood. 

I have already said that it is wrong to fix these 
prices as a percentage on cost, certainly so if the 





WILLIAM SUTTON, RE-ELECTED SECRETARY. 


invoice of the glasses is to be considered as the 
cost. To get the right cost there are always 
many other things than the invoice to consider, 
but perhaps in no other part of the store is the 
invoice such an unimportant factor in determining 
cost; it is not even the principal item. 

Many jewelers are trying to keep the retail 
price of glasses low because they are fearful that 
through the optical department the store will get 
a reputation for high prices. It must be admitted 
that there is logic in the thought, but it would 
seem that this is a needless fear. Did anyone 
ever go to Tiffany’s expecting to buy anything 
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cheap? Is it not a fact that Tiffany is known 
the country over as a high priced store? It must 
be apparent that such a reputation is harmless if 
with it can go the reputation of absolute reliability 
in the merchandise and service rendered. It is 
perfectly true that a portion of the population 
will look for the cheap store, and the success of 
the five- and 10-cent stores is proof that they have 
admirably filled that field. You cannot compete 
with them: then why try? 

The thoughts expressed I realize are not ap- 
plicable to a large class of jewelers, possibly a 
number of those present belong to the small-town 
variety of jewelry stores, where the proprietor is 
pretty much everything except the place filled by 
his wife or some other member of the family. 

To offer practical suggestions to these would in- 
volve quite different lines of thought. Shall the 
jeweler thus situated overlook the possibilities of 
the optical work? Not at all. We have many 
examples where a very nice profitable business 
has built up and sometimes the quality of the re- 
fraction work rivals the best the exclusive optom- 
etrist can turn out. The only rational suggestion 
in cases of this kind in general is, that in most 
cases the equipment and layout of the place could 
be improved and make for not only better work 
but pave the way for more work and a better 
price. Under these conditions the prices received 
are entirely too Jow, and while it can hardly be 
expected that a jeweler thus located can command 
quite the prices of the larger city, he would do 
more business and have a better automobile if he 
would advance his prices of glasses from 50 to 
100 per cent. 

The prices vou set upon your work in large 
degree govern the value placed upon it by your 
patrons, and if you work cheap they of necessity 
must conclude that your work is cheap, 


It was planned to have several of the 
past officers address the convention, but 
as the photographer was waiting to take 
a picture of the jewelers, that part of 
the program was passed over. After an 
adjournment was declared the jewelers 
and their guests gathered on the steps 
of the post office, directly opposite the 
convention hall, where the group photo- 
graph was taken. 

WEDNESDAY AFTERNOON SESSION. 

The closing session of the convention 
proved to be one of the most interesting 
and beneficial parts of the entire program. 
After this session was called to order, 
President Hambly presented as the first 
speaker Dr. Frederick Willson, president 
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of T. A, Willson & Co., Inc., of Reading. 

The speaker took as his topic, “Co-opera- 
tion in Business,” and pointed out to his 
listeners just how they could apply it in 
their business. 

Next came the reports of the various 
committees. The first report submitted 
was handed in by F. L. Davis, chairman of 
the membership committee. 

His report showed that the membership 
committee had taken in 115 new members, 
a gain of eight over last year. 

In concluding, Mr. Davis stated that a 
different plan of soliciting members should 
be worked out. The speaker suggested 
that one chairman should be appointed 
with authority to select committees in the 
various cities throughout the State. The 
present arrangement, Mr. Davis thought, is 
too expensive. 

At the conclusion of his talk, Mr. Davis 
was praised for his work and for the work 
of the membership committee. 

Thomas Apryle, chairman of the trade 
interests committee, next reported that his 
committee would report through the “ques- 
tion box,” which would be opened later. 

For the legislative committee, Ira D. 
Garman reported that nothing special had 
been done during the past year. 

R. T. Ferguson, chairman of the quali- 
ties committee, also reported that the report 
of his committee, like that of the Trade 
Interest Committee, was in the “question 
box.” 

The report of the resolutions committee 
was next read by W. W. Appel, chairman. 
This was as follows: 


Resolutions 


The Resolution Committee of the Pennsylvania 
Retail Jewelers’ Association would recommend the 
adoption of the following resolutions: 

Whereas: The Senate Finance Committee con- 
templated imposing a five per cent. war tax on the 
stock of every jeweler in the country, thereby 
causing great hardships to them; be it 

RESOLVED: That we commend the National Re- 
tail Jewelers’ Association and the New York Vigi- 
lance Committee for the able manner in which 
they defended the jewelers against this unjust tax. 
Be it further 


— 
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REsoLvep: That we extend to our senators and 
representatives in Congress our heartfelt thanks 
for their hearty support in this matter. 

* * * 


Whereas: The Butterick Publishing Co. of New 
York city has eliminated all advertisements of mail 
order houses from the Delineator, Designer, and 
Woman’s Magazine, thereby establishing a “Buy 
at ‘home’”’ policy, which means the distribution of 
jewelry through retail jewelry stores; be it 

RESOLVED: That we, the Pennsylvania Retail 
Jewelers’ Association, in convention assembled, 
heartily endorse this action of the Butterick Pub- 
lishing Co. and commend them for their generous 
action. 

* + o 

RESOLVED: That we ask all manufacturers of 
silver plated ware to give us absolutely plain white 
boxes, with no imprint of the manufacturers. 

* 


Reso_vep: That we condemn the practice of 
advertising the 50-, 25- and 10-year guarantees of 
silver plated ware. 

: * * 

RESOLVED: That manufacturers and jobbers be 
asked not to advertise wholesale prices in jewelers’ 
publications or on postal cards in the open mail— 
these-prices should be kept from the public. 

* — 7 


Reso_tvep: That we favor and will support the 
efforts of the National Retail Jewelers’ Association 
in getting exclusive merchandise for the retail 
jewelers. 

* * * 

RESOLVED: That we endorse the Stephens price 
maintenance bill now before Congress, and urge 
its passage. 

* * * 

REso_vep: That we endorse the Owen-Goeke bill 
which provides for the elimination of time guar- 
antees, and urge its passage also. 


ReEsoLvep: That we extend our thanks to the 
Reading jewelers for their kind treatment and the 
pleasing manner in which they have entertained us, 
thereby making our convention a great success 
and our stay in this city a pleasing one. Be it 
further 

ReEso_tvepD: That we thank the management of 
the Berkshire Hotel for the courteous treatment 
and for doing everything to make us comfortable. 
Be it further 

REsoLveD: That we extend our thanks to the 
Keystone, THE JEWELERS’ CrrcuLar, and the Read- 
ing Eagle for the publicity given our convention. 

RESOLUTION COMMITTEE. 
W. W. Appel, R. T. Ferguson, R. A. Deisher, 
C. S. Wiley. 


After this report was accepted and or- 
dered placed on file, the nominating com- 
mittee was asked to report. 


JEWELERS ASSOCIATION HELD AT READING. 
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Through this committee it was recom- 
mended that the officers of the past year 
be re-elected. A vote cast by the secretary 
declared the re-election of the following 
officers : 

President, Charles H. Hambly; secre- 
tary, William Sutton; treasurer, I. A. 
Deisher.; vice-presidents, August Loch, 
John G. Buseman, Thomas J. Apryle, 
George W. Martin, P. G. Diener, W. M. 
Bode, W. W. Appell, F. L. Davis, J. A. 
Lewis. 

Executive Committee: The officers and 
Reginald T. Ferguson, J. P. Archibald and 
Colonel J. Warner Hutching. 

At this point of the proceedings, G. A. 
Schlechter, chairman of the entertainment 
committee, urged the jewelers to stay over 
until the next day and enjoy the picnic 
arranged for them. 

The opening of the question box brought 
forth some interesting discussion. Before 
opening the box, President Hambly ap- 
pointed Messrs. Berlet and Doyle as a 
committee to answer the questions. 

A majority of the questions sought in- 
formation as to the best manner of stamp- 
ing out fraudulent advertising, itinerant 
vendors and “fake” auction sales. 


The question box committee replied that 
this could only be accomplished through 
legislation, and to secure legislation the 
association needs money. The committee 
said that the only way to secure the proper 
fund is to increase the membership of the 
association and raise the dues. 


The gathering was apprised of the fact 
that the next Legislature of Pennsylvania 
meets in Harrisburg in 1919. In the mean- 
time the Pennsylvania State jewelers will 
undoubtedly frame up bills to overcome the 
evils brought up at the convention, and 
make a strong effort to have them passed. 

The selection of the next convention city 
was left to the executive committee. 

As this concluded the business for the 
afternoon, the session was adjourned at 
5 Pp. M. 
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The Banquet 


A busy and profitable day was brought to 
a fitting close with a banquet at the Berk- 
shire. In addition to a sumptuous 
menu the diners enjoyed a number of 
excellent addresses and an unusually fine 
musical program. 

The large room, which only a few 
hours before had served as the scene of 
the closing session of the convention, was 
converted into the banquet hall and was 
decorated with American flags. 

When the doors of the banquet hall 
were thrown open at 8.30 o’clock the 
diners found their respective places, and 
before seating themselves sang the na- 
tional anthem. They next began the dis- 
cussion of an excellent menu. 


Entertainment was furnished by an or- 
chestra and a number of vocal selections 
were rendered, adding considerable to 
the enjoyment and spirit of the affair. An 
Hawaiian orchestra on one of the bal- 
conies in the banquet hall also added to 
the entertainment. 

As the last course was being served 
President Hambly, who acted as toast- 
master, called upon Secretary Sutton to 
read a number of telegrams which had 
been received. The communications 
were from J. Warner Hutchins and E. J. 
Catell, both of whom were unable to at- 
tend the convention. Another one was 
also received from the Ohio Retail Jewel- 
ers’ Association in convention, and ex- 
tended greetings to the Pennsylvania 
State jewelers. 


As the entire country is engaged in 
soliciting funds for the Red Cross, Presi- 
dent Hambly announced that in view of 
the fine welcome which the convention 
had received at the hands of the Reading 
people, he believed it would be appropri- 
ate to aid this city in its collection toward 
the fund. In a few moments a number 
of women dressed as Red Cross nurses 
were going through the hall soliciting 
contributions, and it was later reported 
that $80.50 was received in this manner. 

The first speaker of the evening was 
William A. Heizmann, president of the 
Reading Chamber of Commerce. He 
made an appeal for the Red Cross and 
spoke of the excellent work which this 
Organization is doing. 

The next speaker was Col. John~ L. 
Shepherd, who was followed by the Rev. 
E. H. Romig. The latter speaker deliv- 
ered a patriotic talk and was listened to 
with keen interest. The last speaker of 
the evening was B. J. Doyle of Philadel- 
phia. At the conclusion of his remarks 
President Hambly announced that danc- 
ing would follow. After the tables and 
chairs had been removed from the ban- 
quet hall the jewelers and their wives and 
guests indulged in dancing until a late 
hour. 


The Outing 


The entire last day of the convention 
was devoted to an outing, which finally 
ended at Kuechler’s Roost, where a 
luncheon was served. The trolley ride 
Over the Neversink Mountains and a 
Dutch lunch served at the end of the ride 
was probably the most enjoyable feature 
of the entire three days’ stay in Reading. 
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After the ride over the mountains the 
jewelers returned to the starting point 
about 11 A. M., where they boarded an- 
other car and were taken to Mt. Penn 
Gravity station. From that point they 
were taken by the Mt. Penn gravity rail- 
road to the Mt. Penn tower, where they 
were given another opportunity to view 


the country. From the tower the jewel- _ 


ers were taken directly to Kuechler’s 
Roost, one of the most beautiful spots on 
the mountains. 

After a short wait an announcement 
was made that the Dutch lunch was 
ready to be served, and the jewelers and 
their guests lost no time in finding their 
places at the tables. Following the 
luncheon August Loch of Pittsburgh, who 
had arrived in Reading only a few hours 
previous, addressed the gathering. He 
was followed by Col. John L. Shepherd. 
During the luncheon the Misses Fauss 
and Loeper gave recitations . 

The lunch was brought to a close by a 
few remarks from G. A. Schlechter, chair- 
man of the entertainment committee. 
Following the luncheon the jewelers took 
part in outdoor games, and late in the 
afternoon returned to the hotel. This 
marked the close of the twelfth annual 
convention of the Pennsylvania Retail 
Jewelers’ Association. 

That the convention was the success it 
really proved to be was largely due to the 
untiring efforts of I. A. Deisher, chair- 
man of the convention committee, and 
his associates. 

Another large contributor to the suc- 
cess of the affair was William Sutton, 
secretary, whose report of the last an- 
nual convention, which was read last 
Tuesday, was the source of much praise. 
The lengthy report which the secretary 
delivered indicated that he had spent con- 
siderable time in compiling it, and to show 
appreciation for his efforts the jewelers 
re-elected him to serve for another year. 

The local committees consisted of the 
following: 

I. A. Deisher, chairman; Geo. R. Roth, 
secretary; Nathan Cohen, treasurer. 

Program.—Frank J. Loeper, James W. 
Kalbach, Arthur Schwemmer, G. A. 
Schlechter. 

Finance.—Samuel L. Dunkle, Ebb N. 
Zell, Alex. Kagen, Paul J. Clay. 

Publicity—Paul Roth, Frank Loeper, 
Jr., Paul D. Harbach, Ben Levin. 

Entertainment.—G. A. Schlechter, John 
F. Beyerle, Samuel L. Dunkle, S. K. 
Hanley, S. S. Brone, A. F. Riegel. 


Exhibitors 

In rooms adjoining the convention hall 
a number of interesting displays were 
made by various concerns. Among the 
exhibits was one made by L. P. White, 
Philadelphia, consisting of a large as- 
sortment of clocks, watches, silverware 
and other articles. Another exhibitor was 
White, Wile & Warner, Buffalo, N. Y. 
This firm showed a large assortment of 
rings. The Dennison Mfg. Co. also dis- 
played its products, including trays, 
boxes, silverware chests, etc. 

R. Wallace & Sons Mfg. Co., Walling- 
ford, Conn., showed the new “Vogue” 
pattern in flatware, which will be ready 
for delivery Oct. 1. The same concern 
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also showed a large assortment of flat- 
ware. J. C. Luden, Reading, displayed a 
new electric polishing motor and dust 
collector especially adapted for the jewel- 
er. G. A. Schlechter Co., Reading, dis- 
played a large assortment of badges and 
medals. T. A. Willson & Co., Reading, 
exhibited a variety of goggles, manufac- 
tured by this house. 

Other manufacturing and wholesale 
concerns represented were: International 
Silver Co., Oneida Community, Elgin Na- 
tional Watch Co., Waltham Watch Co., 
Laubheim Bros., Benedict Mfg. Co., 
Ostby & Barton Co., John T. Mauran 
Mfg. Co., Wm. Purnell & Co. and United 
Jewelers, Inc. 


Ladies’ Auxiliary 


The Ladies’ Auxiliary Branch of the As- 
sociation was well represented at the con- 
vention and played an important part in 
the proceedings. On Tuesday the ladies at- 
tended the opening session of the conven- 
tion in a body. In the afternoon they 
were taken on an automobile ride through 
the city and outlying country. 

They were conspicuous at the banquet 
held on Wednesday night and during the 
evening Mrs. Charles H. Hambly, -wife of 
the president of the State association, was 
presented with a beautiful cut glass vase 
filled with flowers. The ladies enjoyed the 
different pleasure events prepared for them 
and also attended several of the sessions be- 
side the opening one. They were free with 
their praise of the manner in which the 
convention committee had provided for 
their entertainment. 








GOLF PLAYERS TO MOBILIZE 





Annual Gathering of Members of New Eng- 
land Jewelers’ Golf Association to 
Be Held June 28 and 29 

Boston, Mass., June 23.—Indications are 
that the second “grand mobilization and 
spring manoeuvres” of the New England 
Jewelers’ Golf Association, at the Hartford 
Country Club, June 28 and 29, will set a 
high standard of excellence and enjoyment. 

Many acceptances already receive indicate 
that every State will furnish its full quota 
of men. There will be something doing 
every moment from the time that trench 
manoeuvres begin at 9 a. m., Thursday, till 
the banquet ends and awards are made at 


- the Hartford Club, Friday night. 


Besides the various committees in charge, 
whose names THE JEWELERS’ CIRCULAR has 
already printed, much credit is due these 
officers for their untiring efforts toward 
making the event a success. President, 
Elmer E. Knight, Boston; vice-president, 
F. H. Hollister, Providence; secretary, P. 
H. Stevens, Hartford; treasurer, William 
A. Robinson, Springfield. 








A consignor who signs a bill of lading on 
his own account, and not as agent for the 
consignee, is held liable to the carrier for 
the freight, although title to the goods 
passed to the consignee on delivery to the 
carrier, in the West Virginia case of Coal 
& Coke R. Co. v. Buckhannon River Coal 
& Coke Co. L.R.A.1917A, 663. 
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SAFE-BREAKERS CAUGHT 
Burglars Who Looted Philadelphia Manu- 


facturing Jewelers’ Factory Captured 
at Wayne Junction by Police 
and Railroad Men 

PHILADELPHIA, Pa., June 22.—Through 
the vigilance of an assistant baggage mas- 
ter of the Reading Railway, two men acting 
suspiciously at Wayne Junction station 
were taken into custody here with jewelry 
and precious stones valued at approximately 
$6,000, the proceeds of a safe robbery in 
the central business section of the city, in 
their possession. The prisoners, who are 
believed to be professional safe breakers, 
were held in $1,500 bail each for court 
today by Magistrate Beaton in Central 
station. 

Closely following on the arrest of the 
men a police message from the 11th and 
Winter Sts. police station flashed word all 
over the city that burglars had forced the 
safe in the jewelry repair shop of A. F. W. 
Rublack, on the second floor of the build- 
ing at 36 S. 7th St. 

Investigation disclosed that jewelry and 
uncut precious stones found in a suitcase 
carried by the two men under arrest were 
the property that had been stolen from 
Rublack’s place of business. 

The men under arrest described them- 
selves as Joseph Smith, 31 years old, and 





Harry Cohen, 35 years old. Both claimed — 


to be residents of New York city. 

Smith, according to the detectives, ad- 
mitted to Captain of Detectives Tate that 
he had served a jail term in New York 
for a silk robbery. Captain Tate declared 
that the circumstances surrounding the 
jewel robbery indicated that both were 
skilled burglars, and had used what the 
police term the “stowaway” method of gain- 
ing entrance to the repair shop. 

Captain Tate said that there were no 
marks on the building to show that anyone 
had forced an entrance from the outside. 
He believes that the burglars “stowed” 
themselves on the third floor, which is un- 
occupied, before the building was closed for 
the night. 

William. A. Drain, janitor of the 7th St. 
building, was the first to discover that the 
jewelry repair shop had been robbed, when 
he found the door to the jeweler’s office 
slightly ajar. 

The first floor of the building, which wa 
Originally a dwelling, is occupied by the 
Western Union Telegraph Co. The sec- 
ond floor front is used as a workroom and 
office by Rublack, while in the rear of the 
same floor is the engraving office of W. S. 
Rodenbough. In the deep layer of dust 
which covers the third floor, footprints of 
the burglars were found. 

The heavy safe was removed from a foot 
high wooden base upon which it was kept 
and laid face up on the middle of the floor. 
Hours must have been required to open the 
Safe, for the plates of the door were twisted 
and scratched and the cement packing be- 
tween the outer and inner linings was 
strewn upon the floor in small pieces. A 
heavy two-piece jimmy, fully three feet 
long and one and one-half inches in diam- 
eH was the tool employed in this tedious 


After the burglars had secured the valu- 
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ables from the safe, the problem of getting 
away with it was disposed of when, after 


rummaging through the office of Rublack 
they came across a large grip. This was 
full of fishing tackle and, after dumping it 
upon the floor, the burglars used the grip 
to carry away the jewelry. 

About 3 o'clock in the morning, Earl Car- 
mon, the Reading Railway assistant bag- 
gage master on duty at Wayne Junction, 
saw Smith and Cohen on the platform. 
They were carrying the bag, and in the 
waiting room he saw them open it and go 
over the contents. 

There was a Baltimore & Ohio Railroad 
train for New York due in about five min- 
utes. Carmon notified James Elders, night 
train dispatcher, to telephone to the police 
station. 

Police Sergeants Piker and Elvidge and 
Patrolman Waters reached the station just 
before the train pulled in. They had rushed 
to the station in an automobile police 
patrol. 

Taking no chances, they pulled their re- 
volvers and confronted the two men. 
Smith and Cohen did not appear the least 
disturbed, other than to tell the police that 
a mistake had been made. 

They said they were jewelry salesmen, 
and had come to the station to get an early 
train for New York, where they had an 
appointment with a man to show him their 
“line of goods.” 

Subsequently Cohen told the police that 
he came to Philadelphia to do a little pri- 
vate detective work. 








NEWARK FACTORIES TO CLOSE 





Manufacturing Jewelers Arrange Dates to 
Overhaul Machinery and Make Repairs 


Newark, N. J., June 25.—Most of the 
manufacturing jewelers of Newark will 
close their factories the early part of July 
for their semi-annual overhauling of en- 
pines machinery, etc., and general repairs. 
They will keep their offices open in order 
to attend to orders and correspondence. A 
few concerns will not close until August. 
Some companies will close for two weeks, 
but many of them will be shut only for a 
week or 10 days. Some will close on June 
30 and others the day before the Fourth. 

Following are the dates when many 
Newark factories will be closed: 


For the first week of July—Ehrlich & 
Sinnock, Sinnock & Sherrill, Long & Koch, 
Inc., O. L. Henereau Co., Bleiweiss & 


‘Straightman, La Sula, Fried & Co., the H. 


A. Wilson Co., Merigold Plating Co., C. 
Lemaitro & Co., Alfred Sandy, F. Kirchen- 
bauer, Wiley-Crawford Go., Wagner & Co., 
Powell & Co., Wilson Mfg. Co., John N. 
Leiss Co., T. J. Cavanaugh, Wilcox-Roth 
Co., H. A. Winters, Charles W. Park, Os- 
mun-Parker Mfg. Co., Bishop & Bishop, 
Taylor & Jopson Co., Wm. Huger Co., 
F. & F. Folger. 

July 3 for one week—Dalzell, Long & 
Co., David C. Dodd Co., Bennett & Crystal 
Co., L. Lelong & Bros., Fried, Mills & Co., 
Michelstein & Co., E. H. Eastwood & Co. 

July 3-16—Clark & Non, Joseph Hock, 
Jr., & Co. 

June 30 for two weeks—Fisher & Co., 


Lee, Dodd & Co. 
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July 3 for two weeks—Sansbury & Nellis. 

July 2-9—Otto Schaubacher Co. 

Larter & Son and Riker Bros. will close 
the early part of August. 








DEATH OF JOHN G. KLEIN 


Pioneer New York Jeweler Succumbs to 
Attack of Pneumonia 


John G. Klein, who for nearly 60 years 
had been established in the retail jewelry 
business in New York and who conducted 
a store at 247 Greenwich St., died last 
Wednesday night at his home, 37 Northfield . 
Road, West Orange, N. J. His death was 
caused by pneumonia following an illness 
of several days. 

Mr. Klein was born in Germany 73 years 
ago, and when he was seven years of age 
came to this country with his parents. He 
received his early education in the public 





a 








THE LATE JOHN G. KLEIN, 


schools of New York and when he was 14 
years of age entered the retail jewelry 
establishment conducted by his father, 
Franz Joseph Klein, which was then located 
on Pearl St. When he was 24 years old 


‘he assumed the management and ownership 


of the business on Pearl St. upon the death 
of his father. Thirty-five years ago he 
moved to Greenwich St., corner Park PI. 
Mr. Klein had seen 59 years of service in 
the jewelry business and can be truly called 
a pioneer. 

On June 15 while on the way to his home 
in West Orange, N. J., he was taken ill 
and on reaching home was confined to his 
room. He suffered a stroke of apoplexy 
from which he never recovered. Pneu- 
monia developed finally and caused his 
death. The business on Greenwich St. will 
be continued by his son, Chas. J. Klein. 

Deceased is survived by his widow, who 
was Miss Anna Van Breton, two sons, 
Charles J. Klein, West Orange, and John 
G. Klein, Jr., Los Angeles, and two daugh- 
ters, Miss Theresa G. Klein and Mrs. J. F. 
Cyphers, West Orange. 

Funeral services were conducted last Fri- 
day night at his late home by Rev. Frank 
B. Reazor, rector of St. Mark’s Church, 
West Orange, N. J. 
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Please note, Mr. Manufacturer,— 
we have a new shipment of 
S h iff R D d 
which have been exceedingly rare and difficult to obtain. 
We offer them to YOU in all desirable sizes. It would be good business foresight 
to stock this always desirable and usable staple liberally, NOW, and provide against 
future requirements. Present conditions make future shipments uncertain. 
H. NORDLINGER’S SONS 
New York, 15, 17, 19 Maiden Lane Providence, 63 Washington Street 
— —a 
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Trade-Marks of the Jewelry and Kindred Trades 





Just Out — Price, $5.00; Express Paid -— New Edition 





The Jewelers’ Circular Publishing Co., 11 John St., New York 








Cut Espositer, Varni Co. 
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RHODE ISLAND CENSUS 





Report Issued by Bureau of Census of United 
States Department of Commerce on 
Jewelry Industry 


ProvipENCE, R. I., June 23.—According 
to the census of manufacturers for 1914 
issued a few days ago by the Bureau of 
Census of the United States Department 
of Commerce, Rhode Island ranked 19th 
among the States in value of products ot 
its manufacturing industries and 14th in 
average number of wage earners employed. 

However, the report brings out the fact 
that the growth which took place in the 
industries of Rhode Island during the de- 
cade 1899-1909 did not continue during the 
five years of the period 1909-1914. In fact, 
as measured by value of products, value 
added by manufacture, and number of wage 
earners employed, the State’s industries 
showed an actual decline during the latter 
period. It is noteworthy, however, that the 
number of salaried employes, amount of 
primary horsepower and amounts paid for 
salaries and for rent and taxes showed 
considerable increase. 

“The manufacture of jewelry,” says the 
report, “is closely allied with the silver- 
smithing and silverware industry, and with 
the reduction and refining of gold and sil- 
ver from sweepings, clippings and scraps. 
The combined figures, however, cannot be 
given without disclosing the operations of 
individual establishments in the silver- 
smithing and silverware industry. The 
manufacture of jewelry and the reduction 
and refining of gold and silver, together 
gave employment to an average of 8851 
wage earners and turned out products 
valued at $24,812,108. 

“The leading industries differ somewhat 
in their ranking value of products and in 
value added by manufacture. In 1914, as 
in 1909, jewelry ranked third in value of 
products, but fourth in value added by 
manufacture.” 

The census tables show that in 1909 the 
average number of employes in the jewelry 
industry was 9,511, while in 1914 it was 
8778. Of the former 56.8 per cent. were 
males of 16 years or over and 40.6 per cent. 
females and 2.6 per cent. were under 16 
years of age. In 1914 there was 67.2 per 
cent. male employes of 16 years or over 
and 31.2 per cent. women, while only 1.7 
per cent. of minors was employed. ) 

In the table showing the number of wage 
earners employed on the 15th of each 
month in 1914, the total number employed 
in the manufacturing jewelry industry was 
as follows: January, 9,388; February, 
9186; March, 8,979; April, 8,765; May, 
8,660; June, 8370; July, 8,143; August, 
8,312; September, 8,937; October, 9,277; 
November, 8,880, and December, 8,439. The 
percentage that the minimum is to the 
maximum was 86.7 per cent. 

_A very interesting and instructive table 
is the one wherein the various industries 
have been classified according to the num- 
ber of hours of labor per week prevailing 
in the establishments in which they were 
employed. For the jewelry industry those 
employed 48 hours a week or less, there 
were 573 in 1909 and 832 in 1914; between 
48 and 54 hours a week, 53 in 1909 and 
520 in 1914; employed 54 hours a week, 
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167 in 1909 and 3,260 in 1914; between 54 
and 60 hours, there were 7,500 in 1909 and 
3,786 in 1914; employed 60 hours,-in 1909 
there were 1,218 and in 1914 only 360; be- 
tween 60 and 72 hours a week in 1909 none 
and only 20 in 1914. 

All of the establishments in the State 
which manufactured silverware and plated- 
ware were located in Providence, accord- 
ing to the census report, as well as piac- 


- tically all of those that were engaged in 


the manufacture of jewelry. In 1909 there 
were 132 jewelry establishments owned by 
individuals and employing an average of 
2,367 wage earners or 24.9 per cent.; 91 
establishments owned by corporations en:- 
ploying 5,018 or 52.8 per cent., and 73 other 
establishments employed 2,126 or 22.4 per 
cent. These produced manufactures of a 
total value of $20,685,100 of which $3,303,- 
671 or 16 per cent. was produced ‘by estab- 
lishments owned by individuals; $13,259,- 
724, or 64.1 per cent. by corporations, and 
$4,121,705, or 19.9 per cent., by others. 


In 1914 there were 97 jewelry estab- 
lishments owned by individuals and em- 
ploying an average of 1,472 wage earners, 
or 16.8 per cent.; 115 establishments owned 
by corporations employing 5,421, or 61.8 
per cent., and 79 other establishments em- 
ploying 1,885, or 21.5 per cent. These 
produced manufactures to a total valuation 
of $21,522,251, of which $2,607,971, or 12.1 
per cent., was produced by establishmenis 
owned by individuals; $14,651,977, or 68.1 
per cent., by corporations, and $4,262,303, 
or 19.8 per cent., by others. 

The tendency for manufacturing to pbe- 
come concentrated in large establishments, 
or the reverse, is indicated by exhaustive 
statistics set forth in another table. In 
this it is shown that in 1909 there were 58 
manufacturing jewelry establishments the 
value of whose production for the year was 
less than $5,000, while in 1914 there were 
but 47. In 1909 there were 66 establish- 
ments producing between $5,000 and $£20,- 
000, and in 1914 there were 70. In 1909 
there were 108 establishments producing 
between $20,000 and $100,000, and in 1914 
there were 116. Of establishments pro- 
ducing $100,000 and over there were 64 in 
1909, and 58 in 1914. 

The average number of wage earners 
were distributed as follows: In establish- 
ments producing a total valuation of less 
than $5,000 a year there were 234 in 1909 
and 72 in 1914; shops of $5,000 to $20,000 
capacity, in 190 there were 602 and in 1914 
the number was 478; of $20,000 to $100,000 
capacity, in 1909 there were 3,225 and in 
1914 there were 3,032; of $100,000 and over, 
in 1909 there were 5,450 and in 1914 the 
number was 5,196. 

The total value of products of establish- 
ments annually producing less than $500 
was $132,701 in 1909, and $104,773 in 1914; 
of from $5,000 to $20,000 capacity it was 
$681,340 in 1909 as against $769,289 in 


‘1914; from $20,000 to $100,000 it was 


$5,354,684 in 1909 as compared with $5,988,- 
396 in 1914, while from $100,000 and over 
it was $14,516,375 in 1909 and amounted to 
$14,569,793 in 1914. 

The value added by manufacture in shops 
producing less than $5,000 in the year was 
$109,090 in 1909 and $77,332 in 1914; or 
$5,000 to $20,000 it was $480,447 in 1909 
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and $519,391 in 1914; of $20,000 to $100,000 
it was $3,313,363 in 1909 and $3,449,277 in 
1914, while those of $100,000 and over 
added $6,994,163 in 1909 and $6,267,204 in 
1914. 

Closely related to the subject of manu- 
facturing is that of the fuel consumed in 
generating the power necessary to operate 
the plants in the various manufacturing 
processes. Statistics show that in 1914 the 
establishments comprising the manufactur- 
ing jewelry industry used 966 tons of an- 
thracite coal of 2,240 peunds to the ton; 
5,534 tons of bituminous coal of 2,000 
pounds; 81 tons of coke of 2,000 pounds 
each; 1,026 barrels of oil, including gaso- 
line and 26,406,000 cubic feet of gas. 


The census bureau reports that there 
were 2,190 manufacturing establishments of 
all descriptions in Rhode Island in 1914, in 
which 124,109 persons were employed; the 
capital invested was $308,444,563; over 
$13,000,000 in salaries were paid to offi- 
cials and clerks, etc., and $59,366,000 was 
paid to wage earners. The taxes paid ag- 
gregated $3,116,000; materials cost a total 
of $156,543,000; fuels and power rentals, 
$5,882,000. The total value of products 
was $279,545,000; the value added by manu- 
facture was $117,120,000; and the primary 
horsepower used in the industries was 269,- 
000 horsepower. 

A comparative summary for 1904, 1909 
and 1914 is very interesting in connection 
with the manufacturing jewelry and allied 
industries, showing the following: 

Brass, bronze and copper products—In 
1904 there were 26 establishments, employ- 
ing 301 persons, using 226 horsepower, 
earning $141,000 in wages, using materials 
costing $342,000 and producing $668,000. 
In 1909 there were 18 establishments em- 
ploying 225 persons, using 350 horsepower, 
earning wage amounting to $118,000, using 
$549,000 materials and producing $828,000. 
In 1914 there were 19 establishments, em- 
ploying 123 persons, using 149 horsepower, 
earning $76,000 in wages, using materials 
costing $210,000 and producing goods 
valued at $577,000. 

Gold and silver, reducing and refining, 
not from the ore—In 1904 there were 10 
establishments employing 77 persons, using 
225 horsepower, earning $55,000 in wages, 
using materials costing $3,987,000 and pro- 
ducing $4,261,000. In 1909 there were 15 
establishments, employing 82 persons, using 
270 horsepower, earning $57,000 in wages, 
using materials costing $4,171,000 and pro- 
ducing $4,442,000. In 1914 there were 15 
establishments employing 73 persons, using 
247 horsepower, earning $52,000 in wages, 
using materials costing $2,960,000 and pro- 
ducing $3,290,000. 

Jewelry—In 1904 there were 197 estab- 
liihments, employing 6,475, using 2,524 
horsepower, earning $3,365,000 in wages, 
using materials costing a total of $6,658,000 
and producing $14,432,000. In 1909 there 
were 296 establishments employing 9,511, 
using 2,425 horsepower; earning $4,761,000 
in wages, using materials costing $9,788,000 
and producing $20,685,000. In 1914 there 
were 291 establishments employing 8,778, 
using 4,416 horsepower, earning wages 
amounting to $4,770,000; using materials 
costing $11,209,000, and producing $21,- 
522,000. 
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WE DEAL IN REAL PEARLS ONLY 


We also have the finest collection of all kinds of Precious Stones, including the RAREST GEMS 
IN DIAMONDS, RUBIES, EMERALDS and SAPPHIRES, and, of course, we have all the 
regular goods in the above lines. Also carry a complete line of Mounted Goods. 
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harles T. Dougherty Co., Inc. “=”... 


Successors to Osmers-Dougherty Co. 
MANUFACTURING JEWELERS 


291-293 Seventh Ave., New York 


Oriental Pearl Necklaces in Various Sizes 
Seed Pearl and Platinum Jewelry of every description. Special Order Work 
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Designing, Special Order Work and Repairing Solicited. 
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NEW DAYLIGHT SAVING BILL 





Bill Changing Time for United States Courts 
May Give Congress Chance to Put 
the Clock Forward 

WasuinctTon, D. C., June 22.—A clever 
plan to put over in the House of Repre- 
sentatives a “daylight saving” bill and se- 
cure its enactment into law is seen in the 
measure recently introduced by Congress- 
man William P. Borland, of Missouri. The 
plan is buried in “A bill to regulate the 
time for opening and closing for courts of 
the United States.” 

The original bill introduced by Congress- 
man Borland was referred to the House 
Committee on Interstate and Foreign Com- 
merce. It is known that the chairman of 
the committee, William C. Adamson, is un- 
alterably opposed to any such proposition 
as therein contained. An effort was made 
to have the committee take action upon 
the Borland bill, but Mr. Adamson has not 
thus far seen fit to call his committee to- 
gether for its consideration. In an inter- 
view wtih a correspondent of this paper, 
Congressman Borland said that there are a 
good many members of the House Commit- 
tee on Interstate and Foreign Commerce 
who favor the bill but that he cannot get 
a meeting of the committee “because of the 
opposition of its chairman.” 

“When I found that I could not get 
Chairman Adamson to call a meeting of 
his committee to consider my original 
‘daylight saving’ bill I introduced a re- 
drafted bill (H. R. 4844) which I succeeded 
in getting referred to the Judiciary Com- 
mittee. The bill is drawn in such form 
that it must necessarily be amended to a 
considerable extent. Congressman C. C. 
Carlin, of Virginia, is the second member 
of the Judiciary Committee. He is very 
much interested in the ‘daylight saving’ 
proposition and introduced a bill which he 
thought he could get before the Judiciary 
Committee, but it also went to the House 
Committtee on Interstate and Foreign Com- 
merce. I have been promised a hearing by 
the committee just as soon as it can get 
other matters of legislation, which are more 
important, out of the way. Then the com- 
mittee will get busy on the bill and it will 
be so amended by the committee as to get 
in just the shape that we want it. This 
bill is merely a basis upon which the com- 
mittee can work in getting out a measure 
that they can report to the House of Rep- 
resentatives. It regulates the time for open- 
ing and closing United States Courts and 
it is just a skeleton proposition. As writ- 
ten, it is unquestionably for the Judiciary 
Committee and there is nothing then to 
prevent them from adding all of the fea- 
tures necessary to make up a general ‘day- 
light saving’ bill. These changes can be 
made in committee and that is just what it 
IS proposed to have done.” 

The text of the bill is as follows: 


“That the several courts of the United States 
and offices of the United States, district attorney, 
United States marshal, United States commissioner, 
and all other officials connected therewith, shall 
open and close in accordance with the standard 
time of the United States as hereinafter defined 
for the zone within which such courts and officials 
are located. In all statutes, orders, rules, and 
regulations relating to the time of performance 
oF any act by any officer or department of the 
United States, whether in the legislative, execu- 
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tive, or judicial branches of the Government or 
relating to the time within which any rights shall 
accrue or determine or within which any act shall 
or shall not be performed by any person subject 
to the jurisdiction of the United States, it shall 
be understood and intended that the time shall 
be the United States standard time of the zone 
within which the act is to be performed. 


‘“‘That for the purpose of establishing the stand- | 


ard time in the United States the territory of 
continental United States shall be divided into five 
zones corresponding with the zones now in com- 
mon use for the so-called standard time. The 
standard time of the first zone shall be based 
on the mean astronomical time of the 75th degree 
of longitude west from Greenwich; that of the 
second zone on the 19th degree; that of the 
third zone on the 105th degree; that of the fourth 
zone on the 120th degree; and that of the fifth 
zone, which shall include only Alaska, on the 
150th degree.” 


In the Senate a bill has been introduced 
by Senator William M. Calder, of New 
York, which contains provisions similar to 
those incorporated in the original Borland 
bill. This bill has been reported by the 
committee and is before the Senate for 
action. The bill finds favor in Congress as 
a war measure and has a good chance for 
adoption on that ground. Mr. Borland 
states that he has hopes of a very early 
hearing on his new bill. 








DENIES CHECK SWINDLES 





A. P. Macauley Obtaining Evidence to 
Prove That He Has Been Mistaken for 
“Christmas” Keough, the Bogus 
Check Passer 

St. Louis, Mo., June 23.—Alexander P. 
Macauley of Toronto, Canada, who was 
arrested here Jan. 3 on suspicion of being 
“Christmas” Keough, check passer, was 
here again last week and told a newspaper 
reporter that he had spent $24,000 to ob- 
tain proof that the real “Christmas” 
Keough is still at large and that he is the 
double in appearance of Macauley. 

He said he would not be satisfied merely 
with proving his innocence before a jury 
but would not abate his efforts until he 
had found Keough and thus proved to the 
world his own innocence. He was here 
accompanied by his lawyers taking depo- 
sitions. Ten attaches of the Hamilton ho- 
tel deposed that Macauley was in the din- 
ing room of the hotel on the evening of 
Dec. 30, 1916, at the time that a man 
cashed a check on the Stix, Baer & Fuller 
Dry Goods Co. 

Many depositions were taken to prove 
that Macauley was in St. Louis on the day 
he is alleged to have cashed forged checks 
in New York city. These depositions, 
Macauley thinks, show that the checks 
were passed in New York by a man look- 
ing so much like him that merchants there 
identified him as the one who passed them. 

Other depositions are intended to show 
that while Macauley was locked up here a 
man answering his description in every 
apparent detail was seen at a St. Louis 
cafe and that this man also attempted to 
pawn diamonds while Macauley was a 
prisoner. 

Many depositions have also been taken 
in Toronto, Chicago and Detroit. Ma- 
cauley claims that he has his movements 
fully accounted for by depositions except 
for 40 minutes, which he says was occupied 
in going from Union Station, St. Louis, to 
the Hamilton Hotel. 
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TRAIN ROBBERY DOUBTED 





Police Arrest Employes of Express Com- 
pany Who Claimed to Have Been Tied 
Up by Thieves Who Stole Jewelry 
from Express Car 

CHICAGO, June 21.—Three employes of 
the Adams Express Co. are held by the 
police in connection with the bold robbery 
of the express car of a Chicago, Burling- 
ton & Quincy train as it was backing into 
the Union Station one night last week. 
More than $30,000 worth of money and 
jewelry was taken from the safe. The rob- 
bery was committed just as the train was 
being made up preparatory to leaving the 
city. The money and jewelry had been 
placed in the safe at the west side yards. 
The police believe the job to have been a 
piece of inside work. 

The men held are Ward R. Smiley and 
A. R. Andrews, the messengers who were 
in the car at the time of the robbery, and 
James Burgess, foreman’ of the loading 
station from which the car was being 
hauled. The arrest of Burgess followed a 
long examination of Smiley and Andrews 
at the hands of detectives. 
think the whole affair was cut and dried, 
and that there were five men in it. All 
of the five, it is expected, will be under 
arrest within the next few days. 

The story told by the express messengers 
was dramatic. They declare that the rob- 
bers, two of them, entered through the end 
door of the car. Both messengers were 
tied with pieces of rope which were taken 
from a cloth sack. The robbers, who 
had masks over the upper parts of their 
faces, then turned their attention to the 
safe. Like many express safes, this one 
had a hole where the combination usually 
is. The robbers took a combination from 
their pockets, fitted it and after about five 
minutes opened the safe. Both robbers 
are described by the messengers as men 
about 30 years old. 

The police were not notified until an 
hour after the robbery, and when detectives 
went to the Union Station they found both 
express messengers ready to pull out on 
their regular run. The detectives, how- 
ever, placed them under arrest and imme- 
diately began the questioning which re- 
sulted in the inside theory. 








Gold Bars Withdrawn and 
Exchanged at New York 


Week ended June 23, 1917. 
The U. S. Assay Office reports: 
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Gold bars exchanged for gold coin... $615,909.62 
Gold bars paid depositors............ 485,982.44 
WD dite ahd ketnaees $1,101,892.06 


Of this the gold bars exchanged for gold coin 


are reported as follows: 


De ED 5 nc cscs secesecesuvesesenate $483,938.01 
De EP k.daccucedenadéacesnenuasaen 131,971.61 
SORE BD ccc cvcvcececweeveseessvechuns taser 
FURS Zh cccccccescccccecesoceeecceno: adesecened 
FONG Be os ce nsdvevesoeses died icdesed cose 
De er rr ee ee 











George A. Palmer, who has been engaged 
in the jewelry business in Mansfield, Pa., 
for about 15 years has completely re- 
modeled his store at 6 Wellsboro St., El- 
mira, N. Y. 


The police 
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Diamond Brooches 


Diamond brooches are as necessary to your June 
profits as flowers are to a bride. It’s not the cheap, 
not the flashy, not the crudely fashioned piece, but 
the brooch in which the quality is apparent that 
makes the sale. The groom considers nothing is too 
good for her. 











Hence we say that nothing is too good for the 
jeweler. That is our reason for making such fine 
brooches as the one shown. If you have a prospect, 
you can have the goods—for we’ve the most attrac- 
tive assortment of brooches ever designed. Wheeler 
designed and Wheeler made—is your guarantee. 
Yet your cost is no more than you are asked to pay 
for the other kind. 


HAYDEN W. WHEELER & CO., Inc, 


Manufacturers—Importers 


2 Maiden Lane ay) New York 


Factory: Brooklyn 
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Rare Specimens of Artistic Beauty 


my 


Hand Carvings That Cannot Be Duplicated 
Only a Few Pieces Left 


Write for a Memorandum Selection 


BORRELLI & VITELLI 


401 Broadway NEW YORK 
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BANDITS CAPTURED 


Men Who Try to Hold Up Chicago Jeweler 
Wounded in Running Fight and 
Taken Into Custody 


Cuicaco, June 21.—An attempt by three 
desperate young men to rob the jewelry 
store of Joseph Reimer, 455 S. Kedzie Ave., 
went wrong last week. No jewelry was 
taken and the thieves were wounded and 
captured after a chase. 

Two of the bandits entered the store, 
pretending to be customers. One of them 
showed Mr. Reimer a ring, which he said 
he wanted soldered. As the jeweler fixed 
his eyeglass to examine the ring both 
bandits drew revolvers. Mr. Reimer was 
asked to elevate his hands. The same re- 
quest was made of Mrs. Bessie Reimer, his 
wife, who entered at that moment. Mrs. 
Reimer was backed into a corner and 
warned not the scream. Just at that in- 
stant an automobile drove past slowly. The 
driver blew a whistle and the two bandits 
rushed out of the store without taking any- 
thing. They climbed into the machine and 
started away. 

Mr. Reimer snatched up a revolver and 
gave chase to the thieves. At Van Buren 
and Kedzie Sts. he was joined by Sergeant 
H. Kellogg of the Maxwell St. Station and 
Abe Prevolseky, a peddler of fish. As the 
bandits began to distance them in their car 
the trio leaped in the machine of J. Ober- 
mayer, a salesman for the Globe-Wernicke 
Co. The pursuit continued through the 
leading streets of the west side, both the 
bandits and their pursuers exchanging 
shots. 

No little excitement ensued. When the 
bandits came to a viaduct at 26th St. and 
Western Ave. Obermayer managed to get 
his machine in front of them. The men 
then surrendered. All had been wounded. 
They gave the names of John Rooney, 19 
years old, Eugene Marshank, 18 years old, 
and Arthur McNally, 22 years old. Rooney 
was shot in both legs, Marshank was shot 
in the abdomen, and McNally received a 
ball in the hand. Marshank will probably 
die. 

The police believe they have the members 
of a gang which has been active on the 
west side for several years. 











TRADING STAMP BILL 


Both Houses of Wisconsin Legislature Pass 
the Hart Measure 


MILWAUKEE, WIs., June 21.—Depending 
only upon the action of the Governor of 
Wisconsin in signing or vetoing the act, 
Wisconsin jewelers and other retailers have 
won a great victory in their long fight to 
curb the trading stamp evil by the passage 
of the so-called Hart Trading Stamp Bill. 
The measure went through both houses of 
the legislature with flying colors, all at- 
tempts of the pro-trading stamp cohorts to 
make amendments nullifying its effect fail- 
ing. While the Governor has not indicated 
his position, it is expected that he will ap- 
Prove the measure within the next two or 
three days, and it will then become effec- 
tive on publication. 

_ The Hart Bill prohibits the issue of trad- 
ing stamps unless they shall be redeemable 
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in actual cash at full face value. Early at- 
tempts to eliminate the trading stamp nui- 
sance, as it is characterized by the opposi- 
tion, were directed at the complete pro- 
hibition of the issue of stamps. So much 
opposition was encountered, however, that 
modified bills were introduced, of which 
the Hart Bill alone survived. This meas- 
ure, it is stated, suits the purpose nearly as 
well. Stamps, slips, tickets, checks or other 
devices must be redeemable in cash only, 
and at the place of issue, under the Hart 
Act. 

The Wisconsin Retail Jewelers’ Associa- 
tion, one of the first to take up the cudgel 
against the trading stamp, is receiving much 
credit for the progress of the legislation. 
It has fought long and hard and special 
committees and individual members put 
forth much effort before the legislature and 
in other ways to promote the passage of 


the Hart bill. 








NEWSTEDT URGES PUBLICITY 





Chairman of Jewelers’ Section of Rotary 
Club Calls Attention to Need of 
More Jewelry Advertising 


CINCINNATI, O., June 22.—Advocating 
publicity as one of the most potent mer- 
chandizing factors, and urging members of 
the jewelers’ section of the Rotary Club 
to renew the desire for jewelry and create 
a new popularity for it, George H. New- 
stedt, chairman of the section, sent a letter 
to the annual convention in Atlanta last 
week, when he found he could not attend 
the gathering and express his views in 
person. Heavy business pressure in Cin- 
cinnati kept Mr. Newstedt from attending 
the convention and presiding over the 
jewelers’ section. His letter read: 


“GREETINGS! 1 wish I were there to salute you 
each individually, but ‘on account of the war’ 
(everything is blamed on the war) this is im- 
possible. But notwithstanding the fact that George 
Newstedt will not be with you in person, he’ll be 
with you in spirit. Furthermore, I know that I 
can well be spared, for with your able vice-presi- 
dent, Mr. John Doe, filling my boots, the jewelers’ 
contingent will make a name for itself. I am 
glad to note, too, that our jovial, ex-chairman, 
Otto Le Brun, will be with you. He'll undoubt- 
edly go to the mound with a few eye-opening 
curves of his own creation. 

“You who attended the big ‘pow-wow’ last year 
remember that the time was far too short to ac- 
complish all we wished to, so I will take up but 
a few minutes of your time. 

“There are many questions confronting us jewel- 
ers that should be fully discussed and thoroughly 
thrashed out, but not one is of greater importance 
to us all than the question of advertising. 

“I consider publicity of the right sort one of 
the most potent merchandising factors. Practically 
all in the mercantile field recognize this, but, to 
be frank with you—and though I hesitate to say 
it—the retail jewelry contingent is woefully lack- 
ing in appreciation of the IS in advertISing. 

“First, far too little time and consideration are 
given. Advertising is a phase of retailing that 
must be given as much, if not more, attention 
than. your purchasing or your window trimming. 
For retail jewelry advertising, newspaper space 
has proved most efficient in securing immediate 
and cumulative results. The potentialities of 
newspaper space are unlimited, but unless this 
space is tastefully filled with convincing, attrac- 
tive and ‘appetite’-creating copy and _ high-class 
cuts its value is virtually nil. 

“Unfortunately, too many of us jewelers are 
content with ‘keeping our names before the pub- 
lic’ instead of following the lead set by the re- 
tailers of wearing apparel—constantly advertising 
something new, or presenting something old or 
prosaic in a new way. The time has come when 
we must renew the desire for jewelry and create a 
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new popularity for it. It is the part of wisdom, 
then, not only to advertise locally but to sup- 
port and subscribe to the fund being created for 
the purpose of advertising jewelry in a national 
way. 

“T have received a number of requests to pub- 
lish the proceedings at our meetings and if you 
think this is a wise move, you may count me 
as one of the ‘ayes.’ 

“Wishing you all a ripping good time and suc- 
cessful meeting of the jewelers’ section, I am, 

“Sincerely your in Rotary, 
““Grorce H. Newstept.”’ 








NEW YORK JEWELERS MEET 





Members of Local Retailers’ Society Hold 
Last Meeting Until September 

An enthusiastic meeting of the Retail 
Jewelers’ Association of Greater New York 
and vicinity was held last Friday evening 
at Haan’s Restaurant, 13 Park Row, New 
York. President Henry Healy called the 
meeting to order at 8 Pp. M. and invited 
some 35 members and guests to partake of 





EMIL W. KOHN, WHO WAS PRESENTED WITH A 
TOKEN OF ESTEEM. 


a very good dinner. Preceding the dinner 
Mr. Healy proposed a toast to Edward F. 
Hufnagel, the newly elected president of 
the New York State Retail Jewelers’ 
Association. 

Edward F. Hufnagel, president of the 
State society, was called on to make a short 
speech. Mr. Hufnagel caused a surprise 
when he made a speech of presentation, 
presenting Emil W. Kohn with a gold en- 
graved pencil and fountain pen. Mr. Huf- 
nagel explained that it was a token of the 
friendship of the members for Mr. Kohn. 
Mr.. Kohn responded, expressing his 
thanks. 

President Healy then appointed a nomi- 
nating committee to name officers for the 
coming year as follows: Emil W. Kohn, 
chairman, Louis Gotthold and Edward F. 
Hufnagel. The committee is to report at 
the first meeting next Fall. 

After song booklets had been distributed, 
several selections were sung. Edward H. 
Hufnagel also sang solos and Miss G. 
Stevenson favored with a piano solo. The 
meeting closed with the singing of patriotic 
songs. 
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Ohio Retail Jewelers Hold Eleventh Convention 





Enjoyable Business and Social Features Mark Gathering of “Buckeye” 
State Convention 








te 








Cepar Point, O., June 22.—The 11th an- 
nual convention of the Ohio Retail Jewel- 
ers’ Association held at the Hotel Breakers 
here Tuesday, Wednesday and Thursday 
was one of the most successful ever held. 
There may have been larger attendances at 
some but never one more enthusiastic or 
profitable. The social features were up to 
the usual Cedar Point standard, which 
means much to those who have had the 
privilige of attending a convention here. 

President Broer and Secretary Abraham- 
sen were on hand early Tuesday morning 
completing the arrangements for the con- 
vention. Promptly at 9 o'clock the regis- 
tration booth was opened and those pres- 
ent registered and exchanged greetings. 
Miss Nena Beech assisted the secretary 
with the registration. 


' Tuesday 

At 2.30 p.*m. the meeting was called to 
order. President Broer addresséd the con- 
venyon briefly. He referred to the crisis 
of national affairs and urged all to face 
condftions with courage and confidence. He 
spoke of the importance of local associa- 
tions, pointing out how these strengthened 
the State, organization which in turn rend- 
ered greater power to the national associa- 
tion. His entire talk was optimistic and 
this feeling “seemed to be shared by all 
present. 

After the address of welcome and a few 
remarks by some of the members, it was 
decided to postpone the business session of 
the afternoon and devote the time to the 
pleasures of the resort. The meeting ad- 
journed to Wednesday morning and every- 
one spent the afternoon in boating, bathing 
or dancing as the individual inclination sug- 
gested. 

W ednesday 

President Broer called the meeting to or- 
der promptly at 10 o'clock, with a good at- 
tendance. After a few preliminary re- 
marks, President Broer delivered his an- 
nual address. 


ADDRESS OF PRESIDENT BROER. 


He spoke of what had been done during 
the two years he had served as president 
and expressed his gratitude for the cordial 
and earnest manner in which the other ofh- 
cers and members had assisted in the work. 
He again spoke of conditions in the coun- 
try, and pointed out the necessity of each 
individual jeweler giving the strictest at- 
tention to his business and not neglecting 
the affairs of the association, because, it is 
through the united efforts of all branches of 
the trade that the jewelry industry will be 
protected and promoted during these un- 
certain days. 

He devoted considerable of his address 
to the jewelers’ publicity campaign, and dis- 
cussed the various objects to be obtained 
by the success of this movement. He 
heartily endorsed it and urged all jewelers 
to assist in every way possible. His ad- 
dress was enthusiastically received by the 
convention. 





ADDRESS OF CHARLES T. EVANS. 


Charles T. Evans, president of the Amer- 
ican National Retail Jewelers’ Association, 
was then introduced. His talk was a very 
thorough discussion of the subject, “Why 
the National Association?” He pointed out 
how the individuals of the trade had 
profited through the efforts of the organiza- 
tions in the past few weeks. He recited 
the incidents at Washington concerning the 
platinum situation, and made it clear that 
this and the matter of tax on jewelry could 
never have been adjusted so satisfactorily 
without the local, State and national asso- 
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MYERS, 


ciations in the various branches of the 
trade. He urged all retailers to insist upon 
all manufacturers and wholesalers retaining 
the cash discount. “If necessary, to receive 
more for the merchandise, raise the price 
and leave the cash discount,” he declared. 
“Very few dealers consider the cash dis- 
count in making the retail price and the 
elimination of the cash discount means a 
loss to the dealer.” 

He advocated field organizers for the 
national association to cover the entire 
country to assist in. organizing new local 
organizations and strengthening those now 
in existence. The officers of the national 
association cannot afford to give enough 
time to this work. He referred briefly to 
the Sustaining Membership Fund which is 
being raised by the national body and ex- 
plained the benefits to come to the indi- 
vidual through the information to be 
compiled and sent to jewelers. 

Mr. Evans advised the jewelers of every 
town to do large co-operative advertising 
and educate the public to buy jewelry for 
all occasions and by united effort overcome 
the competition of other lines of business 
rather than use small advertising to recite 
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the virtues of any one individual store. 
Arno Dorst, president of the Cincinnati 
Manufacturing & Wholesale Jewelers’ As- 
sociation of the Chamber of Commerce, 
was then introduced as the representative 
of Associated Jewelers of America. 
His address was in part as follows: 


ADDRESS OF ARNO DORST. 


Mr. President and Gentlemen: 

It is my good fortune to be permitted to ad- 

dress you today on the publicity plan as arranged 
by the Associated Jewelers of America. We are 
well aware that the jewelry business is not get- 
ting its full measure of support on expenditures 
now being made in every community. This is 
because the jewelry industry itself has not at- 
tempted to have the jewelry business exploited 
as other lines of business have been exploited. 
The great American public has been spending its 
money for other things than jewelry simply be- 
cause other things have been suggested to them, 
while we have not suggested that they spend their 
money for jewelry. 
_, Inasmuch as this is an age of co-operation, and 
inasmuch as no line of business can be brought 
to its highest state of efficiency unless some direct 
or indirect team work is done by competitors in 
that particular line of business, therefore it is 
necessary for the entire jewelry industry, retail- 
ing, wholesaling and manufacturing, to get to- 
gether and start a movement which will stimulate 
the sale and use of jewelry of all kinds. 

With this in mind, a number of jewelers located 
in the leading cities of the United States have 
formed an organization known as the Associated 
Jewelers of America. The object of this organiza- 
tion is to create a sentiment for jewelry. Know- 
ing that a movement of this kind requires money, 
a fund of $750,000 is being raised to cover a 
period of three years. This fund will be used 
in giving publicity to, and creating a sentiment 
for, jewelry of all kinds. I have the pleasure to 
report that a great part of this fund, which is 
now being raised, has already been pledged. Upon 
the completion of the raising of this fund, the 
temporary committee expects the contributors to 
select their own permanent committee to admin- 
ister the fund. With a fund of $250,000 per 
year for three years, the public can be made to 
believe that a person is not properly dressed un- 
less jewelry is worn. Furthermore, the public 
can be educated to feel that a person is not 
properly dressed unless the proper kind of jewelry 
is worn, through a realization of the importance 
of changing jewelry fashions from time to time, 
and thus greatly increasing the sale of jewelry. 
Artists would be encouraged to adorn with proper 
jewelry the beautiful women whom they paint. 
Many collateral benefits would naturally result 
from a forceful, paid campaign for the promotion 
of jewelry. National advertising, featuring all 
of the various branches of the jewelry industry, 


would be distributed in the large publications 
throughout the country. Newspaper advertise- 
ments, window displays and direct mail matter 


would be arranged and furnished jewelers in every 
community. 

This movement is already well under way, and 
is worthy the fullest support of all the retail 
jewelers of America, and I am here before you 
today to secure your co-operation and pledges. 

Gentlemen, is the jewelry industry of America 
to go forward or backward? If it is to go for- 
ward, then you must do your share by signing 
the subscription blank which will be furnished 
you. Cannot the Ohio retail jewelers show their 
progressiveness by leading all of the other States 
in supporting this national fund. Being a citizen 
of the great and glorious “Buckeye” State, I am 
sure that my appeal will not be in vain and that 
your organization in convention here today will 
pledge its fullest support to this movement which 
is being so wonderfully supported by retailers, 
wholeszlers and manufacturers throughout the 
country. 

I desire to thank this convention for the priv- 
ilege of delivering this message to you and I trust 
that a committee will be appointed at once to 
solicit subscriptions so that a report of the same 
may be wired to the chairman of the Associated 
Jewelers of America and prove our claims that 
the Ohio retail jewelers are the progressive jewel- 
ers of America, 


H. Serkowich, secretary of the Cincin- 
nati Chamber of Commerce, then addressed 
the convention and after endorsing all that 
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Mr. Dorst said about the efforts of the 
Associated Jewelers of America, also told 
how the Chamber of Commerce in Cincin- 
nati is using its efforts to have every line 
of trade in Cincinnati organize, and he said 
that through the manufacturing jewelers’ 
association, the wholesale jewelers’ asso- 
ciation and retail jewelers’ organization 
they intended to make a big noise about 
jewelry in Cincinnati. 

President Broer read the following tele- 
gram from the secretary of the American 
Fair Trade League: 


E. R. Abrahamsen, Secretary Ohio State Retail 
Jewelers’ Association, Cedar Point: 

The American Fair Trade League sends cordial 
greeting and warmly appreciates co-operation of 
State retail jewelers’ association in promoting cause 
of honest advertising and honest merchandising 
as represented in the Stephens Standard Price Bill. 
Victory is in sight but can only be won by con- 
tinuance of earnest individual work. 


DISCUSSION ON PUBLICITY. 
Next on the program was a discussion 
of publicity led by A. L. Thoma, of Piqua, 
Ohio. 





—— 


ARNO DORST, WHO REPRESENTED THE ASSO- 


CIATED JEWELERS OF AMERICA 


He heartily endorsed the proposition of 
the Associated Jewelers’ of America, and 
urged every jeweler to subscribe liberally 
to the fund. He pointed out how impos- 
sible it is for all jewelers to be good ad- 
vertisers or to have time to devote to it. 
Under the plan of the Associated Jewelers’ 
of America, every individual jeweler will 
receive full benefit. 

President Broer then announced the fol- 
lowing committee to receive subscriptions 
to the publicity fund: 

Chairman A. L. Thoma, Piqua; G. C. G. 
Schneider, Cincinnati; J. J. Schuster, Jr., 
Cleveland. 

A thorough discussion of the proposition 
was then held and many members took part 
bringing out all the good points and de- 
veloping a thorough understanding on the 
part of all present. 

J. Green, Philadelphia, then addressed 
the meeting, discussing the edict of haber- 
dashers in regard to wearing scarf pins. 

John Abel, of Abel Bros. & Co., New 
York, told of his personal experience in 
selling scarf pins since this edict had gone 
forth, indicating the necessity of the pub- 
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licity fund to educate the public to the 
effect that jewelry of all kinds is always 
a necessity in good dress. 


Secretary Abrahamson then introduced a 
resolution endorsing the work of the Asso- 
ciated Jewelers’ of America and pledging 
the members individually to work for its 
success. This was carried enthusiastically 
and unanimously. 

Secretary Abrahamson read his report, 
which in part was as follows: 


SECRETARY'S REPORT. 


Mr. President and Fellow-members: 

In writing this report I am a little at loss how 
to begin. When I think back one year and re- 
member the brave spirit in which I accepted the 
office, and trying to record its many and varied 
experiences during the past year, I feel that ‘*The 
colt has been well broken and a workhorse is now 
before you.” 

The year has been a very prosperous one for 
the jeweler, and the association has had its share 
of this prosperity. We have more members that 
are paid than we had last year and the prospects 
are very good for many more before the year 
is ended. 

The activity of this office has largely been di- 
rected towards the increase of members, and we 
have sent out several letters to the trade urging 
them to join the ranks of organized jewelers, for 
their benefit and ours. The response has been 
fair, although not as good as we expected. 

Thousands of letters have gone out of this 
ofice, and nearly as many have been received. 
I have tried hard to answer them all. 

There have been many pleasant things to attend 
to during the year. One of them has been the 
formation of the Federation of Retail State Asso- 
ciations’ Officers, of which this association has 
become a member. The secretary and also the 
president have attended some of the meetings of 
this body, and we feel that when the idea is 
worked out to its proper conclusion the federation 
will accomplish many reforms in the retail field. 
It pleases me to be able to inform you that rep- 
resentatives of the federation will be in attend- 
ance at this convention, and you can judge for 
yourselves if I am not right. 

With the assistance of Director Thoma and the 
Cincinnati Chamber of Commerce we have insti- 
tuted a new association in Cincinnati. The officers 
will be here and report progress. 

We have also had the pleasure of attending the 
convention of the National Wholesale Jewelers’ 
Association and found out that they have also 
their troubles, and maybe just as bad ones as ours. 
But we also found out that the wholesaler is not 
solely in existence for the purpose of loading the 
retailer with goods he cannot sell, as some of us 
may think, but that most of them are working to 
better the conditions of the jewelry business. Their 
convention was well attended and a great success. 
We will have the pleasure of hearing their repre- 
sentative tomorrow. 

Now I do not wish to bother you with more 
of my troubles. There are many things that I 
would like to call to your attention. First of all 
I think that now is the time when we must get 
together and see to our repair prices, that we may 
be in position to pay our help a just wage and 
in proportion to what the balance of all workers 
are getting. A skilled mechanic as he is, and 
many times an artist impossible to duplicate, he 
is still getting less pay than many artisans. To 
pay his right wage we must establish new prices 
for his work. 

We should also pay very much attention to the 
creating of a demand for our goods. It is true 
most and probably all of us advertise. But we are 
usually only urging the people to trade at Blank’s, 
whose jewelry cannot wear out, or words to that 
effect. In other words, we are not creators of new 
business, but only strive to get all we can of what 
there already is. We must get out of this rut and 
look ahead and do what the florist and drygoods 
people have—through their advertisements. The 
Associated Jewelers of America are working along 
this line. Give them your assistance. 

The just returns on your investment is another 
of the things vou should give very careful con- 
sideration. The grocer is a better business man 
than we are. He smells the coming changes in 
prices, or at least we gain that impression from 
the prompt way he has of changing them. We 


should do likewise and get over that notion of 
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telling and doing: “Yes, Sir; bought them before 
the rise, Sir; and you can have them at the old 
price.” Now that is well enough in ordinary 
times, but what are you to tell them when the 
prices drop? That old singsong won’t do then, 
brothers—so wake up. 


The treasurer’s report shows a good - 
financial condition. The net balance after 
all expense of the year has been paid is 
about $1,450, all accumulated in the past 
three years. 

The meeting then adjourned for lunch. 


The event of the convention was the ad- 
dress of A. B. Warner, of White, Wile & 
Warner, Buffalo, N. Y., on advertising. 
Always interesting, upon this occasion he 
was even more so and was heartily con- 
gratulated by all present. His address ap- 
pears in full on pages 47 and 49 of this 
issue. 


— 


WEDNESDAY AFTERNOON. 


After Mr. Warner’s talk, the members 
and guests adjourned and devoted the af- 
ternoon to the amusements of Cedar Point. 





SECRETARY. 


A. B. ABRAHAMSON, 


The day was ideal for bathing, fishing and 
motoring. 
The Banquet 


At 7:30 p. M. the banquet was held in the 
banquet room of the Hotel Breakers. Presi- 
dent Broer introduced the speakers. The 
first speaker, Charles T. Evans, Utica, N. Y., 
president of the A. N. R. J. A., paid many 
compliments to the ladies and congratulated 
the Ohio members upon bringing their 
wives, as it insured a better attendance at 
business sessions. A. B. Warner told a 
story or two which all enjoyed. President 
Broer then introduced A. J. Leitch, business 
counselor of Cleveland, the principal 
speaker of the evening. His talk on busi- 
ness building was a very inspiring address 
and his thoughts were presented in a 
scholarly manner. He told how all great 
accomplishments were preceded by a vision 
and urged jewelers to take a greater vision 
of business and look beyond what appears 
to be their horizon or limitation. 


Thursday 
Promptly at 9.30 o’clock President Broer 
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called the meeting to order and announced 
his committees as follows: 

Finance: John Rich, Paynesville; Joe 
Schottdorf, Defiance; George Kurz, Cleve- 
land. 

Auditing: Henry Fraiberg, Cleveland; 
C. C. Marlett, Middletown. 

Resolutions: E. J. Daum, Port Clinton; 
W. C. Fisher, Lorain; A. P. Humphries, 
Bellefontaine; Gustave C. D. Schneider, 
Cincinnati; A. L. Thoma, Piqua. 

Nominating: F. D. Ausman, St. Mary’s; 
J. C. Hueter, Cleveland; Lewis Jakubeck, 
Girard; Fred H. Meyers, Warren. 

This session was for members only. The 
first order of business was the report of 
committees. 

The finance report was ordered accepted 
as read and was as follows: 


REPORT OF FINANCE COMMITTEE. 


The finance committee appointed by your presi- 
dent has made a careful and full examination of 
the report submitted by E. R. Abrahamsen, treas- 
urer of the Ohio Retail Jewelers Association and 
finds same to be correct as submitted. The said 
committee having found the finances of the asso- 
ciation in such sound condition do hereby recom- 
mend for your immediate consideration that the 
association, as an association, pledge financial sup- 
port to the advertising campaign of the Associated 
Jewelers. 

[Signed] Joun Ricu, 
Jos. ScHOTTDORF, 
Geo. Kurz. 


RESOLUTION. 
The following resolutions were submit- 
ted and adopted: 


Resolutions 


REsoLveD: That this associatien in convention 
assembled again emphatically endorse and urge the 
passage of the Stephens’ Standard Price bill and 
the Doremus bill. 


. = * * 
RESOLVED: That we favor marketing jewelry 
only through the legitimate trade and _ hereby 


pledge our appreciation and support to manufac- 
turers and wholesalers who pursue this course. 
* * * 


RESOLVED: That we urge all members to refrain 


from giving valuation to the public on merchan- 
dise purchased elsewhere, and that a card contain- 
ing such notice be furnished each member by the 

secretary 


of this association. 





JEWELERS’ 


Reso._veD: That we urge our members to ask a 
fair compensation for repair work commensurate 
with greatly increased costs of labor and supplies. 

7 + * 


ReEso_vep: That every member heartily support 
the research work recommended by the National 
Trade Interests Committee by assisting the investi-- 
gation in their work and contributing to the fund 
being raised for that purpose. 

* * + 


That the plan of jewelry publicity as 
America 


RESOLVED: 
presented by the Associated Jewelers of 





W. E. BROER, RETIRING PRESIDENT. 


is hereby heartily endorsed and every member 
urged to contribute to the fund being raised to put 
it into practice. Be it 
RESOLVED: That this association contribute to 
the extent of $100 a year for three years. 
— + * 


RESOLVED: That a vote of thanks and expression 
of due appreciation be extended to the Butterick 
Publishing Co. for their determination to discon- 
tinue all forms of mail-order advertising in their 
publications. 

REsoLvED: That we express hearty commenda- 
tion and appreciation of the progressive work being 

done by our national officers. 





CIRCULAR-WEEKLY 


June 27, 1917. 


Reso.tvep: That a special vote of thanks be ten- 
dered National President Charles T. Evans for 
his presence ard words of wisdom and good cheer 
which did much to make this such a _ successful 
convention. 

RESOLVED: That we extend special thanks to our 
officers who have so faithfully performed their duty 
in the past vear. 

Reso_tvep: That we also thank the speakers, the 
trade and local press, the Cedar Point Resort Co., 
the advertisers and all others who have contributed 
to the success of this meeting. 

Resotvep: That we express 
and a hearty vote of thanks to the 
for beautiful badges and souvenirs 
this convention. 


due appreciation 
Thoma Bros. 
furnished fo: 


COMMITTEE: 
G. J. Daum, 
Gustav C, G. 
W. C, FIsHer, 
A, * THOMA, 


SCHNEIDER, 


The report of the nominating commit- 
tee was adopted and the following officers 
were elected: F. H. Myers, Warren, presi- 
dent; F. B. Ross, Columbus, first vice presi- 
dent; A. J. Heesen, Toledo, second vice 
president: E. R. Abrahamson, Cleveland, 
secretary and treasurer. 

The executive committee chosen is as 
follows: F. X. Russett, Cleveland; W. E. 
Broer,; Toledo; A. L. Thoma, Piqua. 

The delegates to the national convention 
at St. Louis in August are: W. E. Broer, 
F. H. Meyers and E. R. Abrahamson. 

A resolution was introduced and adopted 
instructing the Executive Committee to con- 
fer with the officers of the Ohio Optical 
Association and endeavor to arrange a joint 
meeting of the two associations in 1918. A 
very interesting and instructive address 
was that of Julian G. Schwab of A. G. 
Schwab & Sons, Cincinnati, upon the sub- 
ject of “Changing Conditions and Business 
Methods.” He said in part: 


ADDRESS OF JULIAN G. SCHWAB. 


In a mercantile business, overhead expense may 
be divided into two classes: direct and indirect. 
Direct overhead consists of all expenses which may 
be charged to any specified department. This 
is then deducted from the total annual expense. 
For example, if vou employ a watchmaker who 
does little else besides repairing, his salary must 
be charged directly to the watch department. The 
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proportion of floor space, fixtures, etc., which the 
watch stock and watchmaker’s bench, the watch- 
crystal case, etc., occupy, should be ascertained 
and charged to it as well, to be deducted from 
the rent. But while I believe some large retail 
stores could divide their employees’ labor ac- 
curately, I think the typical store we refer to 
would find it impracticable, as the watchmaker 
in such a store gives his time to many other 
lines and duties as well. Such being the case, 
his salary would doubtless be charged to indirect 
expense. 

Indirect expense, or “Burden,” as it is called, 
comprises all expenses not chargeable to any one 





F. B. ROSS, VICE-PRESIDENT. 


department. General management, advertising, cor- 
respor.dence, heat, light, etc., are examples of this 
class. Every department in the business must 
share in proportion to its percentage of the total 
annual sales in bearing the burden. 

I am not conversant enough with the depart- 
mental expense and with profits in connection with 
the retail business to give you scientifically exact 
figures. But while it would be more accurate 
to charge each department with all the direct 


expense possible, yet considering the overlapping 
retail jewelry store, the 


of work in the average 
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use of a percentage of the general expense would 
be just as enlightening. 

In order to show how essential it is that each 
department should produce a profit so as not to 
retard the general prosperity of the business, I 
will give you the results of my figures in three 
out of the five departments above referred to— 
the clock, watch and diamond departments. The 
annual sales in the clock department were 6 per 
cent. of the total, or $1,200. 1 found the aver- 
age gross profit to be approximately 45 per cent. 
on the cost or 31 per cent. on the selling price. 
Now, 31 per cent. of $1,200 would give a gross 
profit of $372. This department, developing 6 
per cent. of the sales, had to bear 6 per cent. of 
the total expense of $6,667, or $400. This, as 
vou see, involves an annual loss in this depart- 
ment instead of showing a gain, 

The watch department had the same per cent. 
of profit on cost and selling prices which resulted 
—on sales of $2,400—in a gross profit of $744. 
With 12 per cent. of the annual sales as a basis 
for figuring the expense, it had to bear expense 
charges of $800—a loss of $56 per annum. 

The diamond department, averaging 30 per cent. 
on the cost or 23 per cent. on the selling price, 
showed a gross profit of $920. Its percentage of 


sales being 20, it was charged with 20 per cent. of 


the expense, or $1,333—involving a loss of $413. 
So you see, as over 50 per cent. of the annual 
sales results in a loss of approximately $500, the 
profit of your jewelry department carries a burden 
out of all proportion to the rest of the business— 
a condition which I am sure you will all admit 
it is imperative to change. 

While we are speaking of profits, let me digress 
just a moment to call attention to an error quite 
common in marking the selling price on merchan- 
dise. The usual method of figuring the percent- 
age of expense is on gross sales. But frequently, 
when marking goods, the merchant will use that 
per cent. of the invoice cost as a basis for figuring 
what it cost him to handle the article. Let me 
illustrate how incorrect this is and what the re- 
sult of using this method would be. An article 
cost you, say, $100. Your average annual ex- 
pense is 33%4 per cent. of sales. You want to 
make a gross profit of 40 per cent.—which in- 
cludes your expense and 6% per cent. net profit. 
Now, if you add 40 per cent. of invoice cost, or 
$40, to the $100 cost, you have a selling price of 
$140. Sut your expense of doing business is 
33'°4 per cent. of the selling price. 334% per cent. 
of $140 is $46.67. So you see, instead of making 


a profit, vou really have lost $6.67. 


The proper way to figure the markup required 
to cover the selling expense and a net profit is 
as follows: Let 100 per cent. equal your selling 
price. Subtract from this 100 per cent. the per 
cent. of gross profit desired. Then divide the 
per cent. of gross profit by this remainder. This 
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result is the per cent. of the invoice cost which 
must be added to the invoice cost to obtain the 
desired selling price. Let us try this method 
on the problem I just spoke of and see what 
results. Your cost is $100. Let 100 per cent. 
equal your selling price. Your expense is 33% 
per cent. You want to sell at a gross profit of 
40 per cent. One hundred per cent. less 40 per 
cent. equals 60 per cent. Dividing 40 by 60 
equals 24 or 66% the per cent. of markup neces- 
sary to make your overhead expense and net profit. 
$190 plus 66% per cent. equals $166.67—the price 
you desire. To prove this: 40 per cent. of 
$166.67 the selling price, is $66.67. Deducting this 





A. J. HEESEN, SECOND VICE-PRESIDENT. 


from the leaves your original cost 
of $100. 

H. W. Burdick of H. W. Burdick & Co., 
Cleveland, briefly explained the necessity of 
the jobber in the jewelry trade. He spoke 


as follows: 


selling price 


ADDRESS OF H. W. BURDICK. 


From my point of view the wholesaler is as 
indispensable to the retailer as the retailer is in- 
dispensable to the wholesaler: The relationship 
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“Our business has been better this 
year so far (May 19) than ever in 
the history of the business. 
(Nearly 50 years.) It is more than 
doubled what it was in 1915, and 
50% more than 1916, but it is not 
time to stop work in advertising 
when business is good.” (Name 
on request. Pop. 20,000.) 


This client employed me in October, 1915. 
My plan, including my salary, required 
no more money than was previously spent 
for advertising. 


“Each month in the past year has 
showed a gain in business, a 30% 
gain being the poorest showing for 
any month.” (Name on request. 
Pop. 2,500,000.) 

“May business was $1,500 better 
than last year. Have had a nice 
increase this year up to date.” 
(June 18, 1917. Name on request. 
Pop. 6,500.) 

“Our business, Mr. Williams, com- 
menced with December to show a 
splendid gain, in fact I think an 
unusual gain for December, Jan- 
uary, February and March.” (Name 
on request. Pop. 1,000.) 


These clients are in four different states. 
Send 25 cents (26 cents in stamps) for 
“How to Advertise a Retail Jewelry and 
Optical Business” and learn how you can 
make more money. 


Norman R. Williams 
Specialist in Jewelry Store Advertising 


1434 Marshall Field Annex, Chicago 
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Phone 3597 Cortlandt 


J. W. B. JEWEL CO. 


IMPORTERS OF 





DIAMONDS 


We specialize in Diamond rings up to $30.00. 


Selection packages to 
Responsible Jewelers. 


87 NASSAU ST... NEW YORK 
































JOHN AUSTIN & SON 


Gold, Silver and Platinum 
Assayers, Refiners and Smelters 


74 and 76 Clifford St., PROVIDENCE, R. |. 





Single Stones 


We have large assortments of 
loose and mounted stones at 
the right prices. 


It would pay ‘you to get in 
touch with us. 


Memorandum packages to re- 
sponsible dealers. 


A. JAFFE & SON 


47-49 Maiden Lane, New York City 
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AMBRECHT & CO./ 


EXPERT 
Die Cutters for Fine Jewelry and Medals and 
Platinum Dies at Low Prices. Quick Service 
Tel. 1517 John 60 NASSAU STREET, N, Y. 


Black Onyz, 
Coral and 
Mourning 
Jewelry 











We Do Our Own Smelting 





ONYX BEADS—CAMEOS 


Memo. Orders Filled — Repairing done on Coral, Jet and Onyx 


DOUBRAVA & CO., 61 MaidenLane, N.Y, 
AMBER BEADS 





WISE JEWELERS 


Keep our catalopuc on file and 
their names on our monthly 
bulletin list. DO YOU? 


AISENSTEIN & WORONOCK 


22 Eildridgo St. New York, N.Y. 
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between the wholesaler and retailer is peculiar to 
our business. Possibly, in some other lines of 
merchandise it may not be necessary to have gen- 
eral distributors. Cigars, for instance, of special 
dependable brands, may be so well known that 
the retailer may order same direct from the manu- 
facturer. Certain clocks may be so well advertised 
that you can order them direct from the factory. 
But how many of you here have them billed to 
you by the factory? Invariably, you ask them to 
bill the clocks to so and so, your wholesaler, and 
there is diplomacy on your part in so doing, for 
the price is identical in every case, and you know 





A. L. 


THOMA, 


MEMBER OF THE 
COM MITTEE. 


EXECUTIVE 


you have to pay the factory 30 days from date of 
invoice, while, if billed through the jobber, you 
sometimes expect the terms to be different. 

As for the wholesalers in the distribution of 
jewelry: The average wholesaler of today carries 
the most desirable items from not less than 80 
manufacturers, the above items being selected by 
experts of long experience in buying, who not only 
can see the beauty and good selling qualities of 
the pieces selected, but who goes further and con- 
siders the price the consumer will pay in order to 
leave you a good margin of profit. 

Now, we will suppose that you will elect to 
buy from those 80 or more manufacturers direct, 
for they are the people who make the dependable 
goods, all of which are stamped by the manu- 
facturer and bear the trade marks so well known 
to your fathers, yourselves, and will be known to 
your successors, and who, today, when you send 
your orders in direct, ask you through what whole- 
saler you wish them billed. Now, we will say 
these same manufacturers purpose to sell the re- 
tailer direct. They are going to open 10,000 new 
accounts, some of which, owing to financial rating, 
may be a little doubtful. Instead of continuing 
with the 100 old accounts that are pretty well 
tried out, their salesmen will be required to call 
on 10.000 new accounts. 

What will be the result as to the price you will 
pay? Will it not be necessary for you to pay, 
owing to this new method of distribution, an 
excess price of at least 50 per cent., to take care 
of the additional overhead cost on the part of 
the manufacturer in marketing his goods in this 
manner ? 

Will you continue to depend on the wholesalers’ 
representatives whom you know so well, upon 
whom you can depend, who shows you the best 
goods from all these 80 factories, who take care 
of your requirements for all staple goods at fac- 
tory prices at the same time, and thus save you 
time, and time is money? 

You are all good at figures. 


You, alone, can 
Solve the problem. 


After a vote of thanks to Mr. Schwab 
and Mr. surdick for their addresses, the 
meeting adjourned to continue the pro- 
8Tam at luncheon. 


Officials of different retail organizations 
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in the State were present at the luncheon 
and made short talks, telling of their prob- 


lems and how they are being solved. All 
urged the jewelers to co-operate with the 


other associations. A letter from H. S. 
Shelton, of the Dry Goods Association, 
was read. 


During the afternoon, the members, their 
wives and friends enjoyed a boat ride on 


the lake for nearly three hours. 


The evening program was furnished by 
the members of the Cleveland Retail Jewel- 
ers’ Club, who proved to be delightful hosts. 
First came dinner in the Rathskeller with 
cabaret entertainment, after which all re- 
tired to the ball room and at 11:30 reluc- 


tantly said good nights and good-byes. 








DEATH OF A. H. FETTING 


Baltimore Jewelry Manufacturer 
Away Following a Long Illness 
Battimore, Md., June 20.—After an ill- 
ness of nearly three years, Anton H. 
Fetting, president and treasurer of the A. 


H. Fetting Mfg. Jewelery Co., 213 N. Lib- 


erty St., this city, who had been engaged 
in the manufacturing jewelry business for 
over 40 years, died last Friday at his 
surburban home, following a _ paralytic 
stroke. Mr. Fetting had been a sufferer 





THE LATE A, H. FETTING. 


from a series of paralytic strokes. Funeral 
services were held last Sunday and the 
interment was in the family plot in this 
city with Masonic rites. He is survived by 
three daughters. 

Anton H. Fetting was born 64 years ago 
in this city and received his early educa- 
tion in the public schools of Baltimore. 
Immediately after his graduation he served 
his apprenticeship of about four years with 
his father, who conducted a manufacturing 
jewelry establishment in the city of Balti- 
more. In 1872, when he was 20 years of 
age he started the jewelry manufacturing 
business of A. H. Fetting and continued 
actively until 1914, when he suffered a 
paralytic stroke which forced his retire- 
In December, 1916, the business was 


ment. 


Passes 
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incorporated under the style of the A. H. 
Fetting Mfg. Jewelry Co., Inc., Mr. Fetting 
giving several of his old employes a small 
interest in the business for which they 
worked. 

Mr. Fetting was a man of the highest 
character and had a keen sense of honor. 
He was prominent in the Masonic Order, 
being a Past Master of Concordia Lodge 
No. 13, Past Master of the Maryland Com- 
mandery, Past Deputy Grand Master of 
Masons of Maryland, and was a member 
of the Board of Managers of the Masonic 
Temple and treasurer of the Masonic Vet- 
erans’ Association. He was also a director 
of the German Bank, the German Fire In- 
surance Co. and the Maryland Institute. 

The funeral services, which took place 
on Sunday were conducted by the Con- 
cordia Lodge of Masons. Interment was 
in Greenmount Cemetery. 








CHARGED WITH THEFT 


Meyer Hecht, Arrested in New York, Is In- 
dicted on Burglary Charge 


Meyer Hecht, 17 years of age, was in- 
dicted by the Grand Jury, last Friday, for 
grand larceny in the first degree and held in 
$3,000 bail for trial. Hecht is charged 
with the theft of a wallet containing un- 
set diamonds valued at $4,500 from the 
safe, in the office of Leblang & Cohen, 
manufacturing jewelers, 71 Nassau St., 
New York. 

The youth was arrested Monday, June 
18, in the office of Ernst Gideon Bek, 15 
Maiden Lane, New York, on suspicion. 
Following his visit to the Bek office a 
month ago, several pocketbooks were 
missed from the pockets of employes. 
Thinking that he was the visitor who 
had stolen their pocketbooks, the em- 
ployes caused his arrest when he returned 
last week. Leblang & Cohen, who were 
the victims of a robbery on June 1, were 
notified of the arrest and positively iden- 
tified Hecht as the visitor who has -es- 
caped with about $4,000 worth of dia- 
monds. Upon his arrest Hecht denied 
his guilt. 

When the prisoner was arraigned last 
Friday, employees of Joseph Fahys & 
Co., 54 Maiden Lane, identified him as 
the man who had stolen an express pack- 
age valued at $150 from the shipping 
room of that concern. The employes of 
the United Jewelers, Inc., 54 Maiden 
Lane, also identified him as the young 
man who had stolen an express package 
from the shipping rooms there some 
weeks ago. This robbery was reported to 
the police at the time. 

The police allege that Hecht has been 
convicted three times of various crimes. 
He will come up for pleading in Part 1, 
Court of General Sessions, some time this 
week, 








Roy C. Wilcox, son of Mr. and Mrs. G. 
H. Wilcox, has enlisted in the American 
Ambulance service for duty in France. Al- 
peck L. Zeitung, sales publicity manager for 
the International Silver Co. is also planning 
to enter the same line of duty and both 
young men are planning to sail for France 
the latter part of the month. 
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Fort Price Captured by 24-Karat Club “Army” 











Big Store of Supplies Seized in Daylight Attack on New Jersey Stronghold 
—Many Ice Cold Lobsters and Succulent Clams Sacrificed—“Enemy” 
Made Captives and Forced to Feed the Victors. 














Ts 


Fort Price, long known as the Long 
Branch “shore dinner stronghold,” on the 
banks of the beautiful Shrewsbury River, 
was attacked by storm last Saturday and 
without a shot being fired was captured by 
the 24-Karat Club “army” of New York. 
Although the enemy, of many ebony hued 
“savages” had advance information of the 
big “push,” they refused to put up any de- 
fense and in fact even seemed happy that 
they had fallen into the hands of such 
amiable foes. 

By way of explanation before continu- 
ing with this tale, it should be said that 





GEO. T. STEBBINS, CHAIRMAN OUTING 
COM MITTEE. 


last Saturday was the day of days in the 
annals of big Summer events in the jewelry 
trade of New York. On that day the 24- 
Karat Club of New York held its 16th an- 
nual outing and in keeping with the times 
conducted it in a truly military style. From 
the band down to the awards given the 
winners of the various events, a military 
spirit was reflected and even the games 
were conducted under general military 
style. 

Now that the “battle” remains only a 
matter of history, a description of how the 
capture of Fort Price was accomplished 
will not be divulging secrets to future ene- 
mies. Shortly after 9 a. m. Saturday the 
“army” began to mobilize at the foot of 
Cedar St.. New York. On an order com- 
ing from “Major” George T. Stebbins, who 
was in command, the army of 150 jewelers 
boarded the transport Sandy Hook. As 
music is always essential to a fighting army 
Shannon’s 23rd Regiment Band was “mus- 
tered” into service and _ greeted the 
Jewelers as they boarded the boat. Their 
selections had a stimulating effect on the 
men and seemed to better prepare them for 
their charge on Fort Price. 


As a form of diversion and incidentally 
as a mental test, the jewelers, enroute to 
Atlantic Highlands, were asked to guess the 
weight of an empty one inch shell. Many 
guesses were written on cards which were 
later collected by one of “Major” Steb- 
bins’ staff. Upon arriving at Atlantic 
Highlands at 10:15 o’clock, the “army” 
boarded three special club coaches attached 
to a New Jersey Central train and in a few 
minutes were being whisked along the Jer- 
sey coast. 


After alighting at North Long Branch, 
the jewelers’ “army,” still unhindered, 
marched to waiting trolley cars. When they 
arrived within “cannon shot” of Fort 
Price, the jewelers again alighted and after 
being arranged in marching formation the 
command was given for the advance on the 
“shore dinner arsenal.” Headed by Shan- 
non’s 23rd Regiment Band the jewelers 
made an impressive showing and the enemy 
evidently becoming frightened at the 
strength of the foe and the appearance of 
“Boss” Brinck dressed in military garb, 
surrendered without the firing of a shot or 
a single casualty. 


Immediately upon their arrival, the 
jewelers, evidently made hungry by their 
long march, located the base of supplies and 
in a few minutes their enemies were feed- 
ing them sandwiches and liquid refresh- 
ments. Once the “arsenal” was well in the 
hands of the jewelers the command was 
turned over to “Major” George F. Gilmore. 
In order that the time in camp might be 
pleasantly passed by his men, “Major” Gil- 
more arranged for a number of games 
which during the day proved the source 
of much amusement to the jewelers. 

The quoit contest which was planned as 
a physical contest, was the first game 
started under way. The various teams 
were picked and it was late in the after- 
noon before the winners were finally an- 
nounced. The games were hotly contested 
throughout and contributed considerable 
excitement to the occasion. 


Before the arrival of the jewelers a 
shooting gallery had been erected and 
through the courtesy of the Remington 
Arms Co., sufficient guns were on hand. 
This marksmanship contest was conducted 
under service conditions by Lee Birch, who 
represented the Remington house. Each 
contestant was given five practice shots be- 
fore he was allowed to compete in the final 
contest. This contest brought out a num- 
ber of experts in marksmanship and was 
finally won by Arthur F. Hermes, who 
scored 39 points out of a possible 50. On 


the “shoot off” for second place Albert 


Ramsay emerged the victor. 

Another interesting contest was the one 
heretofore known as the “24-Karat” game. 
This contest took place on a small court 
adjoining the scene of the quoit contest and 
was participated in by practically everyone 
at the outing. Three boards mounted on 


CIRCULAR-WEEKLY 73 





stands upon which were fastened 24 karats 
were erected. Each participant was given 
24 rings and was required to stand a dis- 
tance of about 10 feet from the board and 


“ring” the karats. This game the commit- 
tee had designated as the “Bomb Drop- 
ping” contest and it was conducted under 
the rules of the “Aero Club of America.” 

About 1:30 p. M. mess call was sounded 
and after the jewelers had found their po- 
sitions behind the long tables, dinner be- 
gan. For over an hour the jewelers en- 
joyed the choicest supplies in the “arsenal” 
and at the conclusion of the dinner “Com- 
mander-in-chief” William I. Rosenfeld an- 
nounced the winners of the various events. 
The guessing contest, which was conducted 
on the boat, was won by I. Wollstein. He 
guessed that the shell weighed 42 oz. 7 pwt. 
20 gr. The actual weight of the shell was 





GEO. F. GILMORE, CHAIRMAN ENTERTAIN MENT 
COM MITTEE. 


42 oz. 7 pwt. The shell was the prize given 
to Mr. Wollstein. 

The “bomb dropping’ or ring contest 
was won by F. P. Scofield of Newark. A. 
K. Sloan was second in this contest. Both 
of the winners were given cocktail mixers. 

The first award for the shooting match 
which was won by Arthur F. Hermes, was 
a .22 calibre Remington rifle. The second 
award was a beautiful match holder and 
ash tray, won by Albert Ramsay. 

As there were still a number of other 
events to be decided the jewelers proceed- 
ed to enter their names as contestants and 
the remainder of the games were started 
under way. The first game was the golf 
tournament, which, according to the com- 
mittee, involved the use of projectiles of 
the large calibre, such as used in coast de- 
fense. The course was laid out over bar- 
rels, fences and boxes. The balls used 
were large rubber balloons. These were 
propelled through the air with ordinary 
wooden “shinny” sticks. This contest was 
won by William I. Rosenfeld, who made 
the course in 13 shots. 

Just about this time the quoit contest 
was completed. The final winners in this 
event were Powers and Stout. The team 
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-—and,we have chosen to serve you’ 


JE want you to know that when you sell! 
| W. W. W. rings, you are not in competition 
with any but the legitimate jewelry trade. 


We want you to know that when you buy 
W. W. W. Rings you are buying not only good 
rings—as good as rings can be made, but you are getting 
a modern service that aids you in selling two and three 
rings where you formerly sold one. 





If you would like the names of hundreds of prominent 
jewelers, who have tripled their ring business through our 
co-operation, simply write us. 


White, Wile & Warner 


Makers of nationally advertised 
rings in which the stones do stay 


BUFFALO, N. Y. 
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of Sommers and Hunter finished second. 
The first prizes in this event were shell 
cocktail mixers, while the second prizes 
were small torpedo dice cups. 

The last event of the day was the contest 
for the president’s prize. This was open 
to members only and called for distin- 
guished proficiency in ballistics. The con- 
test proved exceptionally interesting and 
exciting. A large rack was erected in one 
part of the grove and on hooks attached 
to this rack were fastened many pieces of 
china. The contestant standing about 20 
feet away was required to throw baseballs 
at the china. The man smashing the most 
china in a certain section was declared the 
winner. The winner in this contest was 
Matthias Stratton with a score of 1,090. 
The prize was a huge four-inch shell cock- 
tail mixer. 


This contest concluded the events for 
the day and at exactly 4:15 Pp. mM. the com- 
mand to “fall in” was given. Headed by 
“Major” Stebbins, “Boss” Brinck and 
Shannon’s 23rd Regiment Band, the march 
to the cars was begun. A few minutes 
later the jewelers alighted at West End, 
where they again formed in line and 
marched to the train. As they were swing- 
ing from the main street into the railroad 
depot the jewelers were reviewed by “Gen- 
eral” Larter and his staff of aides. 

The jewelers then boarded a train and 
later bid New Jersey farewell as_ they 
steamed out into the bay on a transport 
of the Central fleet. The jewelers arrived 
at the foot of Cedar St. at 7 Pp. M. and at 
the command of “Major” Stebbins broke 
ranks and returned to their homes. 

The outing committee this year consisted 
of: Geo. T. Stebbins, chairman; W. J. 
Ward, Lee Reichman, J. Mehrlust. 

The following served on the entertain- 
ment committee: Geo. F. Gilmore, chair- 
man; E. H. Dean, H. R. Benedict, H. P. 


Dickinson, 





Conference With Emery Importers 


WasuinctTon, D. C., June 26.—A confer- 
ence between emery importers, grinders 
and emery wheel manufacturers with the 
officials of the Bureau of Foreign and Do- 
mestic Commerce was held last week. The 
conference was called at the instance of 
the Bureau to form an organization for re- 
ceiving and properly distributing to -the 
trade such shipments of emery ore as may 
be released to the United States by Eng- 
land and France. This is similar to the 
committee which it was sought to organize 
from the platinum trade. Following the 
conference, the Department of Commerce 
announced : 

“There is only one. source of emery ore 
now open to the Allied countries, and that 
is the island of Naxos, Greece. This na- 
tion has not received any emery for about 
two years, and the stocks of this very nec- 
essary article are practically exhausted. 
Emery wheels are used in many branches 
of the iron and steel industry, and espe- 
cially in the manufacture of guns and 
shells, and are essentials in nearly all ma- 
chine shops. 

“The meeting was well attended and the 
trade was quite willing to form the desired 
committee, which was done, and it is ex- 
pected that importations of emery will com- 
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mence shortly and the amount will be suf- 
ficient for all purposes, and it will be dis- 
tributed where it is most needed, and the 
trade will be treated in an equitable man- 
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ner. 


ORDER OF THE GOLDEN SEAL 











Members Attend Biennial Meeting at Rox- 
bury, N. Y., and Re-elect Officers 


Roxsury, N. Y., June 22.—The eighth 
regular biennial session of the Supreme 
Camp of the Order of the Golden Seal, of 
which many jewelers are members, was held 
here June 19 to June 21, inclusive. Many 
visitors and delegates were in attendance 
coming from Virginia, West Virginia, 
Pennsylvania and the cities and towns in 
New York State. The old Jewelers’ 
League, for many years in existence in 
New York, was absorbed some time ago by 
the Order of the Golden Seal. 

Monday night an informal reception was 
given the supreme officers and other visit- 
ing members in the Masonic Hall. Re- 
freshments were served and an informal 
entertainment consisting of readings and 
the singing of patriotic songs followed. 

The regular session opened Tuesday at 
10 a. M. with over 100 delegates in attend- 
ance. Tuesday afternoon was taken up 
with the addresses of welcome and re- 
sponses and the reports of the supreme 
officers. The first address of welcome was 
given in behalf of Roxbury by Robert B. 
Craft, Esq., of Roxbury, member of the 
supreme council. This was followed by an 
address of welcome on behalf of Delaware 
county by Hon. LaFayette B. Gleason, gen- 
eral counsel for the order, for many years 
secretary of the New York State Repub- 
lican committee and a life-time resident of 
Delhi. 

The responses to these addresses were 
given by Edward J. Vantine,. vice-com- 
mander of Buffalo camp, No. 97, of Buf- 
falo, on behalf of the visiting members, and 
by Hon. Hill Montague, supreme com- 
mander of the Order of Colonial Camp, 
No. 555, Richmond, Va., on behalf of the 
supreme officers, and showed that the royal 
welcome extended the supreme camp and 
supreme officers was much appreciated. 

The report of the supreme officers fol- 
lowed. The report of the Hon. Hill Mon- 
tague, of Richmond, Va., supreme com- 
mander, gave a general survey of the work 
of the order for the past two years which 
was very gratifying. The reports of the 
supreme secretary. Arthur F. Bouton, and 
the supreme treasurer, J. F. Bouton, 
showed the excellent financial condition of 
the order with a gain in membership of 
over 55 per cent. during the past two years, 
and also an excellent gain in assets. It 
was also interesting to note that for every 
dollar of liabilities the order has $1.19 as- 
sets according to valuation given by 
Actuary Lee J. Wolfe, of New York city. 
The last report of the morning was given 
by the supreme medical examiner, Dr. 


William H. Parker, of Richmond, Va., a 
summary of which would be that the Order 
of the Golden Seal pays a very large per- 
centage of its claims both sick and accident 
and death benefit, very few in comparison 
to the number paid having to be rejected. 
The supreme camp adjourned at noon, the 
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various committees going into session for 
the afternoon, while other members had 
an opportunity to enjoy themselves in visit- 
ing and going about to the various points 
of interest in town. 

On Tuesday evening, Roxbury camp, No. 
1, held its regular meeting with the su- 
preme camp as visitors. There was a class 
of 14 initiated, the work being put on by 
the home team. Under “good of the or- 
der” an excellent musical and literary pro- 
gram was given, one of the features being 
the famous Masonic male quartet. 

The Wednesday morning session was 
opened at 10 o’clock. The announcement 
by the supreme commander that Charles 
M. Biscay, business manager of the insur- 
ance press, would address the supreme 
camp was greeted with much pleasure. Mr. 
Biscay is not only an able speaker, but gives 
some good practical ideas for workers in 
the field, as he is a most successful sales- 
man himself. This address was followed 
by Lee J. Wolfe, consulting actuary for the 
order, with offices at 165 Broadway, New 
York city, one of the most prominent actu- 
aries in the United States. 


After the conclusion of these addresses 
the following supreme officers were unani- 
mously re-elected each to succeed himself; 
Robert B. Craft, Esq., of Roxbury; Mell B. 
Ferguson, of Richmond, Va.; S. S. Crocker, 
of Pittsburgh, Pa.; Edwin R. Kingsley, of 
Parkersburg, W. Va.; William D. Hill, of 
South Boston, Va., and Dr. William H. 
Parker, of Richmond, Va. The afternoon 
session opened at 1.30 for the consideration 
of amendments to the constitution and 
laws. 


The Wednesday afternoon session was 
called to order at 2 o’clock. The work of 
revising the constitution and laws continued 
and after some discussion regarding ways 
and means to serve the best interests of the 
order, several important amendments were 
adopted. 

Promptly at 3.30 Pp. M. the session ad- 
journed and the visiting representatives 
and visitors were taken in automobiles for 
a most enjoyable drive to Stamford. In 
the evening, notwithstanding a very heavy 
downpour of rain, a large and enthusiastic 
crowd assembled in Masonic Hall and en- 
joyed the dance, which had been arranged 
by Roxbury camp, No. 1. 


Thursday morning’s session convened 
promptly at 9 o’clock and after finishing 
the business of proposed amendments to the 
constitution and laws, the question as to 
the place for holding the next biennial con- 
vention was discussed. After several invi- 
tations, a written ballot was taken, show- 
ing the preference of a majority of the rep- 
resentatives for Pittsburgh, Pa. The ninth 
regular session of the supreme camp of 
the order will be held in that city in June, 
1919. 

Resolutions of thanks and gratitude were 
extended to Roxbury camp, No. 1, also the 
residents of Roxbury, for the kindness and 
attention which were shown to the visitors. 
Other resolutions were also adopted by the 
gathering. 

Supreme Commander Hon. Hill Mon- 
tague delivered the closing address and 
about 12.30, after the singing of America, 
the eighth biennial convention came to a 
close. 
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Iowa Jewelers Hold Annual Conclave 





Trade Topics Discussed, Resolutions Adopted and Interesting Addresses 
Delivered at Twelfth Convention at Des Moines. 











Des Moines, Ia., June 20.—The 12th an- 
nual convention of the Iowa Retail Jewel- 
ers’ Association opened auspiciously at the 
Savery hotel in this city today. The 19th 
annual session of the Iowa State Associa- 
tion of Optometrists which opened Tuesday, 
June 19, and closed this afternoon, paved 
the way for the jewelers and assured a good 
attendance at the opening session of the 
jewelry men, as a large proportion of the 
optometrists are also jewelers and stayed 
for the meeting of the latter craft. 


The preliminaries, such as registration, 
reception and the distribution of badges and 
banquet tickets were attended to and out 
of the way by 1.30 o’clock when the con- 
vention was formally opened by President 
C. H. Haney, Hampton, who introduced 
George Hamilton, assistant secretary of the 
Chamber of Commerce, who welcomed the 
members of the association and offered 
them whatever the city affords in the way 
of entertainment and pleasure. 


N. Nielson, Harlan, responded with a 
brief talk in which he thanked Mr. Hamil- 
ton and the Chamber of Commerce for their 
proffered assistance. He assured the sec- 
retary that the jewelers would take advan- 
tage of their opportunity to have a good 
time. 

President Haney, who has been acting 
secretary and treasurer practically the en- 
tire time since the last annual meeting, fol- 
lowed with the secretary-treasurer’s report. 

Mr. Haney then proceeded with his an- 
nual address. 


During the course of his address Presi- 
dent Haney said: 








PRESIDENT HANEY’S ADDRESS. 

It affords me great pleasure to be with you on 
this, the first day of our 12th annual convention. 
To meet with you and discuss the serious prob- 
lems that encumber our progress in the business 





C. H. HANEY, RE-ELECTED PRESIDENT. 
woild and make it difficult to ascend to the sum- 
mit of our art. 

I am pleased to be a member of a business 
fraternity whose members are engaged in such a 
refined and artistic vocation. The jeweler is 
looked upon as being engaged in a business both 
elevating and educational and also attractive to 
those engaged in the business and by the display 
of his merchandise and the skill with which he 
repairs a watch or engraves a piece of silver he 
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makes it attractive for his customers. They are 
attracted to his store by the fine displays he makes 
of his merchandise, and by his own personal ap- 
pearance he should show that he is in harmony 
with his surroundings. 

The question often arises are we merchants or 
just merchandise distributors. If we can be class- 
ified in the merchant class we are very fortunate, 
for we are then on the road to wealth and afflu- 
ence, for if we are able to keep ourselves in 
the class where we make a profit on the mer- 
chandise sold we cannot help but reap the reward 
that is due to the faithful. 


We should be careful and not become price cut- 
ters, and come in the merchandise distributing 
class, and thus fail to reap the profit necessary 
to maintain our business on a sound financial basis, 
and at the end of the year show a cash balance 
in our favor in order to amply repay us for our 
time and labor. 

Do not be exorbitant in your prices but get a 
price that is fair to all. In these times of high 
prices we must realize that not only is our line 
of merchandise high but all lines have advanced 
in price and in many lines outside of the jewelry 
trade the percentage of increase has been much 
greater than it has in our own lines. What the 
effect of these high prices will be on the jewelry 
trade is problematical but when high prices on 
merchandise go hand in hand with high wages 
and high prices for farm products there is no 
reason why the volume of business should not 
increase instead of diminish. The people are going 
to want just as many goods and they are not going 
to let the price interfere with their having what 
they want at the advanced prices the volume of 
business will be much larger if we sell the same 
number of articles. 


We should strictly adhere to a percentage of 
profit on all sales necessary to place the line on a 
paying basis, and see that no line is sold at a 
Just at the present time there seems to be 
a chance for the retail jeweler to derive a great 
benefit from the advertising campaign now being 
promoted by the various jewelry industries. They 
intend to advertise in all the leading journals 
and exploit the styles in such a manner that it 
cannot help but be a great inducement to make 
the readers buy jewelry. 

What has made the automobile industry what 
it is today—one of the greatest industries of the 
world and in a very short time—advertising. What 
has developed the immense sales on some of the 
cereals now being placed on the market—adver- 
tising; what will make the jewelry business more 
prosperous and help to develop the increase in 
business so long hoped for—advertising. 

While in recent years our agricultural sections 
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have been prosperous beyond any experience in 
the history of the country, automobiles and other 
comforts for the homes have been purchased with 
reckless abandon and yet the volume of the 
jewelry business has not increased in proportion 
to the increase of the prosperity of the country. 
There is a reason for all these things. Their 
attention has been directed in other channels and 
to other commodities. 

There is apparently not much demand for high 
priced watches such as their should be. The people 
are satisfied with the cheaper kind and the same 
thing exists in the jewelry lire. There is no 
reason why the campaign of advertising now 
being started will bring back to the jewelry trade 
what justly belongs to it and what has been 
directed by the wonderful force of continuous 
advertising into other lines. We should surely 
do all we can for the cause and try to help our- 
selves into better business. 

There are other items of interest to the jewelry 
trade and will no doubt work to great advantage 
to us as well as to other lines of business. The 
Butterick Publishing Co. has refused to take any 
more mail order house advertising and thus shut 
off the trade that they developed through their 
immense circulation of their journals. 

These things are all working for the benefit of 
the retail jeweler and we must not fail to assist 
in every way possible these helps as they come 
along, and before a great while we will have a 
great many working the same way, and just as 
socn as we do we will see a great improvement 
in our business. The Jowa Homestead, a farmer’s 
paper published here in Des Moines, has also 
started on the right road and are not receiving 
any advertising that will be detrimental to the 
retail jewelry trade. They have started a cam- 
paign of advertising the Dueber-Hampden watch 
and will follow with other lines, and place before 
our customers goods that we sell, and not adver- 
tise for the mail order house. The Homestead is 
willing that their advertising should be censored 
by the officers of the Retail Jewelers’ Association 
so that nothing but legitimate and reliable adver- 
tising may appear in their columns, 

The Homestead has a very large circulation 
among the farmers and a large per cent. of them 
will read the advertisements and buy some of the 
goods, and when they do the jeweler will reap 
the benefit. 


The jewelers were pleased to hear from 
John B. Norman, advertising director for 
The Homestead, one of the big agricul- 
tural papers of Iowa, who told them that 
his publication has cut out all mail order 
advertising and that it is now carrying only 
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lines of watches, clocks and other jewelry 
that are recognized and sold only by reput- 
able retailers. 

One of the most interesting addresses of 
the session was given by Fred Edgar of 
Eldora on “The World War and the Re- 
tail Jeweler.” It appears on page 115. 

Following Mr. Edgar’s address, the con- 
vention was thrown open to questions, and 











J. B. CURRIE, VICE PRESIDENT. 


a profitable hour was spent. Vice-president 
Curry, Shelby, started the ball rolling when 
he asked what his neighbors are getting for 
mainsprings and watch cleaning. John A. 
Reed, Humboldt, declared he charges $1.50 
for cleaning an ordinary timepiece, and $2 
for a 2l-jewel watch. Another jeweler as- 
serted he gets $2.50 for cleaning a 21l-jewel 
watch and $1.50 for a mainspring. The 
prevailing opinion seemed to be that repair 
work prices should be high enough to in- 





CIRCULAR-WEEKLY 79 


sure a margin of profit commensurate with 
that in other lines. It was pointed out that 
people are getting the habit of paying good 
prices and that they look upon price cutters 
and low-price jewelers as incompetents. 
President Haney admonished his audience 
to get more for watch crystals. He de- 
clared that “crystals are out of sight.” It 
was noted that several in the room are now 
getting 35 and 50 cents for crystals and that 
putting in a crystal for a quarter is rapidly 
becoming a thing of the past. 
Committees announced by 
Haney were: , 
Resolutions—John A. Reed, Humboldt; 
L. C. Tallman, Ames; A. E. Curry, Shelby. 
Nominating—N. Nielson, Harlan; A. M. 
Mason, Cambridge; F. Ray Robinson, Sum- 
ner; L. P. Hinson, Richland; F. E. Brown, 
Laurens. ' 
Auditing—F. J. Edgar, Eldora; Arthur 
A. Lenz, Kellog; John A. Reed, Humboldt. 
Wednesday evening the delegates to the 
convention banqueted at the Chamber of 
Commerce rooms, and followed it up with 
a visit to Riverview Park. The boys re- 
ported “some time.” They tripped the 
light fantastic, rode the figure eight, per- 


President 


formed on roller skates, and listened to 
the band until a late hour. 
It was late when the session convened, 


and little was accomplished before noon. 
Ex-president Nielson’s address was first 
on the program. The Harlan jeweler re- 
viewed history connected with the organ- 
ization of the association, and followed it 


with several good thoughts on how to 
make the association better. His address 
was interspersed with anecdotes’ and 


loaded with valuable hints for his hearers. 
It follows in part: 


ADDRESS OF EX-PRESIDENT NIELSON 


What can we do to make our association better? 
First of all, it is well to remember that no 
stream can rise above its source. We can never 
have an association better than its membership; 
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just as you cannot have a government better than 
the average of the people it governs. So if we 
are going to make our association better it is 
self-evident that it is up to ourselves first, last, 
and all the time, to get busy if we want to make 
it better than what it is. We should never lose 
sight of the fact that we cannot get anything out 
of it if we do not put anything into it. 

As members, we should not expect just a few 
officers to perform miracles so that we may reap 
fortunes, where we only sow our little $5 mem- 
bership fee. As it is, the officers sacrifice time, 
effort and money in abundance in order to keep 
going. 

One of the main reasons why better results are 
not obtained is that there is not enough co-opera- 
tion by our members, except by a few at conven- 
tion time. The convention barely closes and the 
members turn their faces homeward until almost 
every obligation they owe the association is for- 
gotten, and what is remembered is only what great 
benefits the association owes them, and which are 
supposed to be cashable in dollars and cents. And 





N. NIELSON, EX-PRESIDENT OF THE 
ASSOCIATION. 


if these dollars do not begin to roll in the very 
next day, there is a grumble and a regret for ever 
having paid the little old Five for a year’s mem- 
om “~ * * 

To make our association better, as stated, is up 
to its members to a great extent, but another vital 
matter is also to be considered, and that is the 
question of membership, because the larger the 
membership the greater the influence, and the 
greater the benefits to be derived from a member- 
ship. 

In referring to these things, it seems hardly 
fair for me to take my spite out on you who are 
here present, because you are here as members 
and at least in that respect have done your duty 
that far. It is really a pity that there is no chance 
to get all the jewelers of the State in a corner 
and give them a real talking to, in order to wake 
them up, but as we cannot make a man attend 
conventions, and as we cannot go and see each 
individual jeweler in person—on account of the 
expense—we are in many ways greatly handicapped 
in increasing our membership. 

In considering membership, we should ever bear 
in mind that by far the most effective way to bring 
in membership is for the association to be selfish. 
By this, I mean that we want to keep the benefits 
of our membership all to ourselves. The more we 
can do this the easier it will be to enroll mem- 
bers, and keep them enrolled. This idea is now 
being worked out by the national association, to 
some extent, such as procuring exclusive designs 
in clocks, silverware and other merchandise—and 
to a still greater extent in the mutual fire insur- 
ance now furnished. This fire insurance feature 
is at present the backbone, so to speak, of our 
growing association, but at that it is only a small 
beginning of what I have in mind to urge upon 
you and the rest of the craft in that direction. 

As years roll by, it will become more and more 
evident that this feature of our association work 
will prove only a beginning of many more meas- 


ures of a similar nature, consisting of “‘Association 
Benefits for Association Members Only.” Because 
as we go along, I feel confident that we will see 
clearer and clearer that only on this foundation 
can our association grow. 

In connection with this, it is not out of the way 
to state that the insurance feature originated in 
Iowa, and only the almost prohibitory State laws 
of this State—making such enterprises difficult to 
start—prevented us from carrying out the idea, 
and in consequence it took another sister State to 
accomplish this, and many thanks to her for the 
enterprise. 

I will again state that this fire insurance is one 
of the main features of our association work, and 
I cannot urge strongly enough upon you members 
to take out the limit you can carry, just as soon 
after July 1 as possible, when the present State 
insurance laws expire and competitive rates are 
again established, which cannot fail to be some 
time soon after that date. As to my reason for 
referring to our State laws, will say that this 
feature will be taken up fully at some time through 
the convention, so to save time I will not go 
further here. 

I think I have now shown plainly enough just 
what I have in mind. I cannot urge strongly 
enough upon you the necessity of “‘Everything for 
our own members exclusively,” because it will, in 
the long run, be the making or breaking of our 
asscciation, in proportion to the extent we take 
it up. It will be the difference between merely 
existing and a great success. * * * 

Any organization is successful only as to the 
extent its membership confers benefits on its mem- 
bers. Let this never be forgotten in our associa- 
tion work. Remembering this, we will always have 
the key to success with us, and it will only be a 
matter of detail to work out the different methods 
whereby we accomplish it. 

As previously stated, we now have some exclu- 
sive features, but they are only a small beginning, 
and I shall therefore now add another feature, 
that if carried out as it should be will, I believe, 
be the master key to our success, and that key is 
“co-operative buying.”’ And by this I mean co- 
operative buying spelled with capital letters. I 
shall only give a few of the details here as to how 
it may be worked out. 

Co-operative buying may, for instance, be han- 
dled this way: Let us have our tate conventions 
at certain times of the year when jewelers usually 
need goods, say, after July 1. Let us save our 
orders for these conventions, and then make a 
date with manufacturers (and also jobbers if you 
prefer) to be there with full lines. 

In consideration of this bunching of orders, the 
members will be entitled to a special discount, 
which will be the saving by said manufacturers in 
their expense of selling. 

The method referred to is only one way of 
handling the problem, but whichever way we han- 
dle the question, it simply amounts to this: That 
we get together with the distributors. 

It will also mean that we retailers must change 
our method of buying to correspond, which ought 
to be easy if we are business men, and not mere 
watch tinkers. Whether we have a number of 
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buying dates a year or only one, is a matter of 
detail to be worked out, as is also the lines we 
should attempt first, because I will admit that we 
can only make a beginning on a few of the staple 
lines first, and the balance will follow later. 

In taking this up, it may also be necessary to 
have a house cleaning in our own ranks. The 
jeweler who is carried excessively by his jobber, 
and who pays him and everybody else excessive 
interest, mav have to cut down his stock in order 
to benefit by the proposed arrangement, because it 
would mean shorter terms of payments, but in 
reality more profit in the long run if carried out, 
and put his business on a better paying basis. 

A. W. Anderson, of Neenah, Wis., sec- 
retary of the national body, followed with 
an address on the work of the national 
association. He explained the sustaining 
membership movement and other projects 
which the organization is fostering. 
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Norman Williams of Chicago, who was 
on the lowa convention program last year, 
again pleased the jewelers by his prac- 
tical and enlightening talk on jewelry store 
advertising. An innovation adopted re- 
cently by him was a_= stereopticon, with 
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which he showed on the screen samples of 
store ads with “pull” in them, as_ con- 
trasted with just the ordinary kind. He 
took a rap at the old stereotyped adver- 
tisement, which goes something like this: 
“A large stock of new styles in brooches, 
etc.” 

He told the jewelers that such an ad 
never would appeal to the imagination of 
a reader in a thousand years. Mr. Will- 
iams declared that there has been a great 
improvement in jewelry advertising within 
the last ten years, but the trade as a whole 
is far. behind in publicity, quantity and 
quality. His address appears on pages 116 


and 117. 

At the business meeting following the 
address of Mr. Williams, the report of the 
nominating committee was read and 
adopted. C. H. Haney, Hampton, was re- 
elected president; F. Ray Robinson of 
Sumner was chosen vice-president, and 
J. A. Reed, Humboldt, was made secre- 
tary-treasurer. Retiring Vice-president 
A. E. Curry, Shelby, and L: K. Burket, 
Alton, were elected directors. President 
Haney was appointed delegate to the na- 
tional convention at St. Louis. 

The following resolutions were read and 


adopted : 


Resolutions 


RESOLVED: That the association extend to the 
relatives and friends of our deceased member, 
ex-President K. K. Keith, our most sincere sym- 
pathy for their bereavement. 

REsotveD: That a copy of this resolution be 
sent to his immediate relatives and that the above 
be entered in the minutes of our meeting. 

RESOLVED: That the association extend to the 
relatives and friends of our deceased member, 
Henry Plumb, our most sincere sympathy for their 
bereavement. 

Resotvep: That a copy of this resolution be 
sent to his immediate relatives and also entered 
in the minutes of our meeting. 

Resotvep: That the association extend to the 
relatives and friends of our deceased member, 
J. R. Sheaffer, our most sincere sympathy for 
their bereavement. 

Resotvep: That a copy of this resolution be 
sent to his immediate relatives and also be entered 
in the minutes of our meeting. 

_ * * 


REsoLtvep: That the Iowa Retail Jewelers’ As- 
sociation endorse the action of the Butterick Pub- 
lishing Co. in eliminating all mail order advertise- 
ments from their publications and encouraging the 
buving-at-home spirit. Be it further 

RESOLVED: That each member of this associa- 
tion present the matter to their home Commercial 
Club and obtain similar action. 

* * o 


REsoLvVeD: That we extend to our president, 
C. H. Haney, a hearty vote of thanks for the 
work he has done in taking over the work of the 
secretary and treasurer besides his own work as 
president. 

Resotvep: That we extend to the Chamber of 
Commerce a hearty vote of thanks for the elegant 
manner in which they entertained us. 

RESOLVED: That we heartily endorse the action 
of the Homestead Co. for the manner in which 
they are pushing the buy-at-home spirit. 

REsOLveD: That we extend a vote of thanks for 
the fine manner in which we were instructed and 
entertained by Mr. Norman of the Homestead Co. 

REsoLvep: That we endorse the national pub- 
licity campaign now being advanced by the various 
jewelry associations. 

* * 

REsoLvep: That we heartily endorse the sus- 
taining membership movement now promoted by 
the A. N. R. J. A. and agree to contribute $50 
for its support. 








_G. Hamer, of Spencer Hamer & Sons, 
jewelers, 731 Centre St., Jamaica Plains, 
Mass., has enlisted in the Dr. Morgan 
Hospital Unit of the U. S. A. 


THE JEWELERW’ 


CHECK SWINDLER CAUGHT 





Bogus “Diplomat” Pleads Guilty to Passing 
Forged Check on New York Jewelers 
By the arrest of Carl Gustave Frossel of 

Chicago, the New York police believe that 

they have captured a notorious swindler 

who has been operating in this country in 
the last few years. When Frossel was ar- 
raigned in Jefferson Market Court he 

pleaded guilty to the charge of stealing a 

stickpin, valued at $50 from M. Tecla & Co., 

398 Fifth Ave., which he procured after 

submitting a forged check. 

Frossel, posing as the Minister from 
Sweden, Wilhelm A. F. Ekengren, has been 
proceeding from hotel to hotel throughout 
the country “beating his hotel bill.” Cir- 
culars containing his picture were distrib- 
uted to the various hotels, and it was 
through this means that his capture was 
effected. Frossel is wanted in Washington, 
Philadelphia and Chicago for swindling 
hotels and merchants. 

He arrived in New York June 4 and reg- 
istered at the Ritz Carlton. The Ritz Carl- 
ton management in honor of its “distin- 
guished guest” at once raised the Swedish 
flag. He stayed at the Hotel Ritz until 
June 14, when he moved to the Waldorf 
Astoria, forgetting the mere detail of pay- 
ing the Ritz management for staying there 
nearly two weeks. 

On Saturday he made a tour of some 
of the up-town jewelry stores and visited 
the store of the Gorham Co., where he pro- 
cured a stickpin valued at $35. He pro- 
ceeded to Tecla & Co.’s establishment, and 
handing Theodore Newman an engraved 
card, purporting to show that he was the 
Minister from Sweden, asked to see a dia- 
mond stickpin. A stickpin valued at $50 
was shown him and he presented a check on 
the Munsey Trust Co., Washington, D. C., 
in payment, signing the name of the Min- 
ister from Sweden and saying that he was 
residing during his stay in New York at 
the Waldorf. 

When it was discovered that the man 
was an imposter it was learned that the 
hotel authorities had caused his arrest. 
All of Frossel’s bogus checks are those of 
the Munsey Trust Co., Washington, D. C. 

Frossel is a man about 55 to 58 years 
of age, but from his appearance one would 
judge that he is between the ages of 60 or 
65. He is five feet seven or eight inches 
in height, spare of build and appears to be 
feeble. He has dark hair, mixed with gray, 
is quite bald, and at times wears a small 
dark mustache. He has high cheek bones, 
sunken cheeks, wears a wing collar and 
is a typical Swede in both appearance and 
actions. 

It is also known that he has presented 
forged checks for merchandise to Tiffany 
& Co., Mark Cross, the Rogers Peet Co. 
and other New York merchants. 

When arraigned last Thursday he pleaded 
guilty and was scheduled to be sentenced 
June 29. 








J. E. Peterson, who has conducted a 
jewelry store in Canisteo for the past year, 
has rented the vacant store on the Cole 
Block on Main St., Addison, N. Y., and 
will move his business there in the near 
future. 
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WALDER ACQUITTED 


Man Arrested, After Diamond Brooch Dis- 
appeared, Found Not Guilty of 
Larceny Charge 


Harry Walder, who in April, 1916, was 
arrested in connection with the mysterious 
disappearance of a $12,000 diamond brooch 
belonging to E. M. Gattle & Co., jewelers, 
630 Fifth Ave., New York, was acquitted 
last Thursday after a trial lasting five 
days. Walder was tried on an indictment 
charging him with grand larceny in the 
first degree. The trial started on Friday, 
June 15, before Judge Rosalsky and a jury 
in Part II of the Court of General Ses- 
sions. 

During the trial about 18 witnesses were 
called and 10 minutes after the trial was 
concluded the jury returned with a verdict 
of not guilty. 

The mysterious disappearance of the dia- 
mond brooch was brought to light at a hear- 
ing in the police court in April, 1916, when 
Walder a diamond setter, was accused by 
Nathan Greenberg, of the Greenberg Mfg. 
Jewelry Co., of failing to return the brooch 
which he had been given to work upon. 
Walder at that time denied emphatically 
that he had the brooch, and while admit- 
ting that Greenberg had given it to him to 
work upon, insisted that he had taken it 
away again five minutes afterwards. The 
hearing in 1916 brought to light that the 
brooch had come to Greenberg, who is a 
member of the Greenberg Mfg. Jewelry 
Co., 630 Fifth Ave., from the house of 
FE. M. Gattle & Co. Unable to do the work 
that was required in time, Greenberg took 
it to Walder, who was a former employe 
of his. Greenberg declared that he left the 
brooch and Walder claimed that he left it 
with him only a few minutes and then took 
it away, representing that he wanted to 
show it to a friend. 

At the trial both sides made the same 
contentions that were set up at the hear- 
ing in April, 1916. 

Following Walder’s arrest in 1916 he was 
dismissed, but was later taken into custody 
on an indictment charging grand larceny 
in the first degree. Immediately following 
his release, Walder secured employment 
with his brother, who conducts a jewelry 
store in New York. 

While in his brother’s employ, he claimed 
a woman with whom he had become ac- 
quainted said she wished to purchase some 
diamonds. Walder testified he referred the 
woman to his brother. Shortly after this 
woman purchased two gems from Walder’s 
brother another woman bought two more 
diamonds. 

At the trial it was claimed by the com- 
plainant that these diamonds were part of 
the $12,000 brooch. The defense offered 
testimony to show that they were not. 

William Jasie represented Walder at the 
trial. 











When, through mistake or accident, from 
an executory written contract or instru- 
ment, founded upon a valid consideration, 
for the sale of real estate, there was omit- 
ted matter intended to have been included, 
it is held in Atwood v. Mikeska, L.R.A.- 
1917A, 602, that it may be reformed, and 
its specific performance decreed. 
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TO GET PLATINUM 





Meeting of Platinum Importers Called at 
Washington to Arrange for Impor- 
tations of This Metal from 
England 


WasuHinctTon, D. C., June 20.—An inter- 
esting meeting was held in this city yester- 
day of importers and some users of platinum. 
The meeting was called by the head of the 
Bureau of Foreign and Domestic Commerce 
and was held in the Commerce building. 
It was attended by David Belais of Belais 
& Cohn, New York; Chas. Engelhard and 
A. M. Williams of the American Platinum 
Works and Baker & Co.; T. E. 
Hinctson of the S. S. White Dental 
Mfg. Co.; H. A. Wilson of H. A. 
Wilson & Co.; G. F. Little of the Com- 
mercial Research Co; C. H. Kirk of Bishop 
& Co. and F. A. Croselmire of the Roessler 
& Hasslacher Chemical Co. In addi- 
tion the meeting was attended by Dr. Par- 
sons of the Bureau of Mines; Dr. Hill, 
the platinum expert of the Geological Sur- 
vey, and C. P. Carter of the Department of 
Commerce. 

Mr. Anderson, a lawyer of New York, 
called the gentlemen together and said the 
meeting was for.the purpose of discussing 
plans for obtaining platinum from Eng- 
land and methods for getting permits by 
which the platinum would be released to 
dealers in this country. After Mr. Ander- 
son left, the meeting organized and an 
informal discussion of the general situa- 
tion took place. Nothing definite was ac- 
complished and it was decided to have a 
meeting in New York Monday, June 25, 
at 3 p. m., the place to be decided upon 
later. 

This committee may act for all of the 
other platinum importers, refiners and 
users in the United States in any negotia- 
tions that may be had with the authorities 
of the Allied Nations, through the Bu- 
reau of Foreign and Domestic Commerce, 
to facilitate imports and secure the proper 
distribution of platinum that may come to 
this country from Great Britain or Russia. 

The activities of individuals looking 
to getting platinum from these countries 
have proven futile. It is expected that the 
Bureau of Foreign and Domestic Com- 
merce will be more successful, as, being a 
Government institution, it would have an 
influence and prestige that no individual 
could attain. Before entering into the 
work of endeavoring to secure a raising 
of the embargo on platinum, the Bureau 
wanted some sort of an organization that 
could be held responsible for future in- 
coming stocks, to see that they were dis- 
tributed fairly among all who might have 
need for platinum, and to prevent it from 
falling into the hands of the enemy. 

From those who attended the meeting it 
was learned that they were not clear as to 
why the meeting was called, or what was 
its real purpose, nor did they seem to see 
that there was any particular reason for 
the action. But half of the people repre- 
sented were entitled to be considered im- 


porters of platinum and others are sim-. 


ply users and not any larger users than 
many concerns in the jewelry and other 
trades. 

The connection of Mr. Anderson with 





the meeting, or the reason for his opening 
it, also were not made clear. 





WasHINGTON, D. C., June 21.—It is 
pretty generally expected that the Bureau 
of Foreign and Domestic Commerce will 
be successful in prevailing upon Great 
Britain to release to America a portion of 
her supply of platinum. The Department 
of Commerce recently saw success attain its 
efforts to get wool from Australia, England 
agreeing to let 45,000 bales come to the 
United States for distribution among 
American manufacturers. This wool is to 
be handled by a committee of men selected 
from that industry and any platinum that 
may be similarly released would be handled 
in much the same way. 








DEATH OF H. DUESTERWALD 





Brooklyn Jeweler and Optometrist Passes 
Away After an Illness of Five Months 


After an illness of five months, Henry 
Duesterwald, a member of the firm of F. W. 
Duesterwald & Son, 1314 Ave. J, Brooklyn, 
N. Y., died on Tuesday, June 19, at his 














THE LATE HENRY DUESTERWALD., 


parent’s home, 1575 E. 12th St., from kid- 
ney trouble. 

Mr. Duesterwald was born 25 years ago 
in Brooklyn, the son of Pauline and Frank 
W. Duesterwald, and received his early 
education in the public schools. there. 
When he was 15 years of age he entered his 
father’s employ as a jeweler. Later he 
took up the study of optometry and was 
about to take the New York State Optom- 
etry examination when he died. 

Funeral services were held last Thurs- 
day, with the Rev. Adolph Walz, pastor of 
the German Lutheran Church of the Ad- 
vent, of which the deceased was a member, 
officiating. Funeral services were largely 
attended by members of both the jewelry 
and optical trade. Burial took place in 
Evergreen Cemetery. 








Wallman Bros. & Co. opened a jewelry 
store at 474 Cotton Ave., Macon, Ga. 
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TRUNK RECOVERED 





Providence Manufacturer Recovers Samples 
Left by Salesman Who Disappeared 
in the South 


ProvipeNnce, R. I., June 23—A _ large 
trunk filled with salesman’s samples repre- 
senting several thousand dollars, that has 
been tied up through litigations since 
March 5, was received by Chapin & Hol- 
lister Co., at their office 101 Sabin St., this 
city, on Monday last. The property was 
returned following an extended visit to 
New York and Washington, D. C., by Wil- 
liam P. Chapin, Jr., secretary of the com- 
pany. 

Mr. Chapin, in explaining the matter to 
the JEWELERS’ CIRCULAR’S representative, 
said that. the trunk had been held at Dan- 
ville, Va., since March 5, where it had been 
seized upon instructions telegraphed to the 
police in that place by the concern. Mr. 
Chapin said: “The first of this year we 
engaged the services of a man, who for 
several years had represented a large sil- 
verware concern on the Pacific Coast, to 
look after our interests over the southern 
circuit, allowing him to take on a side line 
of silver novelties from a local house on 
commission. 


“He left here early in the year on a care- 
fuliy routed trip, and for a few weeks his 
reports were very satisfactory. Then they 
began to drop off and finally we heard 
nothing from him. The silver house whose 
line he was also carrying were having a 
similar experience. We were finally able 
to trace the sample trunk to Danville, 
where we ordered that it be seized and 
held pending further instructions from us. 
At this point we encountered considerable 
difficulty through the fact that our sales- 
man was in possession of the railroad’s 
baggage check which greatly complicated 
the situation, as the railroad company de- 
clined to deliver the property to us until 
the check for it was forthcoming. 


“Early in March the salesman unexpect- 
edly presented himself at our Providence 
office and stated that he had been on the 
sick list, suffering from a severe cold. He 
was unable, however, to make satisfactory 
explanations concerning the abandoning of 
his trip and we accordingly cancelled his 
contract. 

We have since then been  endeavor- 
ing to secure the return of our trunk 
and samples. We finally placed the matter 
in the hands of the Manufacturing Jewel- 
ers’ Board of Trade and last week an ad- 
justment was effected and the property 
reached us here on Monday. 


“We now have another matter for in- 
vestigation on our hands. During the last 
few weeks we have had a number of checks 
and drafts sent to us for collection, pur- 
porting to be given by this salesman, but 
which, having been unauthorized by our 
concern, we have refused to honor or pay. 
We have been unable to get in communi- 
cation with the man for an explanation 
concerning these financial transactions, as 
he has left Providence and was last heard 
from by us in Washington. His wife and 
four children, who still remain in this city, 
are unable to give any information con- 
cerning his present whereabouts.” 
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JERSEY RESOLUTIONS 


Members of State Retail Jewelers’ Associa- 
tion Go on Record Regarding 
Trade Matters 


Aspury Park, N. J., June 20—The 
eighth annual convention of the New Jer- 
sey Retail Jewelers’ Association, which was 
held at the Coleman House, is still being 
spoken of as one of the most enthusiastic 
and interesting gatherings ever held by the 
organization. During the one day business 
session the jewelers accomplished a number 
of objects and took up several interesting 
subjects. A full report of the convention, 
which came to a close with a banquet, Mon- 
day night, was reported in these columns 
last week. 

At the afternoon session the following 
resolutions were adopted: 


NEW JERSEY RESOLUTIONS 


Resotvep: That we reaffirm our former resolu- 
tions favoring the Doremus, Steenerson and 
Stephens bills before Congress, all of which we 
contend will be of as great advantage to the public 
at large as to the jewelry trade and most vital to 
the suppression of fraud and substitution. 

+ * a 


REsotvep: That we express our appreciation to 
the trade press for their aid and hearty co-opera- 
tion in furtherance of a better trade spirit and 
more active co-operation among retailers as well 
as the several branches of the jewelry trade. 

REsoLvep: That we reaffirm our former resolu- 
tion in favor of fashion publicity and particularly 
our recommendation to the national associations to 
encourage and support any publication that will be 
the means of placing in the hands of retail 
jewelers a jewelry fashion booklet for distribution 
to customers. 

* * * 

RESOLVED: That we express our appreciation of 
the support and co-operation which we have met 
with at the hands of many manufacturers and job- 
bers, which is increasing from year to year with 
most beneficial results for all concerned. 

+ * oa 


ResoLveD: That we extend thanks to our ofh- 
cers for the faithful discharge of their duties and 
their constant and untiring efforts to extend the 
influence of our association. 

RESOLVED: That we extend a vote of thanks to 
the Honorable Senator Joseph Frelinghuysen, for 
the active support given the jewelers in'their op- 
position to the unfair war tax which it was pro- 
posed to levy on the jewelry trade. 

REsoLveD: That we extend a vote of thanks to 
Col. John L. Shepherd for his long-distance travel 
to attend our convention and for his very inter- 
esting and instructive address to the New Jersey 
jewelers. 

* - - 

Resotvep: That we commend the action of job- 
bers and manufacturers in general and certain 
manufacturers of Newark in particular, in having 
discontinued the practice of retailing, and that 
we. express to those who still continue this un- 
desitable and unjust practice our earnest desire 
to have them enter into the true spirit of trade 
harmony and co-operation by an early recognition 
of what is right and just to the retailer. 

+ * ~~ 


RESOLVED: That we express our hearty approval 
of the action of the Butterick Publishing Co. in 
excluding all mail-order house advertising of 
Jewelry from their publications and that these 
magazines be recommended to our members for 
their support. 

Reso_vep: That we decry the unfortunate cus- 
tom still obtaining among many. retail jewelers of 
valuing goods purchased elsewhere and recommend 
to the earnest consideration of our members the 
speedy and absolute discontinuance of this trade 
abuse. 

RESOLVED: That we request the various national 
asseciations in the jewelry trade to make efforts 
to secure speedy action on the adoption of neces- 
sary amendments to the national stamping act, 
accurately covering and defining qualities of gold, 
gold plate, silver plate and platinum, so that our 
industry may be protected by law from false and 
improper stamping and consequent misrepresenta- 


tion, 


THE JEWELERWS’ 


The United States of America is by 
administration at war 


Whereas: 
virtue of the act of its 
with a foreign power, and 

Whereas: Certain public officials and much of 
the public press have been advising retrenchment, 
and economy, 

Reso_vep: That the New Jersey Retail Jewelers’ 
Association, recognizing the full importance and 
seriousness of the national situation, do severally 
and as an organization pledge their support to the 
administration in the present crisis.e*That the pub- 
lic should be advised and encouraged to live in as 
nearly a normal manner as possible. That the 
press and all public officials should be brought to 
realize the serious consequenses that will ensue 
by voicing a pessimistic viewpoint, with the nat- 
ural reaction it will have on business. And be it 
further 

RESOLVED: Theat in order that our firm con- 
viction as above outlined may be given broadest 
circulation, the secretary is directed to prepare 
with signatures of president and secretary of As- 
sociation of Wholesale Jewelers of Philadelphia, 
and forward duly attested copies to the President 
of the United States, Governor of New Jersey, 
Chamber of Commerce, trade papers, and such 
other mediums as may be approved by the said 
officers. 

a * oa 


ReEsorvep: That we hereby express our apprecia- 
tion of the aggressive and capable efforts put forth 
by our national officers, and congratulate them on 
the efficiency they have shown in getting results 
most important to the interest of the trade at 
large and the retail jewelers in particular. 

REsotvep: That we further commend them for 
the policy undertaken of furnishing special designs 
and lines of goods for the use of our members 
only. 

* +. * 


RESOLVED: That we further commend the Wis- 
consin Retail Jewelers’ Association for their energy 
in organizing a fire insurance department, and 
that we recommend to the New Jersey jewelers 
giving it their consideration and: support when 
placing insurance, as this company is of national 
scope. 








HEAVY GEM IMPORTS 


Figures for 11 Months of Fiscal Year Over 
$41,000,000, and Total May Be Over 
$43,000,000, 


Imports of gems at the port of New York 
for the past 11 months reached a grand 
total of $41,078,302 and it is predicted in 
Maiden Lane that the June shipments will 
swell the total for the fiscal year ending 
June 30 to more than $43,000,000. 

Despite the part the United States is now 
playing in the war during May the gems 
which passed through the Custom House in 
New York reached $5,022,047, which placed 
May as the third month of the fiscal year 
in the value of the diamonds, pearls and 
other stones brought here. 

In April the total receipts of gems 
dropped to $1,900,434 following the declara- 
tion of war and in March the reports 
showed imports of $1,786,261. February 
passed the $2,000,000 mark and the receipts 
of gems during January jumped to $5,425,- 
656, making a total of $17,096,746 since Jan- 
uary 1, 1917. 

During the months since June 30 last the 
imports of gems dropped to $2,397,391 in 
July, but reached almost record figures in 
August, when the port statistics showed 
$5,535,714. In September, October, Novem- 
ber and December the total for any one 
month did not reach the $5,000,000 mark. 
In September the total was $3,222,080, in 
October $4,783,690 and in November $3,- 
222,080. December showed imports of $4,- 
427,688. 

It is the general opinion in Maiden Lane 
that the present fiscal year would have 
broken all records for gem imports had it 
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not been for the “U” boat activity, with the 
increase in the risk of transportation and 
the corresponding increase in insurance 
rates. A decrease in the production of gems 
and advancing cost of rough diamonds has 
caused the price of cut stones to advance 
over 40 per cent during the fiscal year. A 
big demand for gems for the Christmas of 
1916 trade and during the succeeding 
months, together with the fear of increased 
duty since the country entered the war 
have been factors in the year’s trade. 








TO AID JEWELRY EXPORTS 


of Commerce Formally 


Department An 
nounces Appointment of Special 
Investigator of the Jewelry 
Markets of South 
America 
WasHINGToN, D. C., June 26—That 


American jewelry manufacturers can take 
advantage of the trade in South America 
relinquished by the European belligerents, 
the Department of Commerce, through its 
Bureau of Foreign and Domestic Com- 
merce, has drafted extensive plans for ad- 


’ vertising the needs of the South American 


markets. The Bureau will first make an 
investigation of these markets for jewelry 
and silverware. The object, it was an- 
nounced, “is to obtain for our jewelers and 
silversmiths the information they need to 
take advantage of the opportunity in Latin 
America, which has resulted from the 
shutting off of former European sources of 
supply.” 

As the readers of THE JEWELERS’ Circu- 
LAR already know, the investigation will 
be carried out by S. W. Rosenthal, of New 
York, an experienced jeweler who has de- 
voted several years to the export end of 
the business. Before sailing for South 
America Mr. Rosenthal will visit the prin- 
cipal jewelry firms in this country to fa- 
miliarize himself with the export problems 
of individual concerns. The Department 
has announced that manufacturers who de- 
sire to consult with Mr. Rosenthal may 
address him at Room 409, Customhouse, 
New York City. 

Mr. Rosenthal’s appointment was made 
possible by the raising of a fund of $5,000 
by the National Jewelers Board of Trade 
to help defray the expenses of this work 
for 18 months. 

Coincident with the announcement of 
this appointment the Department stated 
that the imports of gold in May were $52,- 
000,000 and the exports $58,000,000. The 
net imports of gold for the 12 months end- 
ed with May were $776,000,000. This is 
due in measure to the fact.that war ex- 
ports are now being settled forin credit 
loans advanced from the sale of Liberty 
Loan bonds. As a matter of fact, the-total 
exports of the United States in May were 
valued at $551,000,000, whereas the imports. 
were valued at: $281,000,000. The foreign 
trade balance and the gold movement has 
an important bearing upon the jewelry 
trade. 

As a matter of fact, the chief of the Bu- 
reau. of Foreign and Domestic Commerce, 
Dr. E. E. Pratt, in a public statement is- 
sued this week, insists that foreign credits 
is of vital importance. Especially is this 
true of Latin American trade. 
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EXPORTS FROM NEW YORK 





Jewelry, Clocks, Watches, Silverware and 
Gems Shipped from the Port of 
New York During the 
Month of May 


WasuincTon, D. C., June 23.—The fol- 
lowing is a tabulation by prescribed classi- 
fication arranged by the Bureau of Foreign 
and Domestic Commerce of exports of 
jewelry, silverware, optical goods, clocks, 
watches and kindred lines from the Port 
of New York for the month of May: 

Argentine: Clocks, $11,738; watches, $6,736; 
gold and silverware, $946; jewelry, $11,882; op- 
tical instruments, $13,468; german silver, $1,305; 
gold platedware, $20; silver platedware, $27,922; 
platedware, $4,647. 

Australia: Clocks, $13,450; watches, $1,566; 
jewelry, $1,655; optical instruments, $4,014; jewel- 
ers’ ashes, $67; silver platedware, $11,676; plated- 
ware, $5,758. 


Barbados: Platedware, $19; silver platedware, 
$19; clocks, $43. . 
Bermuda: Silver platedware, $201; optical in- 


struments, $3; jewelry, $21; watches, $259; clocks, 

47. 

Y Solivis: Silver platedware, $173; optical in- 
struments, $17; jewelry, $140; clocks, $12. 

Brazil: Platedware, $6,711; silver platedware, 
$12,824; optical instruments, $3,580; gold and sil- 
verware, $150; jewelry, $2,898; watches, $2,608; 
clocks, $13,342. | 

British Guiana: Platedware, $16; jewelry, $30; 
watches, $2; clocks, $369. 

British Honduras: Watches, $293. 

British India: Platedware, $200; silver plated- 
ware, $1,270; optical instruments, $3,224; jewelry, 
$830; clocks, $4,429. 

British West Africa: Silver platedware, 
watches, $1,032; clocks, $1,713. 

British West Indies: Optical instruments, $16. 

Canada: Clocks, $752; jewelry, $4. 

Canary Islands: Optical instruments, $164. 

Chile: Clocks, $567; optical instruments, $1,088; 


$44; 


watches, $85; silver platedware, $2,900; ; plated- 
ware, $2.184; gold and silverware, $452; jewelry, 
$198. 

China: Watches, $1,071; optical instruments, 
$113. 

Colombia: Clocks, $5,378; watches, $649; 
jewelry, $724; optical instruments, $160; silver 


platedware, $3,009; platedware, $666. 

Costa Rica: Clocks, $94; watches, $97; optical 
instruments, $184; silver platedware, $879; plated- 
ware, $292. 

Cuba: Clocks, $48,021; watches, $252; gold and 
silverware, $2,774; jewelry, $2,268; optical instru- 
ments, $2,200; jewelers’ ashes, $87; gold plated- 
ware, $325; silver platedware, $19,513; platedware, 
$6,053. 

Danish West Indies: Silver platedware, $20; 
watches, $98; clocks, $318. 

Denmark: Platedware, $222; gold platedware, 
$208; german silver, $17,051; optical instruments, 
$1,871; gold and silverware, $6,304; jewelry, $272; 
watches, $83; clocks, $1,981. 

Dutch East Indies: Silver platedware, $95; op- 
tical instruments, $85; watches, $15; clocks, $1,581. 

Dutch Guiana: Platedware, $13; silver plated- 
ware, $252; jewelry, $12; watches, $10; clocks, 
$179. 

Dutch West Indies: Silver platedware, $924; 
goid and silver,. $18; jewelry, $44; watches, $91; 
clocks, $11. 

Ecuador: Clocks, 
$489; platedware, $43. 

Egypt: Clocks, $99. 

England: Clocks, $5,310; watches, $23,022; gold 
and silverware, $1,400; jewelry, $1,834; optical 
instruments, $61,766; platedware, $4,879. 

_ France: Optical instruments, $31,772; gold and 
silverware, $832; watches, $2,233. 

French West Indies: Optical instruments, $5; 
gold and silverware, $48; jewelry, $525; watches, 
$31; cloeks, $298; platedware, $22. 

Guatemala: Clocks, $50; optical instruments, $4; 
platedware, $115. 

Haiti: Platedware, $63; silver platedware, $46; 
optical instruments, $35; jewelry, $3; watches, 
$385; clecks, $24. 

Honduras: Platedware, $77; optical instruments, 
$15; jewelry, $3; clocks, $45. 

_ Hong Kong: Silver platedware, $515; 
instruments, $966; jewelry, $321. 


$1,902; silver platedware, 


optical 
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Italy: Clocks, $381; optical instruments, $1,811; 
silver platedware, $50; platedware, $80. 

Jamaica: Platedware, $54; silver platedware, 
$170; optical instruments, $14; watches, $615; 
clocks, $41; jewelry, $100. 

Japan: Clocks, $2,129. 

Mexico: Watches, $1,347; clocks, $9,674; gold 
and silverware, $48; jewelry, $3,605; optical in- 
struments, $531; gold platedware, $137; silver 
platedware, $2,414; platedware, $3,372. 


Netherlands: German silver, $44. 
Newfoundland: Platedware, $218; optical instru- 
ments, $1,183; jewelry, $141; clocks, $1,976; 


watches, $1,159. 

New Zealand: Silver platedware, $500; jewelry, 
$668; watches, $816. 

Nicaragua: Platedware, 
clocks, $120; watches, $51. 

Norway: Platedware, $1,977; silver platedware, 
$233; optical instruments, $149; jewelry, $190; 
clocks. $13,928; watches, $79. 

Other British West Indies: Watches, 
clocks, $160; jewelry; $71; jewelers’ 
silver platedware, $25; platedware, $76. 

Other British Oceania: Clocks, $80. 

Panama: Platedware, $617; silver platedware, 
$767; german silver, $767; optical instruments, 
$352; gold and silverware, $19; jewelry, $1,142; 
clocks, $609; watches, $572. 


$48; jewelry, $133; 


$281; 
ashes, $3; 


Peru: Platedware, $5,207; platedware, $313; 
jewelry, $72; clocks, $1,317. 

Portugal: Platedware, $7; silver platedware, 
$91; gold and silverware, $183; clocks, $323; 


watches, $199; jewelry, $48. 

Salvador: Platedware, $162; silver platedware, 
$218; clocks, $678. 

San Domingo: Platedware, $502; silver plated- 
ware, $2,113; gold and silver, $34; jewelry, $15; 
watches, $108. 

Spain: Platedware, $765; silver platedware, 
$9,384; german silver, $142; optical instruments, 
$4,019; jewelry, $33,137; watches, $20; clocks, 
$5,333. 

Sweden: Silver platedware, $153; jewelry, $138; 
watches, $183; clocks, $1,736. 

Trinidad: Platedware, $117; silver platedware, 
$312; optical instruments, $184; gold and silverware, 
$13; jewelry, $136; watches, $153; clocks, $607. 

Uruguay: Platedware, $2,061; silver platedware, 
$6,191; optical instruments, $708; gold and silver- 
ware, $105; jewelry, $407; clocks, $1,878. 








Interesting Medal to Be Presented by 
Italians to General Cadorna 
PHILADELPHIA, Pa., June 25.—Consider- 
able interest has centered on the medal 
presented to the Italian envoys in Phila- 
delphia to be presented to Gen. Cadorna. 





Bailey, Banks & Biddle Company 


The medal was made by Bailey Banks & 
Biddle Co. 

An idea of the medal can be had from 
the cut herewith, made from a photograph 
of the work. 
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W. P. TREAT DEAD 


Well-Known President of the Shreve, Treat 
& Eacret, Inc., Dies in San Francisco 


SAN Francisco, Cal., June 25—Walter P. 
Treat, president of the jewelry firm of 
Shreve, Treat & Eacret (Inc.), and one of 
the most prominent jewelers of the Pacific 
Coast, passed away suddenly Saturday 
night. He was operated upon at the San 
Francisco Hospital three weeks ago and 
his friends were hoping that he was fully 
recovering from its effects. The news of 
his death therefore comes as a great shock 
to them all. 

The funeral services will be held today. 


Walter P. Treat was well known among 
all the leading jewelers of the country. 
His career has been a long and honorable 
one and extended over many years. He 
learned the jewelry business with such 
prominent houses as Bigelow, Kennard & 
Co., of Boston, and Shreve & Co., of San 
Francisco. After being with the latter for 
a number of years, he started in business 
for himself in August, 1911, with Godfrey 
Eacret, who also has been with Shreve 
& Co. They formed the corporation of 
Treat & Eacret, which opened a beautiful 
store in San Francisco, and made a success 
from the first. Later in July, 1912, George 
R. Shreve, of the old concern, bought an 
interest in the business, and the house has 
since been known as Shreve, Treat & 
Facret. The concern’s store at 136 Geary 
St. is one of the finest in the far west. 

Mr. Treat was personally known to and 
popular with all the leading manufacturers 
of the east, and his death, coming as it did, 
in the prime of life, will cause deep sorrow. 

A full obituary of Mr. Treat will appear 
in the next issue of the JEWELERS’ CIRCULAR. 








Parcel post service will become even bet- 
ter adapted to jewelers’ use by an order just 
issued by the Postmaster General, increas- 
ing the C.O.D. limit of indemnity to $100, 
the fee for this insurance being placed at 
25 cents. The order provides that on and 
after July 1, next, C.O.D. parcels may be 
sent for a fee of 10 cents when the amount 
to be remitted does not exceed $50, and 
for a fee of 25 cents when the amount to 
be remitted does not exceed $100. Such 
parcels are automatically insured against 
injury or loss without additional charge, 
for their actual value up to $50 when a 10- 
cent fee is paid and up to $100 when a 25- 
cent fee is paid. The Department an- 
nounces that the sender of a C.O.D. par- 
cel will not be permitted to pay a fee of 
only 10 cents thereon when the amount to 
be remitted is greater than $50, even 
though he should be willing to accept in- 
demnity only for $50 in case of loss; but 
when the value of the contents of a par- 
cel exceeds $50 and the remittance to be 
made to the sender is $50 or less, the par- 
cel may, if the sender so desires, have a 
25-cent fee paid thereon, entitling him to 
indemnity for any loss or damage sus- 
tained, not in excess of $100. A parcel on 
which the remittance is to be $50, but on 
which, because of the money-order fee, 
the collection from the addressee would 
be in excess of that amount, will require 
only a 10-cent fee. 
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Jewelry Trade’s Generous Response to Appeals 
for Red Cross Funds 


Members of Trade in New York, Newark, Providence and Other Jewelry Centers Do 
Yeoman Work in Raising Relief Funds of Their Respective Cities. 





















THE response of the jewelry trade all 

over the country to the special ap- 
peal for $100,000,000 fund for the Amer- 
ican Red Cross was both prompt and 
generous. At the time THE JEWELERS’ 
CIRCULAR went to press it looked as if 
nearly $200,000 had been subscribed direct- 
ly through our industry, of which prob- 
ably one half come from New York. 
The largest individual contributions were 
those of Tiffany & Co., of New York, 
who sent $25,000; the Gorham Mfg. 
Co., Providence, $15,000; Elgin National 
Watch Co., Chicago, $15,000; Stern Bros. 
& Co., New York, $5,000; Dreicer & Co., 
$5,000; while a large number of other firms 
subscribed from $1,000 down. In addition 
to the individual subscriptions in New York, 
the committee appointed at the meeting held 
at the National Jewelers Board of Trade, 
Wednesday, collected about $33,000 for 
the team of which Leopold Stern is a 
member and about $15,000 came from 
other jewelers, principally uptown, col- 
lected by Michael Dreicer, of Dreicer & 
Co. The jewelers of Providence were 
responsible for the collecting of a very 
large sum, the jewelers of Newark con- 
tributed about $15,000, while contribu- 
tions poured in from the jewelry trade in 
all the large cities, in most of which the 
work was done in a general way and not 
in a way that the jewelry trade’s con- 
tribution could be segregated. 





New York Jewelers Collect a Large Sum 


for the Red Cross 


A meeting of members of the jewelry 
and allied trades of New York was held 
last Wednesday morning in the directors’ 
room of the National Jewelers Board of 
Trade to stimulate contributions to the 
Red Cross fund. Last week was Red 
Cross week and the jewelers of New York 
and throughout the country responded gen- 
erously to the call to raise $100,000,000 and 
at the meeting held Wednesday a total of 


$12,000 was subscribed, which was in- 
creased by subscriptions later to nearly 
$32,000. 


The meeting was called to order by De- 
Witt A. Davidson, vice president of the 
National Jewelers Board of Trade, who in 
the absence of Ludwig Nissen, president 
of the Board, had issued the call. Notices 
of the meeting were sent out urging jewel- 
ers to attend, and when the meeting was 
called to order’ by Mr. Davidson he made 
a few preliminary remarks and then in- 
troduced Ludwig Nissen as the chairman. 

President Nissen spoke for a short time, 
calling attention to the fact that the meet- 
ing was called in a worthy purpose and 
saying that he felt sure that the jewelers 


would contribute generously to the cause. 
He then introduced Dr. Cranston Brenton, 
a director of the American Red Cross, who 
delivered a strong and interesting address. 
Dr. Brenton, after speaking briefly of 
the tormation of the Red Cross, outlined 
the civilian and military branches of the 
work. He called attention to the fact that 
the Red Cross is in great need of addi- 
tional funds to carry on the gigantic work 
oft providing for the thousands of destitute 
families and for supplying the necessary 
means of caring for wounded soldiers. 
He painted a vivid word picture of the 





DEWITT A. 
JEWELERS TEAMS, 


DAVIDSON, CHAIRMAN OF 


actual conditions on the firing line and 
told of a number of hospitals where the 
necessary requisites for caring for wounded 
soldiers were not available because of the 
lack of funds to provide supplies. He 
urged the jewelers to contribute liberally. 

M. D. Rothschild, president of the 
American Gem & Pearl Co., then made a 
short address in which he assured the 
speaker that the jewelry and allied trades 
stand ready to do their full share of the 
work. He also asked for a rising vote of 
thanks to the speaker. 

President Nissen then announced that he 
had an important business engagement and 
asked to be excused, DeWitt L. Davidson, 
vice president of the Board of Trade, as- 
suming the chair. Mr. Davidson called 
upon Leopold Stern, who is active in Red 
Cross work, and in response Mr. Stern 
made a strong plea for united co-operation 
on the part of the trade in helping to raise 
funds for the Red Cross work. 





After the meeting Vice-President David- 
son appointed a committee to solicit funds 
in addition to the subscriptions given at 
the meeting. The committee was as fol- 
lows: DeWitt A. Davidson, Leopold Stern, 
Jacob Mehrlust, T. Edgar Willson, M. D. 
Rothschild, Frank T. Sloan, J. Heller, A. L. 
Brown, M. J. Straus, Walter Kahn, Max D. 
Kallman, Harry Freudenheim, Jacob Good- 
friend, E. S. Lorsch, John W. Sherwood, 
George Van Antwerpen. 

In addition to the amount raised many 
other thousands were reported from the 
jewelry trade as for instance, Harry Larter 
reported a subscription of $1,000 from the 
firm of Larter & Sons, which, however, 
has been contributed through the Newark 
committee. Jacob Goodfriend reported a 
subscription of $500 which had been sub- 
scribed through Michael Dreicer, of Drei- 
cer & Co., who is on one of the sub-com- 
mittees. V. S. Mulford of the Jewelers’ 
Circular Pub. Co., reported that his sub- 
scription of $4,000 had been given through 
the Montclair Chapter of the Red Cross, 
of which he is chairman. He stated that 
the Red Cross work in Montclair is being 
carried on vigorously and that the allot- 
ment of $100,000 as Montclair’s share of 
the National fund of $100,000,000 was more 
than doubled during the first two days. A 
remarkable feature of the campaign was 
the raising of over $100,000 at one meet- 
ing, held Tuesday night, June 19. It has 
been learned that Mr. Mulford has also 
personally provided the funds for outfit- 
ting a naval base hospital unit, consisting 
of 12 doctors, 20 nurses, 80 enlisted men, 
orderlies, clerks, etc. Last February he 
sent an ambulance and driver to France. 

The committee in charge thoroughly can- 
vassed the jewelry trade downtown, and up 
to Monday reported subscriptions amount- 
ing to $31,279.85. A list of the subscribers 
appears on pages 101 and 102. 


Providence Jewelers Take Prominent Part 
in Raising Red Cross Funds 


PROVIDENCE, R. I., June 23.—Men prom- 
inent in the affairs of the manufacturing 
jewelry, allied and kindred industries have 
been among the leaders in the seven-day 
campaign conducted in this State during 
the past week for the benefit of the Amer- 
ican Red Cross. Rhode Island’s appor- 
tionment to raise was $750,000, of which 
$500,000 was allotted to Providence. When 
the headquarters were closed tonight Rhode 
Island was about $102,000 short of its ap- 
portionment, having collected $647,824.20. 

This campaign was conducted on some- 
what different lines from the Liberty Loan 
of the preceding week, when Providence 
exceeded its apportionment of $16,080,000 
by $4,548,850 and the State contributed 
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$1,155,500 above the $24,180,000 asked for. 
Of this amount the jewelry is credited with 
having directly raised more than $637,650 
through its special committee. 


For the Liberty Loan campaign the work- 
ing forces were directed by special commit- 
tees representing one or more of the prin- 
cipal industries. In the Red Cross cam- 
paign 10 teams, captained by some of the 
‘most prominent men of Providence, set out 
to raise the desired amount. Team No. 3 
was captained by George H. Holmes, 
treasurer of the George H. Holmes Co. and 
a past president of the New England Manu- 
facturing Jewelers’ and Silversmiths’ Asso- 
ciation. Team No. 5 had as captain Will- 
iam A. Viall, superintendent of the Brown 
& Sharpe Mfg. Co., and Team No. 10 was 
under the leadership of Arthur Henius, 
president of Henius & Co., Inc., and for- 
‘merly president of the National Jewelers 
Board of Trade. 

Associated as members of the several 
teams were: Everett I. Rogers, of Parks 
Bros. & Rogers, who was chairman of the 
sub-committee for jewelers in the Liberty 
‘Loan campaign; Everett L. Spencer, presi- 
dent of the E. L. Spencer Co. and a 
former president of the New England 
Manufacturing Jewelers’ and Silversmiths’ 
Association; Frederick A. Ballou of B. A. 
Ballou & Co., Inc.; Ellis W. MacAllister, 
vice-president of the Irons & Russell Co. ; 
Frederick D. Carr, secretary of the Ostby 
& Barton Co. and president of the Manu- 
facturing Jewelers’ Board of Trade; 
Martin S. Fanning and Ralph S. Hamilton, 
Jr., of Hamilton & Hamilton, Jr. Maurice 
J. Karpeles, president of Low-Taussig- 
Karpeles Co., although not a member of 
any committee, lent valuable assistance to 
the Henius team on tag day. 

One of the real “live wires” of the cam- 
paign was Arthur Henius. Mr. Henius 
has taken an especial interest in the Amer- 
ican Red Cross work. During the great 
national membership movement a_ few 
months ago, after making a liberal cash 
donation, Mr. Henius generously offered 
the Rhode Island chapter. an automobile 
field ambulance fully equipped, to be main- 
tained for one year by the donor. This 
offer was accepted and immediately Mr. 
Henius’ son enlisted to operate the ma- 
chine. Because of his personal interest in 
the movement Mr. Henius has become an 
important factor in the affairs of the Red 
Cross in this State, so that when he was 
named as a team captain it was at once 
recognized that Team No. 10 would be 
heard from, and it certainly has been. On 
the second day it reported subscriptions 
amounting to $35,000, placing it in the lead, 
and during the entire week it was well in 
the forefront. 

Today Mr. Henius’ team conducted a 
tag day which proved wonderful in its 
achievements. Never in the history of tag 
days in this city have the workers toiled 
any harder than did those on the streets 
today. Their work was doubly difficult 
owing to the fact that the whole affair was 
Practically spontaneous, the first suggestion 
being made at the team luncheon on 
Thursday. 

The team members talked the matter 
‘Over, agreed to put the thing through, and 
that afternoon got in touch with the Tower 
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Hill Association, which was to have had 
its annual tag day today. That association 
not only generously agreed to waive its 
rights as to the date, but also turned over 
its whole paraphernalia for handling the 
boxes, etc., and its workers were in the 
thick of the fight from the start. 

Then came the question of tags. C. 
Joseph Fox of C. J. Fox & Co., box and 
tag manufacturers, was appealed to, and he 
agreed to have tags enough for everyone 
in Providence. He immediately put his 
whole force to work on the job, cut out 
the Red Cross emblems and then sent the 
whole batch to the headquarters in the 
Kennedy building with a receipted bill. 

A scheme that worked out unusually well 
was the idea of Mr. Henius, that of hav- 
ing a National Guardsman go out with 
each young woman and the presence of 
khaki clad soldiers throughout the city un- 


ARTHUR HENIUS, CAPTAIN OF TEAM NO. 10, 
WHO RENDERED YEOMAN SERVICE. 


doubtedly added to the significance and 
impressiveness of the occasion. 

Not content with working all day, the 
members of Team No. 10 took a new lease 
of life this evening, and went to the 
various theaters, and to Rhodes-on-the- 
Pawtuxet, and to Hunt’s Mills, and the 
day’s receipts were swelled materially from 
this source. Manager Fay of Hunts Mills 
announced that the entire receipts taken 
Monday evening would be given the team. 
Another of the “stunts” of Mr. Henius’ 
team was in connection with the band 
concert at Roger Williams Park on Sun- 
day afternoon, when an immense Ameri- 
can flag was displayed over one of the lakes 
in front of the band-stand, while the Pales- 
tine Shrine band, many of whose members 
are jewelers, played “The Star Spangled 
3anner,” and khaki clad soldiers passed 
their boxes among the audience. 

Tonight at midnight Mr. Henius said 
that it was impossible to estimate with any 
degree of accuracy the amount that had 
been obtained as a result of the sale of 
tags during the day. “The counting of 
such a large number of coins has proved 
a formidable task for the bank clerks, who 
volunteered their services. Several of our 
collecting stations have not yet reported, 
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so that it will be Monday before we are 
able to announce the total of the day’s col- 
lections. 

“I wish, however, to take advantage of 
this opportunity to acknowledge our sin- 
cere appreciation of the co-operation we 
have had from various business firms and 
volunteer organizations in this city during 
the tag day. C. J. Fox & Co. not only do- 
nated liberally, but made all our 200,000 
tags. In order to do this the company sus- 
pended all its other work, kept its force 
working until midnight on Thursday, and 
then refused to accept any payment for the 
tags. I wish to thank those who loaned 
us their automobiles and to the business 
houses, including the Low-Taussig-Kar- 
peles Co., that released their employes dur- 
ing the day that they might sell tags. 

The team captained by George H. 
Holmes, while not making so large a daily 
showing as some of the others, expected to 
have a satisfactory total to its credit at 
the close of the campaign, Monday night. 
Much of the work of the members of this 
team was among the employes of the man- 
ufacturing jewelry establishments, where 
the boxes were not to be collected until the 
closing day., In consequence it is expected 
that this team’s showing will all be made 
in connection with the final drive of the 
campaign. 

The directors of the National Exchange 
bank, among whom are a number of man- 
ufacturing jewelers, including George H. 
Cahoone, president of the George H. Ca- 
hoone Co.; Walter Callender of Callender, 
McAuslan & Troup Co.; Earle P. Charlton 
of Fall River, vice-president of F. W. 
Woolworth Co.; Samuel M. Einstein, 
president of the Marathon Co., Attleboro; 
Theodore W. Foster, president of Theo. 
W. Foster & Bro. Co., and honorary vice- 
president for New England of the National 
Jewelers Board of Trade; Arthur Henius; 
Joseph L. Sweet, president of the R. F. 
Simmons Co., Attleboro, and Clarence L. 
Watson, president of the Watson Co., At- 
tleboro, has declared a special dividend of 
one per cent., which will amount to about 
$5,000. 

The Gorham Mfg. Co. announced a sub- 
scription of $15,000; William -A. Viall, 
$5,000, and Samuel M. Nicholson, $5,000. 





Pittsburgh Jewelers Active in Raising Fund 
from Their City 


PitTsBURGH, Pa., June 22.—Some of the 
jewelers of Pittsburgh have subscribed to 
the Red Cross fund until it actually hurt, 
according to Francis J. Keating, of the 
Grogan Co., who is a member of the team 
of which Henry Buhl, Jr., of Boggs & Buhl, 
is the captain. Mr. Keating visited most 
of the jewelers in the downtown district 
to obtain their subscription and left the 
management of the store to others, to en- 
gage in this labor of love work—a work in 
which he has been intensely interested. 

“I am ashamed to say that some of the 
subscriptions given by the jewelry trade, 
according to my way of thinking, did not 
show by the amount subscribed, that the 
contributors were very much concerned 
“about their country,” said Mr. Keating. 
Others gave liberally. We stay at home, 





(Continued on page 99.) 
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When you sell silverware with the 
celebrated Gorham imprint on it, 
you have the satisfaction of knowing 
that you have sold the finest silver- 
ware thatthe worldaftords. Gorham 


ILVERWARE 


is offered for sale through jewelers exclusively 


TRADE MARK 


QUO 


STERLING 


THE GORHAM CO 


Silversmiths and Goldsmiths 
Fifth Avenue and 36th Street, New York 


Branches : 
SAN FRANCISCO: 140 Geary Street 


LONDON: Ely Place 


NEW YORK: 15, 17, 19 Maiden Lane 
CHICAGO: 10 South Wabash Avenue 


2 Works: Providence, New York, Birmingham 
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No Need to Agitate (THERE has been 


to Keep Business prevalent in 
many quarters an idea 
Normal 


that business condi- 
tions in the United States were, or were 
about, to require special effort or action on 
the part of the business world to keep mat- 
ters up to normal and suggestions have 
been made to various associations to begin 
a campaign for the purpose of “keeping 
business going.” Fortunately, up to the 
present time, there has been really no neces- 
sity for any such campaign because business 
has “kept going” and a careful inquiry of 
conditions generally shows that the public 
is buying as usual and that there is no need 
for any agitation against superfluous or 
ill-advised economy because the hysterical 
proposals that were made when the war 
first began seem to have died out for want 
of serious consideration on the part of the 
public. 

Among the large associations to which 
the suggestion of a “keep business going” 
campaign was made was the Merchants’ 
Association of New York and the proposal 
was referred to a committee consisting of 
men who were in touch with the biggest 
business interests in the principal lines 
going to the public. The report of this 
committee, which has been made to the 
board of directors of the association, is 
most gratifying as it shows that there is 
apparently no reason to take any special 
action because business is normal and will 
probably continue to be until it grows 
better. The report of the committee reads: 

“To this Committee was delegated the 
formulation of a general scheme or plan 
for propaganda by The Merchants’ Asso- 
ciation, to overcome the interference with 
normal business arising from a hysterical 
public demand for unnecessary and unwise 
economy. 

“Tf such hysterical condition were gen- 
eral and continued, it would undoubtedly 
be desirable to take active measures to 
counteract it, by exposing the fallacies from 
which it proceeds, and by showing the harm 
which would befall the public as a whole, 
as a result of abnormal curtailment of 
consumption and the consequent unpros- 
perity of all forms of business. 

“But we do not believe that there ts any 
present occasion for such active measures, 
inasmuch as there is no substantial evt- 
dence that the public is not making and 
will not continue to make its accustomed 
purchases in proportion to its normal 
necds. It is true that some readjustments 
in the usual currents of trade have been 
made necessary by war conditions, and 
some timidity has naturally resulted in 
some lines; but there has been no wide- 
spread interference with the people’s means 
of subsistence, from whence alone can pro- 
ceed any substantial and continued ob- 
struction of the normal activities of trade. 

“Tt is our observation that such timidity 
as has existed is passing; and that the dis- 
position of the people is to continue their 
normal outlays, except in the matter of 
food consumption, in which field wise 
economy is prevalent. 

“Under these circumstances, we think it 
would be a mistake to undertake a crusade 
to ‘keep business going.’ There is no ap- 


parent need for such a crusade, and if 
entered upon it would probably tend to 


CIRCULAR-WEEKLY 89 





disquiet rather than compose the public 
mind, which is not now really disquieted 
and therefore needs no composing. 

“We therefore recommend that no 
further action be taken in the matter.” 

The report which was unanimously 
adopted by the board of directors should 
prove gratifying to those merchants who 
thought that the first ill-advised attempts 
to curtail buying by the people of the 
United States might have a serious effect 
upon their business. It is apparent that the 
advice was not heeded, that the American 
people have kept their heads and that 
business will be at least normal until it 
becomes above the normal. 





HE jewelers of the 
country in the 
past few months have 
had many opportuni- 
ties to show their patriotism and loyalty and 
have not failed in one instance to rise to 
any occasion that demanded their heartfelt 
co-operation with the government, whether 
it be in regard to taxation, the raising of 
money or the raising of recruits. But in 
all that they have done in the past they 
never showed a heartier response to an 
appeal than they did to that made by the 
American Red Cross in the effort to raise 
$100,000,000 last week for war purposes. 
Charitable as the trade has shown itself 
in the past and happy to respond to calls 
for assistance, never did purses open more 
readily nor contributions come more gen- 
erously and willingly than to the various 
funds of the Red Cross Committees 
throughout the country from the jewelers, 
both as citizens and as merchants. 

An idea of how generous was the re- 
sponse was shown at the meeting in New 
York, which though attended by about 40 
members of our trade where the first ap- 
peal produced subscriptions of about $12,- 
000, which by the work of those who at- 
tended was later increased during the week 
to $31,279. Altogether, it is safe to say 
that the members of our trade throughout 
the country contributed over $200,000, this 
being roughly estimated from the reports 
received from the big cities without taking 
into consideration the hundreds and thou- 
sands of contributions made individually by 
the jewelers and members of their families 
to the local relief association and commit- 
tees asking for personal contributions. 

A feature of the contributions from our 
trade were that they were not given re- 
luctantly, but were given willingly, the 
experience of the committees or teams 
soliciting for this cause showing that 
jewelers at least, despite the many calls 
made upon them at the present time, realize 
the necessity of aiding in the great work 
to be done by the American Red Cross. 
Not only did they give what they could 
spare, but in many cases more than they 
could afford. It was no unusual thing for 
the committee to hear from a jeweler who 
had given a large contribution, the words 
“Take this now and if I can spare any 
more later I will be only too glad to add 
to it,” or, “Call on me again if our trade’s 
quota is not sufficient.” 

There is no doubt that had the jewelers 
had time to form trade organizations for 
the purpose of soliciting money for the 
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E are completing the largest line of 
popular priced 14K Diamond Jewelry 
ever carried by this house, anticipat- 
ing a great demand this Fall for this 
class of merchandise. 


We believe in the soundness of our 
country; with no unemployed, high 
wages, confidence restored and bill- 
ions being spent by the Government 
| we feel sure the jewelry business will 
enjoy to a large measure this unprece- 
dented national prosperity. The trade 
was caught short of goods last Fall; 
if do not delay your purchases too long; 
fi it will be even more difficult to get 
good quality salable goods. 
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Red Cross before the drive began that the 
jewelers’ quota as recorded in the news- 
papers of the country would have shown 
up very much greater than it did, because 
many of the contributions credited to the 
jewelry firms were often the second, or 
third and sometimes the fourth contribu- 
tion they had already made to the cause. 
But even as it is, no member of the trade 
can read the brief outline of what had been 
done in New York, Newark, North Attle- 
boro, Attleboro, Providence, Chicago and 
other jewelry centers without a feeling of 
pride in his trade—that it can respond as 
nobly to an appeal of philanthropy as it can 
and does to an appeal to patriotism. 





A Change HIS journal has 

been in receipt of 
a large number of in- 
quiries from retailers 
and from some wholesalers asking how 
1/10 and 1/20 filled plate should be marked 
in order to conform with the State and 
National laws, and at the same time give 
an indication as to the karat gold used. 
The fact that a large number of lines have 
been marked “12kt. 1/20,” “14kt. 1/10,” etc. 


has caused some jewelers to feel that such 


in Marking 
Necessary 


. marking was necessary and many of them, 


particularly in New York, having found 
that the use of such marks unaccompanied 
by the words “gold filled,” “gold plate” (or 
other designation telling that the goods are 
not solid gold) is illegal in many States now 
ask what action shall be taken. The “14kt. 
1/10” style of marking is forbidden in in- 
terstate commerce, and in-such States as 
Rhode Island, New Jersey, Maryland, Iowa, 
Wisconsin, North Carolina, Colorado, etc., 
that have laws drawn on the lines of the 
National Stamping Law. In addition such 
marking was recently declared illegal in 
New York State in the case of the People 
vs. Tigner and this ruling may be followed 
by the courts in other States which have 
gold laws but no specific designations as 
to plate. 

The question as it is really put up to 
THE JEWELERS’ CIRCULAR is not what is the 
legal mark, but what is the most expedient 
mark for the manufacturer. There is little 
doubt that if every article stamped “14K. 
1/10” or “12K. 1/20” (or whatever the mark 
may be) has the words “gold filled” or “gold 
plate” or “rolled plate” accompanying the 
stamp, in equally large type, there is little 
chance for the jeweler or manufacturer to 
get into difficulty. The question to be de- 
cided is whether these marks can be put 
upon many of the articles that have been so 
designated in the past or whether it is 
more to the interest of the jeweler and 
manufacturer to take off the karat designa- 
tion or to use it and add the words “gold 
filled” and “gold plate.” 

lf the manufacturer or dealer wants to 
indicate the karat quality of the gold plate 
which he sells by using the designation usu- 
ally used on gold, he should accompany it 
with the words “rolled gold” or “gold 
filled,” or whatever the proper designation 
may be. If he cannot put such words on it 
he should leave off the karat mark to come 
within the spirit and the letter of the Na- 
tional and State laws. 

The question resolves itself into a choice 
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Goodfriend Bros., importers of pearls and 
precious stones, 9 Maiden Lane, will close 
their place of business on Saturdays dur- 
ing the months of July and August. 

M. Dorenfield, representative of Leonard 
Krower & Son, New Orleans, La., stopped 
in this city last week for a few days. He 
is returning to New Orleans from Porto 
Rico. 

Louis P. Marks, who has been for the 
last five years with I. S. Sagorsky, Phila- 
delphia, Pa., has become associated with 
A. Edward Fisher, 71 Nassau St., and has 
started on a trip for Mr. Fisher. 

William Sclar and Jacob Link have 
formed the manufacturing jewelry firm of 
Sclar & Link at 71 Nassau St. This firm 
was formed June 11. The-firm manufac- 
tures gold and platinum jewelry. 

Harry M. Levy, many years with the 
watch importing firm of Manasseh Levy & 
Co., 2 John St., has enlisted in the Naval 
Militia and was in training on the U. S. S. 
Granite State. His battalion left for Phila- 
delphia on Tuesday, June 26. 

J. P. Bouret, jeweler, San Juan, Porto 
Rico, has been visiting this city for the past 
two weeks. Mr. Bouret has been stopping 
at the Hotel Brevoort and expects to be in 
the city about two weeks longer. During 
his stay he will buy new fixtures for his 
new store. 

Joseph Leudan, of the Joseph Leudan 
Co., importer and cutter of diamonds, 87 
Nassau St., has returned from the Pacific 
Coast. He rented a store while in Seattle, 
Wash., at 1222 Second Ave., corner of Uni- 
versity St., and will open a wholesale and 
retail jewelry business about July 5. 

At a meeting of the Board of Directors 
of the Southern Jewelry Travelers’ Asso- 
ciation, which was held June 15, it was de- 
cided to purchase five $100 Liberty Loan 
bonds. The members of the association 
have decided to give up this year’s outing 
and the smoker, but will hold a banquet 
in December. 


A charter of incorporation was filed at 
Albany, N. Y., during the past week by 
the Oval Mfg. Co. with authority to carry 
on a manufacturing business in this city. 
The capital is placed at $10,000 and the 
incorporators are: Samuel Lipshitz, 97 
Franklin St., Herman Graef and Marcus 
M. Goldschmidt, 299 Broadway, New York 
City. 

S. W. Rosenthal, who is conducting an 
investigation of the South American mar- 
kets for jewelry and silverware, which has 
been undertaken by the Government, 


through its Bureau of Foreign and Domes- 
tic Commerce, Department of Commerce, 
will visit the principal jewelry firms in this 
country to familiarize himself with the ex- 
problems of 


port individual concerns. 
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Manufacturers wishing to consult with 
him may address him at room 409, Custom 
House, New York. 

At the first full meeting of the State 
Advisory Committee of the Red Cross 
for New Jersey, held Friday at Newark, 
it was unanimously resolved to appoint a 
committee consisting of Dr. W. B. John- 
son, chairman; V. S. Mulford, of the 
Jewelers’ Circular Pub. Co., and Mrs. 
Frances H. Engerman, for the purpose 
of investigating the best manner in which 
the Red Cross could be of service in con- 
nection with the training camps to be 
established in New Jersey, with special 
reference to the camp to be located at 
Wrightstown. 

A voluntary petition in bankruptcy was 
filed in the United States District Court, 
New York, on Monday, June 18, by Leon 
Kantor, dealer in diamonds and jewelry, 
87 Nassau St. According to the schedules 
attached to the petition the jeweler has as- 
sets amounting to $6,139, which amount 
consists of stock in trade, $842; debts due 
on open accounts, $5,196, and stock, nego- 
tiable bonds, etc., $100. The liabilities are 
listed at $7,547, consisting of wages $300, 
secured claims $1,428, and unsecured claims 
$5,818. Among the largest creditors are 
the following: Belais & Cohn, $394; Fin- 
kelstein & Bros., $895; Freudenheim Bros. 
& Levy, $481; Samuel Hess, $393; Naigles 
& Wolfson, $1,199; M. I. Schwartzstein, 
$1,100, and Barnet Kantor, $1,200. 

The officers of the jewelers’ branch of 
the Home Defense League will issue with- 
in the next few days, a bulletin known as 
“Home Defense League Bulletin No. 5.” 
After a committee, composed of Capt. Clif- 
ford F. LaMont, Capt. Harry P. Dickinson 


. and Lieut. Frank T. Sloan had interviewed 


Police Inspector Dwyer upon the advis- 
ability of holding drills during the Summer, 
it has been decided to suspend drills 
throughout the Summer. The members of 
the Home Defense League, however, will 
receive a series of police lectures which 
will start within the next few weeks. Major 
Charles F. Brinck urges all members to 
have their equipment at their offices so that 
if there is a hurry call the members will be 
prepared to arrive quickly at the scene of 
the trouble with full equipment. The off- 
cers of the Home Defense League aiso con- 
template holding a trial “hurry call.” 

While riding to Coney Island on Mon- 
day, June 18, Mrs. C. Mason, wife of C. W. 
Mason who conducts a jewelry store at 
666 Franklin Ave., Brooklyn, N. Y., saw 
on the hand of a young woman several of 
the rings which were stolen from her hus- 
band’s establishment on June 1. When she 
saw a policeman she caused the young 
woman’s arrest and at the police station 
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Mrs. Mason identified the jewelry as the 
articles stolen. On June 1 a thief broke 
into the rear of Mr. Mason’s store and 
escaped with watches and jewelry valued 
at approximately $700. The rings recovered 
were valued at about $125. The young 
woman, who was about 28 years of age, 
was arraigned before Magistrate Voorhees 
on Tuesday and was held in $5,000 bail. 
On Thursday she was committed to jail 
without bail upon the protest of her law- 
yer who claimed that the $5,000 bail was 
exhorpitant. In response to the magistrate’s 
questions, the prisoner said a friend whom 
she knew only as “Morris,” had given her 
the rings. 

Victor Bogaert, a retail jeweler at Louis- 
ville, Ky., who has been working for the 
relief of Belgium war sufferers, has turned 
over the management of his store to his son 
Edwin and will devote his entire time to 
this work. Mr. Bogaert started relief work 
in Kentucky some time ago and it grew to 
such proportions that the State took it up. 
He has been lecturing for months and was 
in New York last week to visit the Belgian 
Consul. He also has appointments with 
officials in Washington, D. C., and is pre- 
paring to go to Belgium again. Mr. 
Bogaert, who has business interests in Bel- 
gium, reached that country a few days 
before the World War broke out and was 
there at the time of the German invasion of 
his native country. He was an eye witness, 
and in his lecture he tells of conditions at 
that time in Belgium and of the present 
suffering of those left dependent upon char- 
ity. At one time he was taken a prisoner 
by the Germans, but being a naturalized 
citizen and able to produce a passport, es- 
caped being killed. He has one son, who is 
at present fighting in the French army and 
hopes to see him upon his return trip to 
Belgium and France. Upon the outbreak 
of the war Mr. Bogaert offered his services 
to Belgium and became an interpreter con- 
nected with the Red Cross work. He con- 
tinued his work in Belgium until his health 
broke down and he was forced to return to 
this country. 

Henry Thorn, dealer in diamonds and 
jewelry, 37 Maiden Lane, New York, and 
against whom involuntary bankruptcy pro- 
ceedings were instituted last month, filed 
schedules in bankruptcy in the United 
States District Court, Manhattan, on Mon- 
day, June 18, after THe JEweters’ Circu- 
LAR had gone to press. According to the 
schedules the jeweler has assets amounting 
to $5,891, consisting of stock in trade, 
$3,000; machinery, tools, etc., $250: debts 
due on open accounts, $2,241; deposits of 
money in the bank and elsewhere, $300, with 
property claimed to be exempt $100.  Li- 
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IS REPUTATION VALUABLE? 
HAS THE HOLMES COMPANY A REPUTATION IN MAIDEN LANE? 

IS PROTECTION OF YOUR SAFES VALUABLE TO YOU? 

IS THE HOLMES COMPANY PROTECTING YOUR SAFES? 

THIS IS THE TIME OF PREPAREDNESS 
THE HOLMES CO. IS PREPARED TO PROTECT BOTH THE 

CONTENTS OF YOUR SAFES AND ITS OWN REPUTATION, TOO 
THE HOLMES CO.’S HONOR ROLL 
BEARS THE NAMES OF 34 EMPLOYEES WHO HAVE FAITHFULLY 


SERVED THE COMPANY FOR FROM 15 TO 39 YEARS 
EVERY OFFICER AND EVERY DIRECTOR IS AN ELECTRICAL MAN 
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abilities amount to $16,488 and constitute 
secured claims, $829, and unsecured claims, 
$15,658. Among the largest unsecured cred- 
itors are the following: Lowenthal, Loeb 
& Co., $1,869; Goldmuntz Bros., $1,160; 
Max Goldstein, $1,447; M. H. Mann & Co., 
$1,342; Naigles & Wolfson, $1,713; Sidney 
Kaufer, $618; A. H. Hirshberg, $958; Ar- 
thur Rosenberg, $457; Herman Baum, 
$131; M. H. Levy & Co., $150; Payton & 
Kelley Co., $176; A. J. Dennison & Co., 
$126; L. E. Freeman Co., $153; C. H. 
Cooke Co.. $290; Waite-Thresher Co., 
$140; E. A. Bennet & Co., $100; S. O. 
Bigney Co., $121; Ostby & Barton Co., 
$1,355; George L. Paine Co., $277; Manu- 
facturing Jewelers’ Co., $260; Schlesinger 
& Krauss, $238; Chalhoub Freres, $255; 
I. Goldman, $143; Weinstein & Rosenthal, 
$414; Kaufer Bros., $200; I. Marcus, $288; 
I. Levene & Bro., $100; Meyerowitz Bros., 
$467; Michelson & Co., $203; Fischer & Co., 


$386. 
“Lon” Reynolds, president of the South- 
ern Jewelry Travelers’ Association, 170 


Broadway, is back from a long trip in 
southern territory. 

An involuntary petition in bankruptcy 
was filed in the United States District 
Court, this city, last Friday, against Wein- 
berg & Co., export commission merchants, 
59 Pearl St. Frederick Schultz has been 
appointed receiver. This concern, it is re- 
ported, were importing considerable 
jewelry. 

George Earle, a colored pullman porter, 
who last week confessed to stealing a val- 
uable diamond la Valliere, the owner of 
which was located through the Jewelers’ 
Co-operative Bureau and THE JEWELERS’ 
CIRCULAR, was sentenced last week to serve 
not less than two years or more than four 
years in Sing Sing. Sentence was passed 
on Earle by Judge McIntyre in the Court 
of General Sessions after the prisoner had 
pleaded guilty to committing the robbery. 
The arrest of Earle not only solved the 
loss of the la Valliere, which is the proper- 
ty of Judith E. Lumpkin, but also clears 
up a number of jewel thefts which have 
been committed on pullman cars during the 
last few vears. An account of Earle’s ar- 
rest and confession appeared in THE 
JEWELERS’ CIRCULAR last week. 

Kit Clark, 14 John St., one of the oldest 
jewelers in Maiden Lane, had a narrow es- 
cape from death Monday, but fortunately 
got out of the accident without serious in- 
juries. Mr. Clark was crossing Nassau 
St., shortly after 1 o’clock when a speed- 
ing automobile struck him and knocked 
him sprawling to the street. Mr. Clark, 
who is 82 years old, is nevertheless strong 
and vigorous, was picked up badly shaken. 
An examination showed that he was super- 
ficially scratched about the hands and 
arms, He was asked if he wished to make 
a complaint against the automobilist, but 
he refused to do so. 

The New York Branch of the American 
Electro-Platers’ Society held two interest- 
ing meetings during the month. The first 
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gathering was a special meeting and de- 
voted mainly to selecting delegates to the 
convention of the national society and the 
listening to remarks on zinc and tin solu- 
tions. W. Voss also delivered an inter- 
esting address on “Rust Proof.” At the 
regular meeting a number of out-of-town 
visitors were present including some mem- 
bers from the Newark branch and one from 
the Detroit branch. All of the visitors ad- 
dressed the members of the local branch 
and complimented them on the work they 
are doing. 

The following additional contributions 
to the Jewish War Relief Fund were re- 
ported last week by M. G. Levy, 170 Broad- 
way, treasurer of the jewelry trade di- 
vision of this organization: $100—Amer- 
ican Gem & Pearl Co., Eduard Van Dam, 
A. S. Van Wezel, I. Ollendorff Co., S. 
Kaplan & Co. $50—J. L. Herzog, A. R. 
Katz, J. H. Miles, Meyerowitz Bros. 
$25—Aisenstein & Woroneck, M. Hirsch- 
berg, J. J. Schmukler, D. S. Graanats, H. 
E. Oppenheimer & Co., A. Silberfeld, G. 
Brenauer & Son. $20—N.-Herman & Son. 
$10—M. Lenkowsky, Baskin Bros., S. Zi- 
rinsky, J. H. Meyer Bros., Kadish & Reich- 
man, M. Malawista, Mrs. E. Frank, Weber 
Lisson Co., Holland & Stein, J. Goldberg 
Co., S. K. Jonas. $5—Greenberg & Sheid- 
lower, B. Masin, Tuller & Levintan, Klest- 
zick & Sons, I. Levenson & Co., J. Gottlieb, 
H. Goldberg, Rosenberg Bros., Benj. F. 
Levy, I. Simon & Co., H. M. Manheim, 
Julius Klein, Ciner Mfg. Co., I. Efrus, I. 
Oleet, Davidson Bros., L. Cutler. Other 
contributors under $5 were L. Davis and 
E. Goldstein. 

Following the recent visit of a negro to 
his jewelry store in Brooklyn, A. Gallopini 
missed two brooches and two gold lockets, 
valued in all at about $75. According to 
the jeweler, the negro entered his store 
several days ago and asked to be shown 
some lockets. The stranger selected one, 
but when he asked for a heavier chain the 
jeweler was compelled to go to the rear 
of the store in search of one. During the 
jeweler’s absence the tray of lockets was 
left unprotected on the counter in front of 
the negro. The chain the jeweler later 
produced failed to satisfy the stranger. He 
then asked to be shown some brooches and 
also a heavy scarf pin. When the jeweler 
informed the man that he did not have the 
pin he wanted in stock, the stranger left, 
saying he would return the next day. After 
the man left the jeweler became worried 
and examined his stock. He at first be- 
lieved that one brooch had been stolen, but 
when the jeweler’s son told him that there 
were two empty spaces in the tray his fears 
were dismissed. The next day the stranger 
returned and looked at brooches and 
lockets but failed to make a purchase. An 
inventory later showed that the jeweler, 
after the man’s second visit, was missing 
a 14-karat brooch, set with a diamond and 
two rubies, worth $16.50; one white gold 
brooch, mounted with a small diamond and 
surrounded with tiny beads, worth $15; a 
gold locket, bearing a fox head design, set 
with one diamond and two rubies, valued 
at $12; and another gold locket set with 
a diamond, worth $30. The man is de- 
scribed as 30 vears old, 5 feet 7 inches tall 
and weighing 185 pounds. 
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as to which mark is most valuable for the 
manufacturer and dealer and it is a purely 
trade question for them to decide. 





Individuals May Be '] ‘HE Senate Finance 


tanteted ta Committee has 
: concluded to include 

Excess Profit Tax. ... . 
individuals in trade 


and business (jewelers as well as other 
merchants) in the proposed provisions of 
the pending general revenue bill placing a 
tax upon the excess profits of corporations 
and associations. Just how this tax upon 
individuals will be levied has not yet been 
worked out, nor has the rate of the excess 
profits tax been agreed upon. It has not 
been decided whether individuals will be 
entitled to any additional exemptions above 
the $5,000 provided in the case of corpora- 
tions and associations. . 

The proposal to place this tax upon in- 
dividual business men came from Senator 
Charles S. Thomas, of Colorado, who re- 
ceived considerable support from his col- 
leagues on the committee. It is figured that 
this tax, based upon a 16 per cent. assess- 
ment, will yield $100,000,000 annually. The 
plan of the excess profits levy is to take the 
net profits made during the years 1912, 1913 
and 1914, and strike an average. The dif- 
ference between that average and the profits 
made during the present calendar year, less 
the $5,000 exemption, will be the excess 
upon which the tax will be placed. 

It has been quite generally understood that 
the excess profits tax will be 16 per cent., 
but the talk of late gives the impression 
that this may be increased to anywhere up 
to 30 per cent., with 20 per cent. the favor- 
ite rate. It has not yet been decided as to 
what effect the tax upon individuals’ excess 
profits shall have upon the whole problem. 
It may be that the tax on both classes will 
be lowered by reason of this addition, or it 
may be that the $100,000,000 levy will be 
held in addition to the sum obtained from 
corporations and associations. 

The committee is giving careful attention 
to this question of excess profits. The food 
bill is occupying the entire attention of the 
Senate, so it is not considered necessary to 
rush through so important a measure as 
the revenue bill. This is being wholly re- 
written and it is expected to undergo a 
similar process when it reaches the Senate. 
A very lively fight is assured in the upper 
house and even the results of its labors will 
not be acceptable to the House of Repre- 
sentatives, whose more prominent members 
feel aggrieved at the lack of support given 
them in the Senate in not keeping the meas- 
ure in something like the same shape in 
which it was adopted in the House. 








Bush & Walsh, jewelers at Passaic, N. 
J., have purchased the three story brick 
building at the corner of Madison St. and 
Lexington Ave. from A. W. Clapp. The 
building will be rented for offices, stores, 
lodge headquarters and for light manu- 
facturing purposes. It has a frontage on 
Lexington Ave. and 128 feet on Madison 
St. The building will be later remodelled. 
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Art Hadley of this city has been granted 
a patent on a collar button for use with 
soft collars. 
Mr. and Mrs. Edward B. Hough are oc- 
cupying their cottage at Buttonwoods again 
this Summer. 


Mr. and Mrs. J. N. Schott and family 
are at Cozy cottage at Bristol Narrows for 
the Summer. 

Mr. and Mrs. Bradley M. Graffam have 
opened their Summer cottage at Highland 
Beach for the season. 

The Rhode Island Jewelry Co. had its 
opening of its new retail store, 193 Weybos- 
set St., last Saturday morning. 

Charles A. Goozey of this city has been 
granted a patent on a clasp, which he has 
assigned to B. A. Ballou & Co., Inc. 

Mr. and Mrs. Thomas O’Gorman and 
family left on Thursday to spend the Sum- 
mer at their cottage at Narragansett Pier. 

Extensive alterations are being made to 
the brick building on Acorn St. occupied by 
the Nicholson File Co. as an office building. 

Henry G. Thresher, of Waite-Thresher 
Co., accompanied by his wife, have been 
on an automobile trip in Maine the past 
week. 

Arthur L. Aldred, president of the B. H. 
Gladding Co., and wife are at the Virginia 
Hot Springs for a stay of a couple of 
weeks. 

I. Lachman, of I. Lachman & Sons Co., 
of Seattle, Wash., has been in this city 
during the past week looking for new 
goods. 

The Globe Loan Co., Julius Kritz, pro- 
prietor, has removed from Snow St. to 
more commodious quarters, 142 Washing- 
ton St. 

Lewis S. Darling, of Pollard & Darling, 
with his family, arrived at their Summer 
cottage at Coles Stations on Saturday for 
the season. 

Thomas McGrath has filed his statement 
at the city clerk’s office that he is the owner 
of the Modern Ring Co., doing business 
at 9 Federal St. 

William H. Manchester, of the Manches- 
ter Silver Co., and his family, are at their 
cottage on the water front at Buttonwoods 
for the Summer. 

Brown & Sharpe Mfg. Co. has com- 
menced the erection of a one-story metal 
addition to its plant on Holden St. for 
manufacturing purposes. 

L. Earle Rowe, director of the Rhode 
Island School of Design, was married on 
Monday last to Miss Margaret T. Jackson, 
at her home in Cambridge, Mass. 

Beliveau & Beliveau have given notice 
that their plant on Orange St. will be 
closed for annual vacation and renovations 
and repairs from June 30 to July 9. 

The shop of Calvin Dean, manufacturer 
of jewelers’ findings, will be closed from 
June 30 to July 9, although the office will 
remain open for orders and shipments. 

The Gorham Mfg. Co. has declared a 
quarterly ‘dividend of one and _ one-half 
per cent. on its preferred stock, payable 
July 2 to stockholders of record of June 24. 

A dividend on the capital stock of the 
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Nicholson File Co. has been declared, pay- 
able June 30 to stockholders of record of 
June 23. The amount of dividend is not 
announced. 

G. Klein & Son have taken the shop re- 
cently vacated on the sixth floor of the 
Doran building, 150 Chestnut St., by Sil- 
verman Bros., and are removing thereto 
from 80 Clifford St. 


The plant of Conley & Straight, refiners, 
236 Eddy St., which was badly wrecked by 
fire and water last week, is being entirely 
renovated and considerable new machinery 
of the latest type is being installed. 


The factories of F. Spiedel Co. and W. 
Forstner Co., 162 Clifford St., will be 
closed for stocktaking, repairs and vaca- 
tion from June 29 to July 9, during which 
time all the employes will receive half pay. 

The Eagle Mfg. Co., 1937 Westminster 
St., is being conducted by Baba Kalunian, 
who has been conducting the Baba Kalu- 
nian Co. 5 and 10 Cent Store at the same 
address, according to his statement filed at 
the ofhce of the city clerk. 

The 20th annual outing of the Sharten- 
berg & Robinson Relief Association of 
Pawtucket will be held at Newport on 
July 11, sailing down the Narragansett Bay 
on steamer Sagamore with a trolley ride 
and shore dinner at Newport. 

James H. O'Neil Co., 183 Eddy St., have 
received the contract from the city of 
Providence for the medals and badges for 
the Municipal Celebration on July 4. These 
will be in gold, gold plate, silver and bronze 
and will be from special designs. 

During Monday night somebody cut one 
of the large plate glass windows in the 
store of the Collateral Loan Co., 51 Eddy 
St. A glass cutter or a diamond was used, 
hut a hole had not been made. It is be- 
lieved that the one who was cutting the 
elass was frightened away. 

Oscar N. Bender, for 33 years engineer 
at the Dyer Street Land Co.’s building, 
from which position he retired about seven 
years ago, died at his home, 207 Smith St., 
Edgewood, last Wednesday. aged 75 years. 
He was well known to hundreds of iewelers 
who have been employed in the Dyer St. 
building. 

_A meeting of manufacturers and business 
men was held the past week at which it 
was voted to form the Arts and Trades 
Club. for the purpose of bringing manu- 
facturers and business men closer together. 
H. L. Trapp, with the Tilden-Thurber Cor- 
poration, represents the silversmiths on the 
temporary executive committee. 

Providence delegates to the 20th annual 
convention of the Federation of American 
Zionists being held at Baltimore, Md., this 
week, left Saturday evening for the south- 
ern city. Among the local delegates are 
Col. Harry Cutler, of the Cutler Jewelry 
Co., and Mrs. Charles Silverman, wife of 
Charles Silverman, of Silverman Bros. 

Col. Harry Cutler. of the Cutler Jewelry 
Co., was chairman of the mass meeting held 
at the Elks’ Auditorium last Sunday night 
in hehalf of the embattled Jews of Europe 
and Asia. Among the contributions to- 
wards a $10.000 fund were Joseph Samuels, 
Silverman Bros. and Col. Cutler. $500 
each: Abraham Colitz and Mrs. A. Silver- 
man, $100 each. 

James Gillooly, 19, and Thomas Evans, 
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24, were brought before Judge Gorham in 
the Sixth District Court last Monday 
morning on charges of stealing sheet brass, 
valued at $375 from William M. Simmonds, 
treasurer of the Josiah Walsham Co., on 
June 9. They were adjudged probably 
guilty and held for action of the grand 
jury in bonds of $1,000 each. 


Everett W. Martin in the jewelry depart- 
ment of the Tilden-Thurber Corp., left last 
Tuesday in answer to a call for active duty 
at Newport with the Naval Coast Defense 
Reserve. He took the cruise a year ago 
and successfully passed examinations as a 
chief machinists’ mate. A cousin, Arthur 
J. Pimer, of the delivery department of 
Tilden-Thurber Corp., has also gone in the 
same service. 


Newton §S. Gardiner, employed in the 
clerical department of the Baird-North Co., 
has been ordered to a southern training 
school preparatory to being sent to France 
within the next few weeks by the Aero 
Club of America. He is the son of George 
W. Gardiner, formerly for many years Col- 
lector of Customs at this port. He has been 
a member of the Aeronautic Division of 
the Rhode Island Naval Militia in service 
at Marblehead, Mass., for several weeks. 

Among the jewelry buyers in the city 
the past week were the following: B. A. 
Bemis, of Toronto, Ont.; Gilbert Freund- 
lich, of Baltimore Bargain House, Balti- 
more, Md.; A. W. Myers, of Winnipeg, 
Man.: S. P. Myers, of Montreal, P. Q.; 
L. W. Howland, with Arthur Letts, Los 
Angeles, Cal.; Mr. Cardie, of Ely & Walker 
Dry Goods Co., St. Louis, Mo.; Ben Fel- 
senthal, of B. Felsenthal Co., New York 
city; Mr. Boyd, of H. B. Claflin Corpora- 
tion, New York city; A. B. Stralser, of 
Detroit, Mich.; Sol Cerf, of Sol Cerf & 
Co.. Pittsburgh: Mr. Miller, of Mar- 
shall Field & Co., Chicago; M. Kings- 
bacher, of Kingsbacher Bros., Pittsburgh. 

M. E. Heiser, who is associated with his 
father in the gem mining and importing 
business at Rockhampton, Queensland, 
Australia, with headquarters at Lincoln 
Vaults, 60 E. 42nd St., New York, was 
in the city the past week. He has been in 
this country about 18 months arranging 
for agencies in different sections, and his 
visit to Providence was for the purpose 
of opening negotiations with a prominent 
precious stone house to accept the agency 
for the Queensland firm. Mr. Heiser ex- 
pects to sail in about six weeks on his re- 
turn to Australia. In an interview on 
Wednesday Mr. Heiser said: “I am asso- 
ciated in business with my father, who is 
interested in opal and sapphire mines in 
Australia, but for a number of years his 
activities were greatly curtailed by the Ger- 
man middlemen who, for a long time, dom- 


.inated the handling of the entire output 


of the mines owned or controlled by our 
family, as well as by others. This was 
previous to the outbreak of the present 
European war. In consequence of the sev- 
ering of commerical relations followed by 
the enemy trading act passed by England 
some two years ago, there is now the most 
favorable opportunity ever offered to the 
American stone houses to secure direct 
trade with the gem mine operators and 
importers of Australia. Heretofore, prac- 
tically all of the opals, sapphires and other 
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gems mined in Australia have been han- 
died through the German middlemen, but 
in future the output, at least such of it 
as comes to the United States, will be 
handled direct and through American 
agencies.’ Mr. Heiser stated that while 
negotiations had been opened for the estab- 
lishment of an agency in this city, final 
action had not yet been taken, but he ex- 
pected to close the matter before leaving 
this country and would make another trip 
to Providence to consummate the deal. 











The Webster Co.’s employes raised over 
$400 for the Red Cross fund. 

James Doyle was in Boston last week in 
the interest of G. C. Hudson & Co. 

The V. H. Blackinton Co. is operating its 
factory on a 13-hour-a-day schedule. 

K. Lucius Taylor and wife were in town 


last week. They made the trip from Chi- 
cago in an automobile in six days. 

Miss Ruth Clark, daughter of Mr. and 
Mrs. Charles H. Clark, was married last 
week in the Grace Episcopal Church to Irv- 
ing Poole, of Somerville. 

Charles A. Whiting, of Whiting & Davis, 
collected $9,000 for the Red Cross in Frank- 
lin in three hours. This was $2,000 more 
than the allotment for the town. 

Frank P. Kennedy, of Bugbee & Niles 
Co., officiated as manager of the North 
Attleboro team which played Marlboro last 
Saturday for the benefit of the Red Cross 
fund. 

Norman Stone, formerly assistant ship- 
ping clerk at the Webster Co., and Miss 
Kathleen Polton, of Providence, were 
united in marriage Tuesday evening, June 
19, in Providence. 

John Thompson and Lester Holbrook are 
members of a sub-committee of the finance 
committee appointed to bring in recommen- 
dations for the committee that will have 
charge of the building of the high school. 

William F. Maintien, of Maintien Bros. & 
Wise, Inc., was captain of the team which 
canvassed Plainville last week for the Red 
Cross. At the factory of Whiting & Davis 
the employes contributed $150, while the 
Whiting Chain Co. gave $30. 

Oscar Martha, Percey Ball and Cornelius 
McCarthy, who are designers in the local 
factories, last week gave several of their 
hand paintings to the Red Cross committee, 
who auctioned them off. A goodly sum 
was realized from the paintings. 








Attending physicians were unable to diag- 
nose the case of Charles Nelson, a Waltham 
Watch Co. employe who died at the home 
of James Miller, 153 Ash St., Waltham, 
Mass., recently. Mr. Nelson had sought 
medical attention for treatment for what 
appeared to be a small boil on his neck. 
After the treatment he was relieved and 
thought little more of the incident. A sud- 
den change occurred, however, and upon 
the arrival of physicians Mr. Nelson was 
found to be in a critical condition. Ap- 
parently some infection had set in and 
passed through his system. Deceased was 
about 45 years of age. 
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A great many of the local firms will close 
the last week in July for their annual vaca- 
tion week. 

Edwin F. Leach, of Leach & Garner Co., 
has been elected treasurer of the Attleboro 
Chamber of Commerce. 

The F..B. Stanton Co. has dissolved and 
the business will be conducted in the future 
by S. Kovalsky under the same firm name. 

W. H. Lyons, of the C. D. Lyons Co., 
Mansfield, did a great deal of good work 
for the Red Cross campaign in that town 
last week. 

Several of the local firms received their 
annual large order from the Soden con- 
cern of Chicago, which during the mid-sea- 
son is always appreciated. 

A. L. Clarke, salesman for the Whiting 
Chain Co., Plainville, is in Attleboro recov- 
ering from an illness contracted while in 
Cleveland on a business trip. 

Charles V. Whitmarsh, of F. M. Whiting 
& Co., won the Highland golf tournament 
last Saturday. Walter B. Ballou, G. Her- 
bert French, Clifton E. Emerson and L. G. 
Balfour were all tied for second place. 

Horace P. Crowell, salesman for the 
Brownell Hardware Co., who is well known 
in the jewelry trade, has returned home 
from the hospital, where he has been ill the 
past several months with indigestion. 


George H. Sykes presided over the big — 


recruiting demonstration which was held 
last week to fill the roster of Company I. 
Edward A. Sweeney and E. D. Gilmore 
were members of the committee of arrange- 
ments. 

Joseph L. Sweet, of the R. F. Simmons 
Co., has been assigned to the committee on 
social welfare in the constitutional conven- 
tion. Edward A. Sweeney is a member of 
the social insurance committee, while John 
L. Thompson, of Thompson & Remington, 
is serving on the labor committee. 








Atlanta, Ga. 





J. M. Wilkerson, of Clayton, Ga., was 
a visitor to the city last week. 

E. V. Haynes, who is erecting an elab- 
orate new building at the corner of Auburn 
Ave. and Peachtree St., expects to occupy 
his new place about July 1. 

Ed Gresham of Ewing Bros.’ staff has 
just returned from a short visit to Ohat- 
chie, and Charlie Pass has just completed 
a successful trip through North and South 
Carolina. 

Jos. R. Smith, watchmaker of Thompson, 
Ga., was killed at a railroad crossing on 
Thursday, June 14. J. Goolsby of that 
town has been appointed administrator of 
his affairs. 

Wm. B. McDuffie, 150 Peachtree St., has 
bought out the entire stock of the Criterion 
jewelry store in the Criterion Theater 
building at 41 Peachtree St. He will con- 
tinue to operate both stores. 

Luther E. Ewing of Ewing Bros. on 
Saturday, June 16, was married to Miss 
Stella Smith, Clayton, Ga., at the home of 
Dr. C. W. Daniell, pastor of the First 
Baptist Church. They are spending their 
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honeymoon in the mountains of North 


Georgia and the Carolinas. 











George Scharbach, Summit St. jeweler, 
served the last two weeks as a member of 
the grand jury. 

A large amount of special engraving is 
being demanded of the local jewelry man- 
ufacturers in the shape of military medals 
and bugles used by the buglers of the dif- 
ferent military organizations. 

Jesse Measer, southern salesman of 
Hoffstadt-Berson & Co., who recently re- 
turned from a trip through Alabama and 
Georgia, has left for a short visit with his 
relatives in New York. 

Miss Florence Davis, who has been an 
employe of the Merrill & Broer Co. for 
nearly eight years, was married last week 
to James Downtain, assistant claim agent 
of the Toledo Railways & Light Co. 

Several employes of the Toledo Jewelry 
Mfg. Co., Smith & Baker building, have 
enlisted in different branches of the United 
States military and naval organizations. 
Edwin Schuman is now a member of the 
Marine Corps, and will leave for training 
at some eastern point soon. 

Among the out-of-town jewelers who 
visited Toledo during the week were: 
Frank North, Haskins, O.; Fred Maynard, 
Gibsonburg, O.; E. M. Pratt, Delta, O., 
and C. A. Fehr, Pemberville, O. All re- 
port a good trade and say that the June 
gift sales were very good and fully up to 
last year’s sales. 

Hoffstadt-Berson & Co. is busy remodel- 
ing its place of business in the Ohio build- 
ing. Over one-half as much floor space as 
was formerly occupied by the con- 
cern is being added. New fixtures and 
large amounts of new stock are being in- 
stalled, and when the decorating is com- 
plete the company will have one of the 
finest show rooms to be found in the State. 

Red Cross units are being organized by 
all of the jewelry concerns in the city, and 
most of the employes are eagerly helping 
to swell the fund of their store, so that 
they may head the list when the money is 
taken up by the society. E. D. Libbey, 
president of the Libbey Glass Co.,.was ap- 
pointed chairman of the local society by the 
National Red Cross committee. W. 
Broer of the Merrill & Broer Co. is a 
director of the local committee. The John 
Swigart Co. has the department heads as 
the officers of its unit for the promotion of 
the work. 








Frank V. Morris, a jeweler at Carthage, 
N. Y., hag&’reported to the police the loss 
of sevefal hundred dollars’ worth of 
jewels “taken from his store Saturday 
night, June 16. He says that a young 
woman came into his store and asked to 
have a necklace repaired. She also said 
that she wanted to purchase a signet ring. 
Mr. Morris turned his back and when he 
again saw the woman she said that she 
would call for the ring next day. When 
he closed his store he noticed a tray miss- 
ing. It contained 11 rings, four being 
cluster rings and seven diamonds. 
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Headquarters for Exclusive and Artistic 


TORTOISE SHELL COMBS 


SPECIAL DESIGNING 
Repairing Promptly 
Executed 
I have absorbed the 
business interests of the 
PROVIDENCE SHELL 
WORKS, formerly at 40 
oe St., Providence, 


Pins, Barrettes, 
Optical Goods, 
Etc. 


Selection Packages Sent 
on Request 


HARRY E. DAVIS 


Established 1824 
Tortoise Shell Specialist 
807-809 Sansom Street PHILADELPHIA, PA. 
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A RELIABLE LINE 


Quality Cut Glass 


which a jeweler can 


GUARANTEE 


to his customers in stock ready for 


IMMEDIATE DELIVERY 


White us and we will tell you more about it. 





Quaker City Cut Glass Co. 


60th St. and Baltimore Ave. Philadelphia, Pa. 


New York Showrooms, 85 Fifth Ave. 
Boston Showrooms, 611 Pearl St. 





SOLID GOLD CHAINS 


La Vallieres, Lockets, Bracelets, etc. 


We manufacture a full and varied line of these goods, and 
carry a large stock. 
Also Jobber in 


Gold Filled Jewelry of All Descriptions 


Assorted packages sent on memorandum. Write now. 


SAMUEL Z. KORFF 


114-18 So. Eighth Street, Philadelphia, Pa. 





ALWAYS IN STOCK 


in Gold and Gold Filled 


Baby Pins Festoons Patent Safety Guard 
Bar Pins Fichu Pins Bracelets 

Bead Neck Chains Flat Cigar Cutters Pearl Necklaces 
Bib Holders Flexible Bracelets Pendants 
Bracelets Fobs Pocket Knives 
Brooches Fob Seals Rings 

Cameo Goods Friendship Bracelets Ring Mountings 
Chains Guard Chains Rope Chains 
Charms Hat Pins Sautoir Chains 
Cigar Cutters La Vallieres Scarf Pins 

Circle Pins Lapel Buttons Studs 

Cigarette Cases Lingerie Clasps Tie Clasps 

Class Rings Lockets Thimbles 

Coat Chains Locket Rings Vanities 

Collar Buttons Lorgnettes Vest Buttons 
Crosses Lorgnette Chains Vest Chains 

Cuff Links Match Boxes Watch Bracelets 
Dickens Chains Monocles Watch Holders 
Emblem Goods Neck Chains Waldemar Chains 


Send for Selection Package. Will Ship Same Day Order Is Received. 


CRESCENT JEWELERS’ CO., INC. 


731 Sansom St. 





The latest in Watch-makers’ Lathe 


Motors is 


The Bechtel Jeweler’s 
Lathe Motor 


for a.c. or d.c. current 


Speeds frem very slow to 10,000 
R. P. M. 


Foot Power Control 





Price $16.50 net f. o. b. Phila. 


Can be sent by Parcel Post. 
It is the best of its’ kind. 


Sold only by 


Jos. B. Bechtel & Co., Inc. 


727-729 Sansom St., Philadelphia 
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The sale of the effects of the J. D. Ewing 
Co., 122 S. 8th St., will be held June 28. 

A. F. Joslin of Mays Landing has en- 
listed in the United States Navy. 

Gus Smith, with John A. Kinsler of the 
Arcade building, has been confined to his 
home with penumonia for several days. 

Mrs. D. V. Brown, mother of Andrew 
Brown, head of the firm of D. V. Brown, 
is recovering from bronchial pneumonia. 

A. Selby Jones, Aurora, N. C., has en- 
listed with the Second Infantry band, ac- 
cording to word received here last week. 

A meeting of the Sansom St. Business 
Men’s Association was held last Monday 
night, and it was decided to urge that police 
regulations be promulgated ordering that 
Ionic St., a small thoroughfare to the north 
of Sansom St., be made a one-way street 
for traffic, and that wagons only be al- 
lowed to move to the east. 








Lancaster, Pa. 





J. J. Bowman, of Ezra F. Bowman’s Sons, 
and wife, visited New York city last week. 

Amos Kantz, formerly of Ronceverte, W. 
Va., has taken a position with R. H. Wolf, 
Yukon, Pa. 

Charles Maurer, Pitman, Pa., a student of 
the Ezra F. Bowman Technical School, has 
gone home for the Summer. | 

Louis Klein and bride, Norfolk, Va., were 
in Lancaster last week on their wedding 
trip. This was formerly Mr. Klein’s old 
home. 

P. J. Neff, New Orleans, en route to New 
York on business, stopped over in Lan- 
caster two days last week to visit his wife’s 
relatives. 

At a meeting held last week of The 
Pirates, Lancaster’s famous outing club, 
Augustus Rhoads was elected president to 
succeed the late H. S. Williamson. 

Thomas J. Apryle, jeweler, Johnstown, 
Pa., was a Lancaster visitor last week. An- 
other visitor was August Loch, Pittsburgh. 
Both were guests of F. A. Peters, of the 
H. S. Meiskey Co. 

Because of numerous weddings and the 
commencements of the colleges, high 
schools and other educational institutions 
of city and county, the jewelers have -had 
an excellent June trade. 

Albert C. Carter, St. Louis, Mo., who was 
taken ill on a Pennsylvania Railroad train 
on June 12, and had to get off at Lancaster, 
was sufficiently recovered on June 21 to be 
able to resume his journey homeward. 

At a recent meeting of the Advisory 
Board of St. Joseph’s Hospital George R. 
Weber of Louis Weber & Son, and E. J. 
Guilford of the Hamilton Watch factory, 
were elected members of the board of di- 
rectors. 

The Lancaster trade was not as well rep- 
resented at the State jewelers’ convention 
at Reading as it was hoped it would be, 
considering that all of the city’s jewelers 

ad recently become members. Various 
reasons are given for missing the gathering. 
Those present were T. Wilson Dubbs, W. 
W. Appel and wife, Miss A. M. Peters, A. 
W. Moyer, John A. Wood, John C. Bair 
and E. A. Harvey. Mr. Appel has belonged 


THE JEWELERS’ 





- The ordinary 


to the association longer than other local 
jewelers. 

G. Edward Fleischer recently received 
for repair a watch that is a veritable curi- 
osity. It is the property of an Italian 
living in Virginia and weighs 13 ounces. 
watch weighs only four 
ounces. The watch is three and one-quarter 
inches in diameter, and the coined silver 
case is one and one-quarter inches thick. 
The stem is half an inch thick and the 
ring is an inch and a quarter in diameter. 
Yet the tick of this monster is so low it 
must be placed near the ear to be heard. 
The watch was made in Geneva, Switzer- 
land, by Henry & Co. 











‘ i» 

William R. Boyd will go south after July 
4 for the Wiley-Crawford Co., 91 Oliver 
St. 

The Celluloid Co. will erect a one-story 
brick factory building at 51 Westcott St., 
at a cost of $3,500. It will measure 28 x 60 
feet. 

Raymond Waters, of the William A. 
Waters Co., manufacturing jewelers in the 
Ordway building, 207 Market St., has been 
spending a week’s vacation at Wildwood, 
N. J. 

W. F. Price has just returned from a 
trip which included visits to the trade in 
New York State and New England for 
Barry & Co., manufacturing jewelers of 10 
Austen St. 

I. J. Cassett, advertising manager for 
Hahne & Co., addressed the June meeting 
of the Newark Advertising Men’s Club. 
His subject was “Copy.” Members who at- 
tended the Advertising Men’s Convention at 
St. Louis made reports. 

Among the delegates representing the 
Newark Association of Credit Men at the 
annual convention of the National Associa- 
tion at Kansas City are Curtis R. Burnett, 
of the American Oil & Supply Co., and 
Frederick P. Crane, of the Whitehead & 
Hoag Co. 

The Celluloid Co. has announced that 
1,029 men and women in its employ sub- 
scribed for $63,950 in Liberty bonds. With 
additional bonds taken by the company’s 
forces in New York and elsewhere, the total 
subscriptions of the company’s employes 
amount to $72,000. The company itself sub- 
scribed $250,000. 

W. D. Sinnock will leave about July 10 
for a trip through the lower south and the 
Pacific Coast in the interest of his concern, 
Ehrlich & Sinnock, 126 South St E. P. 
Sinnock will leave for a trip through the 
south and west about the same time. W. D. 
Webb will leave a few days later on a trip 
through part of the east and the middle 
west as far as Denver. C. W. Noyes will 
leave for a trip through New England and 
the east about July 20. 

Funeral services were held last Friday 
for Charles Piske at his late home at 
51 Smith St., Belleville, the Rev. Charles 
W. Popham, rector of Christ Episcopal 
Church, officiating. Interment was in Mt. 
Olivet Cemetery, Brooklyn. Mr. Piske had 


been in failing health for several months. 
He was born in Germany 60 years ago, and 
came to this country when quite young. He 
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first lived in Brooklyn, and for the past 21 
years has resided in Belleville. He was 
formerly employed by Tiffany & Co., in 
Forest Hill. He is survived by his widow, 
two sons, two daughters, four brothers and 
two sisters. 











The Pittsburgh Association of Optom- 
etry met Tuesday night, June 19, and 
elected a large number of new members 
and received a large number of applica- 
tions. 

Recently Emanuel Grafner’s automobile 
was taken while it was standing in the 
street. Mr. Grafner, who is a member of 
the firm of Grafner Bros., reported the oc- 
currence to the police and the car was re- 
turned to him within a short time. 

Emil Freyer, of the S. Weinhaus Co., 
left last week on a buying trip to Provi- 
dence, Attleboro and New York. He was 
accompanied by Mrs. Freyer, and when he 
concludes his errand they will visit Atlantic 
City, where Mr. and Mrs. Freyer will spend 
a week or two on a vacation. 

One of the best known jewelers in Pitts- 
burgh called his female helpers together one 
day last week and explained that the taking 
of men by the army conscription will make 
it necessary for women to fill their places 
in some instances. He urged his employes 
to familiarize themselves with the business 
in order to do this if the necessity arose. 

Considerable interest is being manifested 
in Pittsburgh, over the announcement of 
the Post Office Department, that the retail 
delivery system may be taken over by the 
postal authorities, thus relieving the retail 
stores generally and particularly the de- 
partment stores, of the burden of delivery. 
In these days of scarcity of delivery boys, 
help of all kinds, drivers, etc., the matter 
is being given more than passing notice. 
Kaufmann’s Department Store has tested 
out the parcel post delivery idea to splen- 
did advantage and are frank to say, ac- 
cording to Edgar Kaufmann of that house, 
that the plan could be successfully put into 
operation by the government. It is_ be- 
lieved that the present postal rates on par- 
cel post packages will be reduced, as a re- 
sult of recommendations about to be intro- 
duced to the department, by the Pittsburgh 
Post Office. The jewelers of Pittsburgh 
have in the recent past, been using the 
parcel post to great advantage, in local de- 
livery and elsewhere. The C. O. D. feature 
and many things in its favor, .is looked 
upon as commending itself to the average 
business man. It will prove of particular 
advantage to the big department stores, 
for it will eliminate garage rent, over head 
charges. upkeep of automobiles, purchase of 
automobile accessories and many other 
articles, including gasoline, which has ad- 
vanced from 50 to 100 per cent. 








The words: “I transfer my right, title, 
and interest in same: J. M. Burk”—writ- 
ten upon the back of a negotiable instru- 
ment, by the payee, is held not a qualified 
indorsement in the Oklahoma case of Cope- 
land v. Burke, L.R.A.1917A, 1165, and such 
payee is liable thereon as an ordinary in- 
dorser. 




































































































George Engel, Springville jeweler, recent- 
ly visited New York. 

Carl Bohlin opened his new jewelry store 
in Tonawanda, N. Y., Saturday evening. 

Stanley J. Karlinski is now comfortably 
located in his new store at 1120 Broadway. 

Eugene Tanke has been elected vice-presi- 
dent of the Buffalo Chapter of the Sons of 
the American Revolution. 

Mr. and Mrs. Alfred O. Bald were called 
to Stratford, Ont., Friday on account of 
the serious illness of Mr. Bald’s mother. 

Jewelers who visited Buffalo lately in- 
cluded W. H. Fuller, Silver Creek; R. C. 
Holmes, Gowanda, and C. F. Hurd, Me- 
dina. 

Charles Reinhardt, who is associated with 
his father in the jewelry business at 1190 
Lovejoy St., was recently married to Miss 
Alice Haas of this city. 

F. D. Blake, Cattaraugus jeweler, was a 
Buffalo visitor last week. Mrs. Blake, who 


was a patient in a Buffalo hospital for five 


weeks, has returned home. 

Kenneth H. Bixby has resigned as watch- 
maker in the employ of his father, Fred 
G. Bixby, well known as “the watch doc- 
tor,” at 485 Main St. Mr. Bixby, Jr., is 
doing special publicity work with his 
brother in this city. 

Ralph E. Smith, purchasing agent and 
sales manager of King & Eisele Co., was 
married June 27 to Miss Gertrude Stoesser. 
The ceremony took place at the home of 
the bride’s parents, Mr. and Mrs. Gustave 
H.- Stoesser, 303 Northampton St., this city. 
Mr. and Mrs. Smith will be at home at 374 
E. Utica St., after Sept. 1. 

C. C. Penfold, jeweler at 700 Main St., 
manufactured special badges used at the 
Italian division at the Allied Bazaar, at 
which Buffalo people raised more than 
$100,000 for European war sufferers. Each 
badge was medallion shaped, with a figure 
of Liberty appealing for aid for the stricken 
Europeans. Mr. Penfold also prepared 
special badges used here by men and 
women who are taking the State military 
census. 

It is expected that some of the jewelry 
firms, with many other concerns in the 
Buffalo territory, will be asked to release 
some of their men during two or three 
weeks this Summer to go to work upon 
farms and assist in the harvesting. An 
effort will be made to secure only those 
men who have had experience in farming. 
Managers of State farm bureaus in this 
vicinity say there will be an unprecedented 
demand for help during the harvest season. 

Should purchasers of silverware, cut glass 
and other articles of like size from local 
jewelry stores carry home their own bun- 
dles? This is a question that has been 
suggested to Buffalo jewelers as a result 
of a campaign being conducted by the com- 
mercial economy board of the Council of 
National Defense at Washington. The cam- 
paigners advise that people carry home 
their bundles, no matter what the mer- 
chandise may be, thereby serving the coun- 
try by cutting delivery cost. It is said the 
plan would release 100,000 men engaged 
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throughout the country in the delivery of 
goods and would also save millions of dol- 
lars in equipment for diversion to vital 
war service. It has been suggested that a 
discount be given to buyers who carry their 
packages home. Methods are also being 
sought to abate the returned goods leak- 
age. 











TRADE CONDITIONS 


Retailers throughout Greater Boston report that 
the graduation gift biisiness this season exceeded 
that of last year. The jewelry trade, generally 
speaking, expects to see a widespread steadying 
of business during the Summer, with brisk busi- 
ness in the Fall, 





Mr. Lyons, Springfield, was in town last 
week, 

H. A. Hanson, Peabody, visited the Bos- 
ton trade last week. 

Frank S. Sherry is on a business and 
pleasure trip to Sag Harbor, N. Y. 

T. J. G. Day has been notified that his 
son has had one leg shot away in service 
in Flanders. 

M. N. Smith and family have gone to 
their country home at Clifton, on the North 
Shore, for the Summer. 

The New England Watchmakers’ Club 
will resume its meetings on Tuesday eve- 
ning, Sept. 18, it announces. 

Felix Vorenberg last week presented the 
two companies of the Gilchrist Rifle Club 
a silk flag bearing the National and club 
emblems. 

Joseph Emanuels, the energetic secretary 
of the New England Watchmakers’ Club, 
spent his annual vacation in New Jersey 
visiting relatives. 

Nelson Smith is training at the Hollis 
Burgess aviation grounds, Marblehead, for 
a pilot’s license, preparatory to offering his 
services to the Government. 

Lewis Berkley of the Thomas Long Co.., 
a sergeant in the Massachusetts National 
Guard, has been ordered to his regiment, 
preparatory to going into active service. 

W. E. Mahony, 218 Berkeley St., has 
received word from his brother that he is 
now in London on leave of absence after 
serving two years in the trenches steadily. 

H. C. Lawson of A. Paul & Co., secre- 
tary of the Immigrant Home at East Bos- 
ton, attended the national convention of 
Immigrant Home Directors, at Rock Isand, 
Ill. 

Among those taking prominent part in 
the 25th anniversary of the Harvard Col- 
lege class of 1892, last week, was W. Stan- 
ley Campbell, treasurer of Charles May & 
Son Co. 

W. J. Crowley, on his Spring trip of three 
weeks through Maine for Harkins, Kirby & 
Murphy, reports business in the Pine Tree 
State is picking up in a most encouraging 
manner. 

Frederick E. Harwood, the Newton 
jeweler, is one of the leaders among a big 
delegation of Newton business and pro- 
fessional men in the Boston Rotary Club 
this year. 

Frank Freuh, son of F. X. Freuh, watch- 
maker in the Jewelers’ building, has just 
been accepted as a wireless operator by the 
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government, and is training for war service 
at Harvard. 

James Kingman of the Smith, Patterson 
Co., attended the graduating exercises at 
Framingham Normal School, where his 
daughter, Miss Marjorie Kingman, was a 
senior this year. 

William G. Schmidt, president of the 
Norling & Bloom Co., Washington build- 
ing, has gone to Casco, Me., for 10 days’ 
rest, after undergoing an operation on his 
throat in the Homeopathic Hospital this 
city. 

Harold Alberts, son of Mrs. I. Alberts 
of I. Alberts’ Sons, Inc., has gone to France 
to serve in the American Ambulance Corps. 
Every week now sees some new departure 
to the front from among the Boston jewelry 
trade. 

The retail stores last week adopted the 
early closing schedule that the wholesale 
jewelry houses have followed since early 
Spring. For the rest of the Summer they 
will close weekdays at 5 o’clock, and Satur- 
days at 1 o’clock. 

T. Cushman Nathan, son of F. N. Nathan, 
head of the Frank N. Nathan Co., Jewel- 
ers’ building, has finished his practical 
training to be a United States aviator, and 
has been ordered to Berkeley, Cal., to re- 
ceive his theoretical training before going 
into active service. 

Charles A. Cooley has decided not to 
launch his fine, large yacht this year, and 
she will remain on land at Marblehead. 
The craft usually is one of the prominent 
boats on the annual Maine cruise of the 
Boston Yacht Club. Mr. Cooley is spend- 
ing this week in Connecticut. 

About 100 persons attended the annual 
outing of the Smith, Patterson Benefit As- 
sociation, Saturday afternoon and evening, 
June 23d, at the Relay House, Bass Point. 
Athletics, with prizes for winners of the 
various events, took place in the afternoon. 
A dinner and dancing followed. 

Among the buyers visiting Boston last 
week were: C. A. Gaudette, Arctic, Conn.; 
R. P. MacLean, Marblehead; O. H. Stone, 
Athol; L. R. Hapgood, Orange; J. J. Egan, 
Worcester; E. H. Heath, Neponset; B. D. 
Loring, Plymouth; J. B. Hill, Beverly; 
H. B. Dodge, Lynn; J. J. Barry, Ayer. 

Lorenz Ernst, of the silverware depart- 
ment of D. C. Percival & Co., and Louis 
Kreen, of the shipping department, are back 
from a successful two weeks’ fishing trip at 
Gilmanton Iron Works, Me. Norman A. 
Hayes of the diamond department is at 
Sebago Lake, Me., for a fortnight’s vaca- 
tion. 

Frank Ricard, the Lowell and Lawrence 
jeweler, last week visited the Boston trade 
for the first time in over a year. Although 
within easy reaching distance of the city, 
Mr. Ricard prefers to put in as much time 
as possible looking after his two successful 
stores, and nearly always sends some em- 
ploye to Boston to do the buying for his 
establishments. 

Two large sepia prints of Royal Robbins 
from a treasurer of the Waltham Watch 
Co., and E. C, Fitch, president of the pres- 
ent company, have been placed in the new 
quarters of Kettell, Blake & Co., Washing- 
ton building, and are attracting much at- 
tention. A picture of J. V. Kettell, one of 
the founders of Kettell, Blake & Co., is to 
be added to the interesting group. 
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Jewelry Trade’s Generous Response to Appeals for 
Red Cross Funds. 








(Continued from page 87.) 

















receive all the protection that American 
citizens could justly claim, while those who 
have gone to the front and will go, are risk- 
ing their all in our defense. Those who 
responded liberally, deserve credit for what 
they have done. Others who could have 
given much more liberally than they did, 
failed to do so. I am sorry to say this 
about the trade, but it’s the truth.” 

Mr. Keating did not visit all of the jewel- 
ers, others not identified with the trade, of 
the team of which he is a member, having 
been given cards of visitation owing to the 
rush in which the undertaking was organ- 
ized. Some large contributions came from 
jewelry concerns. The department stores 
also were most liberal, one of the first be- 
ing the employes of the Kaufmann depart- 
ment store, who contributed $6,500. 

The Pittsburgh campaign closes on Mon- 
day night. This city has been asked to give 
$3,500,000 as its proportion of the $100,000,- 
000 fund and there is no question but that 
the money will be raised, but it was hoped 
to collect a great deal more than this sum. 
Up to Friday night the fund collected to- 
taled $2,070,000, with two more working 
days left before the final count is made. 
There never was a campaign, however, in 
Pittsburgh fraught with as much interest 
in the trade generally as the campaign now 
on. 





Newark Jewelers Contribute Liberally to 
Red Cross Fund 


Newark, N. J., June 25.—No concerted 
effort was made by the Newark Jewelers 
to raise money for the American Red Cross 
fund during the campaign which closed 
today, but many jewelers gave large sums 
toward the $750,000, which was Newark’s 
allotted share. 

Among the Newark jewelers contribut- 
ing to the fund were the following: $1,- 
500, Krementz & Co; $1,000 each—Jones 
& Woodland Co., Herpers Bros., Riker 
Bros., the American Oil & Supply Co., 
Larter & Sons, B. M. Shanley Jr; $500 
each—Balbach Smelting & Refining Co., A. 
V. Hamburg, Baker & Co., Durand & Co.; 
$300—Bippart, Griscom & Osborn; $250 
each—Allsopp Bros., Harry Durand, Ham- 
burg Bros. Co., Wallace Durand, $200 each— 
Osumun Parker Mfg. Co., Fred C. J. Wiss, 
Frank Holt & Co.; $150, Day Clark & Co.; 
$100 each—Shiman-Miller Mfg. Co., Philip 
Krimke, Curtis R. Burnett, Allsopp & All- 
sopp, the William B. Kerr Co., Charles W. 
Baker, Albert E. Allsopp, Unger Bros., 
Taylor & Co., Inc., B. M. Shanley Jr. Co. 





Red Cross Work in Chicago 


Cuicaco, June 23.—The jewelers of this 
city, both as bodies and as individuals, are 
Siving liberal support to the American Red 
Cross. During the past year and a half 


the organizations have contributed a total 
of $3,700, and the individual firms have 
augmented this amount until the total to 


date is probably well over the $5,000 mark. 
C. D. Peacock & Co. gave $500 last week, 
which was designated by President Wilson 
as “Red Cross Week.” The Thomas J. 
Dee Co. has contributed $200. 

The local branch of the National Jewel- 
ers Board of Trade has initiated a cam- 
paign to solicit funds from jewelers, and 
already subscriptions ranging from $25 up- 
wards have begun to come in. Before the 
campaign is closed it is estimated that at 
least $30,000 will have been given by mem- 
bers of the local jewelry trade. The feel- 
ing in the trade is intensely patriotic, and 
every effort will be made to make a suc- 
cess of the general campaign, which has 
a fund of $100,000,000 as its goal. 





Attleboro Oversubscribes Its Allotment to 
Red Cross Fund 


ATTLEBORO, Mass., June 23.—Attleboro, 
with its usual generosity, came through with 
a large contribution to the Red Cross fund 
last week, and with several of the teams to 
report the committee is confident that the 
$25,000 allotment would be over-subscribed. 

Both the manufacturers and employes 
worked hard and gave liberally to the fund. 
At the R. F. Simmons Co. the sum of $378 
was donated by the employes which was the 
record of any single shop. 





Buffalo Jewelers Add to Red Cross 
Subscriptions 


BurFAaLo, N. Y., June 22.—Buffalo jewel- 
ers are playing a prominent part in a cam- 
paign by which this city plans to collect 
$1,500,000 as its share of the Red Cross 
fund. “If you can’t go, give,” and similar 
signs appear in the show windows of the 
local jewelry stores. Not only the heads 
of the firms but also practically all the em- 
ployes are contributors to the fund. The 
jewelers are displaying or sending out 
various forms of Red Cross publicity fur- 
nished by members of the Buffalo Ad Club. 

E. A. Ejisele is listed among -the active 
campaigners who have succeeded in collect- 
ing several single $10,000 contributions and 
many others, greater or smaller, for the 
Red Cross. 

An interesting feature of the campaign 
has developed at King & Eisele Co.’s. The 
employes of this firm have decided not to 
hold their regular annual outing down 
Niagara River this Summer. The money 
which would have been expended on the 
trip will be supplemented by various con- 
tributions, and the total amount will be 
turned over to the Red Cross fund. For 
the benefit of the employes July 7, the date 
originally set for the outing, will be de- 
clared a holiday by the firm. 

T. C. Tanke, with some other firms, do- 
nated a newspaper page of advertising in 
which contributions for the Red Cross 
were urged. In fact everybody in the 
jewelry trade in this city “did his or her 
bit” in the campaign. 
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“Hub” Jewelers Liberally Respond to Ap- 
peal for Red Cross Funds 


Boston, Mass., June 23.—The Boston 
jewelry trade this week gave another 
demonstration of its liberality and patriot- 
ism by its large and prompt gifts to the 
American Red Cross. The trade is never 
backward when any worthy cause calls. 
The jewelers here were this week an im- 
portant factor in helping swell Boston’s 
enormous contribution. 

Wholesale houses, retailers and manufac- 
turers all gave with equal readiness and 
enthusiasm. In various wholesale and re- 
tail houses the employes contributed, not 
only individually, but through group col- 
lections. The Boston Red Cross Commit- 
tee expressed deep appreciation of the 
jewelers’ response. 

Felix Vorenberg served on one of the 15 
teams of 10 prominent men each, who han- 
dled the gathering of funds throughout 
Greater Boston. 





Cincinnati Jewelers Work for the Red Cross 


Fund 


CIncINNATI, O., June 23.—Local jewelers 
took a great interest and active part in the 
raising of funds for the Red Cross last 
week. Many of them contributed gen- 
erously to the cause, among them being 
Loring Andrews who gave $1,200; Frank 
Herschede with a contribution of $500; A. 
G. Schwab & Sons, $100 and many others, 
including William Wagenlander & Son, 
Wallenstein, Mayer & Co., L. Gutmann & 
Sons and others. 

Laurence B. Herschede has been heading 
one of the 16 commitees who are doing the 
patriotic work and most of the contribu- 
tions from local jewelers have been secured 
through his efforts. 

Lou Homan of Homan & Co. is another 
local jeweler whose work during the week 
as a committeeman seeking funds has been 
tireless. His work among business men 
has been the means of adding several thou- 
sand dollars to the fund raised by Cincin- 
natians for the grand total from the “Queen 
City.” 





Red Cross Work in North Attleboro 


NortH ATTLEBORO, Mass., June 23.— 
North Attleboro manufacturing jewelers 
played an important part last week in the 
campaign for funds for the Red Cross 
which amounted to over $10,000. 

Andrew Morris of G. C. Hudson & Co., 
was chairman of the committee in charge 
of the canvass and on the various teams 
were the following jewelers: John E. 
Tweedy, Arthur Weller, Lester Holbrook, 
W. B. Sunderland, St. Elmo Coombs, 
Louis E. Morse, George Chisholm, T. I. 
Curtis, Fred Sturdy, Walter McAlpine, E. 
R. Wilmarth, J. J. Sommer, Elton B. Fisher, 
Harry Fisher, Louis D. Barrows Alton H. 
Riley, John L. Thompson and Percy Ball. 

During the week a permanent organiza- 
tion was perfected with Charles T. Paye as 
chairman. It is hoped that the society will 
have over 1,000 members within two weeks. 





Jewelers 24-Karat Club of New York Sub- 
scribes $250 to the American Red Cross 


The principal business transacted at the 
regular meeting of the Jewelers 24-Karat 
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Club held Wednesday last at the club head- 
quarters, 15 Maiden Lane, was a decision to 
make an appropriation for the Red Cross. 
The meeting was called to order at 3 P. M. 
with President Rosenfeld in the chair 
and a large number of members present. 
After routine business had been transacted 
attention was called to the work of getting 
subscriptions for the Red Cross now being 
performed, and the fact that the jewelry 
associations were making _ subscriptions 
thereto. It was moved and carried 
unanimously that the Jewelers’ 24-Karat 
Club appropriate $250 for this purpose. 

Another matter called to the attention 
of the club was the death of its former 
member, Emil Freund, whose obituary ap- 
peared in the last issue of THE JEWELERS’ 
CircuLar. On motion, official notice was 
taken of Mr. Freund’s death and the secre- 
tary was instructed to write a letter of 
regret to his brother and relatives ex- 
pressing the sincere sympathy of the 
members in their bereavement. 





Lancaster Jewelers Help 

LANCASTER, Pa., June 25.—Last week was 
Red Cross Week for Lancaster, and jewelry 
store show windows, along with the win- 
dows of stores of other trades, were dressed 
accordingly, and the jewelers did their 
share in getting this county’s quota, $125,000. 

S. Kurtz Zook and George R. Weber were 
on the teams of business and professional 
men who conducted the drive for Lan- 
caster’s apportionment. As it was in the 
city so was it in the score of towns of the 
county, the jewelers helping to raise a very 
handsome sum of money there. 





Indianapolis Jewelers and the Red Cross 


INDIANAPOLIS, IND., June 20.—Indiana- 
polis jewelers last week made substantial 
contributions to the Red Cross war fund, 
and most of the stores in the business dis- 
trict were decorated especially for Red 
Cross week. Julius C. Walk & Son, Inc., 
contributed $500 to the fund, and Charles 
Mayers & Co. contributed $1,000. Leo 
Krauss and J. P. Mullally contributed $100 
each. 

Charles Mayer & Co. last week prepared 
the most extensive decorations in Indiana- 
polis for Red Cross week. A large Red 
Cross flag swung over the front of the 


building, and small automobile flags were 


arranged in rows up and down the aisles 
of the first floor. One of the windows 
was devoted to a Red Cross display, dolls 
dressed in the uniforms of American sol- 
diers and as Red Cross nurses being scat- 
tered about a battlefield. The display was 
unusually effective and attracted large 
crowds in front of the store. 





Reading Jewelers Do Their “Bit” 

READING, Pa., June 20.—The jewelers of 
this city are taking a prominent part in the 
raising of the Red Cross fund of $100,000,- 
000 during Red Cross week. Subscriptions 
have been given by a number of members 
of the trade in this city. 

The first day of work here for the big 
fund showed that one half of the entire 
quota for this city had been collected. 

The retail jewelers in convention here 
this week subscribed $80 to the fund. 
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Subscriptions Collected by the 
Jewelry Trade Teams 

The subscriptions obtained at the meet- 
ing held in the rooms of the National 
Jewelers Board of Trade and by the com- 
mittee appointed to solicit the trade were 
reported up to 1 o'clock Monday as fol- 
lows: 


Subscriptions for $5,000 


Stern Bros. & Co., 68 Nassau St., $5,000. 


Subscriptions for $1,000 
Arnstein Bros. & Co., 170 Broadway, 
$1,000. 


Subscriptions for $500 
L. & M. Kahn & Co., 170 Broadway. 
Davidson & Schwab, 126 W. 46th St. 
L. Heller & Sons, 68 Nassau St. 
Reichman Bros., 170 Broadway. 
N. H. White & Co., 21 Maiden Lane. 
Wm. S. Hedges & Co., 170 Broadway. 
American Gem & Pearl Co., 14 Church St. 
S. L. Van Wezel, 2 John St. 
Jacob Mehrlust, 14 John St. 
Freudenheim Bros. & Levy, 170 Broadway. 
Ludwig Nissen & Co., 182 Broadway. 
Jacobson Bros., 170 Broadway. 
J. R. Wood & Sons, 15 Maiden Lane. 
Hammel, Riglander Co., 47 Maiden Lane. 
Eichberg & Co., 65 Nassau St. 
Charles S. Platt Co., 59 Cedar St. 
Albert Lorsch & Co., 37 Maiden Lane. 
Enos Richardson & Co., 23 Maiden Lane. 


Subscription for $300 
Edwin S. Lorsch, of Sussfeld, Lorsch & 
Co., 96 Maiden Lane (personal), $300. 


Subscriptions for $250 
Kastenhuber & Lehrfeld, 24 John St. 
Marchand Bros. & Co., 170 Broadway. 
Jung & Klitz, 1 Maiden Lane. 
Saunders, Maurer & Co., 170 Broadway. 
Belais & Cohn, 13 Dutch St. 

Van Antwerpen Freres, 535 Pearl St. 
Carter Gough & Co., 9 Maiden Lane. 
Shiman Bros., & Co., 87 Maiden Lane. 
Geo. W. Welsh’s Sons, 213 Broadway. 
Fera & Kadison, 45 John St. 

Chas. Keller & Co., 73 Nassau St. 
Untermeyer-Robbins Co., 71 Nassau St. 


Subscription for $206 
Mabie, Todd & Co., 15 Maiden Lane. 


_ Subscription for $202.25 
Employes of Stern Bros. & Co. (diamond 
cutting factory). 


Subscriptions for $200 

Sloan & Co., 15 Maiden Lane. 

H. Nordlinger’s Sons, 15 Maiden Lane. 

A. S. Van Wezel, 535 Pearl St. 

Konijn & Frank, 65 Nassau St. 

Goldsmith Bros. Smelting & Refining Co., 
20 John St. 

Zach. A. Oppenheimer, 68 Nassau St. 

Adolphe Schwob, Inc., 2 Maiden Lane. 

Henry Lorsch, 90 Maiden Lane. 

Jewelers’ 24 Karat Club of N. Y., 15 
Maiden Lane. 

H. A. Robertson, 11 John St. 

Zimmern-Rees & Co., 2 Maiden Lane. 


Subscription for $150 
Hayden W. Wheeler & Co., 170 Broad- 


way. 
Blancard & Co., 96 Maiden Lane. 
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Subscriptions for $100 


C. G. Alford & Co., 192 Broadway. 

Ingomar Goldsmith & Co., 180 Broadway. 

Wm. I. Rosenfeld, 1 Maiden Lane. 

Lissauer & Co., 54 Maiden Lane. 

Hipp Didisheim & Bro., 54 Maiden Lane. 

C. L. B. Snedeker, 170 Broadway. 

H. A. Meyer, 6 Maiden Lane. 

Jaskow Bros., 170 Broadway. 

Solidarity Watch Case Co., 15 Maiden 
Lane. 

Powers & Mayer, 8 E. 39th St. 

Henry Bodenheimer & Co., 87 Nassau St. 

Sinnock & Sherrill, 15 Maiden Lane. 

American Watch Case Co., 15 Maiden 
Lane. 

Mr. Kallman, of Lissauer & Co., 54 
Maiden Lane. (Personal.) 

I. Hochberger & Son, 180 Broadway. 

Cooper & Forman, 3 Maiden Lane. 

M. J. Strauss, secretary, Hammel, Rig- 
lander Co., 49 Maiden Lane. (Personal.) 
Mendes Cutting Factories, 14 John St. 

Alpheus L. Brown, 62 Nassau St. 

J. Bulova Co., 22 Maiden Lane. 

Bonner Mfg. Co., 87 Maiden Lane. 

John Lamont & Son, 68 Nassau St. 

Leo Hammel, Hammel, Riglander Co., 
49 Maiden Lane. 

Monroe Hammel, Hammel, Riglander Co., 
49 Maiden Lane. 

Jos. P. Harper, 37 Maiden Lane. 

Jos. Friedlander, 8 Maiden Lane. 

J. W. Riglander, of Hammel, Riglander 
Co., 49 Maiden Lane. (Personal.) 

M. M. Riglander, of Hammel, Riglander 
Co., 49 Maiden Lane. 

C. W. Sommer, 24 Maiden Lane. 

J. S. Van Wezel, 182 Broadway. 

Albert Berger & Co., 49 John St. 

B. Veit, 9 Maiden Lane. (Personal). 

T. Kirkpatrick & Co., Fifth Ave. and 
50th St. 


Adolphe Pressel & Cie, 35 Maiden Lane. 

S. Borgzinner Co., 82 Nassau St. 

Adelphie Lodge, 49 Maiden Lane. 

Henry Zimmern & Co., 45 John St. 

L. H. Keller & Co., 54 Nassau St. 

Montgomery & Co., 105 Fulton St. 

Bunde & Upmeyer, 65 Nassau St. 

W. A. Bryant, 7 Maiden Lane. 

Jules Racine & Co., 37 Maiden Lane. 

E. G. Bek, Inc., 15 Maiden Lane. 

Larter & Sons, 21 Maiden Lane. 

Joseph L. Herzog & Co., 45 Rose St. 

Siegfried Schimmel, 90 Maiden Lane. 

Julius Mamluck & Co., 68 Nassau St. 

Dominick & Haff, 543 W. 23rd St. 

William Scheer, 7 W. 45th St. 

A. R. Katz, 87 Nassau St. 

Benedict & Warner, 15 Maiden Lane. 

Ketcham & McDougall, 15 Maiden Lane. 

I. W. Cokefair, 10 Maiden Lane. 

Julius King Optical Co., 10 Maiden Lane. 

Silvermann, Kohn & Wallenstein, 87 
Maiden Lane. 

W. H. Terhune Co., 33 Warren St. 


Subscription for $76 


Employes of L. & M. Kahn & Co, 2 
Gold St. 


Subscriptions for $50 


John W. Sherwood, 15 Maiden Lane. 
(Personal. ) 

Sam Wimpfheimer, 99 Nassau St. 

Jonas Koch, 37 Maiden Lane. 
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Milton S. Rodenberg, 17 Maiden Lane. 

England, Klein & Levy, 32 Fulton St. 

Julius Wodiska, 182 Broadway. 

H. Z. & H. Oppenheimer, 1 Maiden Lane. 

M. L. Ernst, 88 Gold St. 

Patterson & Starke, 65 Nassau St. 

Ferdinand Ries, 101 Beekman St. 

Mount & Woodhull, 170 Broadway. 

Roy Watch Case Co., 15 Maiden Lane. 

William Dixon, 39 John St. 

Charles Marx, 170 Broadway. 

Julius Raunheim, 170 Broadway. 

L. Stern & Co., 45 John St. 

Conjoint Jewelry Corporations, Inc., 106 
Fulton St. 

A. Roseman, 9 Maiden Lane. 

R. & J. Dreyfus, 170 Broadway. 

Aaron Lauterbach & Bro., 2 Maiden Lane. 

Triebs Bros., 68 Nassau St. 

Frederick W. Rauch, 3 Maiden Lane. 

Mary Erstein, 43 E. 63rd St. 

H. A. Groen & Bros., 17 John St. 

Despres, Bridges & Noel, 5 S. Wabash 
Ave., Chicago. 

Fred L. Goddard, 15 Maiden Lane. 

Concord Watch Co., 15 Maiden Lane. 

Gross & Gross, 15 Maiden Lane. 

J. B. Bowden & Co., 15 Maiden Lane. 

A. Schorr, 15 Maiden Lane. 

Phelps & Perry, 3 Maiden Lane. 


Subscriptions for $40 


Employes of Jewelers’ Safety Fund So- 
ciety and the Jewelers’ Protective Union, 15 
Maiden Lane. 


Subscription for $36 
Employes of United Jewelers. 


Subscription for $35 
Morris Weil, 37 Maiden Lane. 


Subscription for $33 
Employes of J. Mehrlust, 14 John St. 


Subscriptions for $25 


Shire & Strauss, 182 Broadway, N. Y. 

Manasseh Levy & Co., 2 John St. 

Jules Franklin, 170 Broadway. 

Iigen & Wakefield Co., 14 Maiden Lane. 

Oppenheim & Strauss, 87 Nassau St. 

I. Ollendorff Co., 15 Maiden Lane. 

John Schumacher, 1 Maiden Lane. 

S. Abeloff, 54 Maiden Lane. 

Boyajian Bros., 3 Maiden Lane. 

Crossman Co., 3 Maiden Lane. 

Moskowitz Bros., 12 John St. 

Stevens & Hilliard, 12 John St. 

Korper & Co., 170 Broadway. 

Simon Adler, 65 Nassau St. 

Henry Freund & Bro., 65 Nassau St. 

The Lassner Co., 6 Maiden Lane. 

J. Wendubin & Son, 9 Maiden Lane. 

Louis L. Grey, 21 Maiden Lane. 

Herman Adler, 68 William St. 

Leys, Christie & Co., 65 Nassau St. 

Leon Van Gelder, 87 Nassau St. 

Max Goldstein, 87 Nassau St. 

Edw. Van Dam, 87 Nassau St. 

A. Gondvis, New York City. 

Benedict Bros., 207 Broadway. 

Hyman & Kaiser, 2 Maiden Lane. 

Henry Baschkopf, 49 Maiden Lane. 

I. W. Friedman & Co., 170 Broadway. 

W. W. Fulmer & Co., 124 So. 8th St, 
Philadelphia, Pa. 

Gattle & Hunter, Inc., 9 Maiden Lane. 

Fishel-Nessler Co., 184 Fifth Ave. 


Redlich & Co., 153 Madison Ave., Chi- 
cago. 





JEWELERS’ CIRCULAR-WEEKLY 101 


Norling & Bloom Co., 387 Washington 
St., Boston, Mass. 

A. Goldsmith & Son, 68 Nassau St. 

Lowenthal, Loeb & Co., 68 Nassau St. 

Employes of Goodfriend Bros., 9 Maiden 
Lane. 

Power & Allan, Inc., 170 Broadway. 

Staiger & Son, 2 Maiden Lane. 

Louis Manheimer & Bro., Inc., 35 Maiden 
Lane. 

L. W. Sweet & Co., 170 Broadway. 

Jos. S. Frank, 90 Maiden Lane. 

Dreher Bros. & Wilder, 35 Maiden Lane. 

G. O. Street & Sons, 2 Maiden Lane. 

E. S. Smith, 14 Maiden Lane. 

J. Freudenheim & Sons, 9 Maiden Lane. 

J. Braunstein & Co., 87 Maiden Lane. 

S. J. Van Wezel, 2 John St. 

J. Polak, 120 Walker St. 

Finkelstein Bros., 87 Nassau St. 

Goldmuntz Bros., 87 Nassau St. 

United States Agency Omega Watch Co., 
15 Maiden Lane. 

Charles L. Trout Co., 170 Broadway. 

Max Bernstein, 273 W. 125th St. 

H. C. Kionka & Co., 35 Maiden Lane. 

Henry Silberfield, 393 Broadway. 

Lugerman & Morrison, Inc., 45 Maiden 
Lane. 


Subscriptions for $20 


Walter P. McTeigue, 62 W. 45th St. 
Alfred E. Stein, 68 Nassau St. 

S. L. Folger, 180 Broadway. 

Charles Kahn & Co., 9 Maiden Lane. 
Max Busch, 87 Nassau St. 

Geo. Jordan, New York. 

S. Klatzer-Ed Landy, 9 Maiden Lane. 
M. & G. Godefroy, 142 Fulton St. 


Subscriptions for $15 


Employes of Thomas F. Walsh, 15 Maiden 
Lane. 

F. J. Boesse & Co., Inc., 68 Nassau St. 

Nathan Wallach, 29 Gold St. 


Subscriptions for $10 


Wm. Barthman, 174 Broadway. 

H. H. Hamilton, care Whiting Mfg. Co., 
15 Maiden Lane. 

Chas. L. B. Snedeker, 170 Broadway. 

H. H. Eliasof, 3 Maiden Lane. 

Ginsberg Bros., 9 Maiden Lane. 

L. Kroll & Son, 30 Maiden Lane. 

Korones Bros., 37 Maiden Lane. 

Jos. A. Stein, 41 Maiden Lane. 

Augustus F. Dejonge, 47 Maiden Lane. 

A. Suderov, 47 Maiden Lane. 

N. B. Eltinge, 1 Maiden Lane. 

R. R. Vogel & Co., 177 Broadway. 

F. W. Dunne, 3 Maiden Lane. 

L. R. Heiden, 54 Maiden Lane. 

Spencer Optical Co., 54 Maiden Lane. 

Philip Bissenger & Co., 12 John St. 

D. M. Michel, 12 John St. 

Oscar Heyman & Bros., 71 Nassau St. 

Doehrmann & Goldfluss, 31 Maiden Lane. 

William Seckels, New York city. 

C. Kouri, 9 Maiden Lane. 

Louis Feldenheimer, 65 Nassau St. 

Louis Speelman, 87 Nassau St. 

I. Polsh, 214 Broadway. 

Eisen Ledeberg & Co., 87 Nassau St. 

D. S. De Lara, 262 Pearl St. 

Gunzburger & Gluck, 65 Nassau St. 

S. Englander, 65 Nassau St. 

Deman-Chain Mfg. Co., 51 Maiden Lane. 

H. Fischer, 37 Maiden Lane. 


Peckham Seamless Ring Mfg. Co., 45 
Maiden Lane. 
I. J. Roe, 14 Maiden Lane. 
C. G. Malliet & Co., 14 Maiden Lane. 
Howard & Co., 12 John St. 
Gunzburger & Strauss, 11 Maiden Lane. 
L. H. Froom, 3 Maiden Lane. 
Thomas F. Walsh, 15 Maiden Lane. 
Snow & Westcott Co., 21 Maiden Lane. 
Albert Baumm, 170 Broadway. 
S. P. Dave, 170 Broadway. 
I. Garson, 106 Fulton St. 
Mantz Peyser & Co., 35 Maiden Lane. 
R. Reinhart, 35 Maiden Lane. 
J. & L. Hartzberg, 170 Broadway. 
Rothschild & Loppuit, 170 Broadway. 
Woodside Sterling Co., 170 Broadway. 
George Schuler, 126 W. 46th St. 
Wolfsheim & Sachs, 35 Maiden Lane. 
S. A. Hermann Co., 20 Belmont Place, 
Melrecse Highlands, Mass. 
Joseph Wallman, 15 John St. 
Employes of the Gorham Co., 15 Maiden 
Lane. 
Paul L. Herz, 131 Fulton St. 
Strauss & Strauss, 9 Clinton St., Newark, 
}, ef 
C. G. Braxmar Co., 10 Maiden Lane. 
C. H. Anderson, Ramsey, N. J. 
Robert Forsythe, 2 Maiden Lane. 
Ella A. Trumpp, 15 Maiden Lane. 
John R. Morss, 15 Maiden Lane. 
Phelps & Phelps, 6 Wall St. 
N. Gamse, 9 Maiden Lane. 


Subscriptions for $8 


Employes of Chas. H. Keene, 180 Broad- 
way. (D. M. Benjamin, $1; J. Reubens, $1; 
L. C. Meeken, $1; C. L. Christensen, $1; 
E. M. Mooney, $1; H. S. Colyer, $1; E. F. 
Cahill, 50 cents; G. Landwehn, 50 cents; 
L. Elliott, 50 cents.) 


Subscriptions for $5 


Edward Achilles, care Jung & Klitz, 1 
Maiden Lane. 

A. Servint, 49 Maiden Lane. 

John W. Block, Jr., 9 Maiden Lane. 

Samuel J. Hunter, 4616 Fort Hamilton 
Parkway, Brooklyn. 

Maurice Schwartz, 1261 Madison Ave. 

H. Froelich & Co., 68 Nassau St. 

Baumgold Bros., 45 John St. 

S. Rosenthal, of Walter & Co., 182 B’way. 

Clarence W. Thornton, of THE JEWELERS’ 
CrircuLAR, 11 John St. 

H. W. Frolichstein, 68 Nassau St. 

John W. Block, Jr., 9 Maiden Lane. 

Harry Abel, 47 Maiden Lane. 

H. Zwejer & Co., 45 John St. 

Max Traub, 54 Maiden Lane. 

Jos. Barnet, 54 Maiden Lane. 

J. Klein, 54 Maiden Lane. 

Jos. W. Weeks, 3 Maiden Lane. 

Weber Lisson Co., 54 Maiden Lane. 

Rubenstein Bros., 14 Maiden Lane. 

Harrison Bros., 14 Maiden Lane. 

Fred G. Fleishman, 106 Fulton St. 

Whitelaw Bros., 45 John St. 

I. Levinson, 87 Nassau St. 

Weisberg, 87 Nassau St. 

D. Dessau, 180 Broadway. 

H. M. Heilman, 65 Nassau St. 

Sig. Hirschberg, 65 Nassau St. 

Reich & Rottenberg, 9 Maiden Lane. 

Ben Spier Co., 65 Nassau St. 

F. Schipu, 67 Nassau St. 

H. Baum, 87 Nassau St. 

Y. Good Fellow, 87 Nassau St. 
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F. Ousmousfrau, New York. 

J. F. Stern, 87 Nassau St. 

Leonard Katz, 170 Broadway, 

Thos. A. Weiss, 51 Maiden Lane. 

L. Frackman, 53 Maiden Lane. 

Henry Davidson, 51 Maiden Lane. 

Louis K. Jacobs, 45 Maiden Lane. 

Wm. A. Block, 68 Nassau St. 

Milton Rosenberg, 37 Maiden Lane. 

Herbert L. Gardner, 622 West 112th St. 

I. Wollstein Co., 16 John St. 

Ciner Mfg. Co., 51 Maiden Lane. 

Fischer Bros. & Schor, 51 Maiden Lane. 

A. Jaffe & Son, 35 Maiden Lane. 

Leopold N. Herzfelder, 65 Nassau St. 

A. Edward Fisher, 71 Nassau St. 

Louis Borseli, 71 Nassau St. 

A. Groenman, 71 Nassau St. 

L. & S. Loeb, 71 Nassau St. 

Jos. Berland, 71 Nassau St. 

Charles Fischer, 12 John St. 

John H. G. Marsh, 12 John St. 

Marki, Haufler & Frees, 12 John St. 

John Weiner, 37 John St. 

L. Luria & Sons, 100 E. Broadway. 

J. Gottlieb, 54 Maiden Lane. 

W. Purnell Co., 37 Maiden Lane. 

Baskin Bros., 185 6th Ave. 

Gustave Schmidt & Co., 71 Nassau St. 

A. S. Hirshberg, 170 Broadway. 

Wenzel & Arnzen, 142 Fulton St. 

R. Roeder & Sons, 45 John St. 

Sidney Kaufer Co., 71 Nassau St. 

L. Hambrae, 9 Maiden Lane. 

R. Scherer, 9 Maiden Lane. 

E. Kupchick, 71 Nassau St. 

S. Bruner, 71 Nassau St. 

Wm. Fishner, 71 Nassau St. 

Stein & Hochberger, 148 Fulton St. 

Barber Jewelry Co., 36 Gold St. 

Aronson & Spiegel, 31 Maiden Lane. 

Samuel Sulton, 51 Maiden Lane. 

Alvin R. Baer, 6 Maiden Lane. 

Hugo Baer, 6 Maiden Lane. 

Emil Jung, 1 Maiden Lane. 

E. Hugh, 446 Ocean Ave., Brooklyn. 

F. Kretschmer, care H. Nordlinger Sons, 
15 Maiden Lane. 

Milton Belgard, care H. Nordlinger Sons, 
15 Maiden Lane. 

L. M. Kirsch, 49 Maiden Lane. 

Royal Diamond & Watch Co., 35 Maiden 
Lane. 

L. B. Brookov, 254 Grand St. 

Miss A. Katz 45 John St. 

E. E. Baker, 15 Maiden Lane. 

L. Donniez, 548 Rector St. 

M. H. Comter, 15 Maiden Lane. 

W. H. Alger, 15 Maiden Lane. 

E. A. Patterson, 15 Maiden Lane. 

J. W. Kurtz, 180 Broadway. 

S. Holzer, 170 Broadway. 

Louis Cutler, 170 Broadway. 


Subscription for $3 
M. Schorr, 54 Maiden Lane, N. Y. 
Oppenheimer & Goldstone, 37 Maiden 
Lane. (Kahn & Lorsch). 
Mrs. E. Huhn, 446 Ocean Ave., Brooklyn. 


Subscriptions for $2 
Himan Harrison, 14 Maiden Lane. 
Max Nathan, 68 Nassau St. 
Anonymous. 
Mayer & Miller Co., 12 John St. 
F. W. Genswein Co., 12 John St. 
Jaffe & Krakower, 35 Maiden Lane. 
Herri Mandellory, 71 Nassau St. 
T. J. Letrui, 71 Nassau St. 
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S. Kleinman, 106 Fulton St. 
J. Wucher, 90 Canal St. 
H. S. Marshall, 15 Maiden Lane. 


Subscriptions for $1 
Leonard Kohn, 47 Maiden Lane. 
J. & A. Baschkopf, 49 Maiden Lane. 
Charguirik Sherrill. 
Reiss, 15 Maiden Lane. 
D. M. Cishdam, 9 Maiden Lane. 
D. Greenfield, 49 Maiden Lane. 
W. E. Lurch, 3 Maiden Lane. 
Geo. Banks, 3 Maiden Lane. 
Frank Di Leva, 14 Maiden Lane. 
Clarence R. Comfort, 15 Maiden Lane. 
F. N. Vastett, 180 Broadway. 
P. E. Malone, 180 Broadway. 
Emil Hirsch, 3 Maiden Lane. 
Robert Schek, 65 Nassau St. 
Geo. J. Klinick, 68 Nassau St. 
Adolph Detgen, 68 Nassau St. 
R. Lipschitz, 49 Maiden Lane. 
W. Sclar, 71 Nassau St. 
D. Vimhur, 65 Nassau St. 
Sam. Wolff, 68 Nassau St. 
B. Dattlebaum, 53 Maiden Lane. 
Cwazka & Smith, 51 Maiden Lane. 
Weiss & Tagnall, 65 Nassau St. 
M. Somach, 3 W. 92nd St. 
S. Burland, 71 Nassau St. 
Fred Breitenbach, 65 Nassau St. 
Clara M. Whitley, 506 Greene Ave., 

Brooklyn. 

F, S. Latremore, 15 Maiden Lane. 





Subscriptions Collected by Michael Dreicer 


Other subscriptions were obtained from 
the ‘jewelry trade by Michael Dreicer, of 
Dreicer & Co., who reported up to noon 
Monday contributions from our industry 
which amounted to about the sum of $15,- 
000 as follows: 


ES a $5,000 


Oppenheimer Bros. & Veith.......... 1,000 
EE SE ee 500 
Monroe, Paris & Co................ 500 
i Oe elias one anes 500 
Employes of Dreicer & Co........... 369 
Wormser & Mayer.................. 250 
Ge nn iw ceveaeees teres 250 
TD INU E iiss cv reese weseeees 250 
i tir yi watchin eee a 250 
EE ee ee 250 
Charles Adier’s Sons............... 250 
ee ie cv cea ceeen WEES 100 
RS ee rere 100 
Chamberlain & Frazee............... 100 
8 Sr Ee eT re 100 
ET ee ee ee 100 
SEE FRO Te 100 
S. de Lopez Carragoya.............. 100 
ESE a ee 100 
Te 100 
OE a Ee eee er 100 
eS eee 100 
eS 8 een 50 
ee eee .. 20 








Mrs. H. G. Parks, head saleswoman for 
several years at R. H. Fyfe & Co.’s shoe 
store, has accepted an important sales posi- 
tion with E. J. G. Galley, Detroit, Mich. 
Harry Yeates, who has been with Mr. Gal- 
ley for several years, has resigned his posi- 
tion, and returned to his home near London, 
Ontario, where he will engage in tilling the 
soil. 
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LETTER TO THE EDITOR 


Shall War Economy Work Disaster 
to America? 








Editor THE JEWELERS CIRCULAR. 


i this time of war, when all men are 

seeking to advance national welfare, we 
have those who are taking literally every- 
thing they read as gospel truth. There are 
many hundreds of thousands of our people 
who are as susceptible to what they read 
as is the young girl in her teens to the 
attacks of the young heart pirate, who, 
love lorn and lonely, comes to her shrine 
to worship. 

Therefore, let us analyze the words of 
some of our rich men on the subject of 
national economy, and ascertain what dis- 
astrous results will follow their wake un- 
less a measure of temper be put into them. 

We have in this country 20,000 retail 
jewelers whose living depends somewhat 
on the trade in luxuries; that is, what is 
classed as luxuries by the poorer classes, 
whose money it must be conceded makes 
up the great bulk of trade, bank clearings 
and profits of the mercantile business of 
the nation. Now, a man whose influence, 
because of his station in the capitalistic 
world, is great, has stated that men who 
are in the trades having to do with luxu- 
ries and unnecessary things shall quit that 
work and go into the trades producing 
necessities. This sounds in the present 
emergency to be good advice, but when a 
scratch is made deeper than the surface, 
the blood runs and a national disaster 
threatens. If there is a stoppage in the 
making of this class of luxuries, where will 
these men who have given their lives to 
their trade and have built up a_ small 
aomunt of wealth find themselves? Let 
this plea of economy soak into the hearts 
of the great people of America, and where 
will these men find their trade gone, where 
will they look for the disposal of their 
little stores, and who will buy their goods? 

This capitalist says that men _ should 
change to trades producing essential things, 
but is that an easy matter? Would it be 
easy for a man whose whole savings are 
tied up in some small place, where he has 
his store and his homestead, to pull out, 
store his wares, and go into some other 


trade? In reply we can hear thousands of 
sensible and loyal Americans thunder 
wat ag 


The average stock of the retail jewelers 
of this nation is around $2,500. This has 
been accumulated on the trade of those 
who love the pretty things, and in hard ap- 
plication to the skill he has attained in the 
repair of timekeeping devices. He makes 
a little money at the time when gifts are 
given, he works hard the balance of the 
time to pay expenses, and his earnings are 
very small. How will he make out to get 
rid of his piteously small store of wealth 
when the day comes that every one shall 
follow the advice of this particular capital- 
ist and his fellow economists, take their 
advice literally, and stop buying those 
pretty finishing touches to the dress of the 
lady who loves the beautiful? * * * 

Yours truly, 
S. M. STRAIN. 
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J. G. Haine of the Lewis Jewelers’ Sup- 
ply Co. is in from a long road trip. 

I. C. Dunn, Victor, and E. R. Copeland 
of Greeley, were recent Denver visitors. 

D. M. Jackson of Chas. Wathen & Co. 
is enjoying his annual vacation in Platte 
Canon. 

Morris Cohn and his family have re- 
turned home after spending several months 
in Los Angeles and southern California. 

Dan G. Weil and Ted E. Syman have 
been appointed sergeants in the Quarter- 
masters Corps, United States army. 

J. C. Johnson of the W. W. Hamilton 
Jewelry Co. is visiting relatives and 
friends in Cincinnati. He will be absent 
two weeks. 

L. D. Troutfelter, who recently closed 
his business. in Longmont, Colo., is now 
located in San Jose, Cal., where he is con- 
ducting an up-to-date jewelry store. 

Fred F. Syman is back from a 10 days’ 
outing, which he and his family enjoyed 
at Glen Isle. He reports that he caught 
all the trout there was in the river at that 
place, including one weighing seven 
pounds. 

M. D. Schaefermeyer of Steamboat 
Springs, Colo., is now occupying the two 
east rooms of his block, and has connected 
his present quarters with the room for- 
merly occupied by a tenant in another line. 
The change gives him two large display 
windows. 

Joe Optican, who has been a city sales- 
man for nearly two years for the Edward 
Lehman Jewelry Co., started out this week 
on a trip around the “Horn,” making his 
initial start as a road salesman. . He will 
return to Denver, and then make an ex- 
tensive trip through Colorado, Utah and 
Wyoming. 








Pacific Northwest Notes. 





During April 2,057 clocks were exported 
to Japan. | | 

S. Bolson, of Silverton, Ore., has moved 
his stock to Woodburn. 

M. Sobol, of Spokane, Wash., has moved 
into his new store at 117 Howard St. 

Anton Lassen has sold out his store in 
Lovelock, Nev., and moved to Fresno. 

A. W. Mabbette, of Riverside, Cal., has 
accepted a position with the Karl Drug 
Store in Flagstaff, Ariz. 

Stacy, Shone & Co., pioneer jewelers of 
Seattle, Wash., have installed a four-dial 
clock in front of their store. 

J. C. Webber has purchased the business 
of P. P. Parker, at 901 Railroad Ave., Seat- 
tle, Wash., and will continue to operate in 
the same place. 

F. Christoferson, engraver for Kristian 
Falkenberg, of Walla Walla, Wash., was 
¢alled to the colors and is now in the 
Hawaiian Islands. 

Mr. Rice and family, of Casa Grande, 

riz. are moving to Florence. Mr. Rice 
will have charge of the jewelry department 
of Mr. McCann’s store. 

T. Suboy, of the firm of Suboy Bros., 
Portland, Ore., has returned from a busi- 
ness trip in eastern Washington and Ore- 
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gon and reports a wonderful business for 
his firm. 

W. H. Richardson, Second Ave., Seattle, 
has moved into his new store two doors 
south of his old location. Mr. Richardson 
has more space for his rapidly growing 
trade. 

W. J. Iliffe, for the past 10 years a 
jeweler in Dayton, Wash., has purchased 
the Variety Store, which he is having re- 
modeled. He will greatly increase the 
stock and add an extensive and high class 
line of jewelry. 

A man, said to be a jewelry thief, was 
arrested in Portland, Ore., recently. In 
his room at the Bristol Hotel were found 
several hundred dollars’ worth of jewelry, 
It is not known whether the jewelry found 
has been stolen from Portland stores or 
not, but if no claim is made here he will 
be sent to Seattle. 











Alex Palmer, 46 years old, pawnbroker 
and jeweler of New Albany, Ind., operat- 
ing at 226 State St., was recently married 
to Miss Alice Skelley, 635 Floral Terrace, 
this city. 

Ernest A. Rose, representing the Weigle 
& Rose Co., of Newark, N. J., was a recent 


visitor to the jewelry stores here. Travel- 
ers have not been much in evidence during 
the past few days. 

A man, formerly a jeweler at Whites- 
burg, Ky., who for the past two years has 
been at Hazard, Ky., was arrested on June 
14, and placed in jail at Hazard. The 
arrest carried a serious charge, and was a 
great surprise. 

On June 18 the wedding of John G. 
Heyburn, of the Belknap Hardware & Mfg. 
Co., of Louisville, to Miss Martha Von E. 
Rueter, of Brookline, Mass., was solemnized 
at Brookline. Mr. Heyburn is a son of 
William Heyburn, president of a Louisville 
jewelry, hardware and cutlery jobbing 
house. 

Contracts for building the big army camp 
at Louisville were let last week to Mason- 
Hanger & Co., of Richmond, Ky., and plans 
are for completion of the big camp early in 
October. It is now estimated that about 
45,000 men will be stationed at Louisville, 
and prospects for Louisville jewelers this 
Fall are steadily improving. June business 
has been extremely good as a whole, and 
the jewelers are well satisfied. 

Starting Saturday June 16 the Louisville 
jewelry stores on Fourth Ave. commenced 
closing at 1 o’clock on Saturday, and at 
5:30 in the evening for the balance of the 
Summer, and starting July 1 most of the 
large department stores will follow the 
same system. The optical house of T. J. 
Howe & Co. also started closing on Satur- 
day, June 23. It is the only optical estab- 
lishment to adopt such a system in Louis- 
ville. 








George M. Nelson, a young man of Dul- 
uth, Minn., who has been connected with 
jewelry concerns in Duluth for a number of 
years, is embarking in business for himself 
and has opened a new jewelry store at 401 
N. Central Ave. 
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TRADE CONDITIONS. 
The wholesale dealers are very optimistic as to 


the trade conditions. While there has been a con- 
siderable dropping off of business in the southern 
part of the State, the San Francisco district has 
more than offset the lack of southern trade. Col- 
lections are good and there is a smaller percentage 
of past due bills. While this is the season when 
business is expected to be quiet, many of the 
dealers claim an excess over last month and 
almost half again as much as that of this time 
last year, 





Joseph Cohn, Marysville, is in the city 
on a business trip. 

Ray Friedberger, Stockton, Cal., is in 
the city on business. 

Earl Bothwell of San Jose, Cal., is hav- 
ing his store remodeled. 

Raymond Goodenough of Lincoln, Cal., 
is in the city on business, 

S. J. Hammond of S. J. Hammond & 
Co. left for Portland this week. 

Chas. Weinschenk of Chas. Weinschenk 
& Son is in Santa Barbara, Cal., this week. 

Lance H. Smith of A. I. Hall & Son re- 
ports a rough overland trip to Eureka, Cal. 

S. Powell, representative of Stern Bros. 
& Co., New York, is in the city calling 
on the trade. 

Miss E. L. Ashley of Silberberg Bros, 
of El Paso, Tex., is spending her vacation 
in San Francisco. 

Benton Elmore has rented the building 
adjoining Nordyke & Field’s and will oc- 
cupy it about July 1. 

C. J. Auger has gone to Yosemite for 
10 days leaving just after the closing of 
the Gold and Silversmiths’ convention. 

Howard Rowbotham and daughter are 
in the city. Mr. Rowbotham is a repre- 
sentative of Hirsch & Flashner, New York. 

Mr. Francis of the Morgan Jewelry Co. 
has collected many subscriptions to the 
Liberty Bonds, from the jobbers associa- 
tion. 

L., Winterhalter of Towle, Winterhalter, 
Hannifin of Butte, Mont., is in San Fran- 
cisco on his way to Butte. Mr. Winter- 
halter has been ill in a sanitarium in south- 
ern California for three months. 

Shreve & Co. have subscribed $26,000 
to the Liberty Loan. President George 
Lewis of the firm led the subscription with 
$20,000. Kenneth Melrose, oldest employe 
of the company, contributed $5,000. 

A. W. Huggins, president of A. I. Hall 
& Son, stopped off in Seattle on his return 
trip from New York. Mr. Huggins was 
very favorably impressed with the north- 
west, and spent a very pleasant time renew- 
ing old acquaintances. 

Three of the firm of A. I. Hall & Son 
have been called to the colors. Watt R. 
Clarke, resident representative of A, I. Hall 
& Son’s Los Angeles office, expects to be 
called early in July. He will be succeeded 
by Otto J. Reese, who has been with the 
firm for two years or more. The other 
two men called who are in the Reserve 
Corps are Fred Peterson and Charley 
Arnold, both of the home office. 








George O. Burgin, Franklin, N. Y., for- 
merly of Delhi, will close out his stock of 
jewelry. 
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Anticipate your tall needs on 


THE AUTOCRAT 


12 size, 17 jewel complete watch 








By increasing our production we are in 
a position to make prompt deliveries over 
the summer months on this rapid selling 


watch which retails for $25, $40 and $50. 


It will, however, be well for you to an- 
ticipate your needs for fall delivery —NOW 


To insure a supply of these popular 
watches we suggest that you place an order 
for them with your wholesale jeweler at 
once. | 


ILLINOIS WATCH COMPANY 


SPRINGFIELD | 
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Chicago Notes. 





The Hyman-Brand jewelry firm at 208 
W. 63rd St., has gone out of business. 

H. C. Corwin, 2045 Morgan Ave., has 
sold out his jewelry business to W. E. 
Sheffner. 

S. Lewitan, a wholesale jeweler at 7 W. 
Madison St., is in New York, buying dia- 
monds for the Fall trade. 

The Pyle Jewelry Co., for the past 12 
years at 2618 Cottage Grove Ave., has 
moved around the corner to 377 E. 26th 
St. 

A. M. Eberhart, jeweler at 3326 W. 
Madison St., is convalescing at the Pres- 
byterian Hospital where he had a goiter 
removed on June 13. 

W. C. Leonard, manager of the Chicago 
branch of the New Haven Clock Co., is at 
the factory at New Haven, Conn. He is 
expected back at the end of the month. 

The I. H. Starr Co., of 5 N. Wabash 
Ave., which is engaged in the diamond 
cutting and repairing business, has added 
another diamond cutting machine to its 
equipment. 

The Chicago Evening American recently 
printed a two column article which paid 
a tribute to the late James Lincoln Rowe. 
The article was written by Clara E. 
Laughlin and spoke of him in highest 
terms. 

Sam Silverblatt, representing a_ silver 
concern of New York, has left after spend- 
ing several days in the city in connection 
with the installation. of the line in the dis- 
play room of Frank B. Tinker, who will 
in the future represent the company here. 

The entire stock of jewelry and fixtures 
formerly owned by L. G. Gordon, at 3232 
W. Madison St., has been bought from the 
trustees by Frank Nerad, 1833 Blue Island 
Ave., who is now closing out the stock on 
the premises. Mr. Gordon turned over the 
stock to the Chicago Merchants’ Associa- 
tion. 

A voluntatry petition in bankruptcy has 
been filed by A. M. Petronis, who was 
formerly head of the Roseland Jewelry Co. 
Mr. Petronis gives liabilities of $4,549.04 
and no assets. Recently the assets of the 
company, including a small stock, were 
sold at auction for the benefit of the 
creditors. 

A meeting of the creditors of W. F. 
Marius, formerly in the jewelry business 
here, was held last week in the office of 
Attorney Dillon. Marius formerly dealt 
extensively in rose beads, and has among 
his creditors, it is said, a number of Provi- 
dence, R. I., concerns. More recently he 
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has been engaged in the corset cover busi- 
ness, 











TRADE CONDITIONS. 


Business during the past week has been fairly 
good as a whole for this season of the year. 
There is no doubt trade would be brisker but for 
the excitement incident to war conditions, the 
big crusade made to sell the Liberty Loan bonds 
and the special drive from June 18 to the 23 in 
behalf of Red Cross subscriptions. No class in 
the business world has responded more liberally 
in proportion to their wealth than the jewelers 
and no business feels the effect more of large 
public subscriptions than they. There is evident 
a desire on the part of the general public to re- 
trench and economize. Nevertheless quite a few 
of the large dealers state their sales are good. 
Leonard Krower & Son, W. E. Taylor Co. and 
A. J. Morais, wholesale jewelers and findings, 
state they are busy and are filling a large number 
of orders. The entire trade is hopeful that busi- 
ness will show a remarkable revival when the 
Government gets busy spending millions for gen- 
eral supplies. The Krower firm reports that they 
are filling many orders for diamonds, and the 
Taylor Co. forces frequently work at night to 
catch up with their orders. Considerable optimis- 
tic feeling is expressed in regard to 25-cent cot- 
ton, and it is pointed out if the staple remains 
anywhere near that price this Fall and Winter 
the farmers in the south will be more prosperous 
than any time since the Civil War. The large 
majority of farmers will not begin marketing 
their crop before October, and bulk of the cotton 
crop is not sold until November and December, 
although in certain localities a considerable amount 
of cotton reaches the gins and the markets in 
September. The future, therefore, especially in 
many smaller towns in the cotton districts, is 
reassuring and full with promise. 





G. Michaelis, jeweler on Royal St., and 
A. Cooper, a diamond cutter spent Sun- 
day on Lake Pontchartrain with their 
rods and reels and returned with several 
long strings of fish which they generous- 
ly divided among their friends. 

George Beaver, of A. B. Griswold & 
Co.; Dr. C. A. Evans, and D. C. Williams 
attended during the week the State con- 
vention of opticians held at Alexandria, 
La. Miss Helen J. Mugnier was received 
as a member of the Louisiana Optical 
Association. She holds a responsible po- 
sition under Dr. Evans. 

The Hart Jewelry Co., Common and 
Baronne Sts., filled a large order during 
the week placed by the Young Men’s 
Gymnastic Club for awards in a bowling 
tournament. The Hart company also 
made 31 gold medals for the St. Joseph 
Convent to be given to graduates in cer- 
tain classes competing for them. 

E. L. Roane, vice-president and treas- 
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urer of A. B. Griswold & Co., 728 Canal 
St., says on account of the war and the 
incident excitement plans have not yet 
been perfected for the celebration of the 
100th anniversary of the firm. “We hope 
to get everything in readiness before 
long,’ remarked Mr. Roane. The Gris- 
wold company is the oldest jewelry es- 
tablishment in New Orleans, and prob- 
ably in the entire south. 

W. E. Taylor returned during the week 
from an extended trip east and north 
where he visited New York, Boston, Buf- 
falo, Cincinnati, Philadelphia and other 
cities. Mr. Taylor says he made a close 
study of trade conditions and found the 
big plants busy and the heads of large 
establishments quite sanguine. “Every 
one,” said Mr. Taylor, “expressed the 
opinion that the jewelry trade will ex- 
perience a big increase within the next 
several weeks, and certainly by this Fall, 
and all were displaying the greatest pa-~ 
triotism.” 














Business Troubles. 





The Roehm Co., Detroit, Mich., is re- 
ported to be in bankruptcy. 

A voluntary petition in bankruptcy has 
— filed by T. J. Fitzsimmons, Pittston, 

a. 

An attachment has been placed on the 
business of the National Jewelry Co., 
Springfield, Mass. 

Joseph Saffer, Detroit, Mich., is in bank- 
ruptcy and the first meeting of creditors 
will be held at the office of the Referee in 
Bankruptcy, 58 Lafayette Ave., Detroit, at 
8:30 A. M. 








Workmen have just completed the re- 
modeling of the Groves building on W. 
Main St., Gastonia, N. C., occupied by the 
Torrence-Morris Co. The work has been 
going on for some time past and the occu- 
pants now have over 40 per cent. more 
space and more convenient quarters. The 
building itself was made 20 feet longer, a 
fireproof wall was extended the full length 
of the building, and the ceiling was raised 
18 inches. A large and well arranged work 
room has been fitted up at the rear down- 
stairs. Upstairs the firm has secured addi- 
tional space, 75 by 20 feet, cutting it up into 
two rooms. One of these rooms will be 
used as a demonstration room for the new 
Edison phonograph and the other for a 
display room of statuary and other art 
works and music. It is now one of the 
finest stores in the State. 
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F. W. Drosten returned Monday from an 
out-of-town business trip. 

Mrs. L. W. Braun, wife of the manager 
of S. Ruby, died last week. 

Mack M. Burnstine left Tuesday on a 
trip to New York, to be gone a week. 

C. S. Erber, of the Erber-Crompton Mfg. 
Co., returned Saturday from a trip through 
Illinois. 

S. E. Bamber, of the J. Bolland Jewelry 
Co., has been spending the past week in 
Dallas, Tex. 

Samuel Kober, of the Harris & Kober 
Diamond Co., left Monday on a trip 
through the west. 

S. E. Heffern, president of the Heffern- 
Neuhoft Jewelry Co., is on an automobile 
trip through Missouri. 

Harry Mark, of the St. Louis Clock & 
Silverware Co., has returned from a fishing 
trip to Long Lake, III. 

Joseph See, of the material department 
of the Bauman-Massa Jewelry Co., has re- 
turned from a pleasure trip. 

Alonzo Douglas, of the A. R. Brooks 
Mercantile Co., has gone with the First 
Regiment Band to “somewhere on the 
border.” 

Mr. and Mrs. James J. Burke gave a din- 
mer dance at Cicardi’s in honor of the 
graduation of their daughter, Miss Virginia 
Burke, from Loretto Academy. 

Louis Stanbury, of the F. W. Drosten 
Jewelry Co., who recently enlisted in the 
Fifth Regiment, National Guard, is spend- 
ing his vacation in training for the duties 
of a soldier. 

R. K. Hubbell, of the same concern, who 
underwent an operation last week at St. 
John’s Hospital, is back at his duties. James 
J. Burke, president of the company, has re- 
turned from a trip to Chicago. 

The Hess & Culbertson Jewelry Co. has 
the contract for furnishing the Midland 
Valley Country Club with 14 pieces of 
jewelry and Sheffield ware for the Fourth 
of July and Fall golf tournaments of the 
club. 

George L. Weber, of the McCoy-Weber 
Jewelry Co., was unanimously elected com- 
mander of the Missouri Department, United 
Spanish War Veterans, at the closing meet- 
ing of the annual encampment at the Moose 
Temple, Grand Ave. and Pine St., Wednes- 
day night. 

The traveling men of the St. Louis Clock 
& Silverware Co. left this week on their 
Summer trips as follows: Lawrence Obert- 
ing through Missouri, George Oberting 
through Illinois, A. L. Blankenmeister 
through Kansas and Nebraska and Marvin 
Hoffman through Arkansas, Mississippi and 
Texas. 

A Fall Festival and Pageant of Fashion 
will be given under the auspices of the St. 
Louis Style Show Committee the week of 
Aug. 13 to 20, at the Municipal Theater in 
Forest Park. Jewels worth thousands of 
dollars will be furnished by St. Louis 
jewelry houses for the adornment of the 
models. 

Paul V. Kesser, formerly a member of the 
Kesser Bros. Jewelry Co., and since the dis- 
solution of the firm proprietor of the Easton 
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Ave. store, has had a nervous breakdown 
and has been taken to a hospital. He had 
recently taken the examination for the ofh- 
cers’ reserve corps, and expected to be 
called soon into training. 


A. M. Forline, of the Mermod, Jaccard & 
King Jewelry Co., and P. O. Greer, of 
Loftis Bros. & Co., are among the delegates 
chosen to represent the Associated Retail 
Credit Men and Credit Bureau of St. Louis 
to the annual convention of the National 
Retail Credit Men’s Association, to be held 
Aug. 21 to 24 at Cleveland. 


F, L. Howell, a jeweler and alderman of 
Windsor, Ont., was a member of a delega- 
tion of Windsor business and professional 
men who visited St. Louis Tuesday and 
were the guests of the Foreign Trade Bu- 
reau of the Chamber of Commerce. The 
visitors were given a luncheon at the Plant- 
ers’ Hotel and an automobile trip to points 
of interest in the city and suburbs. 


The following out-of-town jewelers were 
in St. Louis during the past week: A. J. 
Pollock, of Schucart & Pollock, Moberly, 
Mo.; Mrs. Otto Falk, Bowling Green, Mo.; 
Adam Hafner, De Soto, Mo.; A. L. Alpiser, 
Edwardsville, Ill.; L. E. Wittenfeld, Collins- 
ville, Ill.; E. L. Meyer, St. Charles, Mo.; 
M. Roberts, Mt. Olive, Ill.; E. J. Baumann, 
Ste. Genevieve, Mo.; D. C. ‘Burchett, Kirks- 
ville, Mo.; Ray Pollard, La Plata, Mo. 

Cleveland A. Newton, of St. Louis, was 
one of the speakers at the annual conven- 
tion of the National Creditmen’s Associa- 
tion at Kansas City last week. He advo- 
cated national co-operation between busi- 
ness men and Federal and State officials 
for the apprehension and punishment of 
men who seek to defraud by voluntary 
bankruptcy and other similar means. The 
by-laws were amended to place local inter- 
change credit and adjustment bureaus un- 
der supervision of a national bureau. 

Simon Van Raalte has asked the police 
to investigate the disappearance of a jewel 
box containing pearls and diamonds be- 
longing to his wife from their home at 4355 


. Washington boulevard. Mrs. Van Raalte 


missed the gems when preparing to go to a 
social function. After a thorough search of 
the heme failed to reveal them, Mrs. Van 
Raalte thought they might have been taken 
to her safe deposit vault and the fact for- 
gotten, but they were not there. She then 
informed her husband, who notified the 
police. 

J. J. Hagen, manager of the F. W. Dros- 
ten Jewelry Co., returned Friday from De- 
troit, where he attended the National 
Salesmanship Congress as a member of the 
delegation of 115 from the St. Louis Sales- 
manship Club. The delegation, the largest 
at the Congress, made a strong pull for the 
1918 cdnvention and Mr. Hagen is confident 
that the executive committee, which selects 
the meeting place, will decide on St. Louis. 
This city bases its claim partly on the fact 
that it made the best record in the pre- 
convention drive for new members. Mr. 
Hagen was captain of one of the teams in 
the drive. 

L. A. Fassett, of the Weiss & Fassett 
Diamond Corporation, let the diamond busi- 
ness drift last week while he worked, harder 
than he ever worked for himself, as a mem- 
ber of J. C. Van Riper’s team in the Red 
Cross campaign. Members of the team 
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subscribed at the outset $37,500 and in the 
first three days of the drive they brought 
the team total up to $64,170. There was no 
grouping by lines of business in the cam- 
paign and the jewelers gave their subscrip- 
tions to the workers who saw them first. 
While no information is available as to the 
total contributed by the jewelers, it is 
known that they gave liberally, notwith- 
standing that the jewelry business has been 
hit harder by the war than any other. 

Not many jewelry firms have such a rec- 
ord as is boasted by the J. C. Klaholt Co., 
of Springfield, Ill. For three-quarters of a 
century it has occupied the same location 
on the south side of the Springfield Square, 
In all that time there have been only three 
changes in the personnel of the firm. .For 
more than 40 years the business has been 
under the control of J. C. Klaholt or his 
son, Carl H. Klaholt. The business was 
established originally by Ives & Curran. 
The solid black walnut wall fixtures are the 
same as were placed in the store when it 
was first opened. Associated with the his- 
tory of the store is the large street clock, 
which has marked time for more than half 
a century. It is said to be the oldest street 
clock in Illinois and many of the parts of 
its mechanism are no longer obtainable. 
When one of the parts wears out it is re- 
placed by one manufactured by the firm’s 
clockmakers. 








Omaha. 





T. J. Bruner devoted all last week to 
soliciting for the Red Cross. 

T. L. Combs furnished the medals for the 
St. Mary’s Seminary graduates. 

B. R. Greenblatt has returned from a 
business trip in western Nebraska, 

Oscar Hornan, treasurer of the C. B. 
Brown Co., is home on the sick list. 

C. H. Thompson, with the T. J. Bruner 
Co., returned last week from a trip through 
Iowa. 

Joseph P. Frenzer has gone on a fishing 
trip with a party of friends to Lake Andes, 
S. Dak. 

C. L. Shook conferred the Scottish Rite 
degree on a class of 50 candidates at An- 
selmo, Nebr., last week. 

Illustrious Potentate C. L. Shook is in 
Minneapolis, Minn., this week attending the 
meeting of the Imperial Council of the 
Mystic Shrine. 

Among the out-of-town jewelers in Oma- 
ha last week were J. G. McKee, Lexington, 
Nebr.; E. F. Strain, Gregory, S. Dak.; R. 
G. Kerwin, Griswold, Ia.; John W. Crobill, 
Plattsmouth, Nebr.; Archie Sampson, Ona- 
wa, la. 


The New York Court of Appeals is held, 
in the case of Jeffery, Trustee, vs. Selwyn, 
that in an action by the trustee of a bank- 
rupt corporation against a subscriber to its 
capital stock to recover the amount unpal 
on his subscription, a claim on his part that 
that the subscription was not binding on 
him under the provision of the stock cor- 
poration law that subscriptions shall not 
be received by the directors unless 10 oe 
cent. thereof is paid in cash, was not a 
able as a defense where it appeared that he 
had paid two per cent. of his subscription, 
had acted as a director of the company, 
and had received dividends and sold s 
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Theo. Roberts, Anaheim, was a visitor 
here last week. 

Jack Rose, auctioneer, is out of town to 
conduct a sale. 

N. T. Thomas, formerly of Utah, has 
taken a position with the Lichtenstein Co., 
Bakersfield. 

Herbert L. Gruber and Ray Vercler have 
both joined the Home Guards and are drill- 
ing twice a week. 

Frank Frey, Brawley, has been spending 
several days in Los Angeles, combining 
business and pleasure. 

A. O. Snyder, Deming, N. M., is visiting 
in southern California for a short time 
during the hot weather. 

E. M. Sieglitz, Calexico, has returned 
home after a visit here. He made a trip 
to San Diego just before starting for home. 

Almon G. Stone, a West Side jeweler, 
who has been ill for about two weeks past, 
is slowly recovering, and is back at his 
place in the store most of the time. 

Abram Schwartz, formerly of Sacra- 
mento, has opened a new store on the east 
side of Main St., near 5th St. He will 
do a general jewelry and loan business. 

Edgar P. Farwell, whose place of busi- 
ness was on Central Ave., was taken 
away quite suddenly last week as the re- 
sult of an attack of pneumonia. He was 
ill but three days. 

A. E. Baranger, manufacturers’ agent, 
has started on a business trip through Ari- 
zona, New Mexico and Texas and intends 
going thence as far north as Montana. He 
will be gone until about Aug. 1. 

A. B. Ebner, of the E. W. Reynolds 
Co., is making arrangements with the Y. 
M. C. A. to let the company’s male em- 
ployes have the advantages of the Associa- 
tion’s big swimming pool two evenings 
each week. 

E. M. Wilkinson, Pomona; F. E. Wol- 
farth, Covina; R. R. Day, Claremont; J. H. 
Blanchard, Ocean Park; Geo. Bower, Up- 
lands, and F. E. Lawrence, Burbank, are 
out-of-town jewelers who have been in Los 
Angeles recently. 

S. B. Bailey, old-time Broadway jeweler, 
has secured and already moved to a new 
location, 448 S. Broadway, where he has 
a handsome new store. He announces the 
intention to carry only diamonds and goods 
of the highest class. 

S. J. Jacobson, a Hill St. jeweler, thinks 
he has the distinction of being the oldest 
customer of E. W. Reynolds now living 
in Los Angeles. He began to buy goods 
of Mr. Reynolds 29 years ago, and still 
finds it profitable to do so. 

Ray Vercler, 422 Bumiller building, in- 
tends to start for New York about July 1 
and go thence to Washington, D. C., to at- 
tend to matters in the Patent Office relat- 
ing to certain inventions of his. He will 
call on customers en route, both going and 
coming. 

A collection of curios, mostly from the 
seat of war in Europe, and comprising a 
steel helmet from France, hand grenades 
from both German and French armies, 
cartridges, articles made by soldiers in the 
trenches, etc., attracted large crowds in 
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front of Brock & Co.’s north window last 
week. 

W. E. Blocher, formerly with the J. P. 
Trafton Co., and associated with the 
jewelry business in this city for many 
years, died at his residence, 1427 S. Ver- 
mont Ave., last week. He had lived at 
Redondo Beach recently. He leaves a 
widow and two sons behind to mourn his 
loss. 

Chas. J. Walter, for many years one of 
the best known jewelers of Los Angels but 
now retired and living at Santa Monica, 
was in the city calling on old friends a 
few days ago. While still suffering some- 
what from rheumatism, or neuritis, his 
health is better than it was a year ago. 

H. W. Slaudt, local representative of the 
International Silver Co., has returned from 
San Francisco. He says he found the 
preparations for the big opening about 
July 1 progressing well. H. L. R. Liver- 
more, also of the Los Angeles office, will 
probably go to San Francisco soon for a 
week’s vacation. 

A big fire in Ventura county, about 75 
miles north of Los Angeles, last week de- 
stroyed the beautiful country home of 
E. D. Libbey, the cut glass manufacturer. 
He was among a number of others which 
suffered a similar fate as the result, it is 
said, of carelessness on the part of a Mex- 
ican, who was burning brush. Mr. Libbey’s 
house was valued at $35,000 and was one of 
the show places of the locality. 

The regular monthly meeting of the Los 
Angeles Wholesale Jewelers’ Association 
was held at the Athletic Club Thursday 
evening, June 14. The members are con- 
sidering quite favorably the plan of closing 
their places of business from 12 until 1 
o’clock daily in order that all employes 
may have lunch at the same time, and that 
there may be a full force on hand at all 
times while the places are open to receive 
customers. 

Frank A. Priesmeyer, manager of S. 
Nordlinger & Sons, will start in a few 
days on a motor trip through southern 
California, visiting several of the promi- 
nent resorts in the mountains. He will be 
accompanied by his wife, and expects to 
be gone about a week. After Mr. Pries- 
meyer’s return, J. C. Taylor of the dia- 
mond department will take a vacation at 
Catalina, San Clemente, and perhaps Santa 
Rosa Islands, all lying from 25 to 50 or 60 
miles off the coast. 








American exports in May were valued 
at $551,000,000, a gain of nearly $21,000,000 
over April, according to a statement issued 
today by the Bureau of Foreign and Do- 
mestic Commerce, of the Department of 
Commerce. The total. exports for the 12 
months ended with May were valued at 
nearly $6,183,000,000, the highest figure 
ever recorded for any one year. Imports 
for May were valued at $281,000,000, the 
greatest total for any one month in the 
history of American commerce. For the 
year ended with May goods to the value 
of $2,600,000,000 were imported into the 
United States—another record. The im- 
ports of gold in May were $52,000,000 
and the exports $58,000,000. The net im- 
ports of gold for the 12 months ended with 
May were $776,000,000. 
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Miss Marie Wehler, daughter of Frank 
Wehler, Algona, Ia., was married on June 
14 at her home in Algona. 

A. G. Crocker & Co., Fairmont, Minn., 
have moved to their new store, where 
they have a very up-to-date equipment. 

Harry P. Turner, Frederic, Wis., was in 
the city last week, calling on the jobbing 
trade and making purchases for his new 
store, 

Louis Hansen, Devils Lake, N. Dak., 
jeweler, spent a short time in St. Paul one 
day last week. He was on his way to at- 
tend an annual meeting of the Woodmen. 

George T. Hartman of the Albert L. 
Hamon Co., wholesale jewelers, Endicott 
Arcade, St. Paul, left Monday for Milwau- 
kee and other points, taking his annual 
vacation. 

E. A. Brown, head of the firm of E. A. 
Brown Co., St. Paul retail jewelers, who 
has been in rather poor health during the 
Spring months, will leave in a few days 
for a trip for his health through the south. 

A new employe of the J. M. Bennett Co. 
is Wm. P. Persefield, who has taken charge 
of the tool and material department. Mr. 
Persefield has been for the past three years 
engaged with the Capital Jewelry Co. of 
St. Paul, 7th St. jewelers. 

The following out-of-town jewelers were 
seen in this city last week: E. M. Gerster, 
Hendrickson, Minn.; Martin Homme, Out- 
look, Mont.; C. W. Logan, Montevideo, 
Minn.; Louis Hansen, Devils Lake, N. 
Dak.; F. W. Seaman, Hastings, Minn.; 
Albert Mellin, Stillwater, Minn.; D. T. 
Nedland, Hillsboro, N. Dak., and H. W. 
Counter, Knox, N. Dak. 

Employes of Sischo & Beard, St. Paul, 
enjoyed a moonlight steamboat excursion 
down the Mississippi River the evening 
of June 21. Nearly 150 were in attendance, 
and a general good time was_ reported. 
Music, dancing and refreshments were pro- 
vided. This is the first occurrence of the 
kind for the firm and employes, but it is 
understocd it will hereafter be an annual 
affair. 

The Minneapolis Retail Jewelers’ Club 
at their monthly meeting subscribed lib- 
erally to the fund for the research work be- 
ing done. R. H. Winter resigned as presi- 
dent of the club, feeling that, inasmuch as 
he had been elected president of the State 
association, he could not devote the time 
be felt necessary to the position. W. A. 
Lawhead of J. B. Hudson & Son was 
elected president to succeed Mr. Winter. 
The meeting was addressed by H. 
Victor Wright, president of the Retail 
Credit Men’s National Association, a resi- 
dent of Los Angeles, who told of the work 
being done by the committee. Mr. Wright 
was formerly in the business at Los 
Angeles, and has been for some months 
in the east with George A. Brock. 








John Velders, a jeweler who conducts a 
jewelry store at Park P1l., Babylon, N. Y., 
is convalescing at the South Side Hospital, 
as a result of a serious automobile acci- 
dent recently. He suffered from a lacer- 
ated scalp and his wife from a bruised hip. 
Mr. Velders and his wife will soon be able 
to leave the hospital. 

















































TRADE CONDITIONS. 


Despite the fact that nearly $20,000,000 is being 
expended by the people of Milwaukee at this 
time for such noble purposes as the Liberty Loan 
and the sustaining fund of the American Red 
Cross, business is being maintained at a high 
ebb. The more immediate sources of business, 
such as commencement and the June matrimonial 
season, have contributed much to the existing 
satisfactory state of affairs. The general opinion 
among jewelcrs is that not even in the historic 
business year of 1916 were so many or such 
costly gifts purchased for graduation or wedding 
gifts as this year. It would appear that not only 
are the people of means buying more freely, but 
_that there are more people of means than ever 
before. The condition of the retail jewelry busi- 
mess in Milwaukee, everything considered, is very 
satisfactory. 





Samuel Dalin, proprietor of the Dalin 
Jewelry Co., 6306 Greenfield Ave., West 
Allis, Wis., celebrated his 27th birthday an- 
niversary on June 15. 

Harry Schneider of Schneider Bros., 
jewelers, Burlington, Wis., spent a day in 
the Milwaukee wholesale and manufactur- 
ing trade last week. 

O. W. Lindberg, formerly of Menominee, 
Mich., has become associated with K. F. 
Keller & Sons, jewelers, Appleton, Wis., as 
expert watchmaker and engraver. 

Milwaukee did herself proud during the 
Liberty Loan campaign by subscribing for 
a total of $17,450,000, which is $3,450,000 in 
excess of the city’s quota of $14,000,000. 

Henry Nordhausen, Omaha, Nebr., has 
joined the staff of expert watchmakers and 
repairmen at the wholesale house of O. H. 
Bingenheimer Co., 308 Enterprise building. 

The Millies Building Specialties Co. was 
awarded the contract for furnishing and in- 
stalling the hall clock system in the new 
$600,000 Milwaukee County House of Cor- 
rection at its bid of $1,234. 

John Bandt, who has been employed for 
some time at the A. N. Field jewelry store 
in Redgranite, Wis., has resigned to take 
active charge of the large farm owned by 
his parents near Princeton, Wis. 

The Rotary Club of Milwaukee has se- 
lected William H. Upmeyer as a member of 
the special committee which will assist in 
framing adequate regulations for the park- 
ing of automobiles in the downtown district. 

Frank E. Howe, who recently retired 
from the retail jewelry firm of Schlick & 
Howe, Rice Lake, Wis., has become asso- 
ciated with W. W. Rubyor, jeweler, Rice 
Lake, in the capacity of expert watchmaker 
and jeweler. 

Retailers of Green Bay, Wis., composing 
the Merchants’ Association, are arranging 
to establish a permanent credit bureau. 
Records have been kept for several years, 
but these will be amplified and transcribed 
into systematic form at once. 

Henry W. Rank of the Rank & Motteram 
Co., Iron Block, Milwaukee, has opened his 
new Summer home at Pewaukee Lake, 
Waukesha county, Wis., and expects soon 
to supplement his regular week-end visits 
with a fortnight’s continuous stay. 

The jewelry and optical store of John A. 
Jones, Columbus, Wis., was entered by bur- 
glars last week and goods valued at about 
$100 abstracted from the show cases. The 
cash register was forced, but only a few 
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dollars had been left in the drawer. No 
trace of the burglars has been discovered. 

Charles A. Port, who formerly was en- 
gaged in the retail jewelry business at Por- 
tage, Wis., and now owner of the leading 
store at Windsor, Mo., spent the past week 
at the home of his parents, Mr. and Mrs. 
Ernst Port, Marcellon, Wis., near Portage. 

Miss Ethel Amidon, daughter of Ur 
Amidon, of Amidon Bros., retail jewelers, 
Hartford, Wis., was graduated from the 
Wisconsin Conservatory of Music, Milwau- 
kee, a leading institution of its kind in the 
middle west, last week. Mr. and Mrs. 
Amidon came to Milwaukee for commence- 
ment. 

William H. Upmeyer, of the Bunde & 
Upmeyer Co., 69 Wisconsin St., and Archie 
Tegtmeyer, Grand Ave. and 4th St., repre- 
sented the local retail jewelry trade in the 
active soliciting work in Milwaukee’s cam- 
paign to raise $500,000 for the American 
Red Cross maintenance fund during the 
week of June 18 to 23. 

C. A. Leicht, Jr., who has been associated 
with William S. Sargent, retail jeweler, 
New Lisbon, Wis., answered the call to the 
colors on June 15 and joined his company 
of the Second Wisconsin Infantry at Camp 
Douglas, Wis. Mr. Leicht went to the 
Mexican border with his regiment last July, 
resuming his duties at Sargent’s upon his 
return in January. 

Gustave Keller of K. F. Keller & Sons, 
Appleton, Wis., former president and still 
a director of the Wisconsin Retail Jewel- 
ers’ Association, came to Milwaukee last 
Thursday with Mrs. Keller to attend the 
commencement exercises of the College of 
Law, Marquette University, on which oc- 
casion their eldest son, Hugo Keller, re- 
ceived his degree of bachelor of laws. 

Three young men from Milwaukee were 
arrested at Pike Lake, near Hartford, Wis., 
on complaint of Ur Amidon, senior mem- 
ber of Amidon Bros., retail jewelers, Hart- 
ford, and other Summer residents at the 
lake, on the charge of burglary. The Ami- 
don cottage was entered and despoiled to 
the amount of $100 damages. Fines amount- 
ing to $90 were assessed against the boys. 

Wisconsin retail jewelers who are mem- 
bers of the Wisconsin Association of Op- 
tometrists, have received official notice of 
the 17th annual convention, to be held at 
Appleton, Wis., on July 23, 24 and 25. 
That the entertainment as well as other 
features will be attractive is indicated by 
the fact that Frank C. Hyde and William 
Keller, leading jeweler-optometrists of Ap- 
pleton, are on the arrangements committee. 

A feature of the annual commencement 
exercises of Milwaukee-Downer College, 
the fashionable ladies’ university at Milwau- 
kee, was the exhibit of hand-wrought silver 
and jewelry executed by the students under 
the direction of Prof. Elizabeth Upham. 
The exhibit consisted of flat silver, rings, 
enameled boxes, chains and pendants, choc- 
olate pots, lamps, trays, jugs and other arti- 
cles of rare beauty of design and workman- 
ship. 

Henry F. Stecher of Aug. H. Stecher Co., 
276 3d St., and E. F. Rohn, 253 3d St. 
each received mysterious boxes last week 
from the famous Manitowish Lake country 
of extreme northern Wisconsin, and upon 
opening them found a number of pretty 
specimens of fresh lake pike, with a card 
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showing that they were sent by A. Winter- 
berg, the popular traveler of Sproehnle 
& Co., Chicago. On his last trip to Mil- 
waukee Mr. Winterberg announced that he 
was ready to start on his vacation, and, true 
to his promise made at that time, favored 
the well known Milwaukee jewelers with 
samples of his catch. 

George F. Imig of A. Imig Sons, jewelers 
and optometrists, Sheboygan, Wis., who suf- 
fered a serious injury to his left eye while 
engaged in target practice with a party of 
friends at Elkhart Lake, Wis., as already 
noted, has been removed to his home in 
Sheboygan after a week’s treatment at 
Columbia Hospital, in Milwaukee. It is 
now believed that the sight will be saved, 
although it will be a matter of several 
weeks’ time before Mr. Imig will be per- 
mitted to resume his duties. He is manager 
of the Imig company’s optical department 
and during his enforced absence his work 
is being taken care of by Miss Florence 
Hill, registered optometrist, Milwaukee. 

Probably the most practical contribution 
to Milwaukee’s Red Cross subscription cam- 
paign during the week of June 18 to 23, 
was that of the Bunde & Upmeyer Co., 
E. Water and Wisconsin Sts., which also 
made a very liberal cash donation. The 
company tendered the use of the entire 
barricades surrounding its new store in the 
northeast corner of the Plankinton Arcade 
building, now under construction, to the 
Milwaukee committee, for advertising pur- 
poses. The expanse of many thousands of 
square feet was decorated with huge signs 
announcing the purposes of the campaign. 
Being located in the heart of the downtown 
business district, the advertisements were 
of inestimable value in the promotion of 
the subscription campaign. The signs were 
painted directly on the two-story board bar- 
ricades in red and yellow and could not help 
but make a deep impression on every pas- 
serby. 











O. C. Bear, Madison, Ind., 
ness visitor last week. 

William Abercrombie, of Abercrombie 
Bros., jewelers of Rushville, Ind., was a 
recent business visitor. 

W. J. Hoffman, of Hoffman & Co., sup- 
ply dealers on the ninth floor of the State 
Life building, went to northern Indiana on 
a business trip last week. 

A jeweler of Indiana Harbor, Ind., was 
arrested last week because he sold a cus- 
tomer a watch fob on which was a picture 
of the Kaiser. The man who wore the fob 
also was arrested. Police raided the store 
and found several of the fobs, which were 
confiscated. 








The S. G. Spies Co. has opened a new 
store in Steubenville, O. The handsome 
new establishment, new in location, but old 
in the jewelry business in Steubenville, 
was crowded with people throughout the 
evening on which the recent opening oc- 
curred. Kramer’s orchestra furnished the 
music. An extra force was on hand to 
offer every courtesy to the visitors. Roses 
were given as souvenirs. 
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Surran & Sauer started their annual in- 
ventory last week. 


Joseph Mesch of 


the Mesch-George 
Jewelry Co., left for two weeks’ trip in 
Ohio and Indiana on last Thursday. 


L. Kahn of Lindenberg & Fox returned 
home last week from a business trip through 
North Carolina, West Virginia and Ten- 
nessee. 

A. & J. Plaut are preparing to dispatch 
William Blenke to Texas territory next 
week and A. Solomon to Florida at the 
same time. 

Alfred Gebhardt and Will Kranz, both, 
with Gebhardt Bros., returned last Thurs- 
day from short trips through Ohio, Michi- 
gan, Indiana, Illinois and Wisconsin. 

Mayo, Clarence and Lee Loeb of Loeb & 
Sons left last week for neighboring terri- 
tory. The first went to southern territory; 
the latter to western fields and Clarence 
Loeb to Indiana. 

The fight against jewelry auction sales 
was scheduled to be outlined at the monthly 
meeting of the Cincinnati Retail Jewelers’ 
Association Tuesday, June 26, at the Cin- 
cinnati Chamber of Commerce. 

Frohman & Co. entertained A. E. Axman, 
Toronto, Can,, during his short combined 
business and pleasure visit in the city last 
week. Mr. Axman formerly was in the 
jewelry business at Middletown, O. 

Joseph Mehmert after returning from a 
short trip through adjacent towns to Cin- 
cinnati the early part of last week left after 
a few days’ stay at home to take in a num- 
ber of cities in northern Ohio'and Indiana. 

Cliff Miller of the Miller Jewelry Co. 
donated a diamond studded Rotary button 
as one of the awards given Rotary Club 
members who went to the national conven- 
tion at Atlanta last week. Mr. Miller was 
the only Cincinnati jeweler who attended 
the convention. 

Practically the entire traveling force of 
Klein Bros Co., left last week for the road. 
L. J. Frommeyer left first for Kentucky. 
E. A. Frommeyer is traveling Ohio and J. 
Hornback will visit the trade in northern 
Indiana. Carl Schoenig of the same con- 
cern returned late in the week from a 
northern trip. 

Among representatives of Cincinnati 
jewelry interests who attended the Ohio 
convention at Cedar Point last week were 
President Arno H. Dorst of the Wholesale 
Jewelers and Manufacturers’ Association of 
the Chamber of Commerce; H. Serkowich, 
managing secretary; Gustav C. G. 
Schneider, president of the Cincinnati Re- 
tail Jewelers’ Association; Anthony 
Schemel, vice-president of the latter or- 
ganization and Julian Schwab. 

An attempt was made last week to 
“jimmy” open a door leading into the 
jewelry store of George H. Newstedt at 4th 
and Race Sts. Several marks were found 
on the door when employes opened the 
store in the morning. The burglars had 
not progressed far enough to set off a 
burglar alarm and it is believed they were 
frightened away by a patrolman or pedes- 
trian before they could effect an entrance. 
Mr. Newstedt at once informed the protect- 
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ing detective agency who detailed a man on 
the case. The door where the entrance was 
attempted is at one of the prominent cor- 


ners and the work is believed to have been 


undertaken by amateurs. 

Charles A. Nolting, president of The 
Oskamp-Nolting Co., was honored during 
the past week by being the subject of one 
of the series of articles being published by 


a local daily paper of prominent Cincin-.. | 


natians under the title ““Who’s Who in Cin- 
cinnati.” “Charles A. Nolting, president of 
The Oskamp-Nolting Co., is a veteran in 
the jewelry trade,” said the writer of the 
articles, “having been on ‘the firing line’ 
since 1864, when he entered the old Duhme 
company, ‘then located at 4th, ,and Walnut 
Sts.” t 

The regular monthly meeting of The 
Wholesale Jewelers and Manufacturers’ 
Association of the Cincinnati Chamber of 
Commerce was scheduled to have been held 
Thursday, June 21, but owing to the ab- 
sence of President Arno H. Dorst and 
Managing Secretary H. Serkowich, who at- 
tended ‘the convention at Cedar Point, and 
great activity of other members who were 
aiding the Red Cross campaign, a quorum 
was‘ not present and the business was left 
until'\President Dorst calls a special meeting 
for the purpose. 

\ 








Canada Notes. 





E. J. Fawell, Thornbury, Ont., died re- 
cently. 

W. Caspér, Ltd., Toronto, has been incor- 
porated to carry on business as gold and 
silversmiths and manufacturers of jewelry 
with an authorized capital of $40,000. 

Twenty jewelers of Edmonton, Alta, be- 
ing the great majority of the trade, have 
petitioned the city council to enact a by-law 
compelling the closing of all jewelry stores 
at 6.15 p. mM. every day in year except dur- 
ing the month of December. 

The Allen Gold Mfg. Co., Ltd., Sher- 
brooke, Que., has been incorporated to carry 
on business as jewelry manufacturers and 
silversmiths, by Louis A. David, Louis P. 
Crepeau, S. H. R. Bush and others with 
an authorized capital of $40,000. 

Out-of-town buyers calling on the To- 
ronto trade last week included P. Mac- 
Milan, Ottawa, and C. S. Read, Walker- 
ville, who were on their wedding journeys; 
A. B. Willson, Georgetown; T. Binkley, 
Hamilton; Alex Gibson, Peterboro; and 
W. H. McCreery, Galt, all of Ontario. 

Edmund Scheuer, Ltd., who have for 20 
years occupied the present stand at 90 
Yonge St., Toronto, are moving to 131 
Yonge St, which is a better location, being 
nearer the center of the retail jewelry trade. 
The new establishment has been specially 
fitted in the most modern style with a view 
to the requirements, with the retail store 
on the ground floor and the wholesale de- 
partment above. 








While in New York recently attending 
the convention of the New York State Re- 
tail Jewelers’ Association, Benjamin T. 


Ash, Binghamton, N. Y., was visited by his 


son, Robert F. Ash, who is a private soldier 
at Fort Slocum. Young Mr. Ash was 


selected some time ago to train for an 
officer in the United States Army. 
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CONDITIONS. 


The slump in buying jewelry is on the de- 
crease now !that the hysteria of the war situation 
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is passing. iJobbers are receiving their Fall goods 
from the factories and are preparing for a very 
busy season. Reports from the retail jewelers 
in different parts of this territory indicate that 
the coming;season will be one of the best ever 
experienced j here. 





D. B. Ward recently took a trip of two . 


weeks in different parts of Kansas... 


J. H. Whitney, of the Edwards-Ladwig- 
Fuller Jewelry Co.j4has returned rom a trip. 


through Colorado and the west. 


H. T. Noyes, of ‘the Oneida ‘Comunity, | _ 


Ltd., 
National 


June 19, 20, 21 and 22. 


was in Kansas City attending the 


C. B. Norton, of the C. B. Norton Jewelry " 
Co., has returned from a trip through Kan-* 


sas, Oklahoma and Arkansas. W. C. Sehu- 
man, Oklahoma representative, is visiting in 
Richmond, Va. 

David Paul, representing the Edwards- 
Ludwig-Fuller. Jewelry Co. in Oklahoma 
was in Kansas City last week for several 
days. Mr. Paul was accompanied by his 
wife and baby. 

J. V. Robinson, manager of the weet 
department of the C. B. Norton Jewelry 
Co., left Kansas City Saturday, June 16, in 
an automobile he had purchased for a friend 
in Pawnee City, Nebr., for that city. He 
has purchased the machine for immediate 
delivery and was delivering it for its owner. 
Mr. Robinson made the distance of 160 
miles in nine hours, making 35 to 38 miles 
per hour a good part of the way. He re- 
turned to work Monday morning, coming 
back by rail. 








Oklahoma City. 





Frank C. Boasen, of Boasen Bros., made 
a recent business trip to Norman. 

Walter C. Short, son-in-law of Walter C. 
Dean, local jeweler, made a quick trip to 
visit his wife’s family a few days ago while 
on his way “somewhere” for war service. 
Mr. Short is a captain in the regular army. 
Mrs. Short will remain with her parents 
here during the absence of Captain Short. 

E. M. Campbell, who has been manager 
of the Ridgely Clothing Co. here for the 
past 10 years, has been placed in charge of 
the credit department of the Rosenfield 
Jewelry Co., this city. Mr. Campbell has 
taken charge. Mr. Rosenfield does an ex- 
tensive credit business not only in Okla- 
homa City, but throughout the State. 

Harry McFerren, 26 years old, a jeweler 
of Ardmore and a member of the Second 
Separate Company of Engineers of the 
Oklahoma National Guard, was drowned 
while bathing. Sunday in_a lake near Oil 
Springs, Okla., according to information re- 
ceived here by Adjutant-General Earp. Mr. 
McFerren had been mustered into service 
Friday, June 8. The body was taken to 
Independence, Okla., for interment. 








The store of I. R. Duffy, Charleston, 
S. C., was entered a short time ago, and 
about $40 worth of goods taken. 


Credit Men’s Association held 
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Stone & Luke, Ilion, N. Y. 








“When a Customer Wants 
a Good Time-Piece We Sell 


Him a South Bend” 


Above we show an interior view 
of the jewelry store of Stone & 
Luke, Ilion, New York. They 
have been so successful with their 
watch department that any jeweler 
may well be influenced by their 
sales ideas and policies. 


Writing us recently in regard to 
their success with THE WATCH 
THAT WEARS THE PURPLE, 


they said :— 


“We put in a dozen of your I9 
jewel watches and sold them quickly. 
They kept as fine time as any watch 
being sold for $40 or more. 


“If anyone wants a good timepiece 
we sell him a South Bend Watch.” 


The watch to which Stone & 
Luke refer in this letter is our 19 








South Bend Watche 


Our monthly publication “The Purple Ribbon” will be sent regularly 


to any jeweler, watchmaker or clerk upon request. 





jewel 4 _ position 
watch which comes in 
12 size (Esxtra-Thin) or 
standard 16 size, 20 year 
gold filled case, retailing at $28.75 
and costing the jeweler but $33.00, 
list, subject to Jewelers’ Circular 
key. 

You can introduce new life into 
your watch department with this 
new model just as Stone & Luke 
and thousands of other progress- 
ive jewelers have done. 


Why not write for details to- 
day? 


SOUTH BEND WATCH CO. 
17 Studebaker St. SOUTH BEND, IND. 










Write for it. This Band of 


Purple Ribbon 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with Tuz 
Jewevers’ Circular regarding any advantageous 
device or plan which they are utilizing in connec- 
tion with their business. 
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The Creative Side of Jewelry Merchandizing¥ 





Studying Conditions—Human Interest Letters That Boosted Sales During the Graduation Season 


Written expressly for The Jewelers’ Circular 











NOWING what to advertise is as im- 
portant as knowing how to adver- 
tise. Good merchandising is more than 
necessary in the retail jewelry business at 
this crisis when there is so much talk about 
economizing and retrenching. There may 
be reason to censure some department 
stores, but it will be well for any jeweler 
to visit one or more of the better class for 
merchandising suggestions. They must at 
least be credited with the ability to select 
salable merchandise. If they cannot get it 
from the manufacturer they suggest to him 
what he should make to satisfy the public 
demand. This is a thought perhaps which 
you may not have had before, that is, the 
idea. of suggesting to manufacturers some- 
thing that your discernment has told you 
would sell in your territory. Conditions 
create new demands and you must study 
conditions closely. 


Speaking of this very thing a short time 
ago, a prominent jewelry buyer said: “I 
am never influenced by quantity offers and 
not so much by price offers as I am by 
conditions. I always make a special study 
of the conditions in my territory and find 
out what is in demand in other lines out- 
side of the jewelry business, because very 
often this demand gives me certain selling 
suggestions which are applicable in my own 


business. I find it profitable to feature 
tight now military brushes, cuff links, 
fountain pens, safety razors, tie clasps, 


pocket knives, stationery, key rings, card 
cases, pocket combs, watch chains, rings, 
silverware and flatware, wrist watches and 
alarm clocks. Most of these gifts are best 
Suited for men and are purchased by girls 
to give to their soldier sweethearts. Alarm 
clocks with luminous dials are selling ex- 
tensively as they are well suited for the 
camper, no matter where he is located. 

_I have found the following good sellers 
Just now for the use of girls: Initial sta- 
tionery or stationery bearing the flag in 
Colors, add-a-pearl neck chains, bracelet 
watches, desk sets, desk clocks, hand bags, 
music rolls, magazine holders, enameled 
dorine cases, hair pins, hat pins, paper cut- 


ters, thimbles, vanity cases, perfume balls, 
powder pencils, veil pins, watch bracelets, 
address books, circle pins and pencils. 

x * x 


Jewelers could make much more capital 
out of the graduation season than they do. 
Business during this season just passed was 
greatly stimulated by an enterprising firm 
in Colorado Springs, Colo. (The Mahan 
Jewelry Co.). Special advertising was re- 
sorted to and the plan adopted worked so 
well that in several instances women to 
whom literature had been sent telephoned 
to the store, told the firm how much they 
intended to spend and left to the firm the 
selection of a watch or other article suit- 
able for the child’s graduation gift. 

The names of the graduates were ob- 
tained from the principal of the high school. 
The names of the fathers and mothers were 
then gotten from the directories and other 
sources of information. It is not hard to 
get these because most of the children who 
attend the school come from families well 
established in the city and their names are 
sure to be found in the directory. The 
firm believed very rightly that the same 
sort of an appeal would not do for all and 
it was decided that the best way to reach 
each prospect was to know something about 
the tastes and mental attitude of each one. 

The parents were consequently divided 
into four combinations—the mother of a 
daughter, the mother of a son, the father 
of a daughter and the father of ason. Four 
separate letters were written, appealing to 
each individual case. Here are examples of 
some of the letters which were sent out 
with very good results: 


Letter Considering Relationship 
of Mother and Daughter. 
VERY woman’s life has a 

number of happy events in it. 

Most young women expect their 

wedding day to be the biggest and 

brightest of all, but right soon 
there is going to be one of those 
very happy events which inter- 
ests you. And it’s so important 


that you’ll hear about it for a long 
time. 


E refer, of course, to the 
eighth of June. You'll be 
mighty proud of that diploma and 
mighty proud of the young lady, 
too. You can make this Gradua- 
tion Day live through the rest of 
her life by making it the occasion 
for an attractive gift in gold or 
silver. 


EWELRY in this occasion is 
particularly appropriate be- 
cause as the years go the sentiment 
value grows greater and greater 
and the pretty piece of gold or 
platinum jewelry endures through 
her whole lifetime as a perpetual 
reminder of your part in making 
ee particular day so happy for 
er 


LMOST any piece in our 
cases is a gift suggestion. 
A wrist watch is, perhaps, the 
most desired piece of all. The 
prices on these handy little de- 
pendable times pieces range from 
$16 to $125. Diamond rings are 
always a fitting gift at graduation 
time. Single stone rings cost from 
$15 up. Rings of all kinds are and 
always have been one of the most 
favored pieces of all jewelry. 


E shall be glad to assist you 
in every possible way to se- 
lect a gift for graduation, and be- 
cause we specialize in the most 
beautiful and most acceptable of 
all gift merchandise we are sure 
you will find the piece suited to 
your individual needs. May we 
show you? Looking will not in 
any way obligate you. 
Very cordially yours, 
MAHAN JEWELRY. Co. 
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Our Latest Creation 


Watch for Uncle Sam’s Boys 
Army — Aviation — Navy 
WRIST WATCHES 


Practical Cases in Attractive Shapes, Round and Square Cases Fitted with Heavy, Durable Straps 





3/0 size to fit 
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Ask Your Jobber 





These Gentlemen’s Wrist Watches Are Especially Adapted for 
ARMY, NAVY AND AVIATION CONVENIENCE 
25 Year Gold Filled, 20 Year Gold Filled and Sterling Silver 


ILLINOIS WATCH CASE CO. 


Factory at ELGIN, ILLINOIS 
15 Maiden Lane, New York, N. Y. 704 Market St., San Francisco, Cal. 904 Heyworth Bldg., Chicago, Ill. 














The Line of Individuality 


EXCLUSIVE WITH US 








Octagon Powder and Putf Cases 


Gold Filled and Sterling Silver 


Beautifully Engraved and Engine Turned Designs 
Transparent Enameled Tops in variegated color effects. 











i Ask Your Jobber 
FLGIN AMERICAN MFG. CO. ELGIN.G. 6. A, aoe a 











A complete line of Round Powder Cases—Cigarette Cases 
—Vanity Cases—Pocket Knives—Travelcases. 


A General Line of Novelties. 



































Elgin American Manufacturing Co. 


ELGIN, ILLINOIS 


15 Maiden Lane 904 Heyworth Bldg. 


CHICAGO 
NEW YORK ELGIN AMERICAN MFG. CO. ELGIN.U. S. Ay 
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Letter Considering the Relation- 
ship of Father and Daughter. 


VER notice how a girl dates 
things from important 
events? And that the bigger the 
event the longer she uses it for a 
dating point, kind o’ like Whistling 
Bill always used “the year of the 
big wind”? Before very long one 
of those big events is scheduled in 
which you have a big interest. It 
comes on the eighth of June. 


HEN the young lady gets her 

diploma from High School 

she will establish “My Graduation 

Day.” Far more important in her 

life than the Fourth of July was to 
you when you were a small boy. 


IRLS treasure sentiment gifts. 
They like to associate gifts 
with events. You can make this 
Graduation Day live always in her 
memory by giving her some re- 
minder, in gold or in silver, of a 
permanent nature which will last 
always. 


OT necessarily an expensive 

gift (for she will treasure 

its sentiment no matter what it 

actually cost), although you may 

easily find a suitable gift that 
would cost hundreds of dollars. 


F she hasn’t a wrist watch you'll 
make a big hit by giving her 
one of those handy little time- 
pieces. Diamond rings always 
make a very much appreciated gift 
at graduation time. 


HE will like to get something 
that she can keep for all the 
years to come. Jewelry is fittingly 
appropriate for the occasion of this 
one big day. Won’t you let us 

show vou? 

Very cordially yours, 
MAHAN JEWELRY Co. 


Letter Considering Relationship 
of Father and Son. 


June Eighth Is the Big Day 


> when the boy gets his 

diploma from high school. 
You’re going to be proud of him, 
the school is going to be proud of 
him, and he will be proud to have 
the evidence that he has worked 
hard ever since he was a small lad. 
The diploma is evidence that he is 
not a quitter. He’s going to be a 
finisher. 


[* is an important event in his 
life. And it’s a time when he 
will appreciate a reminder from 
you that he can keep all the time 
to call back to him the memory of 
this very great day in his life. 


ANY a man got his first real 
watch on this occasion, and 

we have made special efforts to 
get thin model, stylish, medium- 





priced time-pieces especially for 
graduation. Our master engraver 
will put the inscription inside, and 
a monogram outside to make that 
watch distinctly individual. 


R you might give him a signet 
ring, or a pair of military 
brushes, or a nice belt with a sil- 
ver buckle. Or a pair of green 
gold cuff links especially made for 
soft cuffs. 


oo will have no difficulty in 
our store of finding a gift 
suitable in every way to the oc- 
casion and to any price limit which 
you may choose to set. When 
may we show you? 
Very cordially yuurs, 
MAHAN JEWELRY Co. 


The Follow-up Letter. 
OUR days yet until graduation. 
Four days in which you still 
have time to select a gift for the 
graduate. 


cy course you will want some 

gift, and your problem will 
be more easily and more quickly 
solved if you'll let us help. You 
know we specialize in gift mer- 
chandise. 


HE enclosed few sketches of 
new monograms are right up 
to the minute in their style. Our 
engraver, who has had forty-four 
years of experience at that single 
line of work is a true artist. His 
engraving on any watch, or cuff 
links, or on a silver mirror or 
brush, or on a sterling silver belt 
buckle. puts on the finest finishing 
touches that can be put on to 
make the piece distinctly of an 
individual sort. 


E will guarantee to engrave 
and deliver before noon on 
Friday any pieces that are pur- 
chased before Thursday night. 
Even if you must defer until Fri- 
day noon we can almost assure 
you that the piece will be finished 
before the exercises that night. 


OU may depend on us to give 
you prompt and _ efficient 
service. 


Bvt there are only four days 
left. | 


HY delay past this after- 
noon? 
Very cordially yours, 
MAHAN JEWELRY Co. 
Enclosure. 


Gift Suggestions by the Firm. 
FOR THE BOY. 


Pocket Watches, $28 to $125. 
Wrist Watches— 
Sturdy military types as used by the U. S. 
Army and other outdoor men, with or 
without luminous dials at $10, $25, $50. 
Waldemar Chains— 
In gold at $8 to $30. 
In gold filled, $2 to $5. 
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Belts— 
Silver or gold buckles on a fine leather 
strap at $4.50, $5, $6, $22.50. 

Signet rings, scarf pins. 

Cuff links, military brushes. 

Gold and silver knives for Waldemar 
chains. 


FOR THE GIRL. 


Wrist Watches— 
In gold and gold filled Swiss or Ameri- 
can movements. On silk ribbons or on 
the expansion bracelet. Round, square, 
octagon, cushion-shaped, barrel-shaped, 
and other odd styles. Priced $16 to $125. 

Diamond Rings— 
Singlestone rings in gold or in platinum 
up to $300. Cluster rings, and fancy 
rings with pearls, sapphires, emeralds, 
etc., $150 to $500. 

Birthstone Rings— 
For every month there is a special stone. 
The present one for March is the blue 
Aquamarine, one of the most beautiful 
semi-precious stones. 

Brooches and Bar Pins— 
These .are always necessary for good 
dressing. 

Sterling Silver Toilet Sets— 
Comb, brush and mirror in plain patterns, 
$22.50, $50. 

Perfume balls, perfume bottles, bud vases, 
dorine boxes, vanity cases, silver frames. 

Additional pieces for her flatware pattern 
if she has a “Hope Chest.” 


There is real human interest in these let- 
ters, and their careful reading will prove 
profitable. In most instances the firm felt 
that it was not taking too much liberty in 
addressing prospects as “My Dear Mr.” or 
“My. Dear Mrs.” The first batch of letters 
was mailed May 23 and, on June 4, to each 
prospect who had not made a purchase, a 
follow-up was sent. 

Enclosed in this fellow-up letter was a 
sheet containing illustrations of new ideas 
in monograms. The same letter was used 
as a follow-up to both men and women. 
The number of graduates was exactly 188, 
and it cost the firm only $17.50 to talk to 
each graduate’s parents by mail on two oc- 
casions. The expense was minimized to a 
large extent by the fact that the concern 
owns its own duplicating machine. Each 
letter was sent out under a two-cent stamp. 

The returns from the little campaign 
proved exceedingly gratifying. If I were a 
retail jeweler I would paste this page of 
THE JEWELERS’ CIRCULAR in my scrap book 
and get busy on this plan next season. 





Which Letters Pay? 





SOME interesting conclusions were drawn 
from eight test mailings recently made 

by a concern that obtains most of its busi- 
ness by mail. In the first three mailings no 
letter was sent—only an inquiry card to be 
returned by the prospect if he was inter- 
ested. In the other five mailings, letters 
were used and the text of the letter was 
the same; but there were different enclos- 
ures and different salutations in the various 
letters. Some of the mailings were sent un- 
der one-cent postage, some under two-cent. 
All conditions were the same, and the 
concern, therefore, attributed the variations 
in the number of replies to the character of 
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the letters themselves. The following con- 
clusions were reached: 

1. The value of an attractive return card 
was shown by comparing the results of the 
first and second mailings. The old return 
card was very plain, while the new one 
contained an interesting design showing a 
group of several booklets, on the covers of 
which were pictures. The difference in the 
cost of these two cards was slight, consid- 
ering results. 

2. One-cent postage brought better re- 
sults than two-cent, in mailing cards, as 
shown by the first and third letters. 

3. The typewritten letter brought better 
results than the processed letter, according 
to returns number four and number five, 
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Little Lessons in Storekeeping. 





Written expressly for The Jewelers’ Circular by A. E. Edgar, 
Auther of “How to Advertise a Retail Store.” 





























SALES SLIPS AND SALES RECORDS. 
| a great many jewelry stores no other 
record of a cash sale is made than that 
recorded on the detail strip of the cash 
register. This record has only one use— 
that of checking with the cash in the cash 
drawer, and even then a total adder with- 
out a detail of the several items would be 
just as valuable. It is the total that is 
checked, not the details. 
If a customer comes in and complains to 
the jeweler that she paid $10 for an article 
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THE ABOVE INFORMATION WILL HELP YOU IN YOUR CIRCULARIZING. 


although the processed letter could not be 
distinguished from the typewritten except 
by careful scrutiny. 

4. Short salutations brought better re- 
sults than the long ones, as shown by the 
comparison of number five (long saluta- 
tion), with number six and number seven 
(both short). The short salutation attracts, 
probably, because it is different in appear- 
ance from the usual salutation and can be 
taken in at a glance. 

5. The salutation “Dear Friend” brought 
the best results of any; of course, it was 
used on the number seven letter, which went 
out under a ome-cent stamp. This fact 
might raise the percentage. 

6. By comparing number seven and num- 
ber six—both short salutations, but under 
different postage—it will be seen that one- 
cent brought better results than two-cent, in 
the mailing of letters—Lee Borough in 
System. 





You have heard people advise letting 
well enough alone. Don’t stop with well 
enough. Don’t stop with anything short 
of your nearest possible approach to per- 
fection. 

If you do not advertise, think of the 
hundreds or thousands of possible custom- 
ers who never hear of your store and who 
are never tempted to patronize it. 

If you haven’t changed any of your 
methods of doing business in the last 10 
years, that is more an evidence of your 
own pig-headedness than of the rightness 
of your methods.—Nattonal Druggist. 


a week ago to Clerk John, who, by the way, 
has left the jeweler’s employ and moved 
from town, and states that the article is not 
as good as she thought it was, or that she 
desires to exchange it, and the jeweler 
knows it is only a $5 article, what is he 
to do? He has to take the customer’s word 
for the amount paid for the article—know- 
ing she might be mistaken. He has to sus- 
pect the honesty of Clerk John—knowing 
he had always found him to be the acme of 
honor. He has to father a sale at double 
the price he had marked the article—know- 
ing he is making a dead loss of $5. All 
this because he has no record of the sale. 

Someone says: “That is a case that will 
not happen once in a great many years. 
Usually the clerk who sold the goods is 
there to tell what the article was sold for.” 
Granted. .But let us consider the question. 

The customer returns the article claiming 
she paid $10 for the $5 article. The clerk 
is consulted by the jeweler and is suspected 
of “stealing.” The customer has already 
been suspected of a mistake—or a deliberate 
attempt to defraud the merchant. The 
clerk is firm in his statement that only $5 
was charged for the article. The customer 
is as firm in her conviction that she paid 
$10 for it. 

The jeweler is at his wits’ end to know 
which is right. Reason tells him that the 
clerk is right. Caution tells him he cannot 
afford to offend the customer. He finds out 
the date of sale, hunts up the detail strip 
(some merchants do not preserve these), 
and finds to his consternation that there 


are several sales at $5, strengthening the 
clerk’s testimony. There were also several 
$10 sales making the former testimony 
valueless. 

This hypothetical case is given, not be- 
cause it is likely to happen, but because it 
can happen. It is given to emphasize the 
fact that the jeweler has no record of his 
sales whatever. 

very merchant should have a record of 
his sales in detail. 

It is not enough to get the money, al- 
though the following statement has been 
made over and over again by merchants: 
“As long as I get the money for the sales, 
I should worry.” Every merchant who has 
no record of his sales “should worry” until 
he installs a system that will give a record 
in detail. 

There are several kinds of sales made in 
most stores. Cash sales, charge sales, cash 
on delivery sales, memorandum sales, ap- 
proval sales, etc. 

In some stores a sales slip is made out 
for all charge sales and all classes of sales 
except cash sales. This in our opinion is 
not as good a system as the use of a charge 
book in which to make the entry of the 
charge transactions. The slips are used 
merely as an entry of the transaction, and 
because there are no slips made out for the 
cash sales the clerk is apt to forget to make 
the entry of a charge sale. If every sale 
calls for a sales slip—and the clerk is in 
the habit of making a slip for every sale— 
there is less likelihood of omission than if 
only a part of the sales are recorded on 
sales slips. Hence, the making out of cash 
sales slips helps to prevent loss in recording 
charge sales. 

The value of the use of sales slips is 
easily seen from the -above, but after all 
that is only a small part of their informa- 
tive value. 

If sales slips are used for recording all 
sales the business may easily be depart- 
mentized. It is as easy to record the num- 
ber of the department from which the sale 
was made as it is to record the name of the 
article itself. This permits of keeping de- 
partmental records, which will if studied 
carefully give the jeweler a true statement 
of the value of each department to his 
business. Without using sales slips, oF 
some other method of recording sales in 
details, and there is no other method yet 
devised that is one quarter as satisfactory 
as the sales slip, it is absolutely impossible 
to keep departmental records. 


In many stores the system of recording 
both the cost and selling price of each 
article sold is in vogue. This is no hard- 
ship in a jewelry store. To carry out the 
system there is only one requisite, and that 
is that the cost price be attached to every 
article. If a selling price tag is attached to 
an article it is as easy to give the cost 
figures, in code, of course. 

(To be continued.) 


















Ss = © 


t 


i ee ee ee ~~ FF? (7? (0? te beter (F CFP lS 


June 27, 1917. 








The World War and the Retail Jeweler 





Résumé of an Address Delivered by Fred Edgar, Eldora, Ia., Before the Recent Convention 
of the Iowa National Jewelers’ Association 
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HAT will be the effect of the war on 
W the retail jewelry business in lowa? 
First let us look at the darker side and get 
it over with so that we can finish with the 
bright side. . . 

First, and worst in my estimation, 1s 
the extremely high price of the necessi- 
ties of life, coupled with the fact that our 
line is largely a line of luxuries (to the 
consumer). Three years ago, we will 
say, the average wage earner was getting, 
say $14 per week, and buying his flour at 
$1.75 per sack, potatoes at /5c. per bushel 
and meat at 18c. Today, perhaps, this 
same man earns $16.50 per week and pays 
at least double prices for his food sup- 
plies. Suppose this man was in the habit 
of spending $25 a year with you three 
years ago, how much will he have for you 
this year? The vital question with him 
is how can he provide his family with 
the necessities of life at prevailing prices, 
let alone bracelet watches and cameo 
pins. 

Let us turn now to the brighter side 
of the question and see what hope we 
can find grounds for. To my mind, the 
most hopeful fact for us to remember is 
that we live in an agricultural state, and 
if any class of people are going to benefit 
by this terrible war calamity it surely is 
the farmer. He is assured of enormous 
prices for every bushel of grain and all 
the livestock he can raise for the next 
several years, and he is the least affected 
by the high cost of living because he pro- 
duces so much of his food and does not 
have to dress expensively. 

Another hopeful sign is that we are 
assured that business was never better 
in England and France than at the pres- 
ent time. This no doubt is due to the 
fact that their greatest trouble before the 
war was the constantly increasing num- 
ber of unemployed. 

As a third and last encouraging feature, 
there is more money in the country than 
ever before, and while much is being put 
into Liberty Bonds, Red Cross and so on, 
that might otherwise find its way into our 
tills, a vast amount of this money will be 
spent in the United States, and some of it 
will come our way sometime. 

How, then, can we make the best of 
the situation? Few, if any, of us have 
ever been through any such crisis before, 
so we have no past experience by which 
to guide us, and our most carefully laid 
plans and most thoughtful conclusions 
will be largely guesswork. It is a time 
when the best informed men of the land 
are slow to venture a forecast of even 
the near future, and when they do, their 
conclusions differ widely. 

I Sincerely hope that during this con- 
vention speakers that are far more capable 
than I will give us sound advice as to the 
right course to pursue, but perhaps a 
few suggestions that have come to me 


while I have been thinking over the sub- 
ject might be helpful. 

First, let us face the situation with a 
cheerful and patriotic spirit, always con- 
sidering our country’s welfare before our 
personal gain. If we make exepenses and 
a living during the war we should be con- 
tent. If we make money, we should give 
the greater portion of it for war sufferers. 
Let us prove that jewelers are as patriotic 
as the men of any other trade or profes- 
sion. Some of our members have gone to 
the front others will soon be going. If 
at the end of this most terrible of wars 
any one of us cannot look back and say 
he made some sacrifice of time, money, 
comfort and pleasure let him blush with 
shame. He is unworthy to be a citizen of 
this great country or a member of the 
national association. 

Patriotism from now on will not con- 
sist of wearing a five-cent flag button and 
rising when the band plays “The Star 
Spangled Banner.” In my estimation its 
beginning is wearing a celluloid button 
which shows that we paid, at least, $1.00 
to the Red Cross work. It continues in 
greater and greater self-sacrifice and ends, 
if necessary, in the giving of what Lincoln 
termed “the last full measure of devo- 
tion” —life itself. 


But we are told that one of the essen- 
tials in winning this war is to keep busi- 
ness normal, and one of the national 
slogans is, “Keep business moving.” This 
would indicate that one of the ways to 
show our patriotism is to buy and sell all 
the goods we can and thus keep the fac- 
tories in our lines going and the men em- 
ployed. How shall we do it? 

First, we should keep posted on current 
wholesale prices and = frequently go 
through our stocks and see that our retail 
prices are up with them. No matter 
what you paid for an article, mark it up 
to the price you would put on it if you 
had bought it yesterday. Remember 
goods will go down some day and you 
will have to mark down the goods that 
perhaps you bought this year at top- 
notch prices. Are you not entitled to 
enough excess profit on the rising mar- 
ket to offset your losses when the decline 
comes? 


If repair prices have been too low in 
your community now is the time to re- 
adjust them. 

As we have already mentioned, outside 
of manufacturing centers, the farmer is 
the only one who will really profit by 
the war. To him, therefore, we must 
look for the bulk of our business, and I 
would suggest that the greater part of 
our advertising and business building 
effort be concentrated on the rural popu- 
lation. 

Now is the time to move dead stock 
without reducing the price. It will be a 
bargain at the old price without marking 
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them down. I had some $1.00 spoons of 
an unsalable pattern. During the com- 
mencement [I pushed them successfully, 
telling the buyers it was a pattern that I 
bought heavily before the raise in price 
and had left it marked at the old price, 
while other patterns of the same weight 
were now $1.25. Considering the uncer- 
tainty of the times, I think that we should 
buy very carefully to do a safe business, 
avoiding large debts as much as possible. 

The demand for patriotic jewelry ought 
to bring us some extra profits, and I be- 
lieve these are safe goods to buy, for 
there will be no sudden end to the de- 
mand, like many of the fads. This ought 
to be a time of such co-operation as we 
have never yet seen, and, as I have al- 
ready mentioned, the association has done 
more for us each year. All the associa- 
tions in the country should double their 
memberships easily if the attention of 
the outside jewelers is called to the 
actual facts. 

It is no longer mere theory, but a proven 
fact that the association is not an expense, 
but a good investment and a money- 
saver. 





{ 
An English Massacre 





GOME shining examples, picked up here 
and there, on how not to do it: 

Notice on door of residence: “Please 
knock the bell out of order.” 

Sign in a Chicago drug store: “Save 
your coupons and get an art plague free.” 

Manitoba Free Press, quoting Ralph Con- 
nor: “I who have never set foot outside 
my native shoes.” 

From a New York paper: “Emily was a 
queer girl, and so, for that matter, was her 
father.” 

A Western bank announces: “We make 
the interest of our depositors our interest.” 

Newspaper on deceased financier: “He is 
reputed to have made six million dollars in 
as many years.” 

Card of cleaning company: “Don’t take 
the life out of your rugs by beating them. 
Let us do it in a more sanitary way.” 

Placard at a moving picture show: 
“Young children must have parents.” 

In a barber shop window: “During al- 
terations patrons will be shaved in the 
back.”—Associated Advertising. 





The Awakening of Business 


BPwINn R. HURLEY, who recently re- 

tired as chairman of the Federal Trade 
Commission, says regarding trade journals 
in his book, The Awakening of Business: 
“American business men do not realize the 
value which trade journals and technical 
magazines may be to them in increasing the 
efficiency of their factories and giving them 
a broad, comprehensive view of their busi- 
ness. Our trade journals and _ technical 
papers are the best in the world, and they 
should be encouraged and supported by our 
business men. Copies should be placed 
where employes can see them, and they 
should be urged to read and study them, 
These papers are preaching the gospel of 
sound business on practical lines and are 
helpful not only to business but to the 
country as a whole.” 
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Newspaper Advertising for the Retail Jeweler 





(Résumé of a Talk by Norman R. Williams before the Convention of the 
Iowa Retail Jewelers’ Association, at Des Moines, June 21, 1917) 








TODAY I want to talk chiefly about two 

prime essentials of advertising. Copy 
and display. That is, what the advertisement 
says, and how it looks. To help get the 
points before you, I have brought along a 
stereopticon, but before I begin with the 
pictures I have something to say in a more 
general way about publicity. 

There is a wide-spread misunderstanding 
of the way advertising works. It is gen- 
erally credited with speed it does not pos- 
sess. The inexperienced expect it to pro- 
duce in a short time. And the inexperi- 
enced includes many who have paid quan- 
tities of advertising bills. One wouldn't get 
far in figuring if he learned multiplication 
only to the four tables, or to do only sim- 
ple addition, subtraction and division. And 
because one has spent money for publicity 
for several years, it does not follow that 
he is an experienced advertiser. 

The nation has just had a lesson in ad- 
vertising. It was desired to sell the peo- 
ple $2,000,000,000 worth of Liberty bonds 
by June 15. There were only about three 
months to do it in. The first thing thought 
of for the sale was advertising the bonds. 
The inexperienced said, “We will tell the 
people about these bonds in the public 
prints and they will rush in and oversub- 
scribe the issue heavily before the bonds 
are issued.” 

The government called to its service the 
publishers and advertising men—the experi- 
enced persons. These men and women 
said: “Publicity can sell the bonds—but not 
in three months without extraordinary per- 
sonal effort to back it up. Nor will super- 
human personal efforts without very great 
publicity sell the issue by June 15.” 

The result was the greatest combined 
campaign of publicity and personal work 
the country has ever known. Either effort 
alone would have failed. Do you think for 
a minute that this magnificent personal sell- 
ing campaign, carried on in every commun- 
ity in the country, would have sold the 
bonds had it not been supported by the 
stupendous publicity artillery fire? It was 
like capital and labor—each needed the 
other. 

There never comes a time when any store 
can rest on its reputation and stop adver- 
tising without losing money. The most 
widely and favorably known stores are the 
heaviest advertisers. The men who con- 
duct them know they can no more stop 
advertising than they can stop buying 
goods. To advertise or not to advertise? 
You can take your choice, gentlemen. If 
you choose not to advertise, you decide to 
lose much you could have; to be content 
with the development of your business to 
only a small fraction of its possibilities; to 
struggle harder for less return; to have a 
business which any energetic competitor, 
old or new, can raid and destroy, tearing 
down your trade in much less time than 
it took you to build it up, keeping you 
struggling with your back to the wall. Be- 





cause this has not been done to you, don’t 
think it can’t be done. Some competitor 
may wake up to publicity possibilities any 
day. Some energetic new man may decide 
to open up in your town at any time. Peo- 
ple do not buy goods because you sell 
them. They buy because they want them. 
And the man who makes the most people 
want the most things does the best business. 


If you decide to advertise, make up your 
mind you must stick. That you’ve got to 
keep eternally at it. That you can't be a 
mere payer for printer’s ink, but that you 
must be a student of publicity. There is 
much to learn about advertising. Make up 
your mind that your advertising must be 
given careful, consistent attention, that it 
can not be left to “odd times,” that it can 
no more be neglected without loss than can 
buying, bookkeeping, finance, or any other 
essential of business. 

To sell goods you must get people into 
your store. To get them into your store, 
you must interest them in your goods. To 
interest them in the goods, you must tell 
about them. To tell about the goods you 
can write letters, circulars, booklets, signs. 
But of all the means open to you, the news- 
paper is best. It enables you to reach all 
the people most often and most cheaply, 
and in the way most agreeable to them. 

The leadership of the newspaper as the 
best advertising means for the retailer is 
established. It is not something to specu- 
late about. It is definitely known. John 
Wanamaker, the leading merchant of New 
York and Philadelphia, says: “Our experi- 
ence has convinced us that newspaper ad- 
vertising is the only advertising of direct 
and instant benefit to both merchants and 
customers and our appropriation is placed 
accordingly.” 

Marshall Field & Co., of Chicago, say 
that newspapers get the news of their mer- 
chandise offerings to the greatest number 
of people in the quickest possible time. 

Frank A. Black, advertising manager of 
Wm. Filene Sons Co., of Boston, says, 
“We consider newspaper advertising most 
efficient because it is most economical.” 


Mrs. Neuberger, owner and active opera- 
tor of the Boston Store in Chicago, says: 
“Our business this year will exceed $18,- 
000,000 and the great factor of our success 
has been newspaper advertising.” 

Armour & Co. of Chicago, after a test 
in many cities of billboards and news- 
papers, cut out billboards and increased 
newspaper advertising. 

Leo C. Teller, a well-known Brooklyn, 
N. Y., theater owner, says: “Brooklyn 
theaters and movie houses have dropped 
the billboards and henceforth will use only 
the newspapers.” 

I could cite innumerable statements like 
these of national and local advertisers, but 
Ill leave that to the local solicitor. The 
proof is overwhelming. 

Given the means of telling the people 
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about your goods and store, how are you 
going to interest them? 

Will the catalogue description and the 
price do the work? 

Granted that the person who reads the 
advertisement is that minute in the mar- 
ket, ready to buy, will a hard, cold, state- 
ment of technical facts, be the best appeal 
to him or her? Will a different treatment 
be better for that person and arouse desire 
in others? 

Most assuredly it will. 

Advertising is creative work. And all 
creative work requires imagination. In 
your advertising you are endeavoring to 
make impressions on minds—to start brains 
to drawing mental pictures—pictures that 
are alluring and compelling. 

You must reach more than the intellect, 
You must clothe logic with fancy. There 
must be more than the technical facts, 
There must be more than plain reasoning, 
“Reasons why” are important, of course, 
but they must be handled with finesse. You 
don’t want to start a dispute, or to argue 
in your advertisements. 

It is not the impression made by start- 
ling—by shock—you are seeking. It is the 
agreeable, pleasant, wholesome impression 


which puts one in sympathy with you—the 


impression created by mutual attention, in- 
terest or desire. Such impressions are last- 
ing. 

To provide such an atmosphere for your 
publicity requires painstaking care with 
thoughts, words and typographical appear- 
ance. 

It requires enthusiasm. Warm _ your 
words. Be cordial, plain, simple—under- 
stood by the cultured and by those of little 
learning. Stir the imagination by welcome 
thoughts. “We are all children grown up” 
—and children take joy in imagining. 

The jeweler is more fortunate than other 
merchants in that the very words used to 
describe jewelry—gold, silver, pearls, rubies, 
and the long list of gems—tend to arouse 
the imagination. But though that be true, 
the frozen, catalogue description is not 
enough. If you have an offering of 
brooches, which will be most advantageous 
to you? To say: 

BROOCHES 
A large stock of new styles in 
gold and silver brooches—plain, 
engraved, filigree. Many set 
with pearls, diamonds and 
other jewels. Values are ex- 
ceptional. 


That, or this? 


EXQUISITE BROOCHES 
The charm of the brooch ts 
irresistible. It becomes every 
woman, adding to her personal 
attractiveness, and the beauty 
of her costume. Among the 
new Brooches at Jones’ are 
styles suitable for simple and 

elaborate dresses. 
Sterling Silver, 5oc. to $5.00. 
14 Karat Gold, $1.50 to $25.00. 
Won’t the last tend to bring more women 
into Jones’? Won’t it make a more pleas- 
ing impression of Jones’ brooches and 
Jones’ store? Won’t it give brooches 4 
new importance? Start women to imagin- 
ing a brooch will make them prettier? 
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Won’t the impression created by the ad- 
vertisement last longer? 

There are so many objectives to be ac- 
complished by advertising that it is impos- 
sible to deal with them specifically in any 
talk. Different situations require different 
handling. To do the advertising right re- 
quires experience and hard work. New 
problems are constantly coming up. Like 
everything else worth while, the more 
thought and care one gives to his adver- 
tising, the more valuable it becomes to him. 

In the 10 years I have been specializing 
on jewelry store advertising, I have ob- 
served great general improvement in jew- 
elry advertising throughout the country. 
But the jewelers are not yet awake to its 
possibilities. While there are individuals 
here and there who will measure up well 
with merchants in other lines both as to 
persistency and quality, they are few and 
far between—woefully so—and the trade 
as a whole is far behind in publicity, quan- 
tity and quality. 

Now I want to talk about the display side 
of advertising—that is the appearance of 
the advertisement in print. This has to do 
with the shape and size of the advertise- 
ment, kind of type, borders, cuts, and the 
arrangement of the whole. The advertising 
man divides an advertisement into three 
general parts. The headlines, sub-heads 
and black or large type parts, he calls “Dis- 
play,” giving the word a little different 
meaning than as I used it above. An- 
other part is the “body matter.” The third 
part is cuts. He may divide cuts into 
““llustrations” and “border cuts.” 

[To make his point about display clear, 
Mr. Williams used the lantern and threw 
some advertisements on the screen. These 
helped to bring out some interesting points 
about copy. ] 





State Licenses for Advertising Men? 





How soon will the advertising man be 

licensed to practice his profession, just 
as physicians are today? Lewellyn E. Pratt, 
chairman of the National Educational 
Committee of the Associated Advertising 
Clubs, speaking before the Philadelphia 
convention, did not believe the time far 
away. He said: 

“There is nothing that helps a man to do 
good work like his desire for the respect 
and esteem of his neighbors. Thus we have 
seen in the organized professions, like med- 
icine and the law, that the spur urging a 
physician to pursue without deviation what 
is known as professional conduct and that 
makes him strive to attain greater skill in 
his practice is very largely a desire to stand 
well among the members of his medical 
society. In like manner, the desire to stand 
well at the bar before which he practices 
law arouses in the lawyer a finer concep- 
tion of his duty. 

“This wholesome influence in the so- 
called learned professions has come almost 
wholly from the fact that practitioners are 
,all registered, and are subject to the direct 
influence of their fellows. In short, close 
Organization has made all this possible. 

- MAC MARTIN A PROPHET. 
When our National Educational Com- 
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mittee was organized six years ago at 
Omaha, at the suggestion of Martin and 
Carver, it was prophesied by Mac Martin 
that we would all see the day when the 
universities would conduct colleges of ad- 
vertising and when State boards of adver- 
tising would give regular examinations and 
issue certificates of registration like those 
issued to doctors, lawyers, dentists and ac- 
countants, and that advertising men re- 
ceiving certificates would be thereafter 
known as ‘Registered Advertisers.’ 

“We have lived to see the first part of the 
prophecy on its way to fulfillment, for every 
year marks the establishment of more de- 
partments of advertising in our great col- 
leges and universities and the publication 
of text-books which are coming to be more 
generally accepted as a sound basis for 
the teaching of the subject. 

“Privileged, as I have been for the past 
two years, to see the growing number of 
earnest teachers of advertising and the way 
instruction in advertising is rapidly being 
standardized, I, for one, am prepared to see 
the fulfillment, very soon, of the second 
step in the prophecy.” 
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Pertaining to jewelry and kindred lines and 
culled from retail jewelers’ newspaper adver- 
tisements in various territories. 











QGATURDAY closing. Beginning this week 

Saturday, July 3, our store will close 
every Saturday during July and August at 
1 p. M. We ask your support and co-opera- 
tion in this humanitarian movement, by ar- 
ranging to shop at other times than Sat- 
urday afternoon and evening during these 
two hot Summer months. O’Donnell & 
Boucher, Utica, N. Y. 

x * * 

A hint—take it! This is the jeweler’s 
slack season. Therefore if you have any 
watch or jewelry repairing you wish done 
quickly and thoroughly, now is the time to 
put our experts “on the job.” You'll find 
our prices very reasonable. Why not let 
us quote you a price to-day? Jno. D. 
Greene & Co., Utica, N. Y. 

* * Ox 

Punishment will surely follow the neg- 
lecting of your eyesight when it needs 
glasses, or in the wearing of ready-made 
“hand you down” glasses that are like a 
ready-made suit of clothing to fit the many. 
The defects of one person’s eyesight are 
entirely different from another’s, and a 
proper examination and glasses made to fit 
your sight exclusively is the only way to 
remedy its defects, which will be done at 
S. Radin’s, Scranton, Pa. 

x *« * 

About one-third of the civilized world 

wears eyeglasses. And a considerably larger 
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proportion would wear them if they knew 
how much comfort and gain would be de- 


rived through their use. Up-to-date 
scientific methods, minute attention to de- 
tails, the best materials and skilled work- 
men form a part of our system and are 
your best guarantee that the style, fit, com- 
fort and scientific accuracy are found in our 
glasses. E. J. Brown, jeweler and op- 
tician, 214 Asylum St. By the big clock. 
Hartford’s eyeglass store, Hartford, Conn. 
*x* * * 


Silver tea and coffee pots, spoonholders, 
salvers and trays—in fact, everything in 
silverware—can be found here in a gen- 
erous variety. When looking for some- 
thing out of the ordinary for your home 
or as a gift, try our assortment. Louis H. 
Jerger, Thomasville, Ga. 

* * * 

A special branch of our business. While 
primarily a jewelry store where the finest 
in silverware, jewelry and clocks may be 
purchased, Fuhrman’s has a repair Jdepart- 
ment well worth talking about. 

Not only are all the minor and major 
afflictions of watches, clocks and jewelry 
treated and cured, but a great deal of 
real artistic work is done. 

New designs are originated for anti- 
quated pieces, rare old stones are reset in 
modern designs, and when our customers 
have their own ideas about the work, these 
are carried out in the minutest detail. 

We'll be glad to talk with you about the 
remodeling of any old-fashioned jewelry 
you may have. Fuhrman, Albany, N. Y. 

* * © 

We are making special prices on all rings 
in our store on Mondays. This means a 
special price reduction once a week on all 
rings in our immense stock. Next Monday 
you will find a real bargain awaiting you. 
Call and look them over. Weaver-Williams 
Jewelry Co., Fort Smith, Ark. 

, *x* * x 

Reliable watch repairing. The reliability 
of our watch repairing is a by-word among 
those who have given us a trial, and our 
standard is the high standard by which all 
such work is measured in comparison. The 
best work; moderate prices; promptness. 
The Ernsting Co., San Diego, Cal. 

x * * 

Our Watch Hospital. Our watch hospital 
has a corps of experienced attendants— 
surgeons in their respective lines who can 
restore watches and clocks to their normal 
condition. Consultation free—restoration 
small fee. We want to fix the watch, if it 
can be fixed, or sell you a new one that 
won't be extravagant in price. We have 
watches and clocks, and good ones, at all 
prices, guaranteed by the name “Stetson & 
Crouse,” Syracuse, N. Y. 

How does your watch compare with the 
rest of your outfit? Is it the kind of a 
watch that one would expect a man of your 
standing to carry? Would you be interested 
in a line of watches which combine beauty 
and accuracy? Evans & Sons, Inc., carry a 
splendid line of foreign and domestic 
watches. In choosing our stock, we select 
from the various makers what we consider 
most nearly will meet our customers’ needs. 
Why not let us show you this line? It will 
please us anyway, whether you buy or not. 
—FEvans & Sons, Utica, N. Y. 
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Testing of Oils Used in Horology 











Translated expressly for the Jewelers’ Circular from the French of M. C. Sivan, in ‘Journal 
Suisse d’Horlogerie.”’ | 














MAY watch-makers test oils simply by 
leaving them for a certain time in 
contact with brass. A very simple method 
consists in using a certain number of brass 
pins, which are forced through the lid of 
a card-board box so far that a drop of oil 
at the end of a pin will not touch the bot- 
tom. Having numbered the pins, dip each 
in one of the bottles of oil to be tested, 
then place it in the box. After more or less 
time remove the pins carefully and examine 
the drops hanging from them; their more 
or less green color can only indicate a fault, 
that of attacking brass more or less quickly. 
It will be observed, by this operation, that 
it is most frequently the vegetable and ani- 
mal oils that are most oxidized; the min- 
eral oils have disappeared, as a result of 
evaporation or remain as glutinous drops, 
while fish oil will have become glutinous 
but remains white. 


At a session of the horological section at 
Geneva some time ago, M. Thury discribed 
a process which he had devised for deter- 
mining the consistency of oils, a process not 
lacking in originality and which is epito- 
mized as follows: 

“For his experiments, Mr. Thury made 
use of an apparatus consisting of a standard 
from which is suspended, by means of a 
copper wire, a weight to which is fitted a 
needle traversing a dial, graduated hori- 
zontally. This weight, to which is im- 
parted a rotary motion on itself, is equipped 
at its lower part with a cylindrical bolt or 
stem which can be made to dip into any 
viscous substance, such as oil or honey. 
It was found by the experiments that the 
duration of an oscillation remained ex- 
actly the same, whether the stem be free in 
air or immersed in one of the viscous sub- 
stances of which we have just spoken; only 
that in the latter case the magnitude of 
the arc is greatly reduced. Mr. Thury, 
however, could not at the time, exactly 
record the influence that the viscosity of 
the oil might have on isochronism, but 
what he could say was that in any event, 
it was of very little importance.” 

Almost at the same time, I myself pro- 
duced a series of essays, of which the 
Journal Suisse d’Horlogerie, then made 





record. If I may be allowed I will extract 


the following from the article published at 


C, rubbing very accurately in a 
casing of the same shape F. Tc 
this cone C a rapid rotary motion 
is imparted by a pully P, which is 
connected with a shafting. The 
movement is controlled by means 
of a lever L which ceases to draw 
the cone exactly at the moment 
when it begins to stick. The cone 
is connected with an endless screw 
V, which operates a counting 
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APPARATUS FOR TESTING OILS USED IN HOROLOGY. 


the time (XII. 292), especially that which 
concerns the machine used, of which the 
accompanying is a reproduction: 

This machine consists of a cone 


mechanism, capable of counting up 
to a million revolutions. A lever 
carrying a movable weight B ex- 
ercises a pre-determined pressure. 
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occurred, are intact. 


ings, filings, etc., as usual. 


Also Take This Means 
Our Thanks 


will, thoughtfulness and courtesy. 


CONLEY & STRAIGHT 


236 Eddy Street 








We Suftered A Fire In Our Pitant— 


But its vital parts, which were located in another separate 
building from that in which the greater part of the damage 


We are still refining and smelting gold, silver, plati- 
num and other metals, and we solicit your sweeps, polish- 


To Extend 


to all of the refiners who have offered us the use of their machinery | 
and services, and to assure them that we deeply appreciate their good 


Providence, R. I. 
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The drop of oil to be tested should 
be weighed with great care, and 
it is a curious thing that one drop, 
weighing one tenth of a milli- 
gramme, suffices to allow of 200,- 
000 revolutions, on an average. It 
seems extraordinary that a drop 
of oil of one-tenth milligramme 
can be weighed. M. Silvan over- 
comes this difficulty in a very in- 
genious manner, as follows. He 
has constructed a very sensitive 
scales and taking a drop of oil at 
the end of a drill, he places the 
latter into a piece of elder pith, 
previously weighed, on the pan of 
the scales. He repeats this opera- 
tion until the weight has increased 
one milligramme and he finds that 
he has inserted the drill ten times, 
that is to say, placed 10 drops of 
oil in the piece of pith; the 
weight of one drop is thus, of 
course, one-tenth of a _  milli- 
gramme. By this experiment, re- 
peated many time, M. Silvan has 
determined that a drop of oil 
taken on the end of a drill of a 
certain size always displays the 
same weight. 


Thanks to a number of tests that this 
machine enabled one to make. I made 
many astonishing discoveries. For instance, 
that fresh oil from nuts, that no one is ad- 
vised to use, especially in horology, gives 
a rapid rotation and under a pressure suf- 
ficient to cause heating, gives a much su- 
perior lubrication to any that I obtained 
with other oils. Must it be concluded that 
this product, carefully treated and refined, 
furnishes an excellent oil for horology? 
This is a problem that I prefer to suggest 
rather than to solve, because a small bottle 
sold as extra-superior would suffice to 
bring down on one some well-merited, un- 
favorable comments. I much prefer to 
point out a process which appears to me to 
combine the best conditions for testing oils. 

Prepare four brass discs 30 to 35 milli- 
meters in diameter, one of the faces having 
preferably been finished, then smoothed on 
a blue stone, and finally washed with soap. 
Make, at the extreme edge a series of cir- 
cular hollows, similar to those seen on the 
plates of Paris clocks. We will suppose 
it is desired to test four kinds of oil, olive, 
neatsfoot, mineral and fish. For each of 
these we use two hollows, one of which 
Should be polished as well as possible, only 
with the aid of a very sharp milling cutter, 
the other on the contrary, deeply scored 
so as to furnish the largest possible sur- 
face and under other conditions preserving 
the same diameter. The four discs and 
the eight hollows are numbered and a 
small bottom, riveted to the center of each 
disc, makes it easy to handle them. 

With a steel rod flattened at the end like 
a drill there is placed in each pair of hol- 
lows a drop of each of the oils, as equal in 
volume as possible. The four discs are 
then placed on a sheet of glass, the two 
first being each covered with a glass gob- 
let, the third with a goblet painted black 
inside, the fourth with an opaque china 
cup. 

The first goblet is slightly raised by 
means of three pieces of matchstick to 
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allow the air to circulate. Around No. 2 
a little yellow wax is run so as to obtain 
an hermetic seal. The glass plate is then 
placed in a glass case to exclude dust, and 
the results of the test carefully watched. 
At the end of eight days the appearance of 
verdigris will be noted in disc No. 1 in the 
vegetable and animal oils, especially in the 
scored hollows. It may be noted, too, that 
this oil is of a lighter color than any other. 
In disc No. 2 it may be seen that the same 
oils, not having been exposed to the action 
of light, are of a paler green. If the black- 
ened goblet is raised, the same oils will be 
found barely colored, and finally those un- 
der No. 4 will still be intact. After hav- 
ing repeated these tests every 15 days, 
then every month, keeping account of the 
number of sunny days, we shall reach the 
conclusion that oils kept in complete dark- 
ness certainly keep better then the others. 

We then proceed with other similar tests, 
but with the addition of another factor, 
heat, at a temperature representing as 
nearly as possible, that to which the watch 
is exposed in the vest pocket. Those who 
have a hot air bath are particularly 
favorably situated to obtain accurate and 
quick results. Personally, I ~an state that 
olive oil turns green quickly, while mineral 
oil does not turn green, or very little, but 
expands or evaporates, leaving, after dry- 
ing, a characteristic glaze. Fish oil re- 
sembles the mineral oil, it lasts a long time 
and does not change its color; but it evap- 
orates more rapidly than olive oil or 
meats-foot oil. After having thus taken 
account of the duration of the stability and 
the fluidity of the oil, we proceed with 
tests as to anti-friction and can determine, 
with more or less accuracy, as to their rela- 
tive value, but this hardly before three or 
four years of trial. It is, however, certain 
that an oil that assumes, after a few days, 
a dark green color, should be rejected; on 
the other hand an oil that remains a pale 
green, is possibly superior to another which, 
while it does not turn green at all, dries 
out very quickly. 

Recapitulating, I know of no process by 
means of which an oil can be quickly tested, 
and I repeat that an opinion can only be 
formed after long work. But I can state, 
as has already been advanced in the course 
of this brief treatise, that it is not neces- 
sary to demand for a watch an oil that only 
congeals at a low temperature, as for in- 
stance 4 or 5 degrees C, because it is not 
likely that it will have to stand this, and 
the greater the resistance to freezing de- 
manded, the more the product is deprived 
of its lubricating value. 








Word has been received at Le Roy, 
N. Y., of the death of Charles Henry 
Annin, a native and former resident of that 
city, which occurred recently at his home 
in La Grange, IIl., after two or three days’ 
illness of pneumonia. Mr. Annin was a 
son of the late James Annin of Le Roy, 
and was born in that village 65 years ago. 
He learned the jewelers’ trade in his 
father’s store and became an expert de- 
signer. He left Le Roy about 1880, and 
went to Grand Rapids, and later to Chi- 
cago, where he worked in jewelry stores. 
Later he engaged in the jewelry business 
for himself. 
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Celluloid Cement 


1. Make a mixture of 3 parts of alcohol 
and 4 parts of ether, which will keep in a 
well-corked bottle. When celluloid articles 
are to be mended, paint the broken surfaces 
over with the mixture until the surfaces 
soften; then press the pieces together and 
bind securely, allowing the article to dry 
for at least 24 hours. 

2. Dissolve 1 part of camphor in 4 parts 
of alcohol, and in the solution thus made 
dissolve 5 parts of shellac. The cement is 
applied warm, and the parts united must 
not be disturbed until the cement is hard. 

3. Moisten the edges of the broken parts 
of celluloid with glacial acetic acid and 
press closely together. The fractured sur- 
faces, if quite clean, will unite. 

4. The following formula for “celluloid 
varnish” may also be used for making a 
cement: 





Celluloid parings ....... 1 ounce s 

| ENE eee eee 10 ounces 

Amyl acetate .......... 10 ounces 
Dissolve. More or less of each solvent 


may be used, according to the purpose for 
which the varnish is to be employed— 
National Druggist. 





Deposition of Bronze 





Samuel Field, in his “Principles of Elec- 
trodepolition,’” recommends the following 
method of depositing bronze electrolytic- 
ally. 


Copper Solution: 

1. One oz. copper sulphate dissolved 
and made up to 20 fl. oz. 

2. Two oz. ammonium oxalate and % 
oz. Oxalic acid dissolved and made up to 
20 fl. oz. 

Solution (2) is then slowly added to (1) 
shaking after each addition. A light green 
precipitate first forms, but dissolves on 
further additions of (2). 


Tin Solution: 

1. One oz. tin protochloride (SuCl,) 
dissolved and made up to 20 fl. oz. 

2. Two oz. ammonium oxalate and % oz. 
oxalic acid dissolved and made up to 
20 fi. oz. 

Again, add solution (2) to (1) shaking 
after each addition, until the whole has 
been added. 

The tin and copper solutions are mixed 
in the proportion of 2 Cu : 1 Sn, some of 
each solution being kept in reserve for 
addition if occasion arises. The solution 
may be worked cold or warm, says the 
authority. 





Silver-White Alloy 


A WHITE alloy which closely resembles 

sterling silver is composed of 50 per 
cent. copper, 25 per cent. silver and 25 per 
cent. nickel. If it is intended for rolling, 
the addition of about 0.1 per cent. manga- 
nese as a deoxidizer is necessary, this being 
added as 30 per cent. manganese-copper. 
The metals should be put into a crucible to- 
gether and melted under borax. The alloy 
resulting can be rolled into sheet like ster- 
ling silver, and is fairly resistive to corro- 
sion.—Brass World. 
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ILLUMINATE 


DIALS 


APPLICATION OF THE “PERMANENT” 
RADIUM LUMINOUS COMPOUND 


“LUMA” 


Made to Dials and Indicating Instruments of 
Every Description 












Specify “LUMA DIALS” or Let Us Quote on Your 
Requirements—Large or Small. 







RADIOM DIAL COMPANY 
FORBES AND MEYRAN AVENUES, 
PITTSBURGH, PA. 
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HINTS FROM HERPERS 


18 CRAWFORD ST. 






























THE ABOVE DESIGN PRODUCED WITH 
OUR MATERIAL. 


AN INQUIRY BRINGS FULL INFORMATION. 
HERPERS BROS. 
SETTING MAKERS 


EST. 1865 
NEWARK, N. J. 


















Long Cramp Fancy Settings 


Series 41 














Blancard § Co, In. 


Gold Settings, Galleries and Findings 


96-98-100 Maiden Lane 
New York City. 












ACCURACY 


GEORGE M. BARER 


GOLD, SILVER AND PLATINUM REFINERS 
91 Page St., Providence, R. I. Ss 











iN Our Modern Methods S 
A 


Produce Greatest av 
2) 


Ve Results 






rT 30 YEARS 
Experience 
oo oy 




















“LL. &S. GOLD ALLOYS” 


Yellow. red, green and white 


Alloys 


Platinum, Gold and Silver Solders 

















L. LEBER & SON, 149 N.J.R.R. Ave., Newark, N. J. 
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[In Which is Contained a List of the Latest 


Patents Granted by the United States 
and Great Britain. The United States 
Patents That Have Expired and the 


Registered Trade- Marks. ] 





UNITED STATES PATENTS. 


issue of June 19, 1917. 


RELEASING-PENHOLDER. OtraF 
Filed Nov. 16, 








1,230,312. 
MatTuHison, Crookston, Minn. 
1915. Serial 61,798. 

In a releasing penholder, a handle, a rotatable 
sleeve immovable longitudinally with respect to 








said handle, a nib-holding non-rotatable sleeve mov- 
able longitudinally with respect to said sleeve, and 
a means affixed to said handle preventing longi- 
tudinal movemert of said first mentioned sleeve 
and preventing rotation of the second mentioned 
sleeve, substantially as described 


1,230,519. COMBINED BACK COLLAR-BUTTON 
AND NECKTIE-HOLDER. Jacosp’ Davip 
RoMeErR, Mount Vernon, N. Y. Filed Aug. 19, 
1916. Serial 115,813. 

In a device of the character described, the com- 
bination of a body, hooks carried by the body at 
each end thereof, and a tongue carried by the body 








in spaced relation thereto, said tongue being pro- 
vided with a socket adapted to receive the head 
of a collar button and with integral prongs adapted 
to engage a shirt band flap to prevent movement 
of the body. 


1,230,589. PENCIL AND PEN HOLDER. Joserx 
J. Macnorius, Kenosha, Wis. Filed May 5, 
1916. Serial 95,636. 

A device of the class described comprising a 
tubular body, rubber plugs mounted in said body 
adjacent both ends thereof, one of said plugs hav- 
ing openings through which articles are adapted 
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to be forced, said openings being sufficiently re- 
Stricted in diameter to frictionally hold the article 
against movement relatively to the plug, and the 
other plug having slits threin adapted to receive 
pen points and reacting on the points to clamp 


the same, and a removable cap on either end of 
the body. 


1,230,732. STOPPING ATTACHMENT FOR 
WATCHES. Epwarp Tuomas Lewis, Ocean- 
park, Cal. Filed July 21, 1915. Serial 41,088. 
Renewed June 29, 1916. Serial 106,730. 

In combination, a watch movement and a stop- 

Ping attachment therefor, the hour wheel of the 

watch movement having driving means for driving 

the stopping attachment and the latter having stop- 





THE 
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ping means adapted to engage another member of 





the said watch movement to stop the latter after 
the lapse of a predetermined time. 


1,230,733. STOPPING ATTACHMENT FOR 
WATCHES. Epwarp Tuomas Lewis, Ocean- 
park, Cal. Filed Nov. 12, 1916. Serial 61,067. 

A watch provided with a stopping attachment, 
comprising a mutilated toothed index wheel having 

a pin, a stopping lever controlled by the said pin 

and adapted to engage a movable part of the watch 

movement, and a pin on one of the wheels of 
the watch movenient and adapted to impart an in- 





termittent motion to the said index wheel until 
it reaches the mutilated portion of the index wheel. 


1,220,761. ATTACHMENTS FOR PENCILS AND 
PEN-HOLDERS. Atrrep C. Newman, Fargo, 

N. D. Filed Nov. 24, 1916. Serial 133,248. 
An attachment of the class described including 
an inner split sleeve to slidably receive a pencil 
or penholder and frictionally engage the same for 
retaining the attachment in position, an outer shell 
turnable on the said sleeve and spaced therefrom, 
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and a strip between the said sleeve and shell 
adapted to be wound or unwound, the said sleeve 
having an opening to expose the strip, the shell 
furthermore having means between the ends of said 
opening frictionally holding the outer end of the 
said strip. 


Reissue 


14,316. BELT BUCKLE. Watter B. BALLou, 
North Attleboro, Mass., assignor to R. Black- 
inton & Co., North Aitleboro, Mass. Filed 
Dec. 7, 1916. Serial 135,699. Original No. 
1,183,425, dated May 16, 1916, Serial 67,339, 
filed Dec. 17, 1915. 

In a belt buckie, a body having side flanges pro- 

vided with inclined slots and with openings, a 











bail having cranked ends passed through the open- 
ings and suhsequertly headed, and a hollow roller 
having tapered headed pins driven’ thereinto 
through the slots. 


DESIGNS 


50,935. INSIGNIA, EMBLEM, BADGE, OR 





BUTTON. 


CHartes H. Doke, 


Harry E, 
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Berry, Danrer H, Derzert and CHartes A. 
DeELzeELL, Denver, Colo. Filed June 12, 1916. 
Serial 103.335. Term of patent 3% years. 


50,932. EMBLEM. Georce Curistensen, Los An- 





geles, Cal. Filed April 17, 1917. 
769. Term of patent 3% years. 


50,936. EMBLEM, BADGE, OR BUTTON. 
CHartes H. Doxe, Harry E. Berry, Danian 
H. Detzett and Cmarztes A. Detzett, Denver, 


Serial 162,- 





Colo. Filed June 12, 1916. 
Term of patent 3% years. 


50,937. MILITARY EMBLEM, BADGE, OR 
BUTTON. Cuartes H. Doxe, Harry E, 
Berry, Danret H. Detzert and Caries A. 


Serial 103,336. 





Dewtzett, Denver, Colo. Filed June 12, 1916. 
Serial 103,337. Term of patent 3% years. 


50,944. WATCHCASE, Freperick Essen Hyatt, 
St. Davids, Pa., assignor to The Keystone 











Watch Case Co., Philadelphia, Pa. Filed Nov. 


25, 1916. Serial 133,495. Term of patent 7 
years. 
50,945. WATCHCASE. Freperick Esen Hyatt, 


St. Davids, Pa., assignor to The Keystone 





Watch Case Co., Philadelphia, Pa. Filed Nov. 
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COLD, SILVER and PLATINUM 


REFINERS and SWEEP SMELTERS 


MAIN OFFICES: 


24 John Street 
NEW YORK 


SMELTING WORKS: 
32-40 Flushing Avenue 
BROOKLYN 








Tops made of 
lacked. 


warp, curl or crack. 


Made in one, two, 


NICELY 
FINISHED 








AND RIGID 





Get Catalog No. 153 for Machinery not find lodgment. 


LEIMAN BROS., 62 John 





MACHINERY FOR COMPLETE SHOPS SUPPLIED 


‘tres, Work Benches!! 


Get Catalog No. 62 


hard 
grained maple — heavily 
Well seasoned—Won’t 


three and 
four seat sections—legs of iron 
—draws, file pins and arm rests. 
Pans have metal lining with 
edges embedded — filings can- 





‘pros. Drill Press!! 
Get Catalog No. 63 


No drill too small—the finest 
hair drill for the most accurate 
work can be used and up to 
5/16 inch also. 


SUPPLIED WITH OR 
WITHOUT MOTOR. 


This drill has both hand and 
foot feed so that 


BOTH HANDS ARE FREE 
to hold the work when drilling. 


Street, NEW YORK 
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shel- 
































































If you want A Good Mainspring 
why not use The Best 


Black Shield Mainsprings 


SWARTCHILD & COMPANY 


WORLD’S LARGEST WATCHMAKERS’ AND 
JEWELERS’ SUPPLY HOUSE 


2 E. MADISON ST. CHICAGO, ILL. 











ERS STEEL AND 
ENGRAVE WORK sorte 





The large Corps of Skilled Engravers Has Made This House Famous All Over America 
The remarkably speedy service bridges great distances. 
The small dealer has the same price advantage as the large. 
Send for latest styles and prices Weddings and Cards. 


The Prentice Engraving Co., 212N.13thSt., Philadelphia, Pa. 








waa Gold, Platinum and Silver 
Bought Refined and Sold 


A.ROBINSON & SON 


149 Canal St., New York 
Shipments of Scrap and Sweepings Invited 




















PLATINUM AND GOLD SOLDERS 







41-43 MAIDEN LANE 


=e” — 
< > > 
ATIONAL! aye ‘ 
. \ 
"7 7 
Ly 











NATIONAL SMELTING & REFINING CORP. 


Dealers in Platinum and Gold 





THAT HOLD AND WILL NOT TARNISH 





NEW YORK 
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50,951. 


50,957. 











Jun2z 27, 1917. 


25, 1916. 


years. 


50,950. PIN. 


Filed Nov. 


Serial 133,497. 


THE 


Term of patent 7 


Henry R,. Loomis, Providence, R. I, 





4, 1916. Serial 129,614. 


patent 3% years. 


Term of 


SPOON, FORK, OR SIMILAR AR- 


TICLE. Gerorce C. Lunt, Greenfield, Mass. 


Filed May 2, 1917. 








Serial 166,037. 


patent 14 years. 


PERGER, 


Philadelphia, Pa. 
Serial 168,053. 


30,963. VANITY-CASE. 
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Filed March 21, 


of patent 


1916. 


7 years. 





HAVE EXPIRED. 


Serial 85,745. 


Term of 


BADGE OR MEDAL, Etmer F. Rams 


Filed May 11, 1917. 
Term of patent 14 years. 


Kom Ono, New York. 


Term 


UNITED STATES PATENTS THAT 


Design Patent granted April 5, 1910, for 7 years. 
40,599. SPOON, FORK, OR SIMILAR ARTICLE. 
ie 2 DEAN, Wallingford, Conn. 


JEWELERS’ 


Design Patent granted April 12, 1910, for 7 years. 


40,619. SPOON, FORK, OR SIMILAR ARTICLE, 
H. Hiizizorn, Wallingford, Conn, 


40,620. SPOON, FORK, OR SIMILAR ARTICLE. 
F, E. Pretat, Waterbury, Conn. 
Design Patent granted April 26, 1910, for 7 years. 


40,654. HANDLE FOR SPOONS, FORKS, OR 
SIMILAR ARTICLES. G. F. Kors, Mount 
Vernon, N, Y. 


Design Patent granted Oct. 21, 1913, for 3% years. 
44,756. LORGNETTE, M. C. Foster, New York. 
44,757. LORGNETTE. M. C. Foster, New York. 
44,758. LORGNETTE, M. C. Foster, New York. 
44,759. LORGNETTE. M. C. Foster, New York. 





UNITED STATES TRADE-MARK. 


[The following trade-mark has been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and published in compliance with Sec- 
tion 6 of said Acti] 





Trade-Marks Published June 19, 1917. 
Ser. 101,388. (CLASS 28. JEWELRY AND PRE- 

CIOUS-METAL WARE.) ArtHurR »Com- 

Mons, Sanford, Fla. Filed Feb. 15, °19%7. 


CAMEONA 


Particular description of goods.—Miniature Paint- 
ings on Porcelain Adapted to be Placed Upon 
Jewelry for Personal Adornment. 

Claims use since Dec. 4, 1916. 





BRITISH PATENTS. 


(APRIDGMENT OF SPECIFICATIONS FROM The — 
trated Official Journal.) 





Issue of May 31, 1917. 


105,317. RESERVOIR PENS. S. SILVERSTEIN 
(known as S. Barton), 238 Dumont Ave., 
Brooklyn, New York, U. S. A. Dec. 30, 1916, 
No. 18,655. 

A pencil-holder adapted to be readily secured to 
an ordinary reservoir pen comprises a tube T to 
which is secured a sleeve S having threaded por- 
tions C, E on opposite sides of a central rib D. 
The threaded part C is screwed into a tapped hole 





G FIG.3. 
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formed in the end of the barrel G of the pen, 
whilst a cap F screws on to the threaded part E 
and forces the split end B of the tube T into 
gripping engagement with the pencil A. As shown 
in Fig. 3, the tube T is made very short when the 
pencil is to be attached to a self-filling reservoir 
pen having a collapsible reservoir H. In the case 
of sclf-filling pens of the piston type, the threaded 
part C is screwed into the member by which the 
piston is operated. 








Applications for British Patents. 
6,463. WINTER AND SUMMER TIME INDI- 
CATORS FOR CLOCKS AND WATCHES. 
J. Gocarty. May 7. 


7,1922. BRACELETS FOR WRIST WATCHES, 
ETC. R. Biacxrtocx. May 18. 
7,555. HAT-PINS. C. A. Rottason. May 25. 
Complete Specifications Accepted. 
191 
17,670. WATCH STRAPS. E. C. Grant. Dec. 
8, 1916. 105,876. 


9,430. BROOCH ATTACHMENT FOR PINNING 
WAR AND OTHER MEDALS UPON THE 
WEARER’S APPAREL. E. A. HArRveEy. 
106,021. 

9,572. ADJUSTABLE WATCH WRISTLET 
GUARD. F. Smatits. July 7, 1916. 106,357. 

9,752. PROTECTOR FOR WRISTLET-WATCH 
GLASSES. T. H. Detrar. July 11, 1916. 
106,359. 

12,924. COMBINED PROTECTING CAP AND 
WRIST BAND FOR WRISTLET WATCHES. 
A, A. BACHMANN. Sept. 12, 1916. 106,395. 
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Items from Here and There. 





F, W. Crane, formerly associated with 
Luckinbach & Co., Miami, Ariz., has leased 
the middle store space in the Mitchell and 
Anegon building, in that city, and has opened 
a jewelry store. 


As the result of an automobile accident 
on the State turnpike, near Canastota, 
N. Y., one day recently, J. Fitzer, a Syra- 
cuse, N. Y., jeweler, received several pain- 
ful cuts and bruises, and was pinned be- 
neath the over-turned car. 


B. F. Fussner will open a jewelry store in 
the Spence building, adjoining the Gazette 
office, at Elmwood, IIl., within a few days. 
The room is being redecorated and fixtures 
being installed. 


One night recently an attempt was made 
to force the bars on the rear window at 
D. V. Pound’s store, Durant, Miss., but 
the burglars could not get in. Two other 
stores were robbed on the same night. 


W. A. Penfield, who has been connected 
with the Bradley & Hubbard Mfg. Co., 
Meriden, Conn., as a contractor for the last 
34 years, will retire from that concern on 
July 1 and will devote his entire time to the 
manufacture of automobile spotlights. Mr. 
Penfield became associated with the Brad- 
ley & Hubbard Mfg. Co. in 1883 and is 
one of the few remaining contractors of 


~ the large organization. 


A list of subscriptions to the Liberty 
Loan fund from the jewelers of Providence 
included these names which were not men- 
tioned last week: William Almy Co., O. 
C. Devereux Co., Manchester Smith Co., 
S. S. Wild & Son, Brennan & Critchley. 
The total subscription reached $637,650. 


Consul Charles M. Hathaway, Jr., Huil, 
has submitted a report to the Bureau of 
Foreign and Domestic Commerce, Wash- 
ington, D. C., regarding the revival of the 
English jet industry. The report is as fol- 
lows: “The number of men now employed 
at Whitby is not large, and visitors to the 
factories have noted that they are nearly all 
old men who learned their trade in their 
boyhood, when the industry was prosperous. 
This is thought to militate against the per- 
manent revival of the industry, for there 
will be few young men available until the 
war is over to learn the crafts of carving, 
turning, and polishing jet which these old 
men are carrying on. No estimate of the 
quantity of jet available in the Whitby 
strata is procurable, but the supplies are 
believed to be practically inexhaustible. 
The future of the industry will rest on the 
turn of fashion. Jet is a substance ap- 
parently allied to anthracite; indeed, orna- 
ments have been carved from Pennsylvania 
anthracite, but the anthracite does not yield 
so fine a polished surface. It is mined in 
Spain in the Province of Asturias, in 
France in the Department of the Aude, and 
Germany in Wurttemberg. There is a jet 
museum at Whitby. The addresses of four 
jet manufacturers in Whitby may be ob- 
tained from the Bureau of Foreign and 
Domestic Commerce or its district and co- 
operative offices by referring to file No. 
89060. , 
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LEES & SANDERS If 


Ten to 14 Days longer to wait for our | 
returns, but they are worth waiting for. 


“SWEEP SMELTERS. 


BIRMINGHAM, ENG. 


A. &. H. Platinum Works | 




















And Owners of Former Model 


Howard Watches 


For cleaning and repairing of all kinds and the furnishing of genuine material | PLATINUM SHEET 
for such watches, please telephone to, call at, or send to our nearest office. | WIRE & TUBING 


E. HOWARD CLOCK COMPANY covey "ccc: | eae 
( 





Attention, Jewelers 

















This Is Our Diamond Anniversary Platinum, Gold and Silver Refiners 





Factory: Perth Amboy, N. J. 
| Main Office: 100 William St., New York 











| Trade- Marks of the Jewelry and Kindred Trades 


The Jewelers’ Circular Pub. Co., 11 John St., New York 














HYDRAULIC PRESS WORK 


STEEL DIES, HUBS & STAMPS 


| For Badges, Medals, Buttons, Jewelry, Silverware, 
Metal Novelties 


= Steel Knurls, Stamping, Expert Hardening. 


Established 1897 


Expert Jewelry Engraving 


Mr. Jeweler—You can save time and money now. 
Send us your Engraving. Every job personally done by 
Albert A. Winter, expert. Prompt returns. Our price 
list will get your business. 


Winter Engraving Co., 116 S. Michigan Ave., Chicago, Ill. Schoder & Lombard Stamp & Die Co., Inc. 


251-253 Canal Street, New York 








Ton 
Hydraslie 
Press 














THE JEWELRY REPATRER’S HANDBOOK 


By JOHN G. KEPLINGER 
The Jewelers’ Circular Publishing Co., 11 John St., New York 








Bound in cloth, 75c. 








. Eatablished 1880 16 John St., New York 


| I. Wollistein Co., rc. 16 New ay N,. J. : 
satpments of Gora. stver SWEEP SMELTERS & REFINERS © .\cf:co 2usuie"'=" 


Platinum solicited. PROMPT RETURNS MADE for SWEEPS and ALL KINDS OF WASTE CONTAINING PRECIOUS METALS 


ESTABLISHED 1050 GOLD AND SILVER REFINERS 


L. LELONG Ne BRO. ASSAYERS and SWEEP SMELTERS 


W. S. Corner Halsey, Marshall and Nevada Streets, NEWARK, N. J. Sad and Steer Delion FOR THE TRADE 





























Seamless Platinum Tubing VANS 
any shape. Plate and Wire ENS 
in any hardness. 


Kear soe BOL, 


Vo CHARLES ENGELHAAL 





Refiners, Assayers. a .\ NS 





30 Church Strec! 


